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Before the
COPYRIGHT ROYALTY JUDGES

Washington, D.C.
| )

In the Matter of ) :

) Docket No. 2008-2 CRB CD (Phase II)
Distribution of the 2000, 2001, ) ' '
2002, and 2003 Cable Royalty Funds )

)

)

WRITTEN DIRECT CASE OF
THE JOINT SPORTS CLAIMANTS

Pursuant to Section 3.5 1.4 of the Rules of the Copyright Royalty Judges (“Judges”), 37
C.F.R. § 351.4, and the Order dated J anuary 11, 2012, the Office of the Commissioner of
Baseball, the National Basketball Association, the National Football League, the National
Hockey League, the National Collegiate Athletic Association, and the Women’s National
Basketball Association (“Joint Sports Claimants” or “JSC”), on their own behalf and on behalf of
their more than 250 member clubs, institutions and athletic conferences, submit the attached
Written Direct Case which consists of testimony, including exhibits, from the following
witnesses: |

¢ Thomas J. Ostertag, Senior Vice President and General Counsel for the Office of the
Commissioner of Baseball;

e William Koenig, Executive Vice President, Business Affairs, and General Counsel of
NBA Entertainment and NBA TV;

e Gary Gertzog, Senior Vice President of Business Affairs and General Counsel of the
National Football League;

e John Tortora, Executive Vice President and General Counsel of the San Jose Sharks, and
" formerly, Vice President of NHL Media;

¢ Scott Bearby, Deputy General Counsel and Managing Director of Legal Affairs for the
National Collegiate Athletic Association; and




c/_\\

e James Trautman, Managing Director of Bortz Media & Sports Group, Inc.
Pursuant to 37 C.F.R. § 351.4(b)(3), the JSC respectfully request that the Judges award
JSC 100% of the royalties allocated to the sports programming category in Phase I of this
proceeding. JSC further reserves its right, under 37 C.F.R. § 351.4(c), to amend its written direct

statement based on new information received during the discovery process.

Respectfully submitted,

JOINT SPORTS CLAIMANTS

%%/l?%

gheft Alan Garrett
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robert.garrett@aporter.com
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Before the :
COPYRIGHT ROYALTY JUDGES

Washington, D.C.

)
In the Matter of ) ,

) Docket No. 2008-2 CRB CD (Phase II)
Distribution of the 2000, 2001, )
2002, and 2003 Cable Royalty Funds )

)

)

SUMMARY OF THE
DIRECT CASE OF THE
JOINT SPORTS CLAIMANTS

The Office of the Commissioner of Baseball, the National Basketball Association, the
National Football League, the National Hockey League, the Women’s National 'Basketball
Association, and the National Collegiate Athletic Association (“Joint Sports Claimants” or
“JSC”), on their own behalf and on behalf of their over 250 member clubs, institutions and
athletic conferences, submit the following summary of JSC’s written direct case, requesting that
the Judges award JSC all of the 2000-03 cable royalties allocated to the Phase I sports
programming category.

L |

This Phase II proceeding calls upon the Copyright Royalty Judges (“Judges”) to

" determine whether the Independent Producers Group (“IPG”) should receive a share of the 2000-

03 cable royalties allocated to the sports programming category in Phase I and, if so, what that
share should be (if anything). At issue are the relative market values of (a) the 2000-03 Phase I
sports programming for which JSC is authorized to claim and (b) the 2000-03 Phase I sports

programming for which IPG is authorized to claim. See Distribution of the 2000-2003 Cable




Royalty Funds, Docket No. 2008-2 CRB CD 2000-2003, 75 Fed. Reg. 26798, 26802 (May 12,
2010) (Phase I Distribution Order) (the ““primary objective is to ‘simulate [relative] market
valuation’ as if no compulsory license existed’’”) (quoting Report of the Copyright Arbitration
Royalty Panel to the Librarian of Congress, Docket No. 2001-8 CARP CD 98-99 at 10 (Oct. 21,
2003)). | | |

JSC, which has participgted in every cable royalty distribution proceeding to establish the
value of the Phase I sports programming category since enactment of the Section 111 ‘cable
compulsory license in 1976; has received all the cable royalties allocated to that category'. The
only exception was for the year 1982, where the former Copyright Royalty Tribunal awarded
JSC 99.98% of the 1982 cable royalties allocated to sports programming; See Final
Determination, 1982 Cable Royalty Distribution Proceeding, 49 Fed. Reg. 37653, 37657 (1984)
(awarding the Spanish International Network 0.02% of the sports royalties for the 1982 World
Cup telecasts). That 1982 proceeding was the only Phase II proceeding conducted for the sports
category prior to the commencement of this proceeding,.

Unlike JSC, IPG has never participated in any Phase I or Phase II proceeding to establish
the value of sports programs. Also unlike JSC, IPG has never identified the programming within ‘
its claim that, it believes, is eligible for a share of sports royalties -- and for wﬁich IPG is
éuthorized to claim such royalties. See Order Denying Motion to Compel Identification of IPG-
Represented Sports Programs, Docket No. 2008-2 CRB CD 2000-2003 (Phase II) (Aug. 17,
2011). While IPG asserted Phase II claims for the 1997 and 1998 cable royalties allocated to '
sports, IPG withdrew those claims prior to the initiation of Phase II proceedings. Consequently,
this Phase II proceeding will be the first to determine which (if any) of the programs within

IPG’s claim are eligible for sports royalties, whether IPG is authorized to claim sports royalties




for those programs and whether those p’rograms had any cognizable value in the distant signal
marketplace.’
IL
JSC’s direct case includes testimony from each member of the Joint Sports Claimants:

e Thomas J. Ostertag, Senior Vice President and General Counsel for the Office of the
Commissioner of Baseball,

e William Koenig, Executive Vice President, Business Affairs, and General Counsel of
NBA Entertainment and NBA TV;

o Gary Gertzog, Senior Vice President of Business Affairs and General Counsel of the
National Football League;

e John Tortora, Executive Vice President and General Counsel of the San Jose Sharks, and
formerly, Vice President of NHL Media; and

e Scott Bearby, Deputy General Counsel and Managing Director of Legal Affairs for the
National Collegiate Athletic Association. '

The testimony vof these witnesses demonstrates that JSC is entitled to receive the 2000-03
cable royalties allocated in Phase I to sports programs because its members o'wn the copyrights
in (or have been authorized to collect cable royalties on behalf of the copyright owners of)
telecasts involving numerous professional and collegiate sports events.

JSC’s direct case also includes the testimony of James Trautman, the Managing Director

of Bortz Media & Sports Group, Inc. (“Bortz”), who has testified in several prior cable royalty

' IPG did seek a share of the 1993-97 cable royalties allocated to the Phase I Program Suppliers
category. See Distribution of 1993, 1994, 1995, 1996, and 1997 Cable Royalty Funds, 66 Fed.
Reg. 66433 (Dec. 26, 2001). Although IPG initially claimed 1993-97 cable royalties for dozens
of producers and numerous television programs, the Librarian of Congress ultimately concluded
that IPG was entitled to receive royalties for only eight programs from a single producer. Id. at
66445 (citing Order in Docket No. 2000-02 CARP CD 93-97 at 1 (June 5, 2001)). The Librarian
also rejected the CARP’s award of 0.212% to IPG. Id. at 66444, 66454-55. IPG and the
Program Suppliers appealed that decision and then entered into a settlement agreement. IPG
subsequently disavowed that agreement, which is now the subject of pending state court
litigation.




distribution proceedings on behalf of JSC. Mr. Trautman’s testimony establishes that (1) the
Phase I sports programming category consists of non-network live professional and college
teams sports programming on distant signals; (2) the Bortz surveys of cable operators provide the
best evidence of the relative value of Phase I spbrts programming as compared to all othe.r Phase

I programming; and (3) JSC telecasts account for all or virtually all of the value that the Bortz

survey respondents accorded the Phase I sports programming category in the 2000-03 Bortz

surveys which Mr. Trautman is sponsoring.

As Mr. Trautman explains, JSC programming drives the value cable systems accorded
the Pha;se I sports catégory during the 2000-03 period. He notes, for example, that during the
2000-03 period, the only Phase‘I sports programming on Superstation WGN-TV (Chicago, IL),
the most widely carried distant signal, was JSC programming. Because “WGN-only” cable
systems -- systems that carried WGN as their only distant signal -- accounted for over half of the
value acéorded to the sports category in the 2000-03 Bortz surveys, Mr. Trautman concludes that
JSC programming was responsible for all of the value given to the Phase I sports category by
thoée cable systems. Mr. Trautman also notes that WGN was carried by approximately three-
quarters of all Form 3 cable systems, including cable systems that carried distant signals other
than WGN. Thus, for the most important signal in the distant signal marketplace (WGN), JSC
programming accouritsAfor all of the value accorded to sports programming on that signal.

Mr. Trautman also examined the data-underlying studies introduced by other parties in
the 1998-99 and 2004-05 Phase I Proceedings -- the years that “book énd” the 2000-03 period.
That data shows that JSC’s programming accounts for almost all of the programming in the

Phase I sports programming category. As Mr. Trautman explains, this data understates JSC’s

“dominance in the distant signal marketplace insofar as it treats every minute of every program




equally, regardless of how many cable systems actually .retransmitted the programs to their
subscribers (i.e., the data equates a minute of programming on a station carried by relatively few
cable systems with a minute of programming bfoadcast by WGN, the most widely carried distant
signal). The.data also fails to take account of the manner in which the marketplace values
different types of sports programming. Mr. Trautman examined evidence reflecting the value of
JSC programming in the cable and broadcast television marketplace. Specifically, he considered
rights fees paid for JSC prograrﬁming by FOX and popular cable networks such és ESPN and
TNT. As Mr. Trautman explains, both in absolute terms and on a per hour or per telecast basis,
the rights fees paid to carry JSC programming far exceed the rights fees paid for the right to
televise other non-JSC sports programs.

Because IPG has refused to identify any programming in the Phase I sports category for
which it is allegedly authorized to claim cable royalties, Mr. Trautman is unable to assess
directly the relative value of any suéh programming.‘ However, given the evidence described
above, Mr. Trautman concludes that any claim for the non-JSC programming within the 2000-03
Phase I sports programming category must be de minimis at best.

CONCLUSION

JSC’s direct case will establish that JSC is entitled to receive, as it has in the past, all of

the cable royalties allocated to the Phase I sports programming category.
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Before the
COPYRIGHT ROYALTY JUDGES
Washington, D.C.

In the Matter of
Docket No. 2008-2 CRB CD 2000-2003
Distribution of the 2000, 2001, 2002 (Phase IT)

and 2003 Cable Royalty Funds

e’ e’ e’ N S’ S

TESTIMONY OF THOMAS J. OSTERTAG

1. I am the Senior Vice President and General Counsel for the Office of the
Commissioner of Baseball (“BOC”), which does business as Major League Baseball (“MLB” or
“Baseball”). Baseball is an unincorporated association comprised of thirty individual clubs that
organize, and field teams that participate in, more than 2,400 professional baseball games each
year, culminating in the World Series. I joined BOC in 1985 and was named General Counsel in
1990. As General Counsel, I am responsible for supervising MLB’s legal work that involves the
licensing of rights to telecast MLB games and the collection of copyright royalties that cable
systems and satellite carriers pay to retransmit such telecasts pursuant to the compulsory licenses
in Sections 111 and 119 of the Copyright Act. I have testified before both Congress and the
Copyright Office concerning the Section 111 and 119 compulsory licenses and have been
responsible for Baseball’s involvement (as a member of the Joint Sports Claimants) in every
Section 111 and 119 royalty distribution and rate adjustment proceeding conducted during the
past two decades. Ireceived my law degree from the University of Virginia School of Law in

1981 and my undergraduate degree from Dartmouth College in 1978.




A, Baseball’s 2000-03 Cable Royalty Claims

2. During the years 2000-03, the Fox Broadcasting Company (“FOX”) televised
several regular season and post-season MLB games (including the World Series and All-Star
Games) over the approximately 200 broadcast television stations owned by or affiliated with
FOX. BOC, as the agent for the MLB clubs, licensed FOX the rights to televise these games.
BOC owns the copyright in each of the MLB game telecasts made by FOX during 2000-03 as
well as in other years.

' 3. During the years 2000-03, individual MLB clubs licensed the rights to telecast
their games to certain broadcast television stations, including, for example, WGN-TV (Chicago,
IL), the superstation available via satellite throughout the United States to cable and satellite
subscribers. BOC routinely reviews the contracts by which the clubs license their telecasting
rights to ensure that, among other things, the clubs retain copyright ownership of such telecasts.
BOC does not approve any grant of telecasting rights by a club unless the club retains copyright
ownership of its game telecasts.

4. For more than thirty years, the MLB clubs have authorized BOC to file claims for
the royalties that cable systems and satellite carriers pay to retransmit the telecasts of their games
pursuant to the compulsory licenses in Sections 111 and 119 of the Copyright Act. Baseball’s
Central Fund Agreement originally authorized BOC to file copyright royalty claims and deposit
any royalties collected into Baseball’s Major League Central Fund. In 2000, the Central Fund
Agreement was incorporated into the Major League Constitution, which was originally adopted
as the Major League Agreement in 1921 and amended on various occasions since that time.
Article X, Section 4 of the Major League Constitution states:

The Clubs further authorize and empower the Commissioner,
acting as their agent, to make exclusive demand and present formal

[N




claim on their behalf, by appropriate notice, filings and otherwise,

and to negotiate and enter into settlement agreements with respect

to the collection of royalty fees for broadcasts of Major League

Baseball games carried as distant signal programming by cable

television systems, satellite providers and other media providers,

pursuant to applicable provisions of the United States, Canada and

foreign copyright laws.
In accordance with the Major League Constitution, BOC deposits all Section 111 and 119
royalties it receives for the retransmission of MLB telecasts in the Major League Central Fund
and credits those royalties equally to all MLB clubs. See id. (“The proceeds received from . . .
copyright royalty fees shall be made payable to the Commissioner as agent for the Clubs, and
when received by the Commissioner, shall be deposited in the Major League Central Fund and
shall be credited to each of them equally.”)

5. BOC annually files claims, on behalf of itself and the MLB clubs, for Section 111

and 119 royalties. Copyright Office records reflect that Claim Nos. 165 (2000), 156 (2001), 208
(2002) and 299 (2003) were timely filed. See JSC Exhibit Nos. 1-4.

B. The Joint Sports Claimants

6. Baseball participated in the first Section 111 distribution proceeding -- in which

the former Copyright Royalty Tribunal (“CRT”) made a “Phase 1” allocation of 1978 cable
royalties -- as a member of the Joint Sports Claimants (“JSC”). Three of the current JSC
members -- Baseball, the National Basketball Association, and the National Hockey League --
were members of the JSC at that time. The CRT made an award of 1978 Section 111 royalties
for sports programming jointly to JSC and the National Collegiate Athletic Association
("NCAA?”), which had presented a separate case in the 1978 distribution proceeding.

Subsequently, NCAA, the Women’s National Basketball Association and the National Football

League became members of JSC, which has participated in every Section 111 and 119 royalty

I
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distribution and rate adjustment proceeding. The individual JSC members have routinely agreed
among themselves on the proper allocation of the several hundred million dollars in copyright
royalties that they have received during the past thirty-five years.

7. JSC members have received virtually all of the Phase I royalties for the sports
category since 1978. There has been only one prior Phase 11 proceeding involving the sports
category. In that proceeding, the CRT awarded the Spanish International Network 0.02% of the
sports category for 1982 World Cup telecasts. JSC has also negotiated agreements with other
copyright owners of live and professional sports team events. For example, JSC has entered into
agreements with parties that have asserted Phase 11 claims to the sports category for the cable or
satellite funds, including the Arena Football League and Major League Soccer.

1 declare under penalty of perjury that the foregoing testimony is trie-and correct.

Thomas J/ O(stertag ~

May 21, 2012
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Before the
COPYRIGHT ROYALTY JUDGES

Washington, D.C.

)
In the Matter of ) -

) Docket No. 2008-2 CRB CD (Phase II)
Distribution of the 2000, 2001, )
2002, and 2003 Cable Royalty Funds )

)

)

TESTIMONY OF WILLIAM S. KOENIG

1. I am the Executive Vice President, Business Affairs and General Counsel of NBA
Entertainment (“NBAE”) and NBA TV. 1 joined the National Basketball Association (“NBA”)
in 1990 and served as its Assistant General Counsel before becoming the General Counsel of
NBAE in 1993. During my twenty-plus years with the NBA and its affiliates, I have been
directly involved in déveloping the NBA’s television pelicy, overseeing and negotiating the
NBA’s major domestic and international media agreements, advising NBA and Women’s
National Basketball Association (“WNBA™) member teams on television and other media issues
and supervising the participation of the NBA and the WNBA, as members of the Joint Sports
Claimants, in copyright royalty distribution proceedings. Prior to joining the NBA, I was
associated with the law firm of Proskauer, Rose, Goetz, and Mendelsohn in New York City. |
am a graduate of Harvard University, the London School of Economics and the University of
Pennsylvania School of Law.

2. The NBA is an integrated business enterprise that engages in the production and
marketing of NBA Basketball. The NBA is organized as a joint venture, with each of its 30

members operating a professional basketball team in a particular geographic location. The




\/

WNBA is an integrated business enterprise, comprised of 12 member teams, that produce and
market WNBA Basketball (which features women’s basketball games). During the period 2000-
03, the NBA and WNBA (a) licensed certain national broadcast networks the right to telecast on
their owned~and~operated and affiliated television stétions a number of exhibition, regular season
and playoff basketball games, and (b) authorized their respective member teams to license
broadcast television stations the right to telecast certain basketball games in which they
participated. The vast majority of NBA and WNBA teams licensed broadcast stations to air
games during this period.

3. The NBA owns the copyright in each telecast of a game involving NBA members,
whether the telecast is licensed by the NBA or a member team, including each of the telecasts of
NBA. games played during the years 2000-03. In April 1993, the NBA Board of Govemnors
passed a resolution amending its By-Laws to require that all agreements entered into for the
telécasting of any of its games contain a provision that reserves to the NBA the copyright in
those telecasts. The By-Laws also require that the Commissioner review any telecast agreements
to ensure that those agreements reserve the copyrights in game telecasts to the NBA.
Consequently, in accordance with the NBA By-Laws, the copyrights in all telecasts of NBA
games during the 2000-03 period were reserved to the NBA.

4. Similarly, WNBA Enterprises LLC (“WNBAE”), an affiliate of WNBA, owns the
copyright in each felecast of a game involving WNBA members, whether licensed by the league
or a member team, including each of the telecasts of WNBA games played during the years
2000-03. Since the WNBA's founding in 1996, all WNBA members have agreed that:

The copyright in all telecast and radio broadcasts by any means of
technology (whether now known or hereafter developed) of

League games shall be reserved to the Media Company [WNBAE],
and, as provided in the League Rules, any and all agreements




) purporting to authorize such telecasts or radio broadcasts must be
ro submitted to, and approved by, the Media Company [WNBAE]
and expressly made subject to League Rules before taking effect.

5. The NBA and WNBAE filed claims with the U.S. Copyright Office for the
copyright royalties paid by cable syste:ﬂs to retransmit the telecasts referenced above, during the
years 2000-03, pursuant to the compulsory license in Section 111 of the Copyright Act.
Copyright Office records indicate that the 2000-03 NBA and WNBAE claims for Section 111
royalties were timely filed and included as Claim Nos. 214, (NBA 2000), 220 (WNBAE 2000),
36 (NBA 2001), 37 (WNBAE 2001),136 (NBA 2002), 147 (WNBAE 2002), 367 (NBA 2003),

and 370 (WNBAE 2003). See JSC Exhibit Nos. 1-4.

I declare under penalty of perjury that the foregoing is true and correct.

Executed on: May@iz_z 2012 “‘7}%{/4 /Cj

William 8. Koendg

—
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Before the
COPYRIGHT ROYALTY JUDGES
Washington, D.C.

In the Matter of '
Docket No. 2008-2 CRB CD (Phase II)

Distribution of the 2000, 2001,
2002, and 2003 Cable Royalty Funds

TESTIMONY OF GARY GERTZOG

1. I am Senior Vice President of Business Affairs and General Counsel of the
National Football League (“NFL”). Founded in 1920, the NFL is an unincorporated association
comprised of thirty-two member clubs located throughout the United States. The NFL’s
members jointly produce the entertainment product known as NFL Football -- an annual
integrated series of more than 300 pre-season and regular season professional football games
leading to playoffs and culminating in the Super Bowl Championship.

2. Among other things, | have supervised: (i) litigation to protect the intellectual
property rights of the NFL and its members; (i) the negotiation and drafting of the NFL Master
Agreement that allocates intellectual property rights between the NFL and its members; and (iii)
the NFL’s participation as a member of the Joint Sports Claimants (“JSC”) in the collection and
distribution of copyright royalties. Prior to joining the NFL in 1994, I was a partner in Townley
& Updike, where I specialized in intellectual property and sports marketing work. Ireceived my
1.D. from George Washington University Law School in 1983 and my undergraduate degree

from Cornell University in 1980.
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3. The NFL licenses the rights to televise regular season and post-season games
involving its members over, among other media outlets, the broadcast television stations owned
by, or affiliated with, Fox Broadcasting Company. During each of thé years 2000, 2001, 2002
and 2003, the NFL televised more than 200 regular season games and four post-season games, in
addition to the Super Bowl on January 27, 2002, over FOX stations. The NFL retained copyright
ownership of these telecasts. Individual NFL members also license the rights to televise certain
pre-season NFL games over broadcast stations and other media outlets. During each of the years
2000, 2001, 2002 and 2003, NFL members televised more than 60 of their pre-season games
over broadcast stations (and over 260 pre-season games over the entire four-year period). The
individual NFL members retain the copyright in these telecasts and have entrusted the NFL with
the responsibility to pursue collection of the compulsory licensing royalties attributable to such
telecasts.

4. The NFL filed claims with the Copyright Office for the cable television
compulsory licensing royalties attributable to each of the telecasts referenced in paragraph 3
above. Copyright Office records reflect that these claims were timely filed as Claim Nos. 215

(2000), 35 (2001), 417 (2002) and 365 (2003). See JSC Exhibit Nos. 1-4.

I declare under penalty of perjury that the foregoing is true and correct.

Executed on: May <5 ,2012 %Mj

Gary Gertzog 4
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Before the
COPYRIGHT ROYALTY JUDGES
Washington, D.C.

In the Matter of | ‘
' Docket No. 2008-2 CRB CD
Distribution of the 2000, 2001, (Phase II)

2002, and 2003 Cable Royalty Funds

L S N N )

TESTIMONY OF JOHN TORTORA

1. I am the Executive Vice President and General Counsel of the San Jose Sharks, a

‘National Hockey League (“NHL”) franchise located in San Jose, California. Prior to joining the

San Jose Sharks in 2011, I spent fourteen years with the National Héckey League, most recently
in the position as Vice President of NHL Media.

2. The NHL is an unincorporated 501(c)(6) association, composed of thirty member
clubs. NHL teams are located in cities throughout the United Stétes and Canada. During niy
fourteen years with the NHL, I was responsible for developing and promoting the NHL’s media
platforms, including NHL Center Ice and the NHL Network. I also had responsibility for
overseeing the NHL’s television agreements, including agreements between individual NHL
teams and broadcast television stations. Ialso supervised the NHL’s participation in the Joint
Sports Claimahts in éonnection with copyright royalty distribution proceedings.

3. | During the period 2000-03, several NHL teams licensed broadcast television
stations the rights to televise their games. NHL Media reviewed the licensing agreeménts to

ensure that the copyrights in such telecasts remained with the NHL members or the League itself,




For over thirty years, including the 2000-03 period covered by this proceeding, the NHL has
been entrusted with the responsibility of collecting the Section 111 and 119 cémpul_sory
licensing royalties attributable to its member clubs’ telecasts and distributing those royalties to
its members. ‘

4. "The NHL filed élaims with the U.S. Copyright Ofﬁce for the copyright royalties
paid by cable systems to retransmit the telecasts referenced above pursuant to the compulsory
license in Section 111 of the Copyright Act. Copyright Office records indicate that the 2000-03
NHL claimé for Section 111 royalties were timely filed and included as Claim Nos. 216 (2000),

33 (2001), 137 (2002), and 369 (2003). See JSC Exhibit Nos. 1-4.

I declare under penalty of perjury that the foregoing testimony is true and correct.

Tortora ‘

May 23,2012

()
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Before the
COPYRIGHT ROYALTY JUDGES
Washington, D.C.

In the Matter of
Docket No. 2008-2 CRB CD
2000-03 (Phase 1)
Distribution of the 2000, 2001,
2002 and 2003 Cable Royalty Funds

L W A L N

TESTIMONY OF SCOTT BEARBY

I. I am the Deputy General Counsel and Managing Director of Legal Affairs for the
National Collegiate Athletic Association (“NCAA”). Founded in 1906, the NCAA is a voluntary
unincorporated association that serves as the organizing, regulating and standard-setting body for
twenty-three intercollegiate sports. The NCAA’s active membership includes over 1,000
institutions of higher education that jointly create seasons of amateur intercollegiate competition
across three Divisions. The NCAA serves an important role in the creation of such competitions
by promulgating and enforcing academic standards, rules of play, season-length and scheduling
requirements, and rules regarding championship eligibility and permissible recruiting activities.
The NCAA also stages dozens of national championship tournaments or competitions each year,
involving tens of thousands of athletes who are students at its member institutions.

2. The NCAA licenses the rights to televise many of these championship events
(e.g., NCAA Men’s and Women’s Division I Basketball Championships) over broadcast and
cable television networks, such as CBS, TBS and ESPN. The NCAA’s individual members also
license the rights to televise over broadcast television stations and other media outlets athletic

contests in which they participate. For more than thirty years, the NCAA has assisted its




members in collecting the copyright royaities that cable systems and satellite carriers pay to
retransmit telecasts of those events pursuant to the compulsory licensing provisions in Sections
111 and 119 of the Copyright Act. Since joining the NCAA Department of Legal Affairs in
1999, T have been directly involved in the process by which the NCAA and its members claim
and receive such royalties as part of the Joint Sports Claimants.

3. The NCAA filed with the Copyright Office for 2000, 2001, 2002 and 2003 claims
for cable royalties, respectively, on its own behalf and on behalf of its member institutions that
authorized the NCAA to file claims on their behalf, as identified in those claims. Copyright
Office records reflect that these claims were timely filed as Claim Nos. 430 (2000), 409 (2001),
457 (2002) and 454 (2003). See JSC Exhibit Nos. 1-4. The claims cover a wide variety of

collegiate sports telecasts, although football and basketball represent the vast majority of NCAA

/) telecasts. In some instances, individual colleges or universities have licensed others the rights to
\

televise athletic events involving those institutions and have retained the rights to collect the
compulsory licensing royalties attributable to those telecasts. In other cases, conferences
comprised of a number of universities or colleges (such as the Atlantic Coast Conference (ACC))
have licensed the telecast rights and retained the right to collect the compulsory licensing

royalties. The NCAA also owns the copyright to certain telecasts.

I declare under penalty of perjury that the foregoing testimony is true and correct.
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Before the
COPYRIGHT ROYALTY JUDGES

Washington, D.C.
)
In the Matter of )
: ) Docket No. 2008-2 CRB CD 2000-2003

Distribution of 2000, ) (Phase II)
2001, 2002 and 2003 )
Cable Royalty Funds )
' )

TESTIMONY
OF JAMES TRAUTMAN
L. I am submitting this testimony on behalf of the Joint Sports Claimants (JSC),

whose members are Major League Baseball, the National Basketball Association, the National
Football League, the Women’s National Basketball Association, the National Hockey League
and the National Collegiate Athletic Association. Iunderstand that the purpose of this Phase II
proceeding is to allocate between JSC, on the one hand, and the claimants represented by the
Independent Producers Group (IPG), on the other hand, the 2000-03 cable royalties allocated to
the sports programming category in Phase I (Phase I sports progfamming category).

L Qualifications

2. I am Managing Director of Bortz Media & Sports Group, Inc. In this capacity, I
provide t;usihe'ss planning, market research, and related analytical services to various participants
in the cable television marketplace, including cable system operators, cable networks, broadcast
and cable television trade associations, commercial and non-commercial b.roadcast networks and

stations, and program owners such as sports leagues and their member clubs and other television

program producers and distributors. I have provided testimony, on behalf of JSC, in several




cable royalty distribution proceedings. In the last such proceeding (involving thé Phase I ‘
distribution of the 2004-05 cable royalties), I was qualified as “an expert in market research,
including survey research and valuatioﬁ in the cable, broadcast and television programming
industry.” My professional background and experience are described in greater detail in
Attachment A.

II. Overview of Testimony

3. It is my opinion that JSC programming accounts for all or virtually all of the
value that cable operators accorded to the Phase I sports programming category during the years
2000-03. I base this opinion on the following factors:

a. The Bortz cable operator surveys provide the best available evidence of the
relative value of the programming in the Phase I sports programming
category, which consists of non-network live professional and college team
sports programming on distant signals. This is reflected in Phase I royalty
awards that the Copyright Royalty Judges (CRJs) made for sports
programming in the 2004-05 cable royalty distribution proceeding -- as well
as in the Phase I sports awards that the Copyright Arbitration Royalty Panel
(CARP) made in the 1998-99 cable royalty distribution proceeding. These
awards correspond very closely with relative value allocations made by cable
operators in responding to the Bortz surveys for those years. See pages 3-9
below.

b. In the Bortz surveys for the years 2000-03, more than half of the value
allocated to the Phase I sports programming category was attributable to cable
systems that carried Superstation WGN (Chicago, IL) as their only
commercial U.S. distant signal. In those years, the only Phase I sports
programming televised by WGN was JSC programming. Therefore, this
portion of the sports allocation in the 2000-03 Bortz surveys is entirely
attributable to JSC programming. Most other cable systems responding to the
Bortz survey also carried WGN (along with other distant stations that
televised JSC events). See pages 9-11 below.

c. Data presented by other claimants in the 1998-99 and 2004-05 cable royalty
distribution proceedings show that virtually all of the Phase I sports
programming carried during those years by cable systems (including the cable
system respondents to the Bortz surveys) was JSC programming. I believe
that the same result holds true for the years 2000-03. See pages 11-16 below.



d. The marketplace value of JSC programming during the years 2000-03 (as
evidenced by 2000-03 transactions involving both cable networks and
broadcasters) was substantial, and typically much higher on a relative basis
than the value accorded non-JSC sports programming. See pages 16-19
below.

4, I am not able to assess directly the value of any of the 2000-03 sports |
programming within the IPG claim because IPG has not identified any of that programming.
However, based on the factors summarized above, I believe that the relative value of any 2000-

03 non-JSC programming (including any IPG programming) in the Phase I sports programming

category is de minimis.

III.  The Bortz Survey of Cable Operator Program Valuations

A, Nature and History of the Bortz Surveys

5. For over twenty-five years, JSC has retained Bortz Media & Sports Group, Inc.,
and its predecessors (Bortz) to determine, on an annual basis, the relative market value of the -
different categories of distant signal non-network programs -- including the Phase I sports
programming category. The cornerstone of our analysis has been a “constant sum” survey of
cable system operators. The surveys ask a sample of randomly-selected cable operators how
they would have allocated a fixed budget among each of the Phase I categories of non-network

programming on the distant signals that they actually carried during the year at issue.

6. JSC presented the results of the Bortz surveys during, among other proceedings,
the two most recently-litigated cable royalty distribution proceedings where the CRJs and CARP

made Phase I awards for sports programs -- the 2004-05 proceeding (CRJs) and the 1998-99




proceeding (CARP). See Attachments B and C. My understanding is that the CRJs and CARP
tied the Phase I sports awards directly to the results of the Bortz surveys. As reflected in Table 1
below, the 1998-99 and 2004-05 sports awards correspond closely to the 1998-99 and 2004-05
Bortz survey results.

Table 1.
Comparison of CARP/CRJ Sports Awards and Bortz Cable Operator Survey Results,
1998-99 and 2004-05

Sports Category Allocation 1998 1999 2004 2005
Bortz Cable Operator Survey* : 37.0% 38.8% 33.5% 36.9%

Unadjusted CARP/CRJ Royalty Award:**
Basic Fund 37.3% 39.2% 33.7% 36.8%
3.75 Fund 40.0% 42.2% 36.7% 40.0%

*Weighted average relative value share for "live professional and college team sports" category. See Attachments B and C for additional
details.

**Retlects relative share of royalties allocated for sports programming prior to adjusting for M usic Claimants' share of the funds.

Sources: United States Copyright Royalty Jndges, Final Distribution Order , Docket No. 2007-3 CRB CD 2004-05; and
Federal Register, Vol. 69, No. 16, January 26, 2004 at 3606-3620. ’

B. The Sports Category

7. I have included below the constant sum question utilized in our 1998-2005
surveys. As the question indicates, each respondent was read a list of the specific distant signals
actually earried by his or her system during the relevant year, and was specifically instructed not
to consider any national network programming from ABC, CBS and NBC on those distant
signals (to avoid confusion, this instruction was deleted in instances where the respondent’s
cable system did not carry any distant network-affiliated stations). Each respondent was asked to
assess the relative value of five mutually-exclusive categories of non-network programming on
those distant si@a1s§ if the respondent’s cable system carried distant noncommercial and/or
Canadian signals, the respondent was asked to assess the relative value of all the programming

on those signals as well
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Random

Now, I would like you to estimate the relative value to your cable system of each type of
programming actually broadcast by the stations | mentioned during [year], other than any
national network programming from ABC, CBS and NBC. That is, how much do you think
each such type of programming was worth, if anything, on a comparative basis, in terms of
aftracting and retaining subscribers. We are only interested in U.S. commercial sTomon(s)

. U.S. non commercial station(s) , and Canadian station(s)

I'read all the program types that were broadcast by these stations to give you a chance
to think about them; please write the categories down as | am reading them. (READ
PROGRAM TYPES IN ORDER OF RANDOM SEQUENCE NUMBER.) Assume you had a fixed
dollar amount to spend in order to acquire all the programming actually broadcast during
[year] by the stations | fisted. What percentage, if any, of the fixed dollar amount wouid
you spend for each type of programming? Please write down your estimates, and make
sure they add to 100 percent.

What percen’rogé, if any, of the fixed dollar amount would you spend on (READ FIRST
PROGRAMTYPE}2 And what percentage, if any, would you spend on (READ NEXT
PROGRAM TYPE)¢ (COMPLETE LIST IN THIS MANNER.)

Sequence ' ‘ Percent

TOTAL

Movies broadcast during [year] by the U.S. commercial stations | listed. ...ocvevvvveeveeveene..

Live professional and college team sports broadcast during [year] by
the U.S. commercial stations | listed. ...........ccccooooviviomreveiieicece e ees

Syndicated shows, series and specials distributed to more than one
television station and broadcast during [year] by the U.S..commercial
STAHONS [ HSTEA. ettt st st st ne sttt st e e et e e e seeseeaaesesenensen

News and public affairs programs produced by or for any of the U.S.
commercial stations | listed, for broadcast during [year] only by that station. — ................

PBS and all other programming broadcast during [year] by
U.S. noncommercial station e et st st e et s te e e e b s et e e e e e re et ae e baessesnaenreeres

Devotional.and religious programming broadcast during [year] by
the U.S. commercial stations [ISTe. ... sesessenenne

PERCENTAGES MUST ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY DO NOT.

4b.

Now I'm going to read back the categories and your estimates. (REREAD CATEGORIES
AND RESPONSES IN RANDOM SEQUENCE ORDER TO ALLOW RESPONDENT TO REVIEW THE
ESTIMATES.)

Are there any changes you would like to make? (RECORD ANY CHANGES BY CROSSING
OUT ORIGINAL RESPONSE AND WRITING IN REVISED RESPONSE NEXT TO IT. PERCENTAGES
MUST STILL ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY DO NOT.)




8. The sports category was specifically worded as “live professional and college
team sports” on the U.S. commercial stations carried by the respondent’s system. The language
used to describe the sports category (as well as the other programming categories in the survey)
was developed based on program categorization definitions to which the Phase I claimants have
agreed (see Attachment D). In our judgment, the “live professional and colleée team sports”

description best expresses the intent of the agreed upon definitions. Moreover, we believe that

this description, coupled with the other instructions noted above, ensures that the value

allocations provided by respondents to this category are for the non-network live professional
and college team sports telecasts on the distant broadcast signals that their systems actually
carried — and not for any other programming that might be considered “sports” programming in

another context. !

9. Based on my experience working with programming networks and cable
operators, I believe the marketplace distinguishes between live professional and college team
sports programming, on the one hand, and other types of programming that may be sports-

related. 1 have observed these networks and distributors negotiate for, value and develop

business strategies around live professional and college team sports in a manner that differs from -

such other programming.

! In Phase I of the 2000-03 cable royalty distribution proceedings, the Canadian Claimants Group
(CCG) submitted a constant sum survey of cable operators to show the value of different
categories of programming on distant Canadian signals. The CCG surveys worded the Phase I
sports category as “live professional and college team sports.” Direct Case of the Canadian
Claimants Group at Appx. 5. '

-



C. 2000-03 Bortz Survey Results for Sports Programming

10. Bortz conducted constant sum surveys of cable operators for each of the years
2000-03. Attachment E describes the methodology used in the 2000-03 surveys, while
Attachment F contains the survey instruments utilized in each of those years. The key finding
from the 2000-03 surveys is that cable operators would have allocated their distant signal non-

network programming budgets in those years as follows:

Table 2.
Distant Signal Programming Valuation Studies, 2000-2003

| 2000 2000 2002 203
Live professional and college team sports 354%  354%  362%  378%

Movies 36 2.1 206 2.1
Syndicated shows, series and specials 16.2 18.6 168 156
News and public affairs programs 15.6 165 163 173
Devotional and religious programming | 6.6 | 6.2 64 6.1
PBS and all other programming on non-commercial signals 26 29 39 3.0
All programming on Canadian signals 0.0 03 00 0.2
Total* 100.0%  1000%  1000%  100.0%

*Columns may not add to total due to rounding

11.  As Table 2 illustrates, cable operators would have allocated 35.4% of their 2000
distant'signal non-network programming budgets to live professional and college team sports

programming, i.e., had cable operators negotiated in the marketplace for the different categories




of distant signal non-network programming, they would have spent 35.4% of their 2000 distant
signal non-network programming budgets on live professional and college team sports
programming. The comparable valuations for sports in 2001, 2002 and 2003 were 35.4%, 36.2%
and 37.8%. As reflected in Table 3 below, thé 2000-03 sports valuations are consistent with the

1998-99 and 2004-05 sports valuations.

Table 3.

Sports Allocation in Bortz Cable Operator Surveys, 1998-2005
Year B Allocation
1998 37.0%
1999 ' 38.8%
2000 ‘ 35.4%
2001 35.4%
2002 - 36.2%
2003 . - 37.8%
2004 : 33.5%
2005 | 36.9%

IV.  The Relative Value of JSC Programming (2000-03 Bortz Surveys)

12. I believe that the Bortz surveys fairly reflect the relative amounts that cable
operators would have spent on al/ of the programming in the Phase I sports programming
category -- as compared to the amounts that the cable operators would have spent on all other

Phase I categories of non-network distant signal programming. The Bortz surveys do not ask
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respondents to divide the value of the sports category between JSC programming, on the one
hand, and any other programming that might come within that category, on the other hand.
Thus, the Bortz surveys do not provide a precise basis for determining the relative value of JSC
programming as compared to any other programming within the sports category. Nevertheless,
for the reasons discussed below, it is my opinion that JSC programming accounts for all or
virtually all of thé value that cable operators accorded the Phase I sports programming category

in the 2000-03 cable operator surveys.

A. 2000-03 Valuations of WGN Sports Programming

13. As reflected in Table 4 below, almost one-half of the respondents to the 2000-03
Bortz surveys carried Superstation WGN (Chicago, IL) (known as “WGN America”) as their
only commercial U.S. distant signal. And the only Phase I sports programming on Superstation
WGN during 2000-03 was JSC programming. Specifically, WGN televised Major League
Baseball games involving the Chicago Cubs and the Chicago White Sox and National Basketball
Association games involving the Chicago Bulls. See Attachment G (identifying the
programming on WGN eligible for 2000-03 cable royalties). Under these circumstances, I
believe it is reasonable to conclude that all of the value that the “WGN-only” Bortz respondents
accorded the Phase I sports programming category is attributable to JSC programming alone. As
reflected in Table 4, that value accounted for over half of the value accorded to the Phase I sports

programming category by 2000-03 Bortz respondents.




Table 4.

Contribution of "WGN-Only" Cable Systems* to Bortz Cable Operator Survey Results,
2000-03
_ 2000 2001 2002 2003

Bortz Cable Operator Survey Respondents:

Total Respondents - 165 206 150 138

Respondents with WGN as only commercial U.S. distant signal 84 99 80 64

"WGN-Only" Percent of Total Respondents 50.9% 48.1% 53.3% 46.4%
Weighted Sports Allocation of Survey Responses:**

Overall Sports Allocation ' ' 354% 354% 362% 37.8%

Proportion of Total Alfocation Attributable to WGN-Only Respondents 55.2% 49.6% 60.0% 503%

*Systems that carried WGN as their only commercial U.S. distant signal.

**The survey sample is stratified. As such, responses are weighted based on both the total royalties paid by the responding
systemand the sampling proportion of the system's strata.

14. It should be noted that WGN was, by far, the most widely-carried distant signal in
2000-03 and the source of the bulk of the 2000-03 cable royalties. Thus, in determining the
relative value of JSC programming as compared to other sports programming in the distant
signal marketplace, it is particularly important to understand how cabl.e operators valued the
2000-03 sports programming on WGN. As shown in Table 5, (a) approximately 45-53% of the
“Form 3” cable systems? that carried commercial U.S. distant signals (with 23-27 million
subscriberé) carried WGN as their only commercial U.S. distant signal during 2000-03; (b)
approximately three-fourthé of the Form 3 systems that carried commercial U.S. distant signals
(33 million subscribers) carried WGN as at least one of its distant signals during that period; and
(c) WGN accounted for 62-65% of the 2000-03 cable royalties paid by cable operators for

commercial U.S. distant signals. No other distant signal came close to WGN in terms of its

2 Form 3 cable systems are the largest cable systems; during much of the 2000-03 period, these
systems had semi-annual gross receipts of at least $527,600. Source: 37 CFR 201.17 (d)
(establishing Form 3 threshold of $527,6000 for accounting periods beginning July 1, 2000).
During 2000-03, Form 3 systems paid approximately 97% of all cable royalties. Source: CDC.
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significance to the 2000-03 distant signal marketplace and its contribution to the 2000-03 cable

royalty funds.
Table 5. Summary of WGN Distant Signal Carriage and Royalty Parameters,
2000-2003
Cable Systems Subscribers Fees Generated
. Percent of Percent of Percent of
Cable System Carriage Pattern Number Total* Number Total* Amount Total*
2000
WGN as Only Commercial U.S. Distant Signal 79 52.7% 26,651,671 64.1% $21,456,672. 52.8%
WGN as Distant Signal 1,116 75.6% 33,152,297 79.7% $26,389.514 64.9%
All Systems with One or More U.S. Commercial Distant Signals 1.477 41,601,325 $40,657,123
2001 -
WGN as Only Commercial U.S. Distant Signal 681 48.1% 25,242,847 59.9% $20,283917 48.4%
WGN as Distant Signal 1,058 74.7% - 33.369.642 79.2% $26,837.200 64.0%
All Systems with One or More U.S. Commercial Distant Signals 1,416 42,113,339 $41,937,305
2002 )
WGN as Only Commercial U.S. Distant Signal 594 44.8% 22,923,395 53.3% $19.413.401 42.5%
WGN as Distant Signal 983 74.2% 33,381,681 77.6% $28,363.108 62.1%
All Systems with One or More U.S. Commercial Distant Signals 1,325 43,018,135 $45,666,717
2003
WGN as Only Commercial U.S. Distant Signal 592 46.1% 23.965.213 57.1% $21,089.354 46.4%
WGN as Distant Signal ) 958 74.6% 33,144,705 78.9% $29.254,236 64.4%
All Systems with One or More U.S. Commercial Distant Signals 1,285 41,983,380 $45.416.670

* Represents percent of total for all systems with one or more U.S. conumercial distant signals.
Source: Bortz Media compilation based on CDC data for the second accounting period of each year.

B. Composition of the Phase I Sports Programming Category
15. Studies that other claimants havevintroduced in prior cable royalty distribution
proceedings show thét virtually all of the non-network sports programming carried on a distant
signal basis by cable systems is JSC programmirnig. Certain of those studies rélate specifically to
the years immediately before and affer the 2000-03 period (i.e., 1998-99 and 2004-05). Given the
consistency of the findings that reflect different data sets and that cover years that “book-end”
2000-03, I believe the same conclusion applies to the years 2000-03, i.e., virtually all of the

2000-03 Phase I sports programming was JSC programming,.
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l. Program Suppliers’ Analysis of the Phase I Sports
Programming Carried by the 2004-05 Bortz Respondents

16. In the 2004-05 cable royalty distribution proceeding, the Program Suppliers
submitted a study in which they identiﬁed the sports programming broadcast by the U.S.
commercial television stations that the respondents to the 2004 and 2005 Bortz surveys carried
on a distant signal basis. Accofding to Program Suppliers, those stations televised (during'a
randomly-selected 42-day period in 2004) 128,731 minutes of programming within the Phase I

category of sports programming. The comparable number for 2005 was 129,644 minutes. The
programming that the Program Suppliers classified as Phase I sports programming consisted of:
i. Major League Baseball (MLB);

. ii. National Basketball Association (NBA) basketball/Women’s National
Basketball Association (WNBA) basketball;

iii. National Hockey League (N HL) hockey;
iv. National Football League (NFL) football;
v. - College football;
vi. College basketball (men’s é.nd women’s);
vii. College lacrosse; |
viii. MLL lacrosse;
ix. Minor league baseball;
x. NFL Europe football; and
xi. Arena Football League (AFL) football
17. All of the MLB, NBA/WNBA, NHL, NFL, college football, college basketball,
college lacrosse and NFL Europe programs identified by the Program Suppliers are affiliated

with JSC members -- while MLL lacrosse, minor league baseball and AFL football do not come

12
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within the JSC claim, According to the Program Suppliers data, 99.0% of the 128,73v1 minutés
of 2004 Phase I sports programming (99.5% of the 129,644 minutes of 2005 Phase I sports
programming) was JSC programming. These percentages, however, do not fully reflect the
extent to which the Bortz respondents carried JSC and non-JSC programs because the Program
Suppliers equated a minute of programming on WGN (carried by more than half of the Bortz
respondents) with a minute of prégramming on a distant signal carried by only a handfﬁl or
fewer of Bortz respondents. Nor do these percentages reflect the relative values of JSC and non-
JSC programming because each minute of sports programming is valued equally under the

Program Suppliers’ analysis.

18. According to the Program Suppliéfs’ data, (a) 158 cable systems that responded
to the 2004 Bortz survey carried Phase I sports programming on a distant signal basis; (b) all of
those systems carried distant signal non-network JSC programﬁling during 2004; and (¢) only six
(3.8%) of those systems carried any Phase I sports programming that was not JSC programming
during 2004. For 2005, the Program Suppliers’ data showed that 167 Bortz survey respondents:
carried Phase I spdrts programming on a distant signal basis. Of these systems, 166 camed
distant signal non-network JSC programming’; in contrast, only six (3.6%) of those systems

carried any non-JSC programming in 2005.

19. It should be noted that the Pro gram Suppliers also identified what they.termed

* “sports-like” programs on the stations carried by the Bortz respondents, such as fishing/outdoors

shows, bowling, boxing and pokér. However, they acknowledged that these programs do not fall

? Independent Bortz Media analysis determined that the one system for which JSC programming
did not appear in the Program Suppliers’ sample did in fact carry JSC programming in 2005. -
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within the Phase I sports category and should be attributed to other Phase I categories, i.e.,
Program Suppliers, Commercial Television Claimants and Canadian Claimants Group74
2. . CTV’s Regression Analyses

20.  The Program Suppliers’ analysis of 2004-05 Phase I sports programs relied upon
data they repeived from CTV (which, as noted above, CTV obtained from TMS). CTV used its
TMS data in a regression analysis that it submitted in support of the Bortz survey results.
Similar to Program Suppliers, CTV identified the programming that falls within the Phase I
sports programming category. However, the CTV data set reflects all broadcast stations carried
on a distant basis in those years, rather than just those statiéns actyally carried by the cable
systems responding to the Bortz surveys. The CTV database included approximately 2,000
stations in both 2004 and 2005. CTYV also conducted an analysis of TMS data for its 1998-99

regression study, using the same approach.

21.  CTV identified the following programming as falling within the Phase I'sports
category in 1998-99 and 2004-05:
i. Major League Baseball (MLB);
ii. NBA/WNBA basketball;

iii.  NHL hockey;

* The Program Suppliers’ analysis relied on programming data that the Commercial Television
Claimants (CTV) obtained from Tribune Media Services (TMS). TMS classifies each of the
programs in its databases into one of several programming types. In performing their analysis,
the Program Suppliers limited the Phase I sports category to programming that TMS categorized
as either “TM” (team vs. team sports) or “PL” (playoff sports). Program Suppliers did not
consider other program categories -- such as golf, ice skating, the Olympics, wrestling, boxing,
poker, fishing, hunting, bowling, volleyball, bicycle riding, gymnastics, sports talk shows,
motorcycle racing, triathlons, tennis, horseracing, diving, and high school sports -- to come
within the Phase I sports category.

A
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iv.

Vii.

Vviii.

iX.

Xi.

xii.

xiii.

Xiv.

XV.

NFL football;

College football;

College basketball (men’s and women’s);
College baseball;

Women'’s college volleyball;
College lacrosse;

MLL lacrosse;

Minor league baseball;

Minor league hockey;

ABA semi-professional basketball;
NFL Europe football; and

Arena Football League (AFL)-football

This list of programming within the sports category is largely the same as the list
of programming identified by Program Suppliers. See paragraph 16 above. However, a few
additional types of programming are evident ;- including JSC programming types (college
baseball and women’s college volleyball), as well as non-JSC programming typés (minor league

hockey and ABA basketball).

According to the CTV data, there were 381,158 minutes of 2004 Phase I sports
programming, of which 99.4% was JSC programming. For 2005, the comparable figures were
315,520 minutes and 99.1% JSC programming. Further, in 1998 and 1999, the CTV data

showed 592,262 minutes (99.7% JSC) and 835,687 minutes (99.9% JSC), respectively. Similar

15




to the Program Suppliers’ data, these percentages do not fully reflect the extent to which cable
systems carried JSC and non-JSC programs. Nor do the CTV percentages reflect the relative
values of JSC and non-JSC programming.
C. Market Values of Sports Programming
24.  Of all the programming in the Phase I sports category, JSC programming
typically commands the highest rigi'lts fees. In fact, in my experience, the types of non-JSC
programming identified on pages 12-15 above -- Major League Lacrosse, Arena Football, ABA

Semi-Professional Basketball, etc. -- would not generally receive any rights fee whatsoever for

- distribution by a local TV station (or by a cable network), but would rather be distributed on a

barter/revenue-sharing or “time buy” basis.> As an example, the Arena Football League’s
national contract with NBC, which started with the 2003 season, was a revenue sharing
arrangement that reportedly resulted in little or no net revenue to the AFL. While it is possible
that other types of programming that fall within the JPG claim (and belong in the Phase I sports
programming category) could have greater market value than those identiﬁed above, it is still my
experience that JSC programming is generally much more valuable (on a per telecast or per hour

basis) than any other programming in the Phase I sports category.

25.  Tables 6 and 7 show the amounts that were paid by cable networks (ESPN and
TNT/TBS) and by FOX Broadcastihg (which has affiliated stations that were carried on a distant
basis in 2000-2003) for JSC programming from 2000-2003. Collectively, these networks paid

more than $8 billion in rights fees for JSC progrémming over the four year period:

> In these types of arrangements, the producing entity pays to produce the programming (and, in
a time buy, to obtain the airtime on the station) and then attempts to recoup the production costs
through the revenues generated by advertising sales. Thus, there is no assurance that any net
profit on the programming will be realized.
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Table 6’. Rights Fees Per Telecast for Selected JSC Programming,
2000-2003

Rights Fees (Millions)*

Total:
2000 2001 2002 2003  2000-2003
MLB on ESPN/ESPN2 $79.8 $79.8 $79.8 $175.0 $414.3
NBA/WNBA on ESPN/ESPN2 . NA NA NA 320.0 320.0
NBA on TNT/TBS 222.5 222.5 222.5 366.7 1,034.2
NFL on ESPN 450.0 550.0 600.0 850.0 2,450.0
NHL on ESPN/ESPN2 70.0 70.0 70.0 70.0 280.0
TOTAL $822.3 $922.3 $972.3 51,7817 $4,498.5

Note: Columns and/or rows may not add to total due to rounding.

*The amounts paid for JSC programming do not include the costs of producing that programming, which are
borne by the networks.

Source: Bortz Media & Sports Group compilation based orni data reported in SNL Kagan, Media Sports
Business , various issues; Sports Business Daily , various issues; and other published sources.

Table 7. Rights Fees for JSC Programming on Fox Network, 2000-2003

Rights Fees (Millions)*

. Total:
2000 2001 2002 2003  2000-2003
MLB on Fox $115.0 $416.7 $416.7 $416.7. $1,365.1
NFL on Fox 525.0 525.0 625.0 525.0 2,200.0
TOTAL $640.0 $941.7 $1,041.7 $941.7 $3,565.1

*The amounts paid for JSC programming do not include the costs of producing that programming,
which are borne by the network.

Source: Bortz Media & Sports Group compilation based on data reported in SNL Kagan, Media Sports
Business , various issues; Sports Business Daily , various issues; and.other published sources.

17




26. JSC programming also commands significant rights fees as measured on a “per

telecast” basis. Table 8 shows that, on a per telecast basis, rights values for the JSC

programming summarized above averaged nearly $2.5 million from 2000-03:

Table 8. Rights Fee Per Telecast for Selected JSC Programming,

2000-2003
Year
: Total:
2000 2001 2002 2003 2000-2003
JSC Professional Sports Programrhing:

MLB on ESPN/ESPN2 Rights Fees (Mil:)* $79.8 $79.8 $79.8 51750 $414.3
Total Telecasts 118 112 102 162 494
Rights Cost Per Telecast $675.989 $712,202 $782,026 $1.080,247 $838,664
NBA/WNBA on ESPN/ESPN2 Rights Fees (Mil.)* NA NA NA $3200 $320.0
Total Telecasts ‘ NA NA NA 114 14
Rights Cost Per Telecast NA NA NA $2.807.018 $2,807,018
NBA on TNT/TBS Rights Fees (Mil.)* $222.5 $2225 $222.5 $366.7 $1,034.2
Total Telecasts 126 117 114 101 . 458
Rights Cost Per Telecast $1,765,873 $1.901.709 $1,951,754 $3,630,693 . $2,258,079
NFL on ESPN Rights Fees (Mil.)* $450.0 $550.0 $600.0 $850.0 $2.450.0
Total Telecasts 18 17 i8 18 7
ﬁghts Cost Per Telecast $25,000,000 $32.352.941 $33.333.333 $47,222,222 $34,507,042
NHL on ESPN/ESPN2 Rights Fees (Mil.)* $70.0 . $70.0 $70.0 3700 $280.0
Total Telecasts 188 188 162 131 _669
Rights Cost Per Telecast $372.340 $372.340 $432.099 $534.351 $418,535
Total JSC Professional Sports Rights Fees $822.3 £922.3 $972.3 $1.781.7 $4.498.5
Total Telecasts 450 434 39 526 1.806
Rights Cost Per Telecast $1.827.259 $2.125,038 ‘ $2.455.219 $3.387,262 $2,490,864

*The amounts paid for ISC programming do not include the costs of producing that programming, which are borne by the network.

Source: Bortz Media & Sports Group compilation based on data reported in SNL Kagan, Econotics of Basic Cable Networks, 2009 Edition; SNL Kagan, Media
Sports Business, various issues; Sports Business Daily, various issues; and other published sources.
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217. As the above data reflect, not all sports programming has the same market value.
Even within the JSC category, the licénse fees paid by broadcasters and cable networks to
acquire JSC programming reflect significant variations in demand by cable networks and
broadcasters. However, as noted earlier, rights fees for non-JSC programming (to the extent
broadcasters and cable networks even pay a fee for such programming) are typically far lower-
than those paid for JSC programming.

28. It is my understanding that IPG has refused to identify which sports programs fall
within its claim in the sports category. Lacking information about IPG’s programs, I cannot
make a specific comparison of the value of IPG programming, if any, to the value of JSC
programming. However, given the ubiquity of JSC s_p'orfs programming in the distant signal
marketplace in 1998-99 and 2004-05 and on WGN during the 2000-03 period, andlgiven the
signiﬁcant value JSC programming commands in the cable and broadcast television marketplace
relative to other types of non-JSC sports programming, it is my opinion that all, or virtually all,

of the value of the sports category belongs to JSC.

[ declare under penalty of perjury that the foregoing is true and correct.

Executed on: MayZ;{, 2012 ,i/‘, M {/\L—

James M. Trautman
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JAMES M. TRAUTMAN Bortz Media & Sports Group, Inc.
Managing Director and Principal ‘ 4582 S. Ulster St., Suite 1340
: Denver, Colorado 80237

303-893-9903 (Direct)

trautman@bortz.com

EXPERIENCE:
Managing Director and Principal, Bortz Media & Sports Group, Inc. (1988 to Present) .

0 Leads media/entertainment practice for analytically-based consulting firm.

0 Expertise is concentrated in applied economic, market and competitive analysié -
focusing on programming and programming networks; analysis of industry, company and
product/service economics; evaluation of trends in media/entertainment market evolution;
market forecasting/demand assessment; and market research.

a Extensive consulting history for a wide range of major media organizations is combined
with considerable experience in expert testimony and litigation support.

Additional detail on primary areas of expertise includes:

Expert Testimony/Litigation Support

" Has provided comprehensive analysis and éxpen testimony for multiple law firm clients

including Arnold & Porter; Winston & Strawn; Manatt, Phelps & Phillips; Snell & Wilmer;

Davis Wright Tremaine; Holme, Roberts & Owen; Dow, Lohnes & Albertson and Baird Holm.
‘Support and testimony has encompassed assessment of programmmg and programming

networks; valuation of media assets and properties; economic and market analysis of media
industries, technologies and planned business ventures; analysis of industry and firm-level
business practices and strategies; and design/execution of market research. Examples include:

Q United States Copyright Office. On an ongoing basis over the past 20 years, has
developed and provided comprehensive expert analysis and testimony in numerous
adversarial proceedings before the U.S. Copyright Royalty Judges (and their
predecessors), primarily addressing the allocation of more than $200 million in
annual copyright royalties among the owners of selected television programming, .
Specific elements of the analysis and testimony have included the following;

v' Testimony addressing the relative market value to the cable and satellite
television industries of various television programming types.

v Testimony addressing the factors that influence the programming carriage
decisions. of cable operators and satellite distributors, including detailed




evaluation of carriage patterns and market considerations affecting cable
networks.

v' Testimony identifying and evaluating comparative metrics for assessing
programming value, and identifying and evaluating marketplace transactions
. and their economic relevance to the proceedings.

v Testimony addressing the evolution of and prospects for the cable and satellite
industries.

v - As a basis for testimony, completion of ongoing industry level economic and
market analysis that has resulted in the creation of comparative metrics
indicative of relative market value, and design and management of annual
market research among cable television executives.

v" Numerous instances of written and oral testimony.

Bloomberg L.P. v. Comcast Cable Communications, LLC. In 2011, developed and

submitted an expert declaration to the Federal Communications Commission.

addressing cable programming industry dlstrlbutlon and channel placement practices.

Schonfeld v. Hilliard, et al. Provided expert support, written and deposition

testimony addressing the market/economic prospects for and potential value of a '

television programming network. Analysis detailed the operating economics of a
start-up/early stage news network, as well as the market factors influencing the
distribution potentlal licensing value and cost structure of the network.

Northland Communzcatzons Corporation. et al v.. MTV Networks. Provided expert
support, written and deposition testimony addressing the licensing value of several
television programming networks, as well as the influence of scale economies and
other industry structural characteristics on the license fees charged to various classes
of programming distributors. :

In Re Scientific-Atlanta, Inc. Securities Litigation. In 2008 and 2009, provided
comprehensive expert support, written testimony and deposition testimony on behalf
of manufacturing firm Scientific-Atlanta, Inc. (a Cisco subsidiary) in connection with
ongoing class action litigation. Support and testimony evaluated cable industry
financial performance, growth characteristics, technology trends, marketing practices,

supplier characteristics and other factors as a basis for determining whether :

Scientific-Atlanta’s internal growth projections and public representations durmg the
class period were reasonable.

USA v. Barford, Kalkwarf and Smith. Provided comprehensive expert support over a
three-year period on behalf of an individual defendant in connection with an action
brought by the Justice Department against Charter Communications and several
Charter executives. Support related to a variety of issues including subscriber growth



expectations and results for Charter and the market conditions that affected those
expectations. ' : :

0 Charter Communications Holding Company, LLC, and Charter Communications
Operating, LLC v. DIRECTV, Inc. Provided expert analysis, a written expert report
and deposition testimony on behalf of DirecTV in connection with a false advertising
claim brought against the company. This analysis evaluated the current operating
performance and future operating prospects of one of the company’s competitors by
comparing the performance-of the competitor to key industry benchmarks and the
performance of its peers.

a Alabama TV Cable, Inc. v. Locust Mountain Partners, II, LP, et al. Provided written
testimony addressing the fair market value of selected cable television systems, and
rebuttal testimony discussing the economic and market factors that influence market
value. :

Q Gramercy Park Investments, et al v. Jones Intercable, Inc., et al. Provided written
testimony addressing the fair market value of several cable television systems.

% a Charter Communications, Inc. v. James H. ("Trey") Smith, IIl. Developed written
testimony addressing cable television industry business and marketing practices.

% o On multiple occasions, provided expert support in similar litigation in which
# 7 settlements were reached prior to submission and/or preparation of testimony.

Industry and Firm-Level Economic, Market and Competitive Analysis

Retained by dozens of major clients including A&E Television Networks, Blackstone Group,
CBS, Comcast, Corporation for Public Broadcasting, Cox = Communications, Discovery
Communications, Disney/ABC, ESPN Networks, Gannett, Landmark Communications, MTV
Networks, Ziff-Davis, Times Mirror, Time Warner, Tribune, The Washington Post Company,
Major League Baseball, the National Basketball Association, the National Cable &
Telecommunications Association, the Big 12 Conference, Crown Media, Scripps Networks,
National Public Radio, Public Broadcasting Service (PBS) and the United States Olympic
Committee (USOC). Example of projects and consulting services include:

0 Provided business development support to and/or evaluated market prospects for
more than 50 proposed subscription TV programming ventures and existing basic and
premium television networks. Assignments have addressed both national networks
and regional sports and news networks. Clients/properties have ranged from planning
stage concepts (e.g., Outdoor Life —now Versus, U.S. Olympic Network) to services
in the early stages of development (e.g., ZDTV — now G4, Classic Sports Network —

'now ESPN Classic) to widely penetrated networks such as ESPN and Discovery.
Assignments have encompassed initial business planning, marketing/sales planning,

}




affiliate ‘contract negotiations, programming strategy and content acquisition, and
service implementation. :

The economics and marketing of programming tiers, competitive services and new

television products has been an ongoing focus. Examples of tiering and new product-
related assignments include:

v Designed and managed consumer research and provided recommendations to

Comcast regarding the composition, packaging and pricing of the company’s
initial digital service tiers in preparation for the deployment of digital settop
boxes. '

For a major content owner, evaluates media market trends and implications on
an ongoing basis. The implications of tiering, channel placement and
ownership of the organization’s network distribution outlets has been a
specific focus. Mobile distribution opportunities and economics, on-demand
economics and interactive advertising prospects have also been assessed
recently. '

For multiple clients, assessment of the relative merits of cable HFC
distribution infrastructure and telephone company fiber optic network
architecture from a consumer perspective, emphasizing the relative
advantages and disadvantages of each technical approach in teris of services
and features provided.to subscribers. Based on this assessment, developed
detailed recommendations regarding client positioning and communications

* strategies in response to telephone company marketing initiatives.

" For multiple clients, assessment of Internet-based video content distribution

prospects, considering both economic opportunities and potential risks to
existing distributors. ~ Analyses have specifically addressed Internet-based
delivery of movies and other television programming and its implications for
cable networks and video-on-demand services.

For Cox, provided a comprehensive assessment of current and likely future
satellite competitor technology and marketing/promotional initiatives as a
basis for devising Cox product, packaging and marketing strategies.

Also for Cox, analyzed HDTV opportunities and timing considerations with
respect to initial deployment of HDTV services. '



v’ Assessment of home video rental market trends and prospects in the context of

the evolution of cable-based video-on—demand services.

v’ Assessment of the premium television market, mcludmg prospects for major
premium TV providers and the impact of movie distribution alternatives
(including video-on-demand, Netflix and Internet-based services) on premium
television content strategies.

Co-author of Digital Broadcasting: Where Do We Go From Here? This report,
released in 2010, evaluated future business prospects and market opportunities for the
broadcast’ television industry — focusing on multicasting, mobile video and other
services enabled by digital transmlssmn technology.

On behalf of the. National Cable & Telecommunications Association (NCTA),
authored An Analysxs of the Cable Industry’s Impact on the U.S. Economy. This
comprehensive economic impact analysis, released in 2011, analyzed cable industry
subscriber growth patterns and operating characteristics and utilized input-output
modeling techniques to evaluate cable industry financial flows. These flows were
than used to quantify the industry’s direct and indirect contributions to U.S.

* employment, personal income and gross economic output at the national level as well

as by individual Congressional District. Earlier versions of this analysis were -
prepared in 2008, 2003, 1998, 1990 and 1986.

Created and has directed Bortz Media’s subscription television industry competitive

* assessment practice since launching this practice in 1996. Services provided to major

cable companies have included ongoing analysis of wireline, satellite’ and other
competitors, addressing strategies, economics, technical capabilities/constraints and

* the overall threat profile presented by market-level cable competitors. In connection

with these engagements, have developed market level strategic and tactical plans for
cable operators to address competltlon These analytical and planning efforts have
emphasized competitor economics and consumer marketing strategies, as well as the
development/deployment of new consumer products and technologies including
digital settop boxes, DVRs, video-on-demand, HDTYV, interactive television, high-
speed Internet and telephone service. .

Analyzed the fair market value of television, radio and Internet rights for major

. professional and college sports organizations. Selected clients have included the

NBA, NHL; MLB, MLS, NASCAR, PGA Tour, PBR, PRCA, Big East, Big 12, the
WSOP and many local professional franchlses Engagements have represented over
$20 billion in rights values.

For a major broadcast network, assessed digital television opportunities, considered
technological and market factors in defining a digital television strategic focus, and
developed recommendations relating to cable distribution of digital signals and high
definition programming.




Provided comprehensive digital transition business planning assistance to the
Corporation for Public Broadcasting, the Association of Public Television Stations,
the Ford Foundation, the James Irvine Foundation and selected individual public
broadcasters. These assignments assessed new service opportunities and involved
working with individual public television (PTV) stations to develop digital
service/financial models. Elements of the projects included assessment of the overall
media environment and its implications for PTV (focusing on the impact of emerging
technologies), exploration of digital capacity utilization issues and alternatives
(including data-driven, interactive and commerce-based applications), and evaluation
of partnership opportunities with both for profit and non-profit entities.

Assisted various other public broadcasting organizations in numerous engagements
over the past 20 years. In addition to the assignments noted above, these have
included development of comprehensive market analyses, development of service and
operating structure recommendations for stations, evaluation of advertising potential,
~ assessment of merchandising and licensing practices, support in negotiations for
programming distribution, and assessment of Internet business opportunities. -

Completed a comprehensive, multi-phase assessment of digital radio opportunities,
addressing the market potential for both. terrestrial and satellite-delivered digital
radio. :

Analyzed. financial prospects and-estimated the fair market value: of numerous
commercial television station properties, including both network affiliates and
" independents in markets ranging from the largest to the smallest. Analyses. evaluate
market trends and likely future market capture in terms of both advertising revenue
-and audience, resulting in the development of pro forma financial projections.

Provided strategic planning assistance to Landmark Communications on multiple
occasions, supporting the company’s efforts to enhance its television station
operations. '

In the mid-1980s, developed and conducted an annual Cable Operating Performance
Benchmarks study for participating cable companies on behalf of the National Cable
& Telecommunications Association. This study focused on the interrelationships
between operating characteristics and financial performance at the cable system level,
utilizing detailed operating, financial and market information from more than 150
separate cable systems. -~ Separate industry level analyses have addressed the
industry’s economics and financial characteristics on numerous subsequent occasions.

Analyzed financial prospects and estimated the fair market value of over 100 cable
television properties both domestically and internationally. Assessments of current

o



N
N

and future cable television economics have also been developed on a recurring basis
for a major financial institution, as well as an international consulting organization.

0 Designed, managed and executed a wide range of quantitative and qualitative
research studies, including statistically representative national (as well as local and
regional) telephone surveys, Internet-based surveys, focus groups, one-on-one
interviews and new product trials. :

Senior Associate, BBC, Inc. (1983 to 1988)

Responsible for execution of multi-faceted research and analytical assignments addressing
industries including media, entertainment and telecommunications, real estate, banking and
public facilities/recreation.

EDUCATION'

M.B.A., Finance ( 1990) University of Colorado
B.S., Economxcs (1982), Claremont McKenna College, Claremont California

3

OTHER:

Author of Digital Broadéasting: Where Do We Go From Here?;' An Analysis of Cable
Television’s Impact on the U.S. Economy; and Public Television’s Transition to a Digital Future.
Co-Author of Public Television in the Information Age: Great Expectations: A Television

Manager’s Guide to the Future: and Sports on Television: A Whole New Ballgame.
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- SECTION . INTRODUCTION AND SUMMARY

. The Copyﬁght Royalty Board (CRB) allocates arhong copyright‘ ovrners the
compulsory llcensmg royaltles paid by cable systems fo retransmlt broadcast stations.
Our understandrng is that m doing so, the CRB determines what the cable systems
would have paid,on a relatlve basus for the different types of non-network programmmg
on the dlstant television stations they camed —if, in fact they had been required to
negotiate in an open market absent compulsory ficensing. Dunng the past twenty—f‘ ve
years, the Joint Sports Clalmants (JSC) have retained the pnncrpals of Bortz Media &

Sports Group, Inc.! to establish and to |mp|ement a methodology for determining how

‘such royalties would be allocated among different groups of copyright owners insuch a

market. This report surrimarizee our. findings for the years 2004 and 2005. It also
corr{pares therrr with the findings that we presented to the Copyright Arbitrat?on Royalty

Panel (CARP) for the years 1998 to 1999 (the last cable distribution proceeding).i2
A.___ Cable Operator Surveys

: The cornerstone of our anélysis is a survey of cable system operators (i.e., those

responsible for paying the royaltles at |ssue) For 2004 and 2005 as in all prior years,

we sought o determine how cable operators valued, on a relatlve basis, the dlfferent

categories of non-network distant signal telewsron programming that they camed in

' Bortz Media & Sports Grouo. Inc. operated under the name Bortz & Company prior to January 1998.

For purposes of this report, all references to the Company use the name Bortz Media & Sporls Group,
Inc. or Bortz Media.

Prior to the formation of the CRB in 2004, allocation of cable royalties was the responsibility of the
‘CARP (subject to reviéw by the Librarian of Congress and Register of Copyrights) and, until 1993, the
Copyright Royalty Tribunal (CRT).
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those years.® Each year we asked a random sample of cable operators how they would

allocate a fixed budget among the different programming categories on the distant’

signals they actually_carried in the preceding year (i.e., a “constant sum® approach).

The results.of our survey reflect the collective valuations made by the réspo.ndents.

As the CARP noted in its report allocating the 1990-92 cable royalties, . our

approach has the advantage of answering essentially the same question as the CARP

(now CRB) must answer:

“The critiCéI signiﬁcan.ce of the Bortz surveys is the essentfal
question it poées to cable system operators;, that is: Whét is the relative
value of the type of programming actually broadcast in terms of attracting
and .retaining s’ub's..cribei's".j That is largely the question ihé Panel posés
when |t constructs -a simulated market Further, the question asks the_
cable system operator to consider the same categories we are presented
here- in the form of claimant groups — that 'is, sports, mqvies, an_d the

others. That is also what the Panel must do.™

As the CARP also noted, our surveys have been “focused more directly than any other

evidence to the issue presented: relative market value.”

We describe in greater detail below the historical background and methodology

of the Bortz surveys, including the manner in which we have sought to respond to the

As discussed in Section lll Bortz Media has been responsible for the design and implementation of
multiple cable operator surveys in connection with the cable royalty distribution proceedings going
back to the 1983 proceeding and including surveys conducted annually since 1991.
- Report of the Copyright Arbitration Royalty Panel in Docket No. 94-3 CARP cD 90-92 at 65 (May 31,
s 1996) (hereinafter, “1990-92 CARP Report”).
Id. at 65.




various issues raised in prior‘distributioﬁ. proceedings by the CARP, CRT and ekperls '

conceming these surl/eys (see Sections I.LA and B and Appendix A). -

B. _ Results of the 2004-05 Cable Operator Surveys '

- We discuss in Section ll.C below the results of the 2004 and 2005 surveys. The
key finding is that cable operators would have allocated their 2004 and 2005 dlstant

srgnal programmrng budgets as follows

‘ Table I-1. )
Distant Signal Programming Valuation Studies, 2004-05

. 2004 2005
Live professional and college team sports : o - ass T B9%
Movies - : 178 . - 192
Syndicated shows, series and specials . 187 .1-8.4
News and public affairs programs - 184 148
Devohonal and religious programmlng : 7.8 ' 6.6.
pPBS and all other programmlng on non-commercial srgnals - 3.5 37
Al programmrng on Canadian srgnals ' ' _ 02 = 03

Total® . I . | S 1000%  1000%
*Columns ma'y nat add tototat due to rounding. i : :

As Table -1 reﬂects in both 2004 and 2005, cable operators valued the live

professronal and collegrate sports programmmg on the dlstant s«gnals they camed more

highly than any other programming category They would have allocated the largest

percentage of a distant signal programming budget (33.5 percent in 2004 and 36.9'
percent in 2005) fo live professional and collegiate sports programming. The sports

allocation is approximately twice that of the next most highly valued program category.

The value attributed to sports by cable operators is approximately equal to the
aggregate value attributed to the two categories (movies and syndicated prograrnmirlg)

represented by Program Suppliers in this proceeding ~ notwithstanding that movies and

TV SFAL AR i




syndicated programs on distant sighals occupy, more total hours and-generate more
cumulative “viewing hours” than sports programming. This result is consistent with the

pattern evident in marketplace ‘transactions, in which JSC programming typically

commands a relative market value disproportionate to its share of broadcast time or.

viewing hours.®

Cable operators allocated 18.4 percent (2004) and 14.8 percent (2005) of the

value of their distant signal non-netwod< programmmg to news and public affairs.

programs, followed by devotlonal programmrng (7.8 percent in 2004 and 6.6 percent in
2005) programming on public television statlons (3.5 percent in 2004 and 3.7 percent
in 2005) and programmlng on Canadian distant S|gnals (0. 2 percent in 2004 ard 0 3

percent in 2005).

As discussed further in Section. lI respondents were only asked to allocate value

to public televrsu)n and Canadian programmmg in mstances where their systems

carried such etatlons as dlstant signals.” Approxrmately one-third ef_»cable systems that

carried distant signals _i:n 2004-05 carried public television slgnals-ae distant signals;

less than four percent of cable sy_steme that carried d.istant signals in 2004-05 carfied
Canadian signals as distant Asi'gnals. Ameng'_systems that carried ptablic television

distant -signals, réspondents allocated an average value of 11.3 percent to'p-ub_lic :

television programming in 2004 and 10.6 percent in 2005. Fer systems.t,hat carried
'Canadlan‘ distant signals, the average value attributed to the prograrnmlng on these

signals was 3.0 percent in 2004 and 3.8 percent in 2005,

5 Analysis of this pattern was presented in the Bortz report submitted in the 1998-99 cable proceeding

(see JSC 04-05 Ex. 2) as well as in the Testimony of Larry D. Gerbrandt of Paul Kagan Associates,

Inc., submitted in the 1990-92 cable proceeding (see JSC 04-05 Ex. 3). .
Further, as discussed in Section Il and Appendix A, systems carrying only public televrsmn or
Canadian signals were excluded from the survey.
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C. . 'Comgarison With 1998-99 Cable Operator Surveys
AOvér a period of more ‘than two decades, "JSC and oth’er parties have

commissioned numerous surveys of cable operators similar to those that we are:

-presenting in this proceeding. In fact, since 1988, these surveys have been conducted -

énnually. The JSC surveys, most of which have been.designed by Bortz Media &

Sports Group, Inc., have all erhployed a constant suﬁ1 approach similar (in most

instances identical) to that described above.

Results for 20ﬁ4'.gnd 2005 are similar to results .obtained in the surveys

_submitted in the 1998-99 CARP cable rdyalty distribution proceeding and in other years

(see Section Ill below) Sports has consistently- been accorded the hlghest value ’

'followed by movies, syndlcated and news programmlng, devotional programmmg,

pubhc television programming, and Canadxan programmmg

Table l-2 compares the results of- the 2004-05 surveys with the results of the
1998—99 surveys. '
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Table l-2. :
Comparlson of Distant Signal Programming Valuatlon Studies,
- 1998-1999 and 2004-2005
1998 1999 2004 2005
Live professional and college team 37.0% 28.8% - 33.5% 36.9%
sports : .
Movies : 219 . 20 17.8 192
Syndicated shows, series and 178 158 A 187 184
specra!s ‘ . o - :
News and public affaus programs 148 147 184 148 .
 Devotional and religious 53 57 78 66
programming ' : C )
PBS and all gther programmingon . .
non-commercial signals - : 28 29 - 35 37
All programming on Ganadian signals 04 02 - 0.2 . 03
Total* - © o 1000% . 1000% . 100.0% 100.0%

" *Columns maynot add to total due to rounding. -

Asin any survey, there is a certain amount of variabil‘rty in the survey- results frorn

year-to-year. - As discussed further in Sectron Iil, such vanablhty is, consudered in the

confidence mtervals associated wrth the specrf ic results (or pomt estrmates") for each
year.® Thus, while there are some differences in the speclﬁc point estlmates for the
various program categories over the four years shoWn abcve the variations are
generally minor. Most of the point estimates for 2004-2005. are wrthm the conﬁdence
intervals surroundlng the 1998 and the 1999 point estimates. The pomt estimates for
some ca'tegorles in 2004 and 2005 are slightly outside of the conﬁdence intervals of

point estimates in 1998 or 1999. chever, based on my- exben’ence with the cable

_television industry, I am not aware of any significant market changes between 1998-99

and 2004-05 euggesting that the survey results reflect any significant change in the -

relative values of the different non-network programming types on distant signals.

®  Confidence intervals reflect the uncertainty surrounding a pornt estimate of value obtamed using a

sample-based survey methodology.
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D.___Analysis of 2004-05 Survey Results

- In its'report aliocating the.1998-99 cable royalties, the CARP concluded that the
Bortz survey was “an extremely robust (powerfully and reliabry predictive) model for

deterrnining relative value” of the programming categories represented by JSC, the .

Program Suppliers and the National Association of Broadcasters.® It also determined

tha't the Bortz survey was “more reliable than any other.methodology presentedf‘ in
deten'nlmng the relatrve market value of these three claimant groups. Accor'dingly, the

CARP tied the royalty awards of each of these claimant groups directly to its shares in

the Boriz surveys.

The -CARP h'ewever "did fiot rely upon the Bortz survey results to determine the. :
awards to the Devotronal Clarmants (who had agreed to accept a share less than that
reﬂected in. the- Bortz surveys) The CARP also did not rely upon the Bortz survey
results to determine the awards to PBS, primarily because the Bortz survey
respio'ndents did not include those rvhose systems carried only distant. public television
signa-ls. The CARP did cdn_clude t_haf the Bor_tz' survey results provide a “floor” o_n the
PBS award. In addition, the CARP did. ot rely upon the Bortz survey results td: :

determine the award to the Canadians because of the small number of 1998-99

respondents that carried distant Canadian'signals (two in 1998 and three in 1999). The -

CARP determined, however, that the Canadian award should be tied to, among other

things, a comparable - constant sum survey of cable operators conducted by the

Canadians.

® Report of the Copyright Arbitration Royalty Panel in Docket No. 2001-08 CD 98-99 at 31 (Oct. 24,
. 2003) (“1998-99 CARP Report”).




As we have previously acknowledged itis appropnate to adjust the Borlz survey )

results to account for cable operators that- carry only PBS and/or only Canadian dlstant

_ signals (neither of Whlch are included in our survey) We proposed a methodology for

adjusting our results to account for this factor in the 1998-99 proceeding, but the CARP

did not accept that adjustment methodo!dg‘y (see pages 39-40 of Appehdix A below).-

In addition, the CARP observed (and we have acknowledged) that respondents

to our survey are not informed that substantial portions of the movies and syndicated

'prog[amrhing on Superstation WGN (the most widely carried distant sigrial) are not

compensable in this proceeding because these programs are not broadcast by WGN
or'r._its' over-the-air Chicago signal; thus, the values that respondents to our: auryey

attribute to these categories likely represent a “ceiling”_in that. respondents sre

conisidering all programming on WGN rather than just the compensable programming

on WGN. in the 1998-99 proceeding, ‘PBS proposed a methodology for adjusting ttwé
Bortz auwey reaults to aocount for this issue, but the CARP ’dtd-not accept that
methodology. The same issue affects tﬁe Devotional ‘Claimants sinoe a 'signiﬂcant
amount of the Devotional programming on WGN also is non—oohpen_sableﬂ in this
proceeding. ' ~‘ ‘

In summary, we believe that our survey results’ provide a valid and 'relia-ble

-estimate of how cable operators valued the different types of non-network programming

categories on the distant sigr'lals'l they actually carried in 2004 and 2005, and by
'extensior.l the best a'pproximation of how the cable operators themselves would have
allocated the compulsory licensing . royalties they paid to camry that programming.
However, we recogmze that some- adjustment to the specific pomt estnmates of the

survey results may be appropriate to account for both the exclusion of systems that
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canry only PBS or Canadian distant signals, as well as to accourit for the fact that
survey respondents .are not informed that certain movies, syndicated and devotional

‘programming on Supeérstation WGN are non-compensable.
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SECTION Il. THE 2004-05 CABLE OPERATOR SURVEYS
This section provides a brief historical background on the cabvleA operator surveys

presented in cable copyright procéedings, summarizes the methodology underlying the

2004 and 2005 Bortz Media surveys, and sets forth the results of the 2004 and 2005

surveys.

A. Historical Background

Over a- period of nearly thirty yeérs, JSC has commissioned surveys of cable

operators in connection with cab'|e. copyright royalty distribution proceedings. Other

'parties, specifically the National Aséociation of Broadcasters (NAB), the Devotional

Claimants and Public Broadcasting Service (PBS), have supported the Jsc survéys in

_pﬁor proceedings (with or without adjustments). NAB also submitted a cable operator
survey to the Copyright 'Royaliy Tribunal (CRT) in the 1983 proceeding,. and the -
‘Canadian Claimants submitted cable operator surveys in the 1990-92, 1998—9_9 and

- 2000-03 proceedings. The purposé of all these surveys has been to determine how

cable operators value, on a relative basis, the different categaries of non-network

programming on the distant signals that they carried.

There have been importént similarities in the methodoI.OQy employed in
conducting these surveys,' including the use of “constant sum” qdestions that allow the
cable operators themselves to place relative values on different program types. The
constant sum approach used in the surveys conducted by JSC, the NAB and the
Cén;adians is a well-recognized market research tool that is used in a variéty of contexts
when a comparétive value measure is being sought. As noted at;ove, this tool allows

respondents to address the same task that has confronted first the Copyright Royalty

eiw am
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Tribunal, more recently the Copynght Arbitration Royalty Panel and now the- Copynght

Royalty Board — that i is, the task of allocatmg a fixed amount ‘among several program

categories based upo,n the relatlve value of those categones.' \Numerous expert

witnesses for JSC and other part_ies have testified in support of the value and relevance

of cable operator surveys, as well as the yalidit'y of the constant sum approach.

Bortz Media principals were initially retained by the JSC to detennine the -

'comlparative value of distant signal non-network programming in- 1983, and sought to

improve upon earlier cable operator surveys. - In the more'than twenty—f‘ ive years that
have followed a contlnual effort to refine and improve the Bortz Media cable operator
surveys has been made -giving consrderatron to issues raised by the CRT and CARP

as well as by other .clalmants. The surveys completed for 2004 and 2005 reflect the

benefit of those efforts.
B. ‘, Research Methodology

'The research'methodology employed in designing and conducting the- 2004 and

2005 cable operator surveys is descnbed in detall in Appendlx A to this report. A brief

overview is provrded below

" In each of the 2004 and 2005 studres as.in prior studles we surveyed only
"Form 3" systems which accounted for over 95 percent of the cable royalty payments
We utilized a strattt" ed” random_sampllng ‘approach - to select the sys_tems fo be
surveyed, with the stratification based on copyright royalty payments (i.e., those cable

operators who paid the greatest amount ‘of royalties had the greatest likelihood of being

included in our samble). This approach was intended to ensure that the responses we '

received would provide a statistically valid predictor for the allocation of - royalty

payments by all Form 3 cable systems that carried distant signals.

P R PR
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-Que-sAtionnaires for the 2004 and 2005 studies were designed so that
respondents had the quahﬁcatrons and information necessary to address the key
constant sum valuatlon questlon "The initial sufvey ques_tton “screened” potentlal
respondents for their involvement in making decisiohs related to the earriage of distaht
signals, result_ing in a qualified _respondent group consisting oyerwhelmin_g!y of general
meh‘agers, marketing directors/managers- and programrhing directors/managers.

Respondents were (on multiple occasions) read a list of the distant signals aictualiy

. carried by the syste‘ms' based on filings they made’ at the Copyﬁght Ofﬁce and Were

specifically. instructed to consider only the non-network programming on those ﬂistaht

signals. -

" Qualified respondents were asked preparatory questions about the. pophlaﬁty

and advertising usage of distant signal non-network programming. These initial
questions were ihtehded to focus the respondent on the value of \ier'ious programming -
types. Respondeﬁts‘were then asked -the'key~-coristani_ sum qu.estion, Which required
them to .ello.cate a distant signal non-network programming- budget among'different

- program categories.

Ted Helman & Assomates a leading cable mdustry market research f' rm, was

retained to conduct the telephone surveys in both years Only mtervnewers who

spec:ahze in surveymg professwnal and managenal personnel were utlhzed

mtervnewers were not told the narmne of the client or given any information, other than '

that on the questionnaire, regardlng the nature of the study. Response rates of 65
percent and 68 percent were obtained on the key .co'ns'tant sum question in 2004 and
2005, respectively, comparable to or above response rates achieved in the 1998 and

1999 surveys.
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C. __ 2004-05 Cable Operator Survey Results .

1. Bgdge’t_alloéﬁon. - The value of distant signal -programming to cabl_e
operators liés primarily in its abilify to attract and-to retain subscribérs ~— particularly
sir)c.e cable opera_tors may .nqt insert any advertising on distént signals. As such, we
designed the ke_y survey question in thé 2004 and 2005 studies to measure the relative
value to cable operators; in terms of atiracting and retaining subscribers, 6\‘ thé different
.categoﬁes of non-network distant signal progr.amming - carried by. their' syster'ns.‘
Consistent with thé task faced by the CRB, operators were._ asked to expfess this
relative value allocation in terms of a percentage of a .ﬁn.ite pool '(a'Aprogr'amnlﬁng..
u‘budge'{") that would have been .allqcated among the various types of programming. .

Ih each of the 2004 and 2005 studies, cable operators a‘llocated the lgrgést

percentage of their distant signal non-network programming budget to live professional .

and college sports. Sporis programming was accorded 33.5 percent of the value.in

2004 and 36.9 percent in 2005 (seé Table II-1 b,elow)-. The two categoriés re_p‘reséh_ted

by MPAA in this 'procéeding. movies Aand'sylndicated shows, series and spé‘cials, ranked

between éecdnd and fourth in each of the two surveys. The tbtal allocation to these two’

categories was 36.5 percent in 2004 and 37.6 percent in 2005, or approximately the I_

same as the sports allocation.
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Table ll-1
Dlstant Slgnal Programming Valuation Studles 2004-05 -
: 2004 2005

Live professional and college team 33.5%  369%

sports L _
Movies . 178 19.2
- Syndicated shows, series'and 187 : 18.4
specials
News and public affairs programs _ 184 14.8
Devotional and rehgrous 78 66

© programming .

PBS and all other programming on 35 3.7
non-commercial-signals ' y -1
. All programming on Canadian .02 L ‘ 0.3
signals . ‘ A £.0
Tota* .  1000%. 100.0%

*Columns may not add to total due to rounding.

Cable operators allocated 1 8.4 percent (2004) and 14.8 percent (2005) of the

value of their distant signal non~network programmmg to news and public affalrs a

programs followed by devotional programmlng (7. 8 percent in 2004 and 6.6 percent in

2005), programmlng on public televrsron statlons (3 5 percent in 2004 and 37 percent

in _2005), and programmmg on Canadian distant srgnals (0.2 .percent in 2004 and 0.3'

percent in 2005). -

Survey responses for 2004 e_nd 2005 are illustrated graphically in Figure 1. ‘
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Figure lI-1. Cable Operator Allocation of Value by
Distant Signal Program Type, 2004 and 2005
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2. PBS and Canadian allocations. Respondenis were asked to allocate value
io public television and Canadian programming only in instances when their systems

actually carried such stations as distant signals. As shown on Table [I-2 below,

respondents ai systems that carried public television distant signals allocated an

average value of 11.3 percent to public felevision programming in 2004 and 10.6

percent in 2005."

' In 2004, 59 of the 162 responding systems carried one or more public television distant signals and
were therefore asked to assign a value to distant signal public television programming. In 2005, 68 of
the 171 responding systems carried one or more public television distant signals.



Table II-2.
Distant Signal Programming Value Among Systems
Carrying Public Television Distant Signals, 2004-05
2004 2005
Live professional and college team .
sports 253% 36.2%
News and public affairs programs 20.0 17.2
Movies 17.3 16.4
Syndicated shows, series and ]
specials 18.3 13.7
PBS and all ather programming on 11.3 10.6
non-commercial signals ’ ) i
Devofional and religious
programming 72 5.8
All programming on Canadian
signals 28 0.2
Total* 100.0% 100.0%
*Columns may not add to total due to rounding. f
(/} Table 1I-3 shows that, for systems that carried Canadian distant signals, the %;
average value attributed to the programming on these signals was 3.0 percent in 2004

and 3.8 percent in 2005."2 g

2 In 2004, 11 of the 162 responding systems carried one or more Canadian distant signals and were
therefore asked to assign a value to distant signal Canadian programming. In 2005, 13 of the 171
responding systems carried one or more Canadian distant signals. [t should be noied that the
comparable numbers in 1998 and 1998 were two of 138 and three of 132, respectively.
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Table 11-3..

Dnstant Signal Programming Value Among Systems
Carrymg Canadian Distant Signals, 2004-05 '.
2004 - 2005

Live professmnal and college team

- o, . ; 0, :
sports 29.4% . 41.8%
News and public affairs programs 25.1 166
Movies " . 11.4 . 15.8
Synd.ucated shows, series and 18.3 . : 130
specials _ .
l?evobonal_and religious 70 . . 5.4
programming : i

~ PBS and all other programming on 58 : T s 0

non-commercial signals ) ) A
All programming on Canaduan 10 . 38
signals . : = . =
Tod . ‘ 1000% . 100.0%

‘3. Responses to preparatory questions: Respondents were asked to identify:

the types of distant sigi)al p'rogramm.ing they carried that were most pbpular:wi,th their
subscribers. This quest'ion was asked on an unaided basis (i.e., respondents were not

read a list of programming categories), and résp,onses were tabulated without weighting

" by the amount of royalties paid by the responding systems. Multiple responses were

allowed: The responses fo this question are summarized below on Table iI-4.
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_ Table lI-4. .
Dlstant Signal Program Popularity Among Subscribers, By Prog ram Type
2004 and 2005 ’
- ‘Percent "Most Popular
S _ with Subscribers” .
Response ~ . 2004 . 2005
Live professional and col lege team 75.7% 657 o
sports .

. .Synd.:cated shows, series and R 201 . 25.6
specials . et
Movies . 204 .. 87
News and public affairs programs T 289 - ' 190
PBS and all other programmingon . L L

- Dy ! 13.2 5.2
non-commercial signals Lo S
Devotional and refigious - , o S R
programmiing - o ' C 09 34
All.programming on Canadaan 0.0 " 0.4
signals - . ) : -
Other* - ' 0z 0.0
Iotal*' : 168.4% 158.0%

*The other wtegory as reported by Bortz Media induded certam responses that were reclassrfed
to other categories upon review by Bortz Media. ’
**Total exceeds 100 percent due to multiple responses.

Cable operators were. also asked whether they-us:ed' _diétant signéiprog’ramming

as ngﬁ of their'advertising ‘and-promotional efforts. As shown below on Table iI-5, only

about 11 percent of respondents reported ‘using distant signal prograiriming’in their

advertlsmg and promotlonal efforts in 2004, and the percentage was less than five

percent in 2005

Table II-5.
Percent of Systems Using Distant Signal Programming.
in Cable Advertising and Promotion, 2004 and 2005

Response o - 2004 © 2005
Use distant signal programming ('yes") S 1.1% 49%
Do not use distant signal programmirrg ("no") 889 951

" Total o ’ 100.0% . 100.0%

.-
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i The cable systems that did us.e distant signal non-neMor‘k programming in t'heir'
advertising -and promotional efforts'virere asked which types of- programming they .
featureo in these efforts. This question was first asked on an unaided basis, and
reSpondents were then asked specifically about their use of programming type."s'not ;
mentioned on an uoaideo basis. As with the popularity question, responses were not _ |
weighted by the amount of royalty paid by the respondlng systems. The responses to

this question are summanzed on Table 11-6.

- Table II-6. .
Use of Dlstant S|gnal Programmmg in Cable Advertising and Promotion,
Percent of Systems Using By Program Type, 2004 and 2005
_ Percent of Systems Using
" 'Programming Category*

Response . : ' . 2004 2005
Live professional and- col!ege team © 75.6% 96.1%
sports ) "
Moves - - 122 80.5
News and pubhc affairs - 58.7 Cos22

Syndicated shows, series and

e ‘213 822
specials .
PBS and alt o}her_programmmg on 74 A 55.7 :
non-commercial signals
A.ll programniing on Canadian 0.0 . 39
signals .
Devotlonal‘ and religious 0.0 0.0
programming
Other L 0.0 2.6
Total** . : 181.2% 363.2%

*All percentages based onlyon respondents using distant signal programming for adverising/promotion.
**Tolal exceeds 100 percent due to multiple responses.

“ Finally, respondents that featured distant signal non-network programming in

‘their advertising and promotional efforts were asked which of the types of orogramming '

that they feafured was most important. The' responses to.this question are summarized

in Table 1I-7.
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| Table I1-7. . .
Use of Distant Signal Programming in Cable Advertising and Promotion,
Most Important Program Type, 2004 and 2005

Percent "Most Important”
Response . . 2004 . - 2005
News and public affairs | 17.6% 45.2%
Live profess;ional and college team sports ‘ 50.2 _ 444
Movies | 58 . 26.
. Syndicated shows, series and specials . ' 217 - Y
PBS and all other programming on non- TR . Ob
commercia signals . - A
Devotional and religious programming o L 00 - - 00
All programming on-Canadian éigﬁa!; T 00 = 00
Other/Don't Know | 34 ' Z_.t_l_
Total* . : ' 1000%  ° 100.0%

" “*Columns ma ynot add to total due to rounding.

Résp‘onseé to both the “programming fegatdred” and “most important to féature"

questions should be viewed with caution based on the very limited number of

.respondents that reported. using distant signal programiriing in their advertising and

promotional efforts.
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SECTION Iil. COMPARISON OF 2004-05 CABLE OPERATOR SURVEY RESULTS
WITH THE RESULTS OF PRIOR CABLE OPERATOR SURVEYS
This section compares the results of the 2004 and 2005 cable operator 'surveys
to the resulis of surveys conducted for prior years focusmg on the surveys addressing
the years 1998 and 1999 that were submltted in the most recent CARP cable

proceedings. Table 1tl-1 shows the results of the constant sum surveys conducted on

" behalf of JSC and NAB. It dernonstrates that, noMithsfanding a number of changes in

methodology over the years (many in response to |ssues ralsed by the CRT, CARPs or
other pames) the results have been relatlvely consnstent For example,~s|nce 1983
Jsc programrnmg has: consnstently recelved the highest .value by cable system

operators in the constant suni surveys."

" As noted above, we believe it is useful to compare the results of our surveys'
over the years for the purpose of unders'tanding broad trends in responseé patterns (i.e.,
for identifying long—tenn consistency in- values or a long-term increase or decline in

value for a particular category). At the same time, it is also important to understand that

ihe surveys are not designed as a “tracking study.” . Rather, a-unique and different

semple of potential respondents is selected from the Form 3 universe .each year.. As’

 The early (1978-1980) cable operator surveys showed movies as the most highly valued
- programming. The 1978 survey placed a particulaily high value on movies, but it was rightly criticized
for not properly informing the respondents that they.were valuing the programmmg shown on distant

signals, as opposed to cable programming services including premium movie services such as HBO
and Showtime.
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such, some variability in results from year-to-year is to be expected, based in part on

differences in samplés and also on the variability in resuits inherent in any individual .

- survey.

[

¥ Ina tracking study, the same group of respondents is asked the same questions over a period of time
. in order to monitor changes in attitudes or behavior during that time period.

J
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Table IlI-2 sﬂmmarizes value ranges by programming category in 1998—99 and

2004-05, factonng in the conf' dence mtervals assocvated wnth the estlmate for each

programming category in each year. See Appendlx A at 50—53 Confi dence intervals
reflect the uncertalnty surroundmg a point estimate of value_ obt_alned using. a sample—
based suNey methqdoloéy. Thé. range ‘presented therefore illﬁs‘trates the range of
possible “true values” that would have been obtained (in this -case, with 95% '

confidence) if all Form 3 sysfems that canied,distébt,sfg_,nals. in 2004-05 had been -

*‘Range reflecis patential values for each year based qn 95% eonﬁdence interval.

suveyed. s

- Table m-2. . :

Compari'son of Dlstant Slg[lal Prog rammmg Valuation Studles. 1998-2005*

. 1998 - 1999 2004 - . 2005 _

e professionat and dllegeteam 343%-397%  /I%-41.9% 3 PRy 34.4% - 39.4%
Movies . ' '203:235 © 201-244 - 165-194 . 17.4-21.0

-Syndicated shows, seres and . 162-194 - 140-172 ©  16.5-20.9 16.3-20.5
specigls . : _ ) o | Yo

News and public &ffairs programs . 130-166 © 124-16.8 16.7-20.1 - 13.1-165.

Devotional and religiotis ' - . E ' . :

programming © 45- 6.1. 47-6.9 7.1-85 . 58-74

PBS and all other progtammlng on e , ~ - Y .

non-commercial signals ' 1.9:39 . 1.6 4..2 . 26-44 ‘ 2.8 46

All prograrming on Cahadian co . . B

signals 0.0-09 . 00-04 _ 0.0-0.4 - 0.1- 0.5.
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APPENDIX A CABLE OPERATOR SURVEY HISTORICAL BACKGROUND AND
METHODOLOGY

Appendix A mmally summarizes the hrstory and evolution of cable operator.

surveys conducted in conjunction with CRT and CARP proceedings. This appendlx then

describes the methodology used in questionnaire design, sampling and interviewingﬂ for '

the ‘cable operator surveys completed for 2004 and 2005, and it provides a etatistical

evalp'etion of survey resqlts'. The 2004 and 2005 ‘survey instruments are set forth in’

Appendix B.

A Historical Background

1. 1989 and prior surveys Bortz Media prmcrpals (as members of Browne

Boriz & Coddlngton lnc [BBC]) were mmally retained by JSC to determlne the .

comparative value of drstant srgnal non-network programming in 1983. With the

assrstance of Drs Mrchael Wirth (Professor and Chalrperson of the Department of

Mass Commumcatlons) and George Bardwell (Professor of Mathematics and Statistics)

of the Umyersrty of Denver, BBC designed a study employmg a constant sum survey

technique to determ'ine cable operetors’ valuation of distant eignai_nbn—network.
programming. The su.rvey.wa's‘ executed"by Burke Niarketing Research (one of the .
largest market research firms in the United States), with administrative involvement and
oversight by BBC. In developing -the stirdy, BBC sought. to improve upon_earlier
.constant'surn studies that had been performed by the Baﬁen, Barton, Durstine &

' Osborn, Inc. (BBDO) Research Departiment on behalf of the JSC and submitted in tne

1978, 1979 and 1980 CRT proceedings. In particular, BBC sought to be responsive to

concemns expressed by the Tribunal with respect to the prior BBDO studies and thus

made several improvements inan effort to address those concemns.
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This initial BBC study was presented to the Tribunal in the 1983 proceeding, ae o |

was an 'in'dependent’study completed .by't'he ELRA Group for the National Association |

of Broadcasters (NAB). The results of the BBC and ELRA surveys were similar, and the
findings of both studies were also generally consistent with those of the earlier BBDO

surveys. See Table HI-1.

.Bohz'Med'ia principals were again retained by the JSC to develop euweys for

both 1986 and 1989. The 1986 case was settled and therefore the results of this study

were not presented in the 1986 proceeding. Results for 1986, which were subsequentjy S

presented to the CRT in the 1989 proceeding, were similar to those of the 1983 BBC

_and ELRA surveys. See Table Hii-1.

The study design for the 1989 survey reflected additional efforts to resolve
issues raised by the Tribunal = in this ins'tavr'nce‘ focusing on issues raised in the CRT's
decision in the 1083 case (which had not yet been released at the time the 1986 'é.tuqy-

was coridueted)'.’Survey and sample design again reflected the input of Drs. Wirth and

Bardwell, as well as the assistance of Dr. Leonard Reid (Professor and Head of the

Dehartmen_t of Advertising at the University of Georgia) who testified in the 1989

proceeding. Burke Marketing' Research executed the sufyey. Results of the 1989 'study .

were presetfited to the Tribunal in the 1989 proceeding. These results were comparable

to those obtained in all of the prior constant sum studies. See Table 11I-1.

The 1989 study was supported by the NAB, PBS and the Devotional Claimants.

The study was, however criticized by the Program Suppliers. In its 1989 Flnal

Determlnatuon the CRT accorded welght to .the Bortz survey and specxf‘cally

acknowledged improvements made over the 1983 study. The ~Tnbunal, however, '
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accepted certain of the Program Suppliers’ criticisms and cﬁbse not to accord full

weight to the survey results.

2. -1990 through 19§j2 surveys. In our 1989 report to the CRT, we also
presented the results of a survey for.1990 that the Joint Sports Claimants had.retained

Burke Mafket’ing Research to execute. Burke used the same sample and essentially the

same qijestionnaire used by Bortz for the 1989 survey. The 1990 results wefe‘ similar to -

the results of all prior surveys. See Tabl‘g n-1.

Prior to the release of the Tribunal's 1989 Final Determinatioﬁ,- Bdrlz conducted -

a survey (executed by B'ufke) for 1991 emplbyiqg essentiélly the same methodology as
in 1989 and 1990. The 1991 results were again similar to those of prior surveys. See

Table il1-1.

Following the release of the 1989 Final Determination in April 1992, Bortz made
several modifications in designing a survey for 1992. Questionnaire' and sample

developrﬁent again relied upon Drs. Wirth and Bardwell of the University of Denver,

.éi'ong with Dr. Samuel Book (President of MTA Marketing) who had ’gestiﬁed in the 1989

proceeding. The résulting .quesi-ionnaire (again executed by -Burke)‘ incorporated.

changes that were responsive to Program Suppliers’ criticisms that had been accepted

by the CRT in the 1989 proceedings. In éssence, the 1992 survey reflected the

culmination of a decade of irhprov'ements and reﬁnement's intended to enhance the
accuracy and applicability of the Boriz cable operator survey for the purpose of
assessing the relative value of distant signai programming. Even with these
refinements, the resﬁlts of the 19.92 survey were again 'corﬁparable to those obtained in

earlier sufveys'. See Table IlI-1.
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The Canadian Claimants conducted constant sum surveys of cable operators

carrying distant Canadiari signals in 1991 and 1992 The surveys were designed. to

estimate the. relative values of the different types of programming on thé Canadian

signals, and (similar to the Bortz Media surveys) asked respondents to allocate a
percentage of fotal programming value among six types of programming on these

signals.

3. 1993 through 2005 surveys. Bortz Media has conducted surveys from 1993 |

forward,‘ .employing the same inethodology, questionnaire and sampling désign as in

1992, Télephoné intérv_iewirig"was' performed by Burke Mafketing Research through
1997.-In 1998 'ihro.ugh 2000, Borlz Media retained C[éative &,Respt;nse Research to
conduct telépﬁbne. inteMewing; - Ted Heiman & A'séociat‘es 'provfded' ielephdrie
interviewing services for the yeérs 2001 forward. |

it |s also worth' noting that _the Canadian Claimants conducted similar constant
sum surveys that were preéented .in ‘both the 1998-99 and 2000-03. cable royalty

distribution proceedings. ’

B.. _Response to Issues Raised by the CRT

As indicated above, different constant sum surveys, conducted by Bortz Medié

principa'ls and Othérs, have been performed since the commencement of the CRT

'broceedi'ngs. Beginning in. 1983 the basic approach and methodol_ogy have ;emained

- essentially the same. However, as suggested in the 'preceding historical review, Bortz

Media has made a number of refinements over the years to address concems raised in
prior proceedings. Certain refinements made in resbons‘e_to issues raised by the CRT

are summarized below. Issues raised by the CARP are discussed in the next section.

i’
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1._Respondent gualifications. The early BBDO surveys were directed at top
executives of cahle multiple ‘system operators (MSOs). Beginning in 1983, BBC
redesigned the survey to focus on inte'rviewing management personnel at the cable
system level in order to obtain responses from the person at the system “most familiar’
with programming carried by the system.” The interviewers initially -asked for the
system general manage.r; if this yvas not the person “most familiar,” the interviewer .

. asked to be directed..to the appropriate individual. .

The Tribunal 'determined in the 1983 proceeding that the BBC survey “y\ras

" designed to ascertaln the proper individual.”*® The same quahﬁer was used in‘the 1989
. through 1991 studies. However in its 1989 Fmai Determmation the CRT expressed "
concemn regarding the qualifi cations of approxnmateiy 11 percent of the survey“
vvvvv respondents and also indicated uncertainty wnth respect to the mvolvement ot the

< respondents in the program budgeting process

We believe respondents to the- 1989 through 1991 surveys were qualified and

" were likely involved in program budgeting, as they were olven/vhe'lmingiy‘ individuals with-
}gene‘rai management marketing or programming responsubilities In conducting .

" numerous market research studles and many other analyses involving cable systems
operations for Aapproximately two decades, it is our experience that these are the
individuals at the.s.ystem level most responsible for decisions (incluoing budgeting)
regarding ‘programming.' Furt'her,‘ in several instances where the titles of respondents

did not imply programming oversig'ht, the systems,invoived were small p,roperties where

1 Report of the Copynght Royalty Tribunal in Docket No. CRT 84-1 83CD, 51 Fed. Reg. 12, 792, 12810
(Apr. 15, 1986). ..

Report of the Copyright Royalty Tnbunai in Docket No. CRT 91-2-89CD, 57 Fed. Reg. 15,2886, 15,301
{(Apr. 27, 1992) . »

16
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individuals frequently have multiple responsibilities. Nevertheless, in light of the

' concems expressed by the CRT in the 1989 case, the initial respondent quahfylng~

questlon was modified. in the 1992 and subsequent surveys ‘to ensure that the

respo_ndent was the person “most responsible for programmlng decisions at the cable

system.” This approach has been utilized in all subsequent surveys, -and as indicated

later- in this appendix, respondents in .2004- and ‘2005 consisted overwhelmingly of

general managers or senior programming and marketing executives (see infra pages

47-48).

2. Category_ definitions. -Since the survey was first introduced into these .

proceedlngs, concerns have' been expressed regarding the wording of descriptions of

the various programming types. In the 1983 study, BBC developed category definitions

that improved upon those-used in earlier surveys; ELRA also'p'ro_vided new category

definitions. The BBC categories were retained in the 1986 through.1 991 surveys.while

two new categories were added in 'rhe 1986 to 1992 surveys to’ r’ep'resent'the

Devotional and Canadian Claimants.

‘We believe the descriptions used in these surveys provided respondents with

.clearly distinguishabl'e and readily understood categories for which they were able to

allocate value We also acknowledge the potentlal for certain “fringe” programmlng to

be interpreted as belonglng in -one category when for the purposes of these

proceedings it may belong in another. However, categories must be defined as -

concisely as possible. Moreover, we believe the use of examples is inappropriate in that

it necessarily excludes'progr'amming types not included as examples.’

'd
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. While acknowledging the. complexity of th_e~ task, the ‘ Tribunal in its 1989

Determination continued to express a desire for enhanced programming definitions."’ in,

response, begin'ning vyith the 1992 survey Bprtz Media incorpofated the use of modified
cate'géry descriptors based on deﬁnitions developed by the CRT itself to further aid
respondents in accurately distinguishing among ca't'egpries. In particular, adjustmenfs
were made to. the syndicated and étaﬁon-produced programming categdrigs. The
category definitions used in the 1992 survey héve beeri:used in all subsequent éurveys

includirig those conducted for 1998, 1999, 2004 and 2005.

3. -Excluded systems and proaram categories. The objective of our surveys }
‘has been to détermine the relative value fhat cable operators attach to the different:

-categoﬁes of nbn—network programming on the distant signals that they actually carried.

Consiste.nt _wiih that objective, not all cable systems are eligible for inclusion in our
_suNey samples; nor are all survey re'spondéhts asked to value all types of pré‘gramming

represented iﬁ the royalty allocation -proceedings. We d_iscuss below the specific

circumstances in which systems and programming categories are excluded from

consideration-

The ﬂrét situat?on involves Form 1. and 2 systems. . Only Form 3 systems are
eligible for inclusion in our samp'les, Form 1 and‘2 systems have been excluded from
our analysis bgcause distant signal- carriage data for these systems are not readily
available — res_tri.'cting our ability to queéﬁon systems in this group about the signals that
they actually carried. As gxplained below, wé deten‘ﬂiné the identity of the particular
distant signals for each Form 3 cable system in our sample by examining that system’s

Statement of Account filing at the Copyright Office; we then refer to these specific

A" 1d. at 15,300.
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distant srgnals in the survey questionnaire so that there is no confusron concernlng the
programming the respondent is asked to value. Whrle the Copynght Off ice Statements :
of Account ldentrfy the distant signals that Form 3 cable systems carry, they do not do
so for Form 1 and 2 systems. 1t should be noted that the Form 1 and 2 systems
accounted for less than five percent of the 2004 and 2005 royalties. Furthermore,

neither the CRT nor the CARP ever suggested that Form 1 and 2 systems should be

included in our samples.

.The se‘cond situation inyolves individual programrning categories in 'inst'anc_es-
Where those categories were not among the distant signal programming carried hy a
particular 4cabl.e system. In all of our surveys, ‘questions regarding public television
- and/or 'Canadian stations have been de!eted in instances where a cable system did not,
w .carry such statrons and respondents have not been asked. to make a programmmg :
e ' a!locatlon fo these categones The CRT expressed concern regardrng this approach in
both the 1983 and 1989 proceedings. Boriz Media agrees with the Tnbunal’ ‘
Deterrnlnatron in the 1989 proceeding that programmrng not carried may have had a
certain value and possrbly would have been carried had it been available at a lower .
) price (i.e., at a price that was less than that being charged under the 'statutory royalty '
rate). At the same time, we also concur with the Trtbunal’s 1989 conclusion that our
survey design is intended to measure value based on programiming actually carn’ed”and
that questions regarding-any distant signal programming in instances where it was not

.carried would cause confusion.'®

'8 1d. at 15,299-300. Note that if values were attributed to noncommercial and Canadian stations where
no such stations were actually carried, the same approach would need to be followed for cable
systems that camried no distant commercial sigrials or no distant signals-at all.

-
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Finally, we have' not surv_eyed cable syster_ns that carry no distant signals or
cal)le systems'that' carry only a distant signal for which comparisons among the.'
relevant Phase | program categories cannot be made (| e . those that carried only a '
distant PBS station or only a distant Canadlan station) As explalned above, we have
sought to determine the relative values of the different types of programmmg actually
.carried by the oable' operator respondents. It is not possible to ob'tain.an' estimate of
relative value where the cable operator carrie's no distant signals or carries only one

type of distant signal programmmg Further as dlscussed in Section I, we acknowledge-

that an adjustment should be made fo the Bortz survey results to account for cable o

operato_rs that carry only PBS and/or only Canadlan' distant sugnals {which are no.t'j

included in our survey).

4. Resoondent recall. in the 1983 proceeding, the Tribunal expressed co_ncém i

regarding the ability ‘of respondents te recall programming actually carried in 1_983.
given that the BBC study-presented in the 1983 proceeding was not actually conducted
until 1985. To address this concern:. surveys 'since 1989 have been conducted as close

to the end of the year in question as is oossible based on data a.vailability from the

' Copynght Office. In fact, the 1989, 1990 and 1992 surveys were initiated during .

'December of the survey year In l'(S 1989 Determmatlon the CRT acknowledged that

this was an improvement, but continued to be concerned that respondents wou_ld have .

been unable to recall all of the individual programs they were being asked to value.”

in 2004 and 2005 (as in several prior years), surveying began in the summer of

the year following the subject year. Bortz Media believes tl'iat the timing of the recent -

* Id. at 15,300.
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- surveys Is appropriate in that it allows -respondents .to consider the value of

programming immediaiely following the period in which it aired. Most important With '

respect to recall, however, is the recognition that cable - system operators (in our

experience) do not (and cannot) identify all programs on any particular program service

in deciding whether to carry that service -and how much to pay for it. Rather, in those.

marketplace dealings, operators make decisions based on a dominant impression of

what is included on the service and its corresponding value. In other words, as in our

sufveys .marketplace programming decisions are made by cable operators without
|dent|fy|ng every individual tstle We beheve that the respondents to the surveys did

have such a domlnant mpressnon of the programmmg on distant s:gnals

- 5. Signal carriaqe data. The Tribunal'eriticized the BBDO surveys for failing to

_focus respondents on the actual distant signals carried. To address this crificism, the .

BBC study’ for 1983 and’ all subsequent surveys have incorporated actual signal

carﬁege in’fo'rmation obtained frdm Copyright Office Statements of Account.

6 Budqet allocatlon process. In its 1983 Determmatlon, the Tnbunal ralsed

questions regardmg the formulatlon of the constant sum question and its relationship to

tasks actually -p.erformed by cable operators. The 1983 constant sum question asked

respondents-tdallocate “value” assuming ‘that the total value of distant signal non-

network programming was 100 percent. Bortz Media modified the question in the 1989

stndy to ask respondents to allocaie a programming budget — a task closely related to

activities operators actually perform.

While the Tribunal 'acknéwledged in its 1989 Determination that this apprQach

was an improvement, there was still concern regarding the short time period allowed for

. \
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respondents to consider their allocations in responding to a -telephone survey o Implicit

in thrs assessment is the notron that further consrderatron might lead to drfferent

responses As noted before, we believe responses to our survey reﬂect dominant’

tmpressrons of programmlng.value formed by respondents in their ongoing decision-
making processes regarding prog.rarnming and that survey results would. not be

materially different if reSponde'nts were given more time to consider their answers.

However the allocatron questron for 1992 and all subsequent surveys was

LS

modlfred to ensure that respondents consrdered the questron in a more formal manner

'Respondents were i rst mstructed to wnte down the programmrng categones and to |

thmk about their relatrve value they were then asked to wnte down therr estrmates for
each category Subsequently, the |ntervrewer reviewed the estrmates for each category

wrth the respondent to allow for any changes upon reconsrderatron.

7. _Call backs. In.the 1989 proceedin'g, the lMPAA criticiz.ed..Borlz Media’s study
on the bast_s that the repeated catl backs which were'necessary to obtain completed
interviews r_ais_ed duestions_as to the'validity of the survey responses. .The' MPAA
claimants said that a maximurn 'of threev atternpts sho‘uld be made .fo any one
respondent However all of the mtervrews in the 2004 and 2005 studies were

completed with a maximum' of four direct contacts (mcludrng ‘voice mail messages) with

the respondent. Other call attempts reﬂect efforts to identify and/ar directly contact the

appropriate respondent and are common in executive interviewing.

2 1d. at 15,301.
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C. Response to lssUes»Raised by the CARP

The CARP addressed certain rssues related to the Boriz survey methodology in

both the 1990—92 and 1998-99 pr0ceedmgs

1. Survey length. The 1990-92 CARP expressed concern that respondents

were asked to draw conclusions regarding value in the course of a 10 minute survey

whe.reas_ the CARRP itself required a period of six months to answer.a similar question.

While we understand the~issue raised by the 1990-92 CARP, we also must emphaslze
that respondents to- our survey make determmatlons regardlng the relatlve value of

programmlng on.a regular basrs They are . expenenced and hlghly knowledgeable

regardmg the cable industry, the programmlng that they carry and the mterests of thelr o
.subscnbers We belteve ‘that they have a dommant mpressron of the value of the

'programmmg on the dlstant srgnals that they carry and that our survey reﬂects that

collectrve impression.

The 199'8-99 CARP shared this view noting that while "the interviews are

relatrvely bnef the respondmg cable operators “are frequently called upon to assess

the relatrve value of alternative types of programming such as news, sports movnes and

series when deciding whether to carry a new program service or drop an emstrng

n21

service.”™" Thus, th_e 1998-99 CARP concluded that this factor did not provide a basis.

for adjusting the “Bortz share™ of any particular claimant group.

2. Supply side. The 1990-92 CARP also observed that the survey does not

account for “the ‘supply’ side. of the supply and demand equation in an open market.”

This CARP stated that the constant sum question should have asked “what would the

# 1998-99 CARP Report at 19-20.

)
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cable system operator have to and be willing to spend.”? We believe, however, that

the suirvey does reflect the respondents’ understanding of the marketplace prices of the

different kinds of programming — which is a reflection of the "fsupply side.” The cable -

system ‘operators surveyed- are active in the marketplace for cable programming and

are familiar with the rates charged by the sellers of various genres of cable netWork_s.

The 1998-99 CARP acknowledgéd that the Bortz survéy does not directly survey

the seller's berspective. H.owever,'the'CARP concluded that “this does not materially.

undermine the utility of Bortz, and does not inform us whether any p-artié’ular claimant
group shouldAreceive more or Iess than implied by the Bortz survey. w23 Furthér the
1998-99 CARP expressed the opmlon that "the demand side would. more hkely

determme relatlve values of programmung inan unregulated marketplace n24

. In-our view, if anything, it.is JSC programming that experiences the greatest
negative impact from any failure of the survey to take -irifo account the “supply side” of

the e'quétion. It is our experience that,' as suppliers of programming, JSC memberé are

able to negotiate the highest possible prices for their programming in the open market.

indeed, JSC programming commands an extremely high price relative to other kinds of

programming in the 'open market, where both supp'lier and customer are present.

Based on this marketplace evidence, we believe there is no reason that “supply side”

considerations would warrant a reduction in the JSC's award from that shown |n the

cable operator survey.

2 199&92 CARP Report at 65.
199&99 CARP Reportat 22.
214, at 22.

LIRS ST AT S e PLARTAL

AL T AL oS e R T

SH LI R




'38

3. Attitudes versus conduct. The 1990-92 CARP noted that_ the constant sum

question is a measure of “attitudes” rather thén “conduct.” However, the 1998—99 |

CARP did not see this as a concern, noting that “uncoritroverted testlmony and years of |

research indicate rather conclusively that constant sum methodology, as ut:llzed in the

Bortz survey, is highly predictive of actual marketplace behavior.”®

Moreover, the marketplace value of JSC progfamming-relativé to other types of

programming is evidence of conduct. When cable systems méet copyright’owhers in

»the marketplace — their “conduct” shows that JSC programmlng is highly’ valued relative

to other types of programming.

" 4. Value of programming not carried.. Addressing an |ssue raised by PBS

both the 1990—92 and 1998-99 CARPs noted that programmmg that is not carried may 4

nevertheless have some value to cable operators that is not capturod through the Bortz

survey methodology. . However, both appear to have shared our view that it would not

be .possible to adjust the survey methodology to address this issue without causing

confusion. -In -addition to causing confusion, we note that it would seem iolplausible (if

not imposgible) to determine.at what level each “rejected” signal was valued, and how '

the varioué programming categories on those signals "contributed to establishing that

value.

5. Carriage of compensable sports programming. An issue was raised in

the 1998-99 proceeding concerning the allocation of value to sports programming in

instances where it was unclear that compensable sports programming was carried by a

particular cable system’s distant signals. In that proceeding, it was determined that one -

1999 respondent had allocated value to sports programming even though that system -

Bid at21. .
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méy’not have carried such programming. - In order. to cormrect for this, Bortz Media
removed the r'espons'es f,dr that system from its calculations — an -approach that the

CARP found appropriate.”®

For 2004 and 2005, Boriz Media conducted an extensive review of the

programiming carried by disiant signals represented on the cable systems responding to'_
our survey to verify that_ systems allocating value to sports programm'ing actually-carriéd .

compensablée sports programming. Based.on this review, we were unable.to verify that

compensable sports programming was carried by two responding cable systems in

2004, as well as one system in 2005.%

Using the same approach as thé CARP accepted in the 1998-09 proceeding, we
have tabulated the 2004 and 2005 ‘survey results excluding these respondents. As .

shown below in Table A-1, the results are nearly identical to those obtained when these

respondents are included in the survey.

% jd. at21. : .
It is possible that some or all of these identified systems did carry compensable sports programming.
For example, in one of the.instances, we were able to determine that distant signals on the
“responding cable system consistently carried compensable sports programming in several years other
than the year in which this system was included in the survey (2004). However, program listings and

other information specific to 2004 were unavailable for the distant signals in question. As such, we -

could not definitively verify that such programming was carried in 2004.
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Table A-1.
2004 and 2005 Programming Value Allocations _
(Excluding Systems Without Verified Compensable Sports Programming)

. : 2004 - 2005 |
Live profeséionax and college team sports 33.5% 0%
Movies | ' s 1193
Syndicated shows, series and specials ' — . 18.7 185
News and public affairs programs _ l 18.4 14.6
Devotional and religious programmmg ) . - 7.8 6.6
PBS and all other programming on non-commercial signals’ . 35 - 38
All programming on Canadian signals |~ ~ . 02 . - 04
Total* . oL S 1000% . 1000%

+ *Columns may not add to total due to roundmg.

6. PBS and Canadian value adiustments Addressing issues rélate‘d to pﬁblic :

television and Canadlan programmmg, the 1998-99 CARP noted that (as we
acknowledged in the 1998-99 proceedlng and dISCUSS in Sectlon I of this report) the
Boriz survey understated the value of these programming categones by excludmg from

the survey any systems that carried only public television and/or Canadlanzslignals. In

the 1998-99 proceeding, we prbbqs'ed an adjustment methodology that combined the

Bortz survey results for these two categories of pfog'raénming with the royalty fees

generatéd by the “PBS-onIy‘ and *Canadién—only" cable systems that were excluded

from the Boriz survey.?®

The Panel acknowledged that the Boriz survey was valuable in establishing a
“floor” for public television’s value, but did not accept the Bortz adjustment proposal for

valuing either public ‘television or Canadian. programming:: In making ‘its public

 Testimony of James M. Trautman (JSC 04-05 Ex. 4) -
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television 4deiermination, the Panel ‘expressed concem that the. Bortz adjustment

methodo!ogy did not account for the “automatic zero” issue raised by PTV (i.e., the

yalue of public television progfammfng not carried), and also indicated that the
proposed adjustments “reffied] too heavily on the fee generation methodology."29 As
noted ebove, we believe thaf yelue exists in programmirlg not carrieo for ell
programming types at issue in this proceedlng, and that. no determlnatlon can

reasonably be made asto whlch i any, category is most affected by thls issue. |

7 WGN Substltutlon Flnally, the 1998-99 CARP 1dent|f‘ ed the'i issue of “WGN

Substltutlon as an lssue potenttally affectmg the 'value accorded fo program suppliers.

(i. e the movies and syndicated series categones)a" Thrs is because a substantlal

portion of the movie and syndlcated programming carried by superstatlon WGN is not -

compensable a fact that could not be known by respondents to the Borlz survey As
noted in Section I, this issue also apphes to devotional programming on WGN.-—- a

significant percentage of which is not compensable.

In our view, this issue suggests that the survey allocations for these categories

represent a “ceiling” on the relative 'value that should be assigned to each when

considering the potential impact of substitution.

D. 2004 and 2005 Survey Methodology .

" 1._Questionnaire design. The survey instrument for-each year was drafted by
Bortz Media, giving consideration to ‘earlier Bortz Media survey instruments and

responding to issues raised by the CARP and CRT in prior proceedings. Data asto

% 1998-99 CARP Report at 24. The 1998-99 CARP also did not accept an adjustment methodology
proposed on behalf of public television by Dr. William Fairley. /d.

® 1d. at 26-28. The CARP did not accept an adjustment proposed by the PTV Claimants to account for
this issue. /d. at 26-28.
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carriage of distant signal broadcast stations: by cable 'operators were compiled by Bortz

Media from 2004 and 2005 Statements of Account that were filed with the Copyright

‘Office. "

The initial survey question screened survey respondents, requiring an affirmation

that the respondent was the individual “most responsible for programming decisions”

made by the system durfdg'the year in qdestion After qualifying the respondent and: .
ldentrfyrng the dlstant srgnals camed by the respondent s cables system the mtervrewer :

then asked each respondent Wthh types of programmmg broadcast by its statrons were .

“most popular" with its subscnbers This questron was asked on an “unalded" basis — in
other words, respondents were not given.a list of programmmg categones from which to

choose Multiple responses were permrtted to thls questron

The third survey questlon addressed the use of dlstant srgnal programmlng for

advertlsmg and promotlonal purposes and was asked in multlple parts Respondents ,

were first asked if they utilized any drstant srgnal programmmg in adverhsmg and :

promotronal efforts to attract or retain subscribers. The question referred directly to the

distant signal stations identified.by the interviewer in the prior qguestion (Q. 2).

' Respondents who did use distant signal programming in their marketing efforts

were then asked a series of tollow—up questions addresstng the specific types of

programming utilized. They were first asked about usage on an unaided. basis; follow-

.up questions asked specifically about usage-of any programming types not mentioned. ‘

On'ly respondents whose systems carried PBS/educational and/or Canadian stations on

a distant signal basis were asked about marketing use of these program types.




TN

43

'Finally., respondents were asked which of the program types used in advertising

and promotion (including those identified on either an aided or unaided basis) was most

important to their marketing efforts.

In the fourth and final survey questidn, Bortz Media utilized a constant sum
approach for estimating cable operators’ valqation of the various types of distant signal
non-network programming, requiring the respondent to allocate a percentage of a finite

podli 16 each of the prograni categories.

In order to avoid confusion as to"the actual stations and programming under

consideration' in the survey, each respoi'ident was read a list of the s_péciﬁc distant .

signal stations actually carried by his or her systém. Individual stations were identified.

for each respondent based on Statements of Account filed with the Copyright O_fﬁce.'

N The questiohnaire design was such that the fist of stations was read for the second time

. during the operator valuation duestion (it was also read in question 2).

As further c!ariﬁcétion, respondents were specifically instructed not to consider
any national- network programming from ABC, CBS, and NBC (to avoid ' possible
confusion, this instruction was deleted in instances where no network affiliated stations

were carried).

. Five to seven program categories were used in all four surveys, depending upon

whether or not the respondent’s cable system carried distant PBS/educational and/or -

Canadian stations. The categories were:

» Movies broadcast during (survey year) by the U.S. cofnmercial 'staiions

listed;
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o Live professional and college team sports broadcast during {survey year)

by the U.S. commercial stations listed;

« Syndicated shows, series and specials distributed to. more. than one

television station and broadcast during (survey year) by the u.s.

commercial stations listed;

- News and public affairs programs produced -by or for‘any of the U.S.
co_mmerciél stations-listed, for broadcast during (survey year) only by that

station;

e PBS and all other programmmg broadcast dunng (survey year) by U.S:

noncommercral statlon a ;

. .» Devotional and religious programming - broadcast dunng (survey year) by '

‘the U.S. commercial stations I:sted and

«. All programming broadcast during (survey year) by Canadian Station

-

If no PBS or Canadian stations were carried, the operator wés'.no’r asked to vélue

theée program types.

Respondents were asked to estimate the relative value to their systems of these
programming'.categories, thinking in terms of thé percentage of a fixed dollar amount

they would spend for each progranmming type. -

Program categories were read once so that the respondent had a chance to

think about them, and the respondent was instructed to write the categories down. The

L
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program types were then reread to allovv the respondent to write down _their estimates-
and ‘provid-e them to the interviewer. The program types were randomly ordered to. '
prevent ord,ering bias. The interviewer then reviewed the prograr_n categories and |
estimates with the resp‘ondent., provlding the respondent an opportunity to revise the .
estimates if nécessary. As .discuss'ed previously, both the writing down of categon'es :
and responses and the category-oy-category review of responses in the'.se. surveys
reflect changes made in response to 'comments from the CRT that vv,ere incorporated

'starting with the 1992 survey.

2. Cable system sampllnq The cable system operator 'sampling plans were

developed by Borlz Medla ‘based on'the design parameters initially developed for
prevrous surveys by Dr. George E Bardwell Consultant in Mathematics and Statlstlcs .
and Professor of Mathematrcs and Statlstlcs at the University of Denver Sample _

selection was conducted by Boriz Media professional staff.

A stratifi ed random samplmg approach was utlllzed with the stratifi catron based
on copynght royalty payments. As noted above, only Foim 3 systems, which contributed

approxrmately 95 percent of the royaltres each year, were eligible for mclusron in the.

sample Royalty data were obtamed from Statements of Account f led wrth the o

Copynght Office. The samphng plans were constructed so that proportlonately more
systems with large royalty payments were sampled relatlve to systems with small '
royalty payments. This approach is intended to ensure that responses to the survey -

vvould provide a statistically valid predictor for allocation of royalty payments.

The sample design included four strata of royalty classes, one of which (largest
royalty payers) required that all systems within that stratum be included in the sample.

The boundaries of the remaining three strata were constructed using the ‘cum square
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root of f rule’ applied to a frequency distribution of royalty payments in $500 increments.
Thisiru'lé gives reas_dnable assurance the calculated stratum boundaries are maxirﬁally _

effective in reducing the sampling error for a given sample size, Neyman's allocation

_formulas provide an optimum allocation of the total sahples to each stratum so'-as to

achieve minimum sampling error in the overall survey estimates.

The required stratification and certain associated statistics. for each study are

summarized in Table A-2 below.

Table A-2.
Strataf' catnon Statistics for 2004 and 2005 Surveys ‘
Number ) Percent of "Royalty . Original © Final
. B o of < Mean Total Staridard © Sample Eligible
Royalty Stratum '_ __Systems Royalty Royalties Deviation Size*™ Saniple -
e - © 2004 . - ‘ .
$0-20,628 , 93  $10,104 144%  $4772 65 . 53
$20,629 - 59,628 432 35,807 235 10,873 68 . .54 . -
8_;59,'629-207,129 234 103,077 36.6 37,199 129 - - 109 3
$207,130 or more 45 373,148 255 253,603 P 35
Total/Average 1,647 100.0% 307 ’ 251
] . 2005. ,

$0-23,844 755 $12,269 - 14.3% $5,150 58 . . 46
$23,845- 65,344 378’ 39,639 231 11,372 64 . 56
$65,345 - 239,844 210 114,824 = 37.2 44 527 140 - 118
$239,845 or more 39 420,366 253 202,246 39 31

TotallAverage 1,382 100.0% . 301 . 251
“Stratification statistics are based on the frst reportmg period of each year. :

**Includes all sampled systems. In 2004, 43 systems not canrying distant signals, nine systems carrying only PBS signals,
and one canrying only Canadian signals were discarded. In addition, two systems could not be located at the Copyright
Office and one system was determined to be a duplicate. In 2005, 39 systems not carrying distant signals, seven canrying
‘only PBS signals, two carrying only PBS and Canadian signals, and one carrying only Canadian signals were discarded. In
addition, one system could nol be focated at the Copynght Office.

Sample systems were randomly selected from each stfatum in accordance with i
the sample size requirements given in the foregoing table and using randofnly selected

starts.

Mo’
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In both 2004 .and 2005, a number of the systems selected within the initial

sample frame reported above carried no distant signals. As discussed above at page .

32, these systems were'ineligible,' since there was no set of éignélslprogramming that

would form the necessary basis upon which to conduct the suNey among these -

systems. Similarly, some systems ‘sampled carried only a distant PBS and/or only a

- distant Canadian signal. As discussed above on page 32, these systems were also

excluded.

3. Survey. Telephone surveying in the 2004 and ,2(),.05‘,studie3' was completéd

by Ted Heimari & Associates (THA). Ja_rhes M. Trautman; Managing Director, and Brian .

Broderick, Senipr Vjce President,, of"Bor_lz' Media oversaw selection .and tr,aihi,ng: of -

interviewers. OnIS/ iﬁt_erviewers‘.specializing in surveying professional and managerial
personnel were.utiilizedT.'SuperVISOrs ﬁsten_ed to interviews over the initial pha_ses of the
studies to ensure _that:interviewers uf\derstood the subject matier_, were cbm‘municaﬁng
probefly with survey .res'pondent's and were accurately. recording the information

supplied by the respondents.

Dates during Which surveys were completed are as follo_ws. _ '

Study Year ' Survey Period
2004 ' 7/28/05-9/23/05
2005 . 7/23/06-11/20/06

Calls were placed between 8:30 a.m. and 4:30 p.m. Central Standard Time. =

Interviewers were instructed to call back as often as necessary to obtain a completed
interview or refusal. While ub to 30 calls were made to some systems, virtually every

completed interview required only one or two direct contacts "with the eventual

respondent.”
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Interviewers were not told the name of the client or given any information, other

| tnan that on the survey fdrm, regarding the nature of the study.'

4. Survev'comjleti'on. Interviews were completed.fwith between 65 and 68

percent of cable systems included in the sample frame provided to THA:

'Eligible Surveys . Response

. Sample Completed Rateto Q4
2004 251 162 . 64.5%. -
2005 .. 251 A7 68.1

Resgondent guahficatuons In contactmg cable systems, mtennewers were
mstmcted to ask fi rst for the system general manager and to confirm that the manager

was the person at the system “most responsible for programming decisions made” by

the system if the general manager did’ not fit the descnptlon the mterv:ewer was

In all cases, thé eventual survey respondent whether or not the system manager, was
requnred to answer afﬁrmatlvely the quahfymg questnon As lndlcated in Table A3,
‘respondents were overwhelmingly individuals with general _managemen_t, marketing. or

programming responsibilities. -

C/D instructed to ask for the person who was most respons:ble for programmmg decnslons. '

Nt -




49
: ' Table A-3. |
Persons Most Responsible for. Programming Decisions,
By Job Title,. 2004 and 2005
T 2004 - 2005

Number of Percent ~ Numberof . Percent
Job Title . S Respondents’ -~ of Total " Respondents " of Total
SVP, Regl. VP or VP Marketing/Marketin . ] : .
Director 62 38.3% - 47 . 27.5%
General Manager/Manager/Area VP or . .
QiredorlRegional VP or SVP 40 24.7 71 4156
Marketing Manager/Marketing Operations N ; . ’ '
Dir./Marketing Coordinator/Regl. Mkig. Mgr. M7 10.5 17 . 9.9
VP or Dir. Sales & Marketing/Reg|. Dir. Sales & . . . . .
Marketing ) 17 10.5 11. 6.4
VP, Director or Manager Operations/Regl. VP T ) :

- or Director Operations : 10 6.2 ‘5 29
Product or Programming Director of Mariager .9 56 "7 4.9
VPOrSVP ' ' 5 S X 7 4.1
oter 2 12 6 3.5
Total* . ' 162 . 10014% - 171 ~100.1%

*Does not equal 100.0 percent due to rounding.

6. Estimation procedures, In both studies, two different methodologies were

used in making estimétes for all systems based on the sample responses. For question
4 (valuation by program type), a. ratio estimation 'methodolqu was used. This
methodology weights' responses by .another variable. In this case, the responsés

(valuation of each type of progrémming) were weighted by the total royalty that the

respondent's system had paid for the first reporting period of 2004 or 2005. Larger

systems with greater royalty payments were given a greater weight compa.red with

smaller systems in determining the average value of each type of programming. For the

sample systems, the total royalty and percent of value by program type was known. For- -

all other systems not in the sample, total royalties were also known. Stétisti,cally.

knowledge of royalties for the total universe of systems improves the reliability of the:

~ estimates by rédu'cing the uncertainty in this component of the estimation methodology.
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For questions 2 and 3, the focus was not on value but rather on subscriber. and

advertising preference. In this case, there was no other supplemental variable available

which related fo preference for all systems, .includin'g those not in the sample.
Therefore, the ratio estimation me{hodology did not apply to making estimates based
on responses to these questions and a more straightforward method was applied in

which all sample stations carried an equal weight after accounting for different sample '

‘sizes by strata. Formulas. for calculatmg these statistics are set forth below.

. a. Statistical estlmatton procedures for questlon 4. The followmg sets forth the
mathematlcal and statistical basis for the valuation estlmates obtained for the key

constant sum question:
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Qrommonate value of program type x estumated by samgte system iin stratum h from

questlonnalre

= total royalty of sample system i in stratum h.

= total royalty of all (sample and nonsample) systems in stratum h,

- = ptin, = value of program type x to system i in stratum h,

= number of sample systems responding in stratum h,

= fotal number of system_s in stratum h,

"
= 4 X%m
TOXE_Th
"Eim
=1
SN2
)
‘Ex?— ! ()
7 n, "
= o {i'm)—/.
Zt;{,-— ry n,

= "lz:fxi;
%tih , |
 abenbebe

nié.-s.s
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estimated total value of
program type X,

. sample variance of value of -

program type x in stratum h,

sample variance of royalty in
stratum h,

. ratio estimate of proportionate " .

value of program type x for
stratum h,

Pearson’s correlation
coefficient between x,, and t,

. in stratum h,

variance of estimate of total

~ value of pfogram x.

b. Statistical estimation procedureé for questions 2 and 3. The following sets

forth the mathematical and statistical basis for the estimates obtained for questions 2

and 3.
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h = stratum indei,
" ny - =number of sample systems responding in stratum h,
Ny - = total number of sysiems in stratum h,
N = total systeri\s in sample frame, .
b = total number of positive answers for given cell for questton xin stratum h,
Prh = ta/n, = estimated proportion of positive answers for given cell for question x'in stratum '
h,
Py = iP N/ : = estimated pfoportfonf positive
® /N I - answers for given cell for
question X,
138 )
V(P) = ﬁfhy;:, "h (N" "“)th(l“pxh =. variance of estlmated

proportion Py

7. Evaluation of survey estimates. The 95 percent confidence intervals for the

estimates included in this report for the years 2004 and 2005 are set forth-below.

2004
Questlon 4. Cable Operator Allocation of Distant Signal Program Budget
) Absolute
. Percent Confidence
Category : ‘Allocation Interval
‘Live professional and college team sports - 33.5% : 2.3
Syndicated shows, series and spectals 18.7 . 22
News and public affairs - ' 18.4 o 1.7
Movies 17.8 1.3
Devotional and- rellglous ' , 78 0.7
‘PBS and all other non-commercial 3.5 : 0.9
Canadian. . 0.2 - 0.2

- Total ~100.0%*
*Column does not add to fotal due to rounding I

o
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*Multiple responses are allowed to this question.
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. Question 2. Distant Programmiing Popularity Among Subscribers
‘ ~ Absolute
. Percent - Confidence
Categogy ] Allocation* ____Interval’
Live professional and college team sports . 15.7% ) +8.6
Syndicated shows, series and specials 29.1 ’ 91
News and public affairs , 28.9 9.4
Movies - : ' -20.4 79 -
PBS and all other non-commercial, 132 . 7.1 :
.Devotional and religious ) ’ 0.9 14
Canadian S 0.0 0.0
Other 0.2 . 0.4
"'Multlple responses are allowed to this question. : . T :
Questuon 3a. Use of Distant Slgnal Programmmg for Advertlsmgl Promotlonal
- - Purposes
. : Percent . Absolute Confidence.
Category . Allocation - .. Interval ‘
"Yes : o , : 11.1% . . 483 :
No ’ 88.9 ' ‘ g
Total 100.0% ] _ .
1
Questlon 3b13c Combined AldedIUnalded Advertising/Promotional Use of
Distant Signal Programming by Type
o ' Absolute i
. ~ : Percent. - Confidence :
Category - : A Allocation” " Interval . - . i
Live.professional and college team sports 75.6% 3 NA
News and public affairs . 587 y NA 4
Syndicated shows, series and specials e 27.3 NA
Movies _ 1122 NA
PBS and all other non-commercial 74 NA
Devotional and religious . 0.0 NA ;
Canadiain : 00 NA ;
Other ) 0.0, - NA




Question 3d. Most Important Distant Signal Programming for

. Advertising/Promotional Purposes K
S ’ Absolute

: ‘ Percent Confidence

Category : Allocation - Interval
Live professional and coliege team sports 50.2% : NA
Syndicated shows, series and specials 217 NA
News and public affairs : - 176 - NA
Movies 56 . NA
PBS and all other non-commercial . 1.9 NA
- Devotional and religious . 0.0 NA
- Canadian ' ' 0.0 ' NA
Other . . 0.0 . NA
. Don’t know/no response : ’ 3.1 ' NA

Total o 100.0%*

*Column does not add to total due to roundmg

2005
Questaon 4. Cable Operator Allocation of Distant Signal Program Budget
Absolute
‘ . Percent Confidence
Category ‘ . Allocation Interval
Live professional and college team sports S 36.9% : 2.5
Movies . 19.2 1.8
Syndicated shows, series and specials ) 18.4 . 2.1.
News and pubhc affairs =~ . . 148 . 1.7
Devotional and religious : . 6.6 - 0.8
PBS and all other non-commetcial 3.7 0.9

Canadian = - ) : - 03 . 0.2.

Total : . 100.0%*
*Column does not add 1o tofal due to roundmg .

Question 2, Dlstant Programmmg Populanty Among Subscribers

. - Absolute
. Percent Confidence-

Category ' o . Allocation : Interval
Live professional and college team sports o 65.7% . - #10.5
Syndicated shows, series and spemals . 356 10.5
Movies ' 28.7 . 10.0
News and public affairs 19.0 8.2
PBS and ali other non-commercial 52 ° 5.2
Devotional and religious 4 34 40
Canadian - 0.4 0.4 -
Other : 0.0 0.0

*Multiple responses are allowed to this question.
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Questlon 3a. Use of Distant Signal Programming for Advertismgl Promotional

Purposes
. Percent Absolute Conﬁdence
Category : Allocation : Interval
Yes 4.9% o #441
No _ 95.1
Total : : 100.0%

Questnon 3b/3c. Combined Aided/Unaided AdvertlsmgIPromotlonal Use of
) . Distant Slgnal Programming by Type

"Absolute.
Percent -Confidence

Category . Allocation . lnterval
Live professional and college team sports - 96.1% NA
Movies 80.5 NA -
Syndicated shows, series and specials . 622 . . NA

" News and public affairs . . 62.2 NA
PBS and alil other non-commerclal : ’ 55.7 . NA
Canadian i 3.9 . NA
Devotional and religious , : 0.0 ~© NA
Other a 26 - " " NA

“Mulliple responses are aflowed to this question.

Question 3d. Most important Distant Signal Programming for
Advertising/Promotional Purposes

Absolute

: . Percent Confidence
Category* : ‘ . Allocation ~_Interval
News and public affairs 452% - NA

Live professional and college team sports - - 444 NA
Movies 26 NA
Syndicated shows, series and specials 0.0 . NA

PBS and all other non-commercial 0.0. NA -
Devotional and refigious | 0.0 _ NA
Canadian ‘ 00 - . NA
Other : 7.8 NA

Total’ ] 100.0%.
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Version H

© 2004
SYSTEM OPERATOR
PROGRAMMING QUESTIONNAIRE
VERSION H

System Name:
Cily / State: ' ' :
Subscribers: " ' ' ; ' Remit Number
Respondent's Name: ' U
ePosmon
‘Telephone Number
Date:
InIer\newer

(ASK TO SPEAK WITH SYSTEM MANAGER IF UNAVAILABLE CONFIRM HE / SHE IS PERSON
AT THE SYSTEM MOST RESPONSIBLE FOR PROGRAMMING DECISIONS AND ARRANGE

CALL BACK. IF 'NOT, ASK'TO SPEAK WITH THE PERSON AT THE' SYSTEM' MOST
RESPONSIBLE FOR PROGRAMMING DECISIONS.) :

Hello 'm from . We are conduchng a
short national survey among randomly: selecied cable systems regarding - the
© programming they carry: | only have a few ques’ﬂons

1. Are you the person at your system most responsuble for programming decustons
mcde by your system during 2004 or not?

Yes : \ 1 . :

No . . 2 ASKTO'SPEAK WITH PERSON AT THE SYSTEM
MOQOST RESPONSIBLE FOR PROGRAMMING .
DECISIONS. REPEAT INTRODUCTION-AND _Q.I .




2a.

2b.

Syndicated shows.' seties and specials

Vérsion' H

Industry data indicate that during 2004 your system carried the followmg brood—
cast stations from other cities: .

Com/ . : ‘
Non/ INSERT DISTANT SIGNAL CALL LETTERS,
Call'letters Can Affil City CITY AND AFFILIATION

Thinking back fo 2004, what types of programming broadcast by these: stations,

other than any national network programming from ABC, CBS and NBC, do you -

think were most popular with your subscribers2. (DO NOT READ LIST RECORD ALL
PROGRAMMING TYPES MENTIONED) :

Movies .. ; : : . ,

Live professional and college teom sporis .

News and public affairs progrcums

PB8S and all other progrommlng brocldcost by noncommercial stohon e

Devohonol and rehglous programmlng

All programming broadcast by Canadian station
Other (SPECIFY) .. e

\Ml} A




.

Version H

Did you feature dny programming broadcast by the stations | mentioned, other

3a.

"~ than any national network programming .from ‘ABC, CBS and NBC, in your 2004
advertising and promotional-efforts fo atiract and retain subscribers or nc'ﬁ?
Yes..... 1
‘No .. : : 2 GOT1OQ4 "

3b. Whof types of programming broadcast by these stations did you feature in youf
- 2004 subscriber acquisition and retenfion advertising and promotion? (DO NOT
"READ LIST-RECORD BELOW UNDER Q.3b, "UNAIDED")
’,(FOR EACH TYPE OF PROGRAMMING NOT MENTIONED IN'Q.3b, ASK: )
3c. D|d you " also feature {INSERT 'EACH PROGRAMM!NG TYPE NOT MENTIONED)
- broadcast by these stafions in"your. 2004 ddvertising and promotion to aﬁraci and.,
“retain subscribers or not?2 {RECORD BELOW UNDER Q.3c;, "AIDED")
3d. You scld you used (READ ALL PROGRAMMING TYPES CHECKED IN Q.3b or 3c) from
"~ . the stations | mentioned in 2004 subscnphon and retem‘lon advertising and promo-
“tion. Which ‘of these do you feel was the most important programming: type to - -
feature in subscriber acquisition ahd retention advertising and promotion2 Which
was the next most important programming type2 Which programming type was
- -least important? [RECORD BELOW. UNDER Q.3d, "IMPORTANT" IN APPROPRIATE
&3 . COLUMN. IF TWO OR FEWER ‘WERE MENTIONED, MODIFY QUESTION ACCORD-
INGLY) , S
- o - Q.3d.
ndom S ' Q3b. Q3c. -_Important
3. ' _ : ~ Unaided Aide_d . Most .2nd  Lleast
) Movies ' 1 1 1 1 .
) Live professional and college ‘ _ '
team sports . 2 2 2 2 2
) Syndicaled shows, series and speciqls 3 3 ' 3. 3 . 3
) News and public affairs programs 4 4 4 4 4
} PBS and all other programming '
broadcast by noncommercial . )
station - 5 5 5 - S S
) Devo’nonol/rehglous progrcmmtng 6 6 6 - 6 6
} Al programming broadcast by . .
Canadian station ‘ 7 7 7 7 7
Other [SPECIFY BELOW) - _
_ 8 8 8 8 8
9 9 9 9 9
10 10 10 10 10
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Version H

4a. Now, | would like you fo estimate the relohve volue to your cable system of each.

type of pragramming actudlly broadcast by the stations | mentioned during 2004,
other than any national network programming from ABC, CBS and NBC. That is,
how much do you think each such type of programming was worth, if anything,

'on a comparative basis, in'terms of attracting and retaining subscribers. We are

only interested in USS. commercnol station(s) __ _ ., US. non
commercial station{s) . and
Canadian station(s) -

It read all the program types that were broadcast by these stations 16 givé you a
chance fo think about them: please write the categories down as | am reading
them. (READ PROGRAM TYPES IN ORDER OF RANDOM SEQUENCE NUMBER.)

. Assume you had a fixed dollar amount to spend in order to acquire all the pro-
-gramming actually broadcast during 2004 .by the stations | listed. What

percentage, if any, of the fixed dollar amount would you spend for each type of
programming? Please write down your estimates, and make sure they add 1o 100
percent.

What percen’foge lf qny, of.the fixed dollor amount would you spend on (READA .

FIRST PROGRAM TYPE}2 And what percentage, if any, would you spend on (READ

NEXT PROGRAM TYPE)2 (COMPLETE LIST IN THIS MANNER.)

Random

{

Sequence . o P . o - Percent -i
’ .
(.

) Mov:es broadcast during 2004 by the U.S. commercial stahons | isted..

) Live professional and college team sgori s broadcast dunng 2004 by

the U.S. commercial stations 1 listed..

..................................

) Syndicated shows, series and sgecxo dlsinbufed io more than one
. television station and broadcast during 2004 by the U.S. commercial
stations llisted.

) News and gubhc affairs programs produced by or for any of the U.S.
' 4commer<:|al stations | listed, for broodcosf during 2004 only by that station..

)} PBS and dll other programming broodcost during 2004 by
U.S. noncommercial station

) Devotional and religious programming broodcosf dunng 2004 by
the U.S. commeércial stations | fisted.

.................

—_—

——

—_—
..............................

PERCENTAGES MUST ADD TO 100 PERCENT' PROMP.T RESPONDENT iF THEY DO NOT.

4b. Now Im going fo read back the categories and your eshmates {REREAD

CATEGORIES AND RESPONSES IN RANDOM SEQUENCE ORDER TO ALLOW

RESPONDENT TO REVIEW THE ESTIMATES.)

Nnear”




Version H .

. Are there any changes you ‘would like to make? -(RECORD ANY CHANGES BY
CROSSING OUT ORIGINAL RESPONSE AND WRITING IN REVISED RESPONSE NEXT.TO

. PERCENTAGES MUST STILL ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY
DO NOT.) , :

Thank you for your fime and cooperation.
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V_ersion H

..2005

SYSTEM OPERATOR _
PROGRAMMING QUESTIONNAIRE
" VERSIONH
System Name:
City / State:
Subscribers: : : : _ Remit Number
Respondent's Name:
Position:
Telephéne Number:
Date:
Inf_ervieyver:

{(ASK TO SPEAK WITH SYSTEM MANAGER. IF UNAVAILABLE, CONFIRM HE / SHE IS PERSON
AT THE SYSTEM MOST RESPONSIBLE FOR PROGRAMMING DECISIONS AND ARRANGE
CALL BACK. IF NOT, ASK TO SPEAK WITH THE PERSON AT THE SYSTEM MOST
RESPONSIBLE FOR PROGRAMMING DECISIONS.) ‘

Hello, 'm . : fromy

‘We are conducfiing a

short national survey among randomly selected- ccbl.e systems regarding the’

progrommlng ’rhey cany. lonly have a few queshons

1. Are yoy the person at your system most responSIble for programming decisions
: mctde by your system dunng 2005 or note.

No ... eerernsaranacnzens 2 ASKTO SPEAK WITH PERSON AT.THE SYSTEM
. .MOST RESPONSIBLE FOR PROGRAMMING
DECISIONS. REPEAT INTRODUCTION AND Q.1.

AL LA S AT € 3 € T s e BB T IO T P e e s nenr e ptna, o b




R

2a.

2b.

Version H

lndus’rry daia :ndlccﬁe that during 2005 your system ccmed the followmg brood—
cast stations from other cities:

Com/ . 3 : .
Non/ ) INSERT DISTANT SIGNAL CALL LETTERS,
Call Lefters an Affi - Cily CITY AND AFFILIATION

Thinking back to 2005, what types of progromming broadcast by these stations,
other than any national network programming from ABC, CBS and NBC, do you
think were most popular with your subscribers2 [DO NOT READ LIST; RECORD ALL
PROGRAMMING TYPES MENTIONED)

Movies -

Live professional ond.gollege tecfn sporis
Syn'diccie’d shows, series and specials ........

News and public affairs programs .....

................

- PBS and all other programming broadcast by noncommercial station ___ ...

Devotional and religious programming ......c.c.cecoeieeeuese.

All programming broadcast by Canadian station e eee et e ee e '

Other {SPECIFY) ..ciiiierieenenne




3b.

3c. Did you also feature (INSERT EACH PROGRAMMING TYPE NOT MENTIONED)
broadcast by these stations in your 2005 odven‘lsmg and promotion 1o attract and
reIcm subscribers or noI? (RECORD BELOW UNDER Q.3c, "AIDED")
-3d.. You SOld you used | READ ALL PROGRAMMING TYPES CHECKED IN Q 3b or Sc) from
the stcﬂons I mentioned in"2005 subscription and retention cdverhsmg and promo-
~fion.  Which of these do you feel was the most important programming type to .
~ feature in subscriber acquisition and retention advertising-and promotion2 -Which
was the next most important programming type? Which programming Iype was.,
least imporiant? (RECORD BELOW UNDER Q.3d, "IMPORTANT" N APPROPRIATE -
B ‘COLUMN. IF. TWO OR FEWER WERE MENTIONED, MODIFY QUESTION ACCORD—
( N INGLY)
J
: C ‘ . Q3d.
ndom : _ Q:3b. Q.3c. ‘ important.
o Unaided Aided  Most- . 2nd  Least
) .Movies o T L 1 o A
) Live professional and college - : ' )
.. team sports 2 2 2 .2 2 -
)} Syndicated shows, series and specials 3 -3 3 3 3
) News and public affairs programs 4 4 4 4 4
) PBS and dli other programming
broadcast by noncommercial _
station __ , 5 5 5 5 5
) Devotional/refigious programming 6 6 6 6 6
) All programming broadcast by '
Canadian station 7 7 7 7 7
Other (SPECIFY BELOW)
' - 8 8 8 8 8
9 9 9 9 9
10 10 10 ‘10 10

3a.

VersionH -

Did you fealure any programming broadcast by the stations | mentioned, other

than any national network programming from ABC, CBS and NBC, in your 2005
advertising and-promotional efforts to atfract-and retain subscribers or not2

Yes . . 1 '
No ........... . 2 GOTOQ.4

What Iypes of programming broadcast by these stations did you feature in your
2005 subscriber dcquisition and retention. cdvemsmg and promoﬂon2 (DO NOT
READ LIST-RECORD BELOW UNDER Q.3b, "UNAIDED") .

(FOR EACH TYPE OF PROGRAMMING NOT MENTIONED IN Q.3b, ASK:)

PR AR TN P SELI
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Version H.

4a. Now:; | would fike you to estimate the relative valve fo your cable system of each

~type of programming actually broadcast by the stations | mentioned during 2005,
- other than any national network programming from ABC, CBS and NBC. That is,

how much do you think each such type of programming was worth, if anything,

on a comparative basis, in terms of aliracting and retaining subscribers. We are '

only interested in U.S. commiercial station(s) _, US. .non
commercial station(s) _ , and
Canodion station(s) ' :

'l read all the progrcm types ihqt were broodcasi by these stations o give youa

chance to think about them; please wiite the categories down as | am reading
them. [READ PROGRAM TYPES IN ORDER OF RANDOM SEQUENCE NUMBER.}
Assume you had a fixed dollar amount to spend in order to acquire all the pro-
gramming actually broadcast during 2005 by the stations | listed. What
percentage. if any, of the fixed dollar amount would you spend for each type of

programming? Please write down your estimates, and make sure they add to 100 i
. percent

What percem‘age, if any of the fixed dollar amount would you spend on (READ
FIRST PROGRAM TYPE)2 And what percentage, if any, would you spend on. {READ

NEXT PROGRAM TYF’E)'a [COMPL!:TE LIST IN THIS MANNER. )

Random
Seguence
{ ) . Movues broodcosf during 2005 by the U'S. commercial stations | hsted .........
{ } Live professional ond college team sporis broadcast during 2005 by
- the US. commercrol stations | listed.

{ ). Syndicated shows, series and specials dlstnbufed ’ro more than one

television statioh and broadcast during 2005 by the U S comimercial

SIQHONS LESTEA. oottt ecndise e as et s e nasnssasems s rsa s amsrasan
( ) News and public offairs programs produced by or for any of 1he us.

: commercial stations | isted, for broadcast during 2005 only by that s’rahon. .

{ ) PBSand all other programming broadcost during 2005 by .

U S.noncommercial Station _____. et
{ ) Devo’nonol and religious programming brocldcosf during’ 2005 by

the U.S. commercial stations Hlisted. ...ttt
{ ) Allprogramming broadcast during 2005 by Canadian station . ............
TOTAL crerererteceaenesessssce st srns

.............................

PERCENTAGES MUST ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY DO NOT.

4b. Now I'm going to read back the categories and your estimates. (REREAIj

CATEGORIES AND RESPONSES iIN RANDOM SEQUENCE ORDER TO ALLOW
RESPONDENT TO REVlEW THE ESTIMATES.)

T T I L ORI




Version H

Are fhere any: changes you would like to make2 (RECORD ANY CHANGES BY

CROSSING OUT. ORIGINAL RESPONSE AND WRITING IN REVISED RESPONSE NEXT TO

IT. PERCENTAGES MUST STILL ADD TG 100 PERCENT; PROMPT RESPONDENT IF THEY
. DO NOT) .

T'hcn'k you for your time and cooperation.

R
: £
it

4 .
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SECTION I. INTRODUCTION AND SUMMARY

The Copyright Arbitration Royalty Panel (CARP) allocates among copyright
owners the compulsory licensing royalties paid by cable systems to retransmit
broadcast stations. In doing so, the CARP must determine what the cable systems
would have paid, on a relative basis, for the different types of non-network
programming on the distant television stations they carried -- if, in fact, they had been
required to negotiate in an open market absent compulsory licensing. During the past
17 years, principals of Bortz Media & Sports Group, Inc.” have been retained by the
Joint Sports Claimants (JSC) to establish and to implement a methodology for
determining how such royalties would be allocated among different groups of copyright
owners in such a market. This report summarizes our findings for the years 1998 and
1999 and compares them with the findings that we presented to the CARP for the years

1990 to 1992 (the last cable distribution proceeding).

A. Cable Operator Survey

The cornerstone of our analysis is a survey of cable system operators (i.e.,
those responsible for paying the royalties at issue). For 1998 and 1999, as in all prior
years, we sought to determine how cable operators valued, on a relative basis, the
different categories of non-network distant signal television programming that they
carried in those years. Each year we asked a random sample of cable operators how
they would allocate a fixed budget among the different programming categories on the

distant signals they actually carried in the preceding year (i.e., a “constant sum”

' Bortz Media & Sports Group, Inc. operated under the name Bortz & Company prior to January 1998.
For purposes of this report, all references to the Company use the name Bortz Media & Sports
Group, Inc. or Bortz Media.
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approach). The results of our survey reflect the collective valuations made by the

respondents.

We believe that our survey results provide the best indication of the relative
value of the different types of non-network distant signal programming. As the CARP
noted in its report allocating the 1990-92 cable royalties, our approach has the

advantage of answering essentially the same question as the CARP itself must answer:

“The critical significance of the Bortz surveys is the essential
question it poses to cable system operators, that is: What is the relative
value of the types of programming actually broadcast in terms of attracting
and retaining subscribers? That is largely the question the Panel poses
when it constructs a simulated market. Further, the question asks the
operator to consider the same categories we are presented here in the
form of claimant groups — that is, sports, movies and the others. That is

also what the Panel must do.”

As the CARP also noted, our surveys have been “focused more directly than any other

evidence to the issue presented: relative market value.”

The results of the 1998 and 1999 surveys are shown in Table [-1 below:

2 Report of the Panel, Docket No. 94-3 CARP CD 90-92, May 31, 1996, p. 65 (hereinafter, “1990-92

CARP Report”).
3 1990-92 CARP Report at 65.



Table I-1.
Distant Signal Programming Valuation Studies, 1998-1999

1998 1999
Live professional and college team sports 37.0% 38.8%
Movies 21.9 22.0
Syndicated shows, series and specials 17.8 15.8
News and public affairs programs 148 14.7
Devotional and religious programming 5.3 57
PBS and all other programming on non-commercial signals 2.9 2.9
All programming on Canadian signals 04 0.2
Total* 100.1% 100.1%

*Does not equal 100.0 percent due to rounding.

As Table -1 reflects, in both 1998 and 1999, cable operators valued the live
professional and collegiate sports programming on the distant signals they carried
more highly than any other programming category. They would have allocated the
largest percentage of a distant signal programming budget (37.0 percent in 1998 and

38.8 percent in 1999) to live professional and collegiate sports programming.

B. Comparison with Results of Marketplace Transactions

The results of the cable operator survey are corroborated by evidence from
actual marketplaces where the types of programming that appear on distant signals are
bought and sold. Whereas the CARP attempts to construct a hypothetical marketplace
to value the programming on distant signals, there is ample evidence that in actual
marketplaces for television programming, sports programming — particularly the
programming of JSC members (MLB, NFL, NHL, NBA, WNBA and NCAA) — commands
a premium, well beyond the amount of time that it is telecast or the amount of time that

it is viewed. The previous CARP recognized that the negotiated value of programming
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in actual marketplaces provides “direct evidence of supply and demand” that

supplements the findings of the cable operator survey.’

We believe there are two basic markets relevant to the CARP’s inquiry. First,
there is the market for the advertiser-supported cable networks that are distributed by
cable system operators. The license fees paid by cable systems for each cable
network are negotiated in an open market and are the product of each cable system’s
determination of the value that the particular network brings to its lineup and the cable
network’s determination of the license fee it will accept from the cable system.
Because cable networks are often oriented towards particular kinds of programming —
for example, ESPN is identified as a sports network — the market for cable networks is a
useful proxy for determining the value of the programming that appears on those
networks.  The CARP in fact used the fees charged by 12 of the most widely
distributed cable networks (the “CARP Cable Networks”) as the benchmark for setting
the satellite carrier royalty in its 1997 rate adjustment.” The CARP Cable Networks

with JSC programming command the greatest license fees.

Second, there is a market for the programming that appears on cable networks.
In this market, aggregators of programming (i.e., cable networks) purchase
programming directly from copyright owners (or in some instances produce the
programming themselves). Although cable systems are not direct participants in this
market, the license fees that cable systems are willing to pay for the individual networks
is a key factor in each network’s ability to pay for its programming. The CARP in the

1990-92 proceeding found this market to be relevant in assessing the value of

4 1990-92 CARP Report at 100.
®  Report of the Panel, Docket No. 96-3, CARP-SRA, August 28, 1997, p. 30.



programming on distant signals. In this market, JSC programming — live professional
and collegiate team sporting events — is valued much more highly than other

programming types relative to the amount of time that is spent televising or watching

that programming.

C. Comparison with 1990-92 Findings

Over a period of more than two decades, JSC and other parties have
commissioned numerous surveys of cable operators similar to those that we are
presenting in this proceeding. In fact, since 1988, these surveys have been conducted
annually. The JSC surveys, most of which have been designed by Bortz Media &
Sports Group, Inc., have all employed a constant sum approach similar (in most

instances identical) to that described above.

A separate Bortz Media report, submitted in the 1990-92 proceeding, discussed
the surveys conducted for the years 1978-93. For the purposes of this report, it is
useful to note that results for 1998 and 1999 are similar to results obtained in the
surveys submitted in the 1990-92 CARP cable proceeding and in other years before
and after 1998 and 1999. Sports has consistently been accorded the most value,
followed by movies, then syndicated programming, and finally the four other categories
of programming (i.e., local news and public affairs programming, public television
programming, devotional programming, and Canadian programming). In the surveys
conducted for 1990, 1991 and 1992, for example, the value accorded to sports by cable
operators averaged 37.4 percent, and ranged from a low of 36.3 percent (1991) to a
high of 38.8 percent (1992). This compares to the average allocation to sports of 37.9

percent in the 1998 (37.0 percent) and 1999 (38.8 percent) surveys.
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Table 1-2 compares the results of the 1990-92 surveys with the results of the

1998-99 surveys. In each case, the numbers set forth reflect the range of allocations

for the particular program category.

Table I-2.
Comparison of Distant Signal Programming Valuation Studies,
1990-1992 and 1998-1999 '

1990-1992 1998-1999
Live professional and college team 36.3% - 38.8% 37.0% - 38.8%
sports
Movies 25.6 - 30.1 21.9-22.0
Synd'lcated shows, series and 145 -16.0 15.8-17.8
specials
News and public affairs programs 11.9-14.8 14.7 -14.8
Devotlonall and religious 36-4.3 53.57
programming
PBS and all o’gher_programmmg on 07.30 59.29
non-commercial signals
AH programming on Canadian 00-05 02-0.4
signals

D. Conclusion

Our analysis shows that: (1) live professional and collegiate non-network sports
programming was the most valuable type of non-network programming on distant
signals in 1998-99; (2) cable operators would have spent approximately 37 to 39
percent of their 1998-99 distant signal non-network programming budget on the live
professional and collegiate sports programming that they carried; and (3) cable
operators placed essentially the same relative value on JSC non-network distant signal

programming they carried in 1998-99 as on the JSC non-network programming they

carried in 1990-92.



SECTION ll. THE 1998-99 CABLE OPERATOR SURVEYS

This section provides a brief historical background on the cable operator surveys
presented in cable copyright proceedings, summarizes the methodology underlying the

1998 and 1999 Bortz Media surveys, and sets forth the results of the 1998 and 1999

surveys.

A. Historical Background

Over a period of nearly 25 years, JSC has commissioned surveys of cable
operators in connection with cable copyright royalty distribution proceedings. Other
parties, specifically the National Association of Broadcasters (NAB), the Devotional
Claimants and Public Broadcasting Service (PBS) supported the 1989 and 1990-92
surveys. NAB also submitted a cable operator survey to the Copyright Royalty Tribunal
(CRT) in the 1983 proceeding, and the Canadian Claimants submitted a cable operator
survey in the 1990-92 proceeding. The purpose of all of these surveys has been to
determine how cable operators value, on a relative basis, the different categories of

non-network programming on the distant signals that they carried.

There have been important similarities in the methodology employed in
conducting these surveys, including the use of “constant sum” questions that allow the
cable operators themselves to place relative values on different program types. The
constant sum approach used in the surveys conducted by JSC, the NAB, and the
Canadians is a well-recognized market research tool that is used in a variety of
contexts when a comparative value measure is being sought. As noted elsewhere in
this report, this tool allows respondents to address the same task that has confronted
both the Copyright Royalty Tribunal and more recently the Copyright Arbitration Royalty

Panel — that is, the task of allocating a fixed amount among several program categories
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based upon the relative value of those categories. Numerous expert witnesses for JSC
and other parties have testified in support of the value and relevance of cable operator

surveys, as well as the validity of the constant sum approach.

Bortz Media principals were initially retained by the JSC to determine the
comparative value of distant signal non-network programming in 1983, and sought to
improve upon earlier cable operator surveys. In the nearly two decades that have
followed, a continual effort to refine and improve the Bortz Media cable operator
surveys has been made — giving consideration to issues raised by the CRT and CARP,
as well as by other claimants. The surveys completed for 1998 and 1999 reflect the

benefit of those efforts.

B. Research Methodology

The research methodology employed in designing and conducting the 1998 and
1999 cable operator surveys is described in detail in Appendix A to this report. A brief

overview is provided below.

In each of the 1998 and 1999 studies, as in prior studies, we surveyed only
“Form 3” systems, which accounted for over 95 percent of the cable royalty payments.
We utilized a “stratified” random sampling approach to select the systems to be
surveyed, with the stratification based on copyright royalty payments (i.e., those cable
operators who paid the greatest amount of royalties had the greatest likelihood of being
included in our sample). This approach was intended to ensure that the responses we
received would provide a statistically valid predictor for the allocation of royalty

payments by all Form 3 cable systems that carried distant signals.



Questionnaires for the 1998 and 1999 studies were designed so that
respondents had the qualifications and information necessary to address the key
constant sum valuation question. The initial survey question “screened” potential
respondents for their involvement in making decisions related to the carriage of
distant signals, resulting in a qualified respondent group consisting overwhelmingly
of general managers, marketing directors/managers and programming
directors/managers. Respondents were (on multiple occasions) read a list of the
distant signals actually carried by the system based on filings they made at the
Copyright Office and were specifically instructed to consider only the non-network

programming on those distant signals.

Qualified respondents were asked preparatory questions about the popularity
and advertising usage of distant signal non-network programming. These initial
questions were intended to focus the respondent on the value of various
programming types. Respondents were then asked the key constant sum question,
which required them to allocate a distant signal non-network programming budget

among different program categories.

Creative & Response Research, a leading cable industry market research
firm, was retained to conduct the telephone surveys in both years. Only
interviewers who specialize in surveying professional and managerial personnel
were utilized; interviewers were not told the name of the client or given any
information, other than that on the questionnaire, regarding the nature of the study.
Response rates of 57 percent and 67 percent were obtained on the key constant

sum question in 1998 and 1999, respectively.
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C. 1998-99 Cable Operator Survey Results

1. Budget allocation. The value of any programming to cable operators,

including distant signal programming, lies primarily in its ability to attract and to retain
subscribers. As such, the key survey question in the 1998 and 1999 studies was
designed to measure the relative value to cable operators, in terms of attracting and
retaining subscribers, of the different categories of non-network distant signal
programming carried by their systems. Consistent with the task faced by the CARP,
operators were asked to express this relative value allocation in terms of a percentage

of a finite pool (a programming “budget”) that would have been allocated among the

various types of programming.

In each of the 1998 and 1999 studies, cable operators allocated the largest
percentage of their distant signal non-network programming budget to live professional
and college sports. Sports programming was accorded 37 to nearly 39 percent of the
value (see Table II-1 below), with the average value allocated to sports programming
over the two years studied equaling 37.9 percent. Movies ranked second in both years
(with allocations of 21.9 to 22.0 percent), followed by syndicated shows, series and
specials (17.8 and 15.8 percent). In fact, the rank order of the seven programming

types remained the same in both 1998 and 1999.
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Table II-1.
Distant Signal Programming Valuation Studies, 1998-1999

1998 1999 Average
Live professional and college 37.0% 38.8% 37.9%
team sports
Movies 21.9 22.0 21.9
Synd_lcated shows, series and 178 15.8 16.8
specials _
News and public affairs programs 14.8 14.7 14.8
Devotiona! and religious 53 57 55
programming
PBS and all o’fher'programmmg on 59 59 59
non-commercial signals
AH programming on Canadian 04 0.2 0.3
signals
Total* 100.1% 100.1% 100.2%

*Does not equal 100.0 percent due to rounding.

Survey responses for 1998 and 1999 are illustrated graphically in Figures [I-1

, and Il1-2.



Figure li-1.
Cable Operator Allocation of Value by
Distant Signal Program Type, 1998 and 1999
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Figure 11-2.
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2. Responses to preparatory questions. Respondents were asked to identify

the types of distant signal programming they carried that were most popular with their

subscribers. This question was asked on an unaided basis (i.e., respondents were not

read a list of programming categories), and responses were tabulated without weighting

by the amount of royalties paid by the responding systems. Multiple responses were

allowed. The responses to this question are summarized below on Table II-2.

Table [I-2.

Distant Signal Program Popularity Among Subscribers, By Program Type,
1998 and 1999

Percent "Most Popular
with Subscribers”

Response 1998 1999
Live professional and college 88.1% 71.9%
team sports

News and public affairs programs 18.5 26.5
Sync{ncated shows, series and 241 16.3
specials

Movies 5.4 14.0
PBS and all other programming on 9.1 11.9
non-commercial signals ’ ’
AII programming on Canadian 0.2 06
signals

Devotlona! and religious 0.8 0.3
programming

Other* 141 3.5
Total** 160.4% 145.1%

*The other category as reported by Bortz Media included certain responses that were reclassified
to other categories upon review by Bortz Media.
“*Total exceeds 100 percent due to multiple responses. Columns may not add to total due to rounding.

Cable operators were also asked whether they used distant signal programming
as part of their advertising and promotional efforts. As shown below on Table 1I-3, only
about 15 percent of respondents reported using distant signal programming in their

advertising and promotional efforts in 1998 and 1999.
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Table 11-3.

Percent of Systems Using Distant Signal Programming
in Cable Advertising and Promotion, 1998 and 1999

Response 1998 1999
Use distant signal programming (“yes") 14.4% 16.6%
Do not use distant signal programming (*no") 85.6 83.4
Total 100.0% . 100.0%

The cable systems that did use distant signal non-network programming in their
advertising and promotional efforts were asked which types of programming they
featured in these efforts. This question was first asked on an unaided basis, and
respondents were then asked specifically about their use of programming types not
mentioned on an unaided basis. As with the popularity question, responses were not
weighted by the amount of royalty paid by the responding systems. The responses to

this question are summarized on Table I1-4.
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Table lI-4.
Use of Distant Signal Programming in Cable Advertising and Promotion,
Percent of Systems Using By Program Type, 1998 and 1999

Percent of Systems Using
Programming Category*

Response 1998 1999
Live professional and college team 87.2% 77.3%
sports
News and public affairs programs 5.4 . 21.8
PBS and all other programming on

s 0.0 14.9
non-commercial signals
Movies 8.1 14.7
Synqlcated shows, series and 15.2 39
specials
Devotlona! and religious 0.0 0.0
programming
All programming on Canadian 0.0 0.0
signals
Other 0.3 3.4
Total** 116.2% 135.9%

*All percentages based only on respondents using distant signal programming for advertising/promotion.
**Total exceeds 100 percent due to multiple responses.
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Finally, respondents that featured distant signal non-network programming in

their advertising and promotional efforts were asked which of the types of programming

that they featured was most important. The responses to this question are summarized

in Table II-5.
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Table II-5.
Use of Distant Signal Programming in Cable Advertising and Promotion,
Most Important Program Type, 1998 and 1999

Percent "Most Important”

Response 1998 1999
Live professional and college team sports 84.8% ) 75.3%
PBS and all other programming on non-

DI 0.0 14.9
commercial signals
Movies 7.8 5.0
News and public affairs 1.2 1.5
Syndicated shows, series and specials 6.2 0.0
Devotional and religious programming 0.0 0.0
All programming on Canadian signals 0.0 0.0
Other 0.0 34
Total* 100.0% 100.1%

*Total may not equal 100.0 percent due to rounding.
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SECTION Iil. COMPARISON OF 1998-99 CABLE OPERATOR SURVEY RESULTS
WITH THE RESULTS OF MARKETPLACE TRANSACTIONS
Bortz Media believes that the constant sum survey results set forth above
provide the best indication of the relative license fees that cable operators would have
paid for the various categories of distant signal non-network programming in a free
market during 1998 and 1999. However, the CRT in the 1989 proceeding and the
CARP in the 1990-92 proceeding concluded that they should consider whether the

survey results are corroborated by marketplace evidence.®

The CARP has noted that the “simulated market” it must construct “looks a great
deal like the cable network market.”” In this context, we have considered certain
characteristics of the cable network marketplace that are instructive in assessing the
relative value of various types of programming — and particularly the value of JSC
programming. These characteristics include: (1) the license fees paid by cable
systems for the right to carry various cable programming networks; and (2) the amounts

paid by cable networks to acquire and/or produce all of the programming that they

carry.

A. License Fees for CARP Cable Networks

Unlike distant broadcast signals, cable programming networks are not offered to
cable operators under a compulsory license, and cable operators that choose to
distribute these networks pay no-oompulsory licensing royalty for doing so. Rather,

these networks negotiate free market license fee agreements with cable system

operators.

® 57 Fed. Reg. at 15301; and 1990-92 CARP Report at 93.
1990-92 CARP Report at 24.

~




T

B e

18

In making carriage decisions with respect to cable programming networks, cable
operators must therefore determine not only whether an individual network would be of
value in attracting and retaining subscribers (and in selling advertising), but also
whether its value in that regard is sufficient to warrant payment of the license fee
charged by the network. Not surprisingly, individual cable pro_gramming networks
charge different license fees depending on the amount of “leverage” or value that they
believe they possess in negotiations with cable operator distributors. In this respect,
the marketplace negotiations that occur between cable programming networks and
cable operators are analogous to the simulated market that the CARP attempts to

create in allocating royalties among the various claimants.

The CARP itself used the license fees of 12 major cable networks as the
relevant benchmark in determining the satellite carrier compulsory licensing royalty

rate.®. We refer to these networks as the “CARP Cable Networks.”

As shown below in Table Ill-1 and Figure lll-1, the CARP Cable Networks that
carried JSC programming obtained much higher license fees than those that did not
carry JSC programming. Specifically, the average license fee for the sports network
ESPNVduring 1998 and 1999 was nearly 92 cents per subscriber per month (85 cents in
1998, growing to 98 cents in 1999) — approximately 73 cents more than the average fee
for the “non-JSC” networks. The license fee for TNT (which featured NBA basketball
programming) in 1998 and 1999 averaged 53 cents per subscriber per month, or about
34 cents more than the average for non-JSC networks. While the average license fee

for the CARP Cable Networks without JSC programming increased by approximately 9

8 Report of the Panel, Docket No. 96-3, CARP-SRA, August 28, 1997, p. 30.
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cents between 1990-92 and 1998-99, the average ESPN license fee increased by 46

cents; TNT’s average fee increased by 16 cents.®

Table lil-1.

Average License Fees for CARP Cable Networks,
1990-1992 and 1998-1999

1990-1992 1998-1999
Average Average
CARP Cable Networks With JSC Programming:
ESPN $0.46 $0.92
TNT 0.37 0.53
CARP Cable Networks Without JSC Programming:
A&E $0.08 $0.15
CNN/Headline News 0.22 0.34
Discovery 0.06 0.23
Fox Family 0.06 0.16
Lifetime 0.08 0.13
MTV 0.10 0.16
Nickelodeon 0.12 0.26
TNN 0.10 0.15
USA 0.18 0.35
Average $0.10 $0.19

Note: CNN/Headline News treated as two networks in computing averages.
Source: Kagan World Media, Economics of Basic Cable Networks 2002, September 2002.

® In 1992, TNT offered both NFL and NBA programming, but in 1998 only offered NBA programming.
ESPN offered the same types of JSC programming in 1998 as it did in 1992, i.e., MLB, NFL, NHL
and collegiate football and basketball.
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Figure lli-1.
Average License Fees for CARP Cable Networks,
1990-1992 and 1998-1999

ESPN TNT A&E CNN/HLN Disc. FoxFam. Lifetime MTV Nick. TNN USA

|1990-1992 Average B1998-1999 Average

B. Program Expenditures by CARP Cable Networks

The relative values of the different types of distant signal programming are also
evident in the amounts that cable networks pay to obtain the programming that they
deliver. The CARP Cable Networks discussed above invested more than $6 billion to
acquire and produce programming during 1998 and 1999."° Table 1lI-2 and Figure 11I-2 .
below compare total programming expenditures for networks with and without JSC
programming during the 1990-92 and 1998-99 periods. In 1998 and 1999, ESPN
invested a total of $1.94 billion to acquire and to produce the programming that it
delivered. This is $1.60 billion more than the average two-year expenditures among the
non-JSC networks, and $1.34 billion more than the largest two-year investment by a

non-JSC network. TNT spent over $900 million — $573 million more than the non-JSC

% |t should be noted that Kagan World Media estimated the expenditures of more than 80 basic cable

networks during 1998 and/or 1999. However, the expenditures by the 12 networks discussed in this
section account for greater than half of all programming investment by the 80 basic cable networks
over this two-year period.
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AN JSC network average. By comparison, from 1990 to 1992, ESPN invested $1.18 billion
in programming -- almost $1 billion more than the average non-JSC network investment

—and TNT spent $720 million or nearly $500 million more than the non-JSC average.

Table llI-2.
CARP Cable Network Programming Expenditures
1990-1992 and 1998-1999 (in Millions)

1990-1992 1998-1999
Annual  Three Year Annual Two Year
Average Total Average Total
CARP Cable Networks With JSC Programming:
ESPN ) $394.3 $1,183.0 $970.0 $1,939.9
TNT 240.0 720.0 457.8 915.6
: CARP Cable Networks Without JSC Programming:
A&E $49.6 $148.8 $148.9 $297.7
CNN/Headline News 175.9 527.7 173.2 346.4
g7 Discovery 59.9 179.8 171.0 341.9
; Fox Family 46.3 139.0 114.9 229.8
Lifetime 79.0 237.0 188.1 376.2
MTV 72.6 217.7 174.8 349.6
/“ Nickelodeon 66.3 199.0 276.9 553.8
‘ TNN 54.3 162.8 161.3 3225
USA 185.0 555.0 300.1 600.1

Source: Kagan World Media, Economics of Basic Cable Networks 2002, September 2002.

S
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Figure ill-2.
CARP Cable Network Programming Expenditures,
1990-1992 and 1998-1999 (in Millions)
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In the 1990-92 proceeding, the CARP observed that cable networks spend
significant amounts for JSC programming even though that programming occupies
fewer telecast hours or viewing hours than non-JSC programming. The same was true

in the period 1998-99, as reflected in Table II-3.
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Table llI-3.
Cable Network Expenditures for JSC and Non-JSC Programming
1998-
1999 1998-1999
Telecast Viewing Hours Market Price
Programming Hours (in millions) (in millions)
MLB on F/X & Fox Sports Net 312 128 $90
NBA on TNT & TBS* 553 981 310
NHL on ESPN & ESPN 2 963 410 26
NFL on ESPN 108 673 1,200
A&E 13,974 8,844 $298
CNN/Headline News 35,040 9,426 346
Discovery 12,879 6,292 342
Family Channel 12,435 5176 230
Lifetime 13,820 9,831 376
MTV 17,520 6,895 350
Nickelodeon 17,520 19,851 554
TNN 13,140 4,313 323
USA 17,520 12,919 600

*Telecast and viewing hours for 1999 (i.e., the 1998-99 season) reflect a lockout shortened

season. Assuming a full season, the totals for the two-year period set forth above would have

approximated 644 telecast hours and 1.13 billion viewing hours.
Source; Bortz Media compilation based on Kagan World Media, Economics of Basic Cable
Networks , September 2002; and Media Sports Business, various issues.
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With the exception of the NFL on ESPN, the JSC programming expenditures in

Table 111-3 reflect contracts executed prior to the 1998-99 period. The other three

leagues — Major League Baseball (MLB), the NBA, and the NHL — all negotiated new

contracts during the 1998-99 period that took effect either in the latter half of that

period or shortly thereafter. These contracts reflect the actual marketplace value of
JSC programming in 1998-99, and show a continuing increase in the rights fees for

JSC programming. Specifically, the NBA negotiated an agreement with Turner that

would pay the NBA an average of $222.5 million per year for the right to televise 78

regular season games (195 hours) plus approximately 40 playoff games (100 hours) on

TNT and TBS, effective with the 1998-99 season." The NHL negotiated an agreement

" The value of the first year of this contract is reflected in Table I1i-3.
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with Disney that would pay the NHL an average of $120 million per year for the right to
televise 209 regular season and playoff games (627 hours) on ESPN, ESPN2 and
ABC, effective with the 1999-2000 season. Finally, at the end of 1999, Major League
Baseball renegotiated its existing agreement with ESPN (which MLB had terminated in
1998). Under the new agreement, MLB rescinded its termination of the existing
agreement, which had been the subject of litigation; in return, ESPN agreed to pay MLB
a total of $815 million (including a $125 million signing bonus) for the right to televise

up to 108 games per year (324 hours) on ESPN and ESPN2 during the 2000-2005

period.
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SECTION IV. COMPARISON OF 1998-99 CABLE OPERATOR SURVEY RESULTS
WITH THE RESULTS OF PRIOR CABLE OPERATOR SURVEYS

This section compares the results of the 1998-99 cable operator surveys to the
results of surveys conducted for prior years, focusing on the surveys addressing the
years 1990-92 that were submitted in the prior CARP cable proceedings. Table V-1

shows the results of the prior surveys conducted on behalf of JSC and NAB.
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Table V-1 demonstrates that, notwithstanding a number of changes in
methodology over the years (many in response to criticisms raised by the CRT or the
other Phase | parties) and notwithstanding changes in the cable marketplace, since
1983 JSC programming has consistently received the highest value by cable system
operators in the constant sum surveys.”” In every survey since 1978, survey
respondents have accorded JSC programming a relative value of 33 percent or greater,

with peak values between 1993 and 1997 exceeding 40 percent.

Table IV-2 below summarizes value ranges by programming category during the
1990's. Over this most recent decade, the gap in value between JSC programming and
the next highest category of programming has widened. Since 1990, the value of JSC
programming remained consistently within the 35 to 42 percent range, while no other
categories of programming exceeded 30 percent in value on a consistent basis. More
specifically, since 1993, no other category of programming has exceeded 26 percent in

value on a consistent basis.

The early (1978-1980) cable operator surveys showed movies as the most highly valued programming. The
1978 survey placed a particularly high value on movies, but it was rightly criticized for not properly informing
the respondents that they were valuing the programming shown on distant signals, as opposed to cable
programming services including premium movie channels such as HBO and Showtime.
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Comparison of Distant Signal Programming Valuation Studies, Selected Years
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Live professional and college
team sports

Movies

Syndicated shows, series and
specials

News and public affairs programs

Devotional and religious
programming

PBS and all other programming on
non-commercial signals

All programming on Canadian
signals

Table IV-2,

1990-1992 1993-1997 1998-1999
36.3% - 38.8% 36.9% - 43.4% 37.0% - 38.8%
25.6 - 30.1 20.7-26.3 21.9-22.0
14.5-16.0 14.4-16.4 15.8-17.8
11.9-14.8 10.8-16.4 14.7-14.8
3.6-4.3 21-45 53-57
2.7-3.0 2.0-3.7 29-29
0.0-0.5 0.2-0.6 0.2-0.4
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APPENDIX A. CABLE OPERATOR SURVEY HISTORICAL BACKGROUND AND
METHODOLOGY '

Appendix A initially summarizes the history and evolution of cable operator
surveys conducted in conjunction with Cdpyright Royalty Tribunal and CARP
proceedings. This appendix then describes the methodology used in questionnaire
design, sampling and interviewing for the cable operator surveys completed for 1998
and 1999 as well as providing statistical evaluation of survey results. The survey

instruments are set forth in Appendix B.

A. Historical Background

1. 1989 and prior surveys. Bortz Media principals (as members of Browne,

Bortz & Coddington, Inc. [BBC]) were initially retained by the Joint Sports Claimants to
determine the comparative value of distant signal non-network programming in 1983.
With the assistance of Drs. Michael Wirth (Professor and Chairperson of the
Department of Mass Communications) and George Bardwell (Professor of Mathematics
and Statistics) of the University of Denver, BBC designed a study employing a constant
sum survey technique to determine cable operators’ valuation of distant signal non-
network programming. The survey was executed by Burke Marketing Research (one of
the largest market research firms in the United States), with administrative involvement
and oversight by BBC. In developing the study, BBC sought to improve upon earlier
constant sum studies that had bee_n performed by the Batten, Barton, Durstine &
Osborn, Inc. (BBDO) Research Department on behalf of the Joint Sports Claimants and
submitted in the 1978, 1979 and 1980 Copyright Royalty Tribunal (CRT) proceedings.

In particular, BBC sought to be responsive to concerns expressed by the Tribunal with
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respect to the prior BBDO studies and thus made several improvements in an effort to

address those concerns.

This initial BBC study was presented to the Tribunal in the 1983 proceeding, as
was an independent study completed by the ELRA Group for the National Association
of Broadcasters (NAB). The results of the BBC and ELRA surveys were similar; and the

findings of both studies were also generally consistent with those of the earlier BBDO

surveys.

Bortz Media principals were again retained by the JSC to develop surveys for
both 1986 and 1989. The 1986 case was settled and therefore the results of this study
were not presented in the 1986 proceeding. Results for 1986, which were subsequently
presented to the CRT in the 1989 proceeding, were similar to those of the 1983 BBC

and ELRA surveys.

The study design for the 1989 survey reflected additional efforts to resolve
issues raised by the Tribunal — in this instance focusing on issues raised in the CRT's
decision in the 1983 case (which had not yet been released at the time the 1986 study
was conducted). Survey and sample design again reflected the input of Drs. Wirth and
Bardwell, as well as the assistance of Dr. Len Reid (Professor and Head of the
Department of Advertising at the University of Georgia) who testified in the 1989
proceeding. Burke Marketing Research executed the survey. Results of the 1989 study
were presented to the Tribunal in the 1989 proceeding. These results were comparable

to those obtained in all of the prior constant sum studies.

The 1989 study was supported by the NAB, PBS and the Devotional Claimants.

The study was, however, criticized by the Motion Picture Association of America
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(MPAA). In its 1989 Final Determination, the CRT accorded weight to the Bortz survey
and specifically acknowledged improvements made over the 1983 study. The Tribunal,
however, accepted certain of the MPAA criticisms and chose not to accord full weight to

the survey results.

2. 1990 through 1992 surveys. In our 1989 report to- the CRT, we also

presented the results of a surveyAfor 1990 that the Joint Sports Claimants had retained
Burke Marketing Research to execute. Burke used the same sample and essentially the
same questionnaire used by Bortz for the 1989 survey. The 1990 results were similar to

the results of all prior surveys.

Prior to the release of the Tribunal’s 1989 Final Determination, Bortz conducted
a survey (executed by Burke) for 1991 employing essentially the same methodology as

in 1989 and 1990. The 1991 results were again similar to those of prior surveys.

Following the release of the 1989 Final Determination in April 1992, Bortz made
several modifications in designing a survey for 1992. Questionnaire and sample
development again relied upon Drs. Wirth and Bardwell of the University of Denver,
along with Dr. Samuel Book (President of MTA Marketing) who had testified in the 1989
proceeding. The resulting questionnaire (again executed by Burke) incorporated
changes that were responsive to MPAA criticisms that had been accepted by the CRT
in the 1989 proceedings. In essence, the 1992 survey reflected the culmination of a
decade of improvements and refinements intended to enhance the accuracy and
applicability of the Bortz cable operator survey for the purpose of assessing the relative
value of distant signal programming. Even with these refinements, the results of the

1992 survey were again comparable to those obtained in earlier surveys.
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The Canadian Claimants conducted constant sum surveys of cable operators
carrying distant Canadian signals in 1991 and 1992. The surveys were designed to
estimate the relative values of the different types of programming on the Canadian
signals, and (similar to the Bortz Media surveys) asked respondents to allocate a
percentage of total programming value among six types of programming on these

signals.

3. 1993 through 2000 surveys. Bortz Media has conducted surveys from 1993

forward (currently through 2000), employing the same methodology as in 1992.
Questionnaire and sample development has again relied upon Drs. Wirth and Bardwell
of the University of Denver, along with Dr. Samuel Book. Telephone interviewing was
performed by Burke Marketing Research through 1997. In 1998 through 2000, Bortz
Media retained Creative & Response Research to conduct telephone interviewing. The

results of these surveys are again comparable to those obtained in earlier surveys.

B. Response to Issues Raised by the CRT

As indicated above, different constant sum surveys, conducted by Bortz Media
principals and others, have been performed since the commencement of the CRT
proceedings. Beginning in 1983 the basic approach and methodology have remained
essentially the same. However, as suggested in the preceding historical review, Boriz
Media has made a number of refinements over the years to address concerns raised in
prior proceedings. Certain refinements made in response to issues raised by the CRT

are summarized below. Issues raised by the 1990-92 CARP are discussed in the next

section.
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1. Respondent qualifications. The early BBDO surveys were directed at top

executives of cable multiple system operators (MSOs). Beginning in 1983, BBC
redesigned the survey to focus on interviewing management personnel at the cable
system level in order to obtain responses from the person at the system “most familiar
with programming carried by the system.” The interviewers injtially asked for the
system general manager; if this was not the person “most familiar,” the interviewer

asked to be directed to the appropriate individual.

The Tribunal determined in the 1983 proceeding that the BBC survey “was
designed to ascertain the proper individual.””® The same qualifier was used in the 1989
through 1991 studies. However, in its 1989 Final Determination the CRT expressed
concern regarding the qualifications of approximately 11 percent of the survey
respondents and also indicated uncertainty with respect to the involvement of the

respondents in the program budgeting process.™

We believe respondents to the 1989 through 1991 surveys were qualified and
were likely involved in program budgeting, as they were overwhelmingly individuals
with general management, marketing or programming responsibilities. In conducting
numerous market research studies and many other analyses involving cable systems
operations for approximately two decades, it is our experience that these are the
individuals at the system level most responsible for decisions (including budgeting)
regarding programming. Further, in several instances where the titles of respondents
did not imply programming oversight, the systems involved were small properties where

individuals frequently have multiple responsibilities. Nevertheless, in light of the

'3 Federal Register, Vol. 51, No. 72, April 15, 1986, p. 12810.
Federal Register, Vol. 57, No. 61, April 27, 1992, p. 15301.
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concerns expressed by the CRT in the 1989 case, the initial respondent qualifying
question was modified in the 1992 and subsequent surveys to ensure that the
respondent was the person “most responsible for programming decisions at the cable
system.” As indicated later in this appendix, respondents in 1998 and 1999 consisted
overwhelmingly of general managers or senior programming and marketing executives

(see page 51).

2. Cateqgory_ definitions. Since the survey was first introduced into these

proceedings, concerns have been expressed regarding the wording of descriptions of
the various programming types. In the 1983 study, BBC developed category definitions
that improved upon those used in earlier surveys; ELRA also provided new category
definitions. The BBC categories were retained in the 1986 through 1991 surveys while
two new categories were added in the 1986 to 1992 surveys to represent the

Devotional and Canadian Claimants.

We believe the descriptions used in these surveys provided respondents with
clearly distinguishable and readily understood categories for which they were able to
allocate value. We also acknowledge the potential for certain “fringe” programming to
be interpreted as belonging in one category when for the purposes of these
proceedings it may belong in another. However, categories must be defined as
concisely as possible. Moreover, we believe the use of examples is inappropriate in
that it necessarily excludes programming types not included as examples. It should be
noted that we are aware of no instances in any of our surveys where respondents

expressed confusion regarding the programming categories.
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While acknowledging the complexity of the task, the Tribunal in its 1989
Determination continued to express a desire for enhanced programming definitions.” In
response, beginning with the 1992 survey Bortz Media incorporated the use of modified
category descriptors based on definitions developed by the CRT itself to further aid
respondents in accurately distinguishing among categories. In pa‘rticular, adjustments

were made to the syndicated and station-produced programming categories.

3. Excluded systems and program categories. The objective of our surveys

has been to determine the relative value that cable operators attach to the different
categories of non-network programming on the distant signals that they actually
carried. Consistent with that objective, not all cable systems are eligible for inclusion in
our survey samples; nor are all survey respondents asked to value all types of
programming represented in the royalty allocation proceedings. We discuss below the
specific circumstances in which systems and programming categories are excluded

from consideration.

The first situation involves Form 1 and 2 systems. Only Form 3 systems are
eligible for inclusion in our samples. Form 1 and 2 systems have been excluded from
our analysis because distant signal carriage data for these systems are not readily
available — restricting our ability to question systems in this group about the signals that
they actually carried. As explained below, we determine the identity of the particular
distant signals for each Form 3 cable system in our sample by examining that system’s
Statement of Account filing at the Copyright Office; we then refer to these specific
distant signals in the survey questionnaire so that there is no confusion concerning the

programming the respondent is asked to value. While the Copyright Office Statements

S Federal Register, Vol. 57, No. 61, April 27, 1992, pp. 15295, 15300.
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of Account identify the distant signals that Form 3 cable systems carry, they do not do
so for Form 1 and 2 systems. It should be noted that the Form 1 and 2 systems
accounted for less than five percent of the 1998 and 1999 royalties. Furthermore,

neither the CRT nor the CARP has suggested that Form 1 and 2 systems should be

included in our samples.

The second situation involves individual programming categories in instances
where those categories were not among the distant signal programming carried by a
particular cable system. In all of our surveys, questions regarding public television
and/or Canadian stations have been deleted in instances where a cable system did not
carry such stations, and respondents have not been asked to make a programming
allocation to these categories. The CRT expressed concern regarding this approach in
both the 1983 and 1989 proceedings. Bortz Media agrees with the Tribunal's
Determination in the 1989 proceeding that programming not carried may have had a
certain value and possibly would have been carried had it been available at a lower
price (i.e., at a price that was less than that being charged under the statutory royalty
rate). At the same time, we also concur with the Tribunal’'s 1989 conclusion that our
survey design is intended to measure value based on programming actually carried
and that questions regarding any distant signal programming in instances where it was

not carried would cause confusion.'®

Finally, we have not surveyed cable systems that carry no distant signals or
cable systems that carry only a distant signal for which comparisons among the

relevant Phase | program categories cannot be made (i.e., those that carried only a

'®  Ibid., pp. 15299 — 15300. Note that if values were attributed to noncommercial and Canadian
stations where no such stations were actually carried, the same approach would need to be followed
for cable systems that carried no distant commercial signals or no distant signals at all.
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distant PBS station or only a distant Canadian station). As explained above, we have
sought to determine the relative values of the different types of programming actually
carried by the cable operator respondents. It is not possible to obtain an estimate of
relative value where the cable operator carries no distant signals or carries only one

type of distant signal programming.

4. Respondent recall. In the 1983 proceeding, the Tribunal expressed concern

regarding the ability of respondents to recall programming actually carried in 1983,
given that the BBC study presented in the 1983 proceeding was not actually conducted
until 1985. To address this concern, surveys since 1989 have been conducted as close
to the end of the year in question as is possible based on data availability from the
Copyright Office. In fact, the 1989, 1990 and 1992 surveys were initiated during
December of the survey year. In its 1989 Determination, the CRT acknowledged that
this was an improvement, but continued to be concerned that respondents would have

been unable to recall all of the individual programs they were being asked to value.”

In 1998 and 1999 (as in several prior years), surveying began in the spring of
the year following the subject year. Bortz Media believes that the timing of the recent
surveys is appropriate in that it allows respondents to consider the value of
programming immediately following the period in which it aired. Most important with
respect to recall, however, is the recognition that cable system operators (in our
experience) do not (and cannot) identify all programs on any particular program service
in deciding whether to carry that service and how much to pay for it. Rather, in those
marketplace dealings, operators make decisions based on a dominant impression of

what is included on the service and its corresponding value. In other words, as in our

7 bid., p. 15300.
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surveys, marketplace programming decisions are made by cable operators without
identifying every individual title. We believe that the respondents to the surveys did

have such a dominant impression of the programming on distant signals.

5. Signal carriage data. The Tribunal criticized the BBDO surveys for failing to

focus respondents on the actual distant signals carried. To address this criticism, the
BBC study for 1983 and all subsequent surveys have incorporated actual signal
carriage information obtained from Copyright Office Statements of Account. (It should
be noted that some adjustments were made by Bortz Media during 1998 in instances
where cable operators had submitted Statements of Account that continued to list
WTBS as a distant signal. Specifically, only systems that reported carrying distant
signals other than WTBS were surveyed, and respondents were not asked to value the
programming on WTBS even in cases where the system reported this station as a

distant signal.)

6. Budget allocation process. In its 1983 Determination, the Tribunal raised

questions regarding the formulation of the constant sum quesﬁon and its relationship to
tasks actually performed by cable operators. The 1983 constant sum question asked
respondents to allocate “value” assuming that the total value of distant signal non-
network programming was 100 percent. Bortz Media modified the question in the 1989
study to ask respondents to allocate a programming budget — a task closely related to

activities operators actually perform.

While the Tribunal acknowledged in its 1989 Determination that this approach

was an improvement, there was still concern regarding the short time period allowed for
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respondents to consider their allocations in responding to a telephone survey.'® Implicit
in this assessment is the notion that further consideration might lead to differént
responses. As noted before, we believe responses to our survey reflect dominant
impressions of programming value formed by respondents in their ongoing decision-
making processes regarding programming and that survey results would not be

materially different if respondents were given more time to consider their answers.

However, the allocation question for 1992 and all subsequent surveys was
modified to ensure that respondents considered the question in a more formal manner.
Respondents were first instructed to write down the programming categories and to
think about their relative value; they were then asked to write down their estimates for
each category. Subsequently, the interviewer reviewed the estimates for each category

with the respondent to allow for any changes upon reconsideration.

7. Call backs. In the 1989 proceeding, the MPAA criticized Bortz Media’s study

on the basis that the repeated call backs which were necessary to obtain completed
interviews raised questions as to the validity of the survey responses. The MPAA
claimants said that a maximum of three attempts should be made to any one
respondent. However, all of the interviews in the 1998 and 1999 studies were
completed with a maximum of four direct contacts (including voice mail messages) with
the respondent. Other call attempts reflect efforts to identify and/or directly contact the

appropriate respondent and are common in executive interviewing.

' Ibid., p. 15301.
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C. Response to Issues Raised by the 1990-92 CARP

In its 1990-92 Report, the CARP noted that the Bortz Media surveys were well-
designed, and did not suggest any procedural changes with respect to its execution."

However, the CARP did express certain concerns regarding the survey.

First, the CARP expressed concern that respondents were asked to draw
conclusions regarding value in the course of a 10 minute survey whereas the CARP
itself required a period of six months to answer a similar question. While we
understand the issue raised by the CARP, we also must emphasize the distinction
between the CARP and the cable operators responding to our surveys. As noted
elsewhere in this report, respondents to our survey make determinations regarding the
relative value of programming on a regular basis. They are experienced and highly
knowledgeable regarding the cable industry, the programming that they carry and the
interests of their subscribers. We believe that they have a dominant impression of the
value of the programming on the distant signals that they carry and that our survey
reflects that collective impression. In sum, we concur with the dissenting member of
the 1990-92 CARP, who would have accorded greater weight to the survey results,

when he stated:

“In having to make programming choices that directly impact on
the ability of the cable system to stay in business, the cable operators are
required to evaluate programming on a routine, full-time, professional

basis. This constant exposure enables them to answer questions

9 1990-92 CARP Report at 66.
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involving both programming and a constant sum budget on relatively short

notice, and to recall the choices made without difficulty.”*

The 1990-92 CARP also observed that the survey does not account for “the
‘supply’ side of the supply and demand equation in the open market.” The CARP stated
that the constant sum question should have asked “what would the cable system
operator have to and be willing to spend.”® We believe, however, that the survey does
reflect the respondents’ understanding of the marketplace prices of the different kinds
of programming ~ which is a reflection of the “supply side.” The cable system operators
surveyed are active in the marketplace for cable programming and are familiar with the

rates charged by the sellers of various genres of cable networks.

Moreover, if anything, it is JS.C programming that experiences the greatest
negative impact from any failure of the survey to take into account the “supply side” of
the equation. It is our experience that, as suppliers of programming, JSC members are
able to negotiate the highest possible prices for their programming in the open market.
Indeed, the marketplace evidence discussed above in Section Il demonstrates that
JSC programming commands an extremely high price relative to other kinds of
programming in the open market, where both supplier and customer are present.
Based on this marketplace evidence, we believe there is no reason that “supply side”

considerations would warrant a reduction in the JSC’s award from that shown in the

cable operator survey.

In the same way, the CARP’s criticism that the constant sum question is a

measure of “attitudes” rather than “conduct” is no reason to reduce the JSC’s award.

2 1990-92 CARP Report at 170.
21" 1990-92 CARP Report at 65.
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The marketplace value of JSC programming relative to other types of programming
shown in Section Il is evidence of conduct. When cable systems meet copyright
owners in the marketplace — their “conduct’ shows that JSC programming is highly

valued relative to other types of programming.

The 1990-92 CARP report also noted the difficulty of using the cable operator
surveys to determine the value to be accorded Canadian programming. This
assessment was based on Bortz Media testimony regarding the very small number of
responding systems that carried Canadian signals, and the resulting statistical
uncertainty reflected in the allocation estimate for Canadian programming. We
acknowledge that the survey methodology is not designed to develop estimates with
small relative error rates for programming carried by fewer than four percent of systems

and that (when measured across all systems) accounts for only fractions of a

percentage point of value.

Finally, the 1990-92 CARP was troubled by, but nevertheless adhered to, the
decision by the CRT in 1989 that an adjustment could be made to the PBS allocation in
instances where these signals were not carried but may in any event have had some
value (see discussion above at page 36). Such an argument could be applied to any
(and, in fact, all) signals that an operator considered but chose not to carry. The
CARRP itself noted that asking cable system operators to value programming they did
not carry would be likely to cause confusion, and therefore no change to the survey
methodology should be made.?® In addition to such confusion, we note that it would

seem implausible (if not impossible) to determine at what level each of these “rejected”

2 1990-92 CARP Report at 116.
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/j signals was valued, and how the various programming categories on those signals

contributed to establishing that value.

D. 1998 and 1999 Survey Methodology

i 1. Questionnaire design. The survey instrument for each year was drafted by
Bortz Media, giving consideration to earlier Bortz Media survey instruments and

responding to issues raised by the CARP and CRT in prior proceedings (see Section

g ). Drs. Samuel Book and Michael Wirth provided input into the questionnaire design
for 1992 that continued to be used for 1998 and 1999. Data as to carriage of distant
signal broadcast stations by cable operators were compiled by Bortz Media from 1998

and 1999 Statements of Account that were filed with the Copyright Office.

The initial survey question screened survey respondents, requiring an
(3 affirmation that the respondent was the individual “most responsible for programming
decisions” made by the system during the year in question. After qualifying the

respondent and identifying the distant signals carried by the respondent’s cable’s

system, the interviewer then asked each respondent which types of programming

broadcast by these stations were “most popular” with their subscribers. This question

was asked on an “unaided” basis — in other words, respondents were not given a list of

programming categories from which to choose. Multiple responses were permitted to

this question.

The third survey question addressed the use of distant signal programming for
advertising and promotional purposes, and was asked in multiple parts. Respondents

were first asked if they utilized any distant signal programming in advertising and
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promotional efforts to attract or retain subscribers. The question referred directly to the

distant signal stations identified in the prior question (Q. 2).

Respondents who did use distant signal programming in their marketing efforts
were then asked a series of follow-up questions addressing the specific types of
programming utilized. They were first asked about usage on an unaided basis; follow-
up questions asked specifically about usage of any programming types not mentioned.
Only respondents whose system carried PBS/educational and/or Canadian stations on

a distant signal basis were asked about marketing use of these types of program types.

Finally, respondents were asked which of the program types used in advertising
and promotion (including those identified on either an aided or unaided basis) was

most important to their marketing efforts.

In the fourth and final survey question, Bortz Media utilized a constant sum
approach for estimating cable operators’ valuation of the various types of distant signal
non-network programming, requiring the respondent to allocate a percentage of a finite

pool to each of the program categories.

In order to avoid confusion as to the actual stations and programming under
consideration in the survey, each respondent was read a list of the specific distant
signal stations actually carried by his or her system. Individual stations were identified
for each respondent based on Statements of Account filed with the Copyright Office.
The questionnaire design was such that the list of stations was read for the second

time during the operator valuation question (it was also read in question 2).

As further clarification, respondents were specifically instructed not to consider

any national network programming ffom ABC, CBS, and NBC (to avoid possible
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confusion, this instruction was deleted in instances where no network affiliated stations

were carried).

Five to seven program categories were used in all four surveys, depending
upon whether or not the respondent's cable systems carried distant

PBS/educational and/or Canadian stations. The categories were:

o Movies broadcast during (survey year) by the U.S. commercial stations |

listed.

o Live professional and college team sports broadcast during (survey year)

by the U.S. commercial stations [ listed.

a Syndicated shows, series and specials distributed to more than one
television station and broadcast during (survey year) by the U.S.

commercial stations | listed.

o News and public affairs programs produced by or for any of the U.S.
commercial stations | listed, for broadcast during (survey year) only by

that station.

a PBS and all other programming broadcast during (survey year) by U.S.

noncommercial station .

o Devotional and religious programming broadcast during (survey year) by

the U.S. commercial stations | listed.

a All programming broadcast during (survey year) by Canadian Station
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If no PBS or Canadian stations were carried, the operator was not asked to

value these program types.

Respondents were asked to estimate the relative value to their system of these
programming categories, thinking in terms of the percentage of a fixed dollar amount

they would spend for each programming type.

Program categories were read once so that the respondent had a chance to
think about them, and the respondent was instructed to write the categories down. The
program types were then reread to allow the respondent to write down their estimates
and provide them to the interviewer. The program types were randomly ordered to
prevent ordering bias. The interviewer then reviewed the program categories and
estimates with the respondent, providing the respondent as opportunity to revise the
estimates if necessary. As discussed previously, both the writing down of categories
and responses and the category-by-category review of responses in these surveys
reflect changes made in response to comments from the Tribunal that were

incorporated starting with the 1992 survey.

2. Cable system sampling. The cable system operator sampling plans were

developed by Dr. George E. Bardwell, Consultant in Mathematics and Statistics, and
Professor of Mathematics and Statistics at the University of Denver, with sample

selection conducted by Bortz Media professional staff based on parameters established
by Dr. Bardwell.
A stratified random sampling approach was utilized, with the stratification based

on copyright royalty payments. As noted above, only Form 3 systems, which

contributed approximately 95 percent of the royalties each year, were eligible for
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inclusion in the sample. Royalty data were obtained from Statements of Account filed
with the Copyright Office. The sampling plans were constructed so that proportionately
more systems with large royalty payments were sampled relative to systems with small
royalty payments. This approach is intended to ensure that responses to the survey

would provide a statistically valid predictor for allocation of royalty payments.

The sample design included four strata of royalty classes, one of which (largest
royalty payers) required that all systems within that stratum be included in the sample.
The boundaries of the remaining three strata were constructed using the ‘cum square
root of f rule’ applied to a frequency distribution of royalty payments in $500
increments. This rule gives reasonable assurance the calculated stratum boundaries
are maximally effective in reducing the sampling error for a given sample size.
Neyman’s allocation formulas provide an optimum allocation of the total samples to

each stratum so as to achieve minimum sampling error in the overall survey estimates.

The required stratification and certain associated statistics for each study are

summarized in Table A-1 below.
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Table A-1
Stratification Statistics for 1998 and 1999 Surveys*
Number Percent Royalty Original Final
of Mean of Total Standard Sample Eligible
Royalty Stratum Systems Royalty Rovaltie Deviation Size Sample
1998
$0 - 12,899 1,260 $6,446 17.0% $2,885 60 41
$13,000 - 39,999 578 22,781 28.1 7,588 77 63
$40,000 - 149,999 250 69,714 37.2 27,915 125 116
$150,000 or more 36 285,107 177 298,880 36 25
Total/Average 2,124 22,165 100.0% 208** 245
1999
$0- 13,999 1,317 $6,624 17.4% $3,150 57 49
$14,000 - 42,999 595 24,108 27.6 8,021 67 55
$43,000 - 149,999 262 71,728 35.9 26,452 93 71
$150,000 or more 36 269,644 19.1 158,472 36 25
Total/Average 2,210 23,033 100.0% 253* 200

*Stratification statistics are based for the first reporting period of each year.
**Includes all sampled systems. In 1998, 34 systems not carrying distant signals, 12 systems carrying only PBS signals,

and seven carrying only Canadian signals were discarded. In 1999, 41 systems not carrying distant signals, eight
carrying only PBS signals, and four carrying only Canadian signals were discarded.
Sample systems were randomly selected from each stratum in accordance with

the sample size requirements given in the foregoing table and using starts randomly

based on specifications established by Dr. Bardwell.

In both 1998 and 1999, a number of the systems selected within the initial
sample frame reported above carried no distant signals. As discussed above at page
36, these systems were ineligible, since there was no set of signals/programming that
would form the necessary basis upon which to conduct the survey among these
systems. Similarly, some systems sampled carried only a distant PBS.or only a distant

Canadian signal. As discussed above on page 36, these systems were also excluded.

3._Survey. Telephone surveying in the 1998 and 1999 studies was completed
by Creative & Response Research (C & R). James M. Trautman, Managing Director,

and Steve Lehan, Senior Vice President, of Bortz Media oversaw selection and training
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of interviewers. Only interviewers specializing in surveying professional and managerial
personnel were utilized. Supervisors listened to interviews over the initial phasés of the
studies to ensure that interviewers understood the subject matter, were communicating
proberly with survey respondents and were accurately recording the information

supplied by the respondents.

In both years, respondents were offered an incentive in order to encourage
participation in the survey. The incentive offered was a small donation (on behalf of
either the participating system or the respondent) to the CTAM Educational Foundation,

a non-profit entity associated with the Cable & Telecommunications Association for

Marketing (CTAM).

Dates during which surveys were completed are as follows.

Study Year Survey Period
1998 04/26/99 — 10/4/99
1999 06/10/00 — 08/07/00

Calls were placed between 8:30 a.m. and 4:30 p.m. Central Standard Time.
Interviewers were instructed to call back as often as necessary to obtain a completed
interview or refusal. While up to 30 calls were made to some systems, virtually every

completed interview required only one or two direct contacts with the eventual

respondent.

Interviewers were not told the name of the client or given any information, other

than that on the survey form, regarding the nature of the study.

4. Survey completion. Interviews were completed with between 57 and 67

percent of cable systems included in the sample frame provided to C & R:
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Eligible Surveys Response Response

Sample Completed Rate Rate to Q4
1998 245 139 56.7% 56.3%
1999 200 133 67.0 66.5

5. Respondent qualifications. In contacting cable systems, interviewers were

instructed to ask first for the system general manager and to confirm that the manager
was the person at the system “most responsible for programming decisions made” by
the system. If the general manager did not fit the description, the interviewer was
instructed to ask for the person who was most responsible for programming decisions.
In all cases, the eventual survey respondent, whether or not the system manager, was
required to answer affirmatively the qualifying question. As indicated in Table A-2,

respondents were overwhelmingly individuals with general management, marketing or

programming responsibilities.
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Table A-2.
Persons Most Responsible for Programming Decisions,
By Job Title, 1998 and 1999

1998 1999

Number of Percent Number of Percent
Job Title Respondents of Total Respondents of Total
SVP or VP Marketing/Marketing Director/
Marketing Manager 41 29.5% 62 46.6%
Manager/General Manager/Area
Manager/Division Manager/President 82 59.0 56 421
VP Programming/Programming Director/
Programming Manager 4 2.9 4 3.0
VP Sales/Sales Manager/Local Sales Manager 3 2.2 3 2.3
VP Operations/Chief Technician/Plant
Manager 3 2.2 3 2.3
VP Sales & Marketing 3 2.2 2 15
Public Relations Director/Director of
Communications 2 1.4 2 15
Other 1 0.7 1 0.8
Total* ' 139 100.1% 133 100.1%

*Does not equal 100.0 percent due to rounding.

6. Estimation procedures. In both studies, two different methodologies were

used in making estimates for all systems based on the sample responses. For questioh
4 (valuation by program type), a ratio estimation methodology was used. This
methodology weights responses by another variable. In this case, the responses
(valuation of each type of programming) were weighted by the total royalty that the
respondent’s system had paid for the first reporting period of 1998 or 1999. Larger
systems with greater royalty payments were given a greater weight compared with
smaller systems in determining the average value of each type of programming. For the
sample systems, the total royalty and percent of value by program type was known. For
all other systems not in the sample, total royalties were also known. Statistically,
knowledge of royalties for the total universe of systems improves the reliability of the

estimates by reducing the uncertainty in this component of the estimation methodology.
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For questions 2 and 3, the focus was not on value but rather on subscriber and
advertising preferénce. In this case, there was no other supplemental variable available
which related to preference for all systems, including those not in the sample.
Therefore, the ratio estimation methodology did not apply to making estimates based
on responses to these questions and a more straightforward method was applied in
which all sample stations carried an equal weight after accounting for different sample

sizes by strata. Formulas for calculating these statistics are set forth below.

a. Statistical estimation procedures for question 4. The following sets forth the

mathematical and statistical basis for the valuation estimates obtained for the key

constant sum question:

h = stratum index,

Din = proportionate value of program type x estimated by sample system i in stratum h from
questionnaire,

tin = total revenue of sample system i in stratum h.

Th = total royalty of all (sample and nonsample) systems in stratum h,

Xih = pintih = value of program type x to system i in stratum h,

Nh = number of sample systems responding in stratum h,

Nh = total number of systems in stratum h,
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h

Tx = %i:zlxm T, = estimated total value of
=1 Py, program type X,
i=1
Szh = ZX,h = sample variance of value of
L X ZX.h program iype x in stratum h,
&2 = = sample variance of royalty in
th Z X2 — stratum h,
Rn = ?xih = ratio estimate of proportionate
nh value of program type x for
?t;h stratum h,
Nh Nh Th Pearson’s correlation
n = MZxXintin =~ ZXinZtin = coefficient between x, and t,
NS Sxh Sth in stratum h,
. & Nn 2, 22
V(T = 213 P I(Nh - nh)(th +SthRh ~ 2Rphexhsth ) = variance of estimate of total

value of program x.

b. Statistical estimation procedures for questions 2 and 3. The following sets

forth the mathematical and statistical basis for the estimates obtained for questions 2

and 3.
e Let h = stratum index,
Nk = number of sample systems responding in stratum h,
[\ = total number of systems in stratum h,
N = total systems in sample frame,
ten = total number of positive answers for given cell for question x in stratum h,
Pxn = tw/nh = estimated proportion of positive answers for given cell for question x in
stratum h,
Py = .{‘P Ny = estimated proportion positive
i 0 /N answers for given cell for
[ question x,
i 1 4 Ny
= V(P = ﬁ?% nh_l(N“_”“)th(l_pxh) = variance of estimated

™y proportion Py
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7. Evaluation of survey estimates. The 95 percent confidence intervals for the

estimates included in this report for the years 1998 and 1999 are set forth below.

1998
Question 4. Cable Operator Allocation of Distant Signal Program Budget
Absolute
Percent Confidence

Category Allocation ) Interval
Live professional and college team sports 37.0% 2.7
Movies 21.9 1.6
Syndicated shows, series and specials 17.8 1.6
News and public affairs 14.8 1.8
Devotional and religious 5.3 0.8
PBS and all other non-commercial 2.9 1.0
Canadian 0.4 0.5
Total 100.1*

*Does not equal 100.0 percent due to rounding

Question 2. Distant Programming Popularity Among Subscribers

Absolute
Percent Confidence

Category Allocation Interval
Live professional and college team sports 88.1% +9.4
Syndicated shows, series and specials 241 12.6
News and public affairs 18.5 11.1
PBS and all other non-commercial 9.1 7.5
Movies 5.4 3.3
Devotional and religious 0.8 1.6
Canadian 0.2 0.3
Other 14.1 11.1

Question 3a. Use of Distant Signal Programming for Advertising/ Promotional

Purposes
Percent Absolute Confidence
Category Allocation Interval
Yes 14.4% +9.8
No 85.6 A

Total _ 100.0%
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Question 3b/3c. Combined Aided/Unaided Advertising/Promotional Use of
Distant Signal Programming by Type

Absolute
Percent Confidence

Category Allocation Interval
Live professional and college team sports 87.2% +11.2
Syndicated shows, series and specials 15.2 11.5
Movies 8.1 10.0
News and public affairs 54 . 8.1
Devotional and religious 0.0 0.0
PBS and all other non-commercial 0.0 0.0
Canadian 0.0 0.0
Other 0.3 0.6

Question 3d. Most Important Distant Signal Programming for
Advertising/Promotional Purposes

Absolute
Percent Confidence
Category Allocation Interval
Live professional and college team sports 84.8% +11.5
Movies 7.8 10.0
Syndicated shows, series and specials 6.2 8.3
News and public affairs 1.2 2.3
PBS and all other non-commercial ' 0.0 0.0
Devotional and religious 0.0 0.0
= Canadian 0.0 0.0
Other 0.0 0.0
Don’t know/no response 0.0 0.0
Total 100.0%
L 1999
Question 4. Cable Operator Aliocation of Distant Sighal Program Budget
Absolute
Percent Confidence
Category Allocation Interval
Live professional and college team sports 38.8% +3.0
Movies 22.0 20
Syndicated shows, series and specials 15.8 1.6
News and public affairs 14.7 2.2
Devotional and religious 57 1.1
PBS and all other non-commercial 2.9 1.3
Canadian 0.2 0.2
Total 100.1*
—~ *Does not equal 100.0 percent due to rounding
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Question 2. Distant Programming Popularity Among Subscribers

Absolute
Percent Confidence

Category Allocation Interval
Live professional and college team sports 71.9% +11.5
News and public affairs 26.5 11.1
Syndicated shows, series and specials 16.3 9.1
Movies 14.0 8.3
PBS and all other non-commercial 11.9 8.8
Canadian 0.6 1.2
Devotional and religious 0.3 ' 0.5
Other 3.5 4.8

Question 3a. Use of Distant Signal Programming for Advertising/ Promotional

Purposes
Percent Absolute Confidence
Category Allocation Interval
Yes 16.6% 9.2
No 83.4
Total 100.0%

Question 3b/3c. Combined Aided/Unaided Advertising/Promotional Use of
Distant Signal Programming by Type

Absolute
Percent Confidence

Category Allocation Interval
Live professional and college team sports 77.3% +30.8
News and public affairs 21.8 30.8
PBS and all other non-commercial 14.9 29.8
Movies 14.7 9.8
Syndicated shows, series and specials 3.9 0.0
Devotional and religious 0.0 0.0
Canadian 0.0 0.0
Other 3.4 6.7
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Question 3d. Most Important Distant Signal Programming for

Advertising/Promotional Purposes

Absolute
Percent Confidence

Category Allocation Interval
Live professional and college team sports 75.3% +30.8
PBS and all other non-commercial 14.9 29.8
Movies 5.0 4.4
News and public affairs 1.5 2.9
Syndicated shows, series and specials 0.0 0.0
Devotional and religious 0.0 0.0
Canadian 0.0 0.0
Other 3.4 6.7
Total 100.1%

*Does not equal 100 percent due to rounding
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Royalties

Strata
1998
SYSTEM OPERATOR
PROGRAMMING QUESTIONNAIRE
VERSION H

System Name:

City / State:

Subscribers: Remit Number

Respondent's Name:

i Position:
b Telephone Number:

Date:

Interviewer:

e (ASK TO SPEAK WITH SYSTEM MANAGER. IF UNAVAILABLE, CONFIRM HE / SHE IS PERSON

g AT THE SYSTEM MOST RESPONSIBLE FOR PROGRAMMING DECISIONS AND ARRANGE

CALL BACK. IF NOT, ASK TO SPEAK WITH THE PERSON AT THE SYSTEM MOST
RESPONSIBLE FOR PROGRAMMING DECISIONS.)

Hello, I'm from . We are conducting a
short national survey among randomly selected cable systems regarding the
programming they carry. | only have a few questions.

1.  Are you the person af your system most responsible for programming decisions
made by your system during 1998 or not?

NO v, 2 ASKTO SPEAK WITH PERSON AT THE SYSTEM
MOST RESPONSIBLE FOR PROGRAMMING
DECISIONS. REPEAT INTRODUCTION AND Q.1.




2b.

Version H

Industry data indicate that during 1998 your system carried the following broad-
cast stations from other cities:

Com/
Non/ INSERT DISTANT SIGNAL CALL LETTERS,
Cdall Letters an Affil City CITY AND AFFILIATION

Thinking back to 1998, what types of programming broadcast by these stations,
other than any national network programming from ABC, CBS and NBC, do you
think were most popular with your subscribers? (DO NOT READ LIST; RECORD ALL

PROGRAMMING TYPES MENTIONED)

1Y T[T PP P PP P PP PP PP
Live professional and college team SPOMS i
Syndicated shows, series and SPeCilS ..o
News and public Affairs PrOGraMS .uiiiiririii e
PBS and all other programming broadcast by noncommercial station..........o,
Devotional and religious programiming v s
All programming broadcast by Canadian station ..,
Ol (SPECIFY) 1ttt

® N OO NN~




Version H

f\ 3a. Did you feature any programming broadcast by the stations | mentioned, other
- than any national network programming from ABC, CBS and NBC, in your 1998
advertising and promotional efforts to attract and retain subscribers or not?

o

NO ., 2 cO1T0Q4

3b. What types of programming broadcast by these stations did you feature in your
1998 subscriber acquisition and retention advertising and promotion? (DO NOT
READ LIST--RECORD BELOW UNDER Q.3b, "UNAIDED")

(FOR EACH TYPE OF PROGRAMMING NOT MENTIONED IN @.3b, ASK:)

3c. Did you dalso feature (INSERT EACH PROGRAMMING TYPE NOT MENTIONED)
broadcast by these stations in your 1998 advertising and promotion to atfract and
retain subscribers or not? (RECORD BELOW UNDER Q.3c, "AIDED")

3d. You said you used (READ ALL PROGRAMMING TYPES CHECKED IN Q.3b or 3c) from

the stations | mentioned in 1998 subscription and retention advertising and promo-

tion. Which of these do you feel was the most important programming type fo
feature in subscriber acquisition and retention advertising and promotion? Which
was the next most important programming type ? Which programming type was
least important? (RECORD BELOW UNDER Q.3d, "IMPORTANT" IN APPROPRIATE
f) COLUMN. IF TWO OR FEWER WERE MENTIONED, MODIFY QUESTION ACCORDINGLY)

Q.3d.

Random Q.3b. Q.3c. Important

Seqguence Uncaided Aided  Most 2nd Least
() Movies 1 1 1 1
¢ ) Live professional and college
. tfeam sports 2 2 2 2
% ( ) Syndicated shows, series and specials 3 3 3 3

News and public affairs programs 4 4 4 4

PBS and all other programming
broadcast by noncommercial

station 5 5 5 5
Devotional / religious programming 6 6 6 6
All programming broadcast by
£ Canadian station 7 7 7 7
b Other (SPECIFY BELOW)
- 8 8 8 8 8
§ _ 9 9 9 9 9
¢ 10 10 10 10 10




Version H

4a. Now, | would like you to estimate the relative value to your cable system of each
type of programming actually broadcast by the stations | mentioned during 1998,
other than any national network programming from ABC, CBS and NBC. That is,
how much do you think each such type of programming was worth, if anything,
on a comparative basis, in terms of attracting and retaining subscribers. We are
only interested in U.S. commercial station(s) , US. non
commercial station(s) , and
Canadian station(s)

Il read all the program types that were broadcast by these stations to give you a
chance to think about them; please write the categories down as | am reading
them. (READ PROGRAM TYPES IN ORDER OF RANDOM SEQUENCE NUMBER.)
Assume you had a fixed dollar amount to spend in order to acquire all the pro-
gramming actually broadcast during 1998 by the stations | listed. What
percentage, if any, of the fixed dollar amount would you spend for each type of
programming? Please write down your estimates, and make sure they add to 100

percent.

What percentage, if any, of the fixed dollar amount would you spend on (READ
FIRST PROGRAM TYPE)? And what percentage, if any, would you spend on (READ
NEXT PROGRAM TYPE)? (COMPLETE LIST IN THIS MANNER.)

Random
Seguence Percent

() Movies broadcast during 1998 by the U.S, commercial stations [ listed. ...

() Live professional and college team sports broadcast during 1998 by
the U.S. commercial stations Hlisted. ...

() Syndicated shows, series and specials distributed to more than one
television station and broadcast during 1998 by the U.S. commercial
STAHONS T HISTEA. 1t

() News and public affairs programs produced by or for any of the U.S.
commercial stations ! listed, for broadcast during 1998 only by that station. ........... _

() PBS and all other programming broadcast during 1998 by
U.S. noncommercial station U PP PTP PR

() Devotional and religious programming broadcast during 1998 by
the U.S. commercial stations [ listed. ...,

() All programming broadcast during 1998 by Canadian station e
TOTAL  sovvvveiesissssss s s sssssssss st s sss s s e

PERCENTAGES MUST ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY DO NOT.

4b. Now I'm going to read back the categories and your estimates. (REREAD
CATEGORIES AND RESPONSES IN RANDOM SEQUENCE ORDER TO ALLOW
RESPONDENT TO REVIEW THE ESTIMATES.)




Version H

Are there any changes you would like to make? (RECORD'ANY CHANGES BY
CROSSING OUT ORIGINAL RESPONSE AND WRITING IN REVISED RESPONSE NEXT TO
IT. PERCENTAGES MUST STILL ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY
DO NOT.)

Thank you for your time and cooperation.




Royalties
Strata
1999
SYSTEM OPERATOR
PROGRAMMING QUESTIONNAIRE
VERSION H

System Name:

City / State:

Subscribers: Remit Number

Respondent's Name:
2 Position:
Telephone Number:
Date:
Interviewer:

(ASK TO SPEAK WITH SYSTEM MANAGER. [F UNAVAILABLE, CONFIRM HE / SHE IS PERSON
AT THE SYSTEM MOST RESPONSIBLE FOR PROGRAMMING DECISIONS AND ARRANGE
CALL BACK. IF NOT, ASK TO SPEAK WITH THE PERSON AT THE SYSTEM MOST
RESPONSIBLE FOR PROGRAMMING DECISIONS.)

Hello, I'm from . We are conducting a
short national survey among randomly selected cable systems regarding the
programming they carry. | only have a few questions.

1. Are you the person at your system most responsible for programming decisions
made by your system during 1999 or not?

NO e 2 ASK TO SPEAK WITH PERSON AT THE SYSTEM
MOST RESPONSIBLE FOR PROGRAMMING
DECISIONS. REPEAT INTRODUCTION AND Q. 1.




2a,

2b.

Version H

Industry data indicate that during 1999 your system carried the following broad-
cast stations from other cities:

Com/
Non/ INSERT DISTANT SIGNAL CALL LETIERS,
Cdll Letters an Affil City CITY AND AFFILIATION

Thinking back to 1999, what types of programming broadcast by these stations,
other than any national network programming from ABC, CBS and NBC, do you
think were most popular with your subscribers? (DO NOT READ LIST, RECORD ALL

PROGRAMMING TYPES MENTIONED)

Y [NV L= TP PON
Live professional and college team SPOITS ..o,
Syndicated shows, seres aNd SPECIAIS 1uvviiiiiivii i
News and public affairs PrOGIAMS ..viiiieeriiiiiriiri s
PBS and all other programming broadcast by noncommercial station.......c.ceen,
Devotional and religious ProgramiMING w.vrei e
All programming broadcast by Canadian station ___ ..,
OFNEE (SPECHFY) 1iriiiis ittt et

0 N OO W NN~




3b.

3c.

3d.

Version H

Did you feature any programming broadcast by the stations | mentioned, other
than any national network programming from ABC, CBS and NBC, in your 1999
advertising and promotional efforts fo affract and refain subscribers or not?

NO v 2 cOToORQ4

What types of programming broadcast by these stafions did you feature in your
1999 subscriber acquisition and retention advertising and promotion? (DO NOT
READ LIST--RECORD BELOW UNDER Q.3b, "UNAIDED") '

(FOR EACH TYPE OF PROGRAMMING NOT MENTIONED IN Q.3b, ASK:)

Did you also feature (INSERT EACH PROGRAMMING TYPE NOT MENTIONED)
broadcast by these stations in your 1999 advertising and promotion to attract and
retain subscribers or not? (RECORD BELOW UNDER Q.3c, "AIDED")

You said you used (READ ALL PROGRAMMING TYPES CHECKED IN Q.3b or 3¢) from
the stations | mentioned in 1999 subscription and retention advertising and promo-
tion. Which of these do you feel was the most important programming type to
feature in subscriber acquisition and retention advertising and promotion? Which
was the next most important programming type ? Which programming type was
least important? (RECORD BELOW UNDER .3d, "IMPORTANT' IN APPROPRIATE
COLUMN. IF TWO OR FEWER WERE MENTIONED, MODIFY QUESTION ACCORDINGLY)

Q.3d.
Random Q.3b. Q.3c. Important
Seqguence Unaided Aided  Most 2nd Least
¢ ) Movies 1 1 1 1
¢ ) Live professional and college
tfeam sports 2 2 2 2
Syndicated shows, series and specials 3 3 3 3
News and public affairs programs 4 4 4 4

PBS and all other programming
broadcast by noncommercial

station 5 5 5 5
Devotional / religious programming 6 6 6 6
All programming broadcast by '

Canadian station 7 7 7 7
Other (SPECIFY BELOW)

_ 8 8 8 8 8

_ 9 9 % Q

10 10 10 10 10




Version H

4a. Now, | would like you to estimate the relative value 1o your cable system of each
type of programming actually broadcast by the stations | mentioned during 1999,
other than any national network programming from ABC, CBS and NBC. That is,
how much do you think each such type of programming was worth, if anything,
on a comparative basis, in terms of attracting and retaining subscribers. We are
only interested in U.S. commercial station(s) , US. non
commercial station(s) , and
Canadian station(s)

Il read all the program types that were broadcast by these stations to give you a
chance to think about them; please write the categories down as | am reading
them. (READ PROGRAM TYPES IN ORDER OF RANDOM SEQUENCE NUMBER.)
Assume you had a fixed dollar amount fo spend in order fo acquire all the pro-
gramming actually broadcast during 1999 by the stations | listed. What
percentage, if any, of the fixed dollar amount would you spend for each type of
programming? Please write down your estimates, and make sure they add to 100

percent.
1
(i‘;%‘ What percentage, if any, of the fixed dollar amount would you spend on (READ

FIRST PROGRAM TYPE)? And what percentage, if any, would you spend on (READ
'"“ NEXT PROGRAM TYPE)? (COMPLETE LIST IN THIS MANNER.)

Random

f’) Sequence Percent
h&/ / () Movies broadcast during 1999 by the U.S. commercial stations | listed. .......ccccenee.
g () Live professiondal and college team sports broadcast during 1999 by

the U.S. commercial stAtions ST, i

() Syndicated shows, series and specials distributed to more than one
television station and broadcast during 1999 by the U.S. commercial
STATHONS T HSTEA. 1vveitiiiii i e bbbt r et s te b et een e

() News and public affairs programs produced by or for any of the U.S.
L commercial stations | listed, for broadcast during 1999 only by that station. ............ _

() PBS and dll other programming broadcast during 1999 by
B U.S. noncommercial station P P O PO PP PP PP PPTTPRPRPOT

() Devotional and religious programming broadcast during 1999 by
the U.S. commercial stations [ listed. ..o

() All programming broadcast during 1999 by Canadian station e
TOTAL [FPTPTTRTR

PERCENTAGES MUST ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY DO NOT.

4b. Now I'm going to read back the categories and your estimates. (REREAD
CATEGORIES AND RESPONSES IN RANDOM SEQUENCE ORDER TO ALLOW
P RESPONDENT TO REVIEW THE ESTIMATES.)
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i ) Are there any changes you would like to make? (RECORD ANY CHANGES BY
i CROSSING OUT ORIGINAL RESPONSE AND WRITING IN REVISED RESPONSE NEXT TO
IT. PERCENTAGES MUST STILL ADD TO 100 PERCENT;, PROMPT RESPONDENT IF THEY
DO NOT.)
Thank you for your time and cooperation.

AW

\,/




82 . Uister St. Suite 1450

~ Denver, CO 80237
(303) 893-9902
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ATTACHMENT D.

CLAIMANT PROGRAM CATEGORY DEFINITIONS
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Phase I Claimant Category Definition_é

“Program Suppliers.” Syndicated series, specials and movies, other than Devotional Claimants
programs as defined below.

Syndicated series and specials are defined as including (1) programs licensed to and broadcast by
at least one U.S. commercial television station during the calendar year in question, (2) programs
produced by or for a broadcast station that are broadcast by two or more U.S. television stations
during the calendar year in question; and (3) programs produced by or for a U.S. commercial

television station that are comprised predominantly of syndicated elements, such as music video

shows, cartoon shows, ‘PM Magazine,” and locally hosted movie shows.

“Joint Sports Claimants.” Live telecasts of professional and college team sports broadcast by
U.S. and Canadian television stations, except for programs coming within the Canadian
Claimants category as defined below.

“Commercial Television Claimants.” Programs produced by or for a U.S. commercial television
station and broadcast only by that one station during the calendar year in question and not
coming within the exception described in subpart 3) of the “Program Suppliers” definition.

“Public Television Claimants.” All programs broadcast on U.S. noncommercial educational

“television stations.

- “Devotional Claimants.” Syndicated programs of a primarily religious theme, not limited to

those produced by or for religious institutions.

“Canadian Claimants.” All programs broadcast on Canadian television stations, except (1) live
telecasts of Major League Baseball, National Hockey League, and U.S. college team sports, and
(2) other programs owned by U. S. copyright owners.

“Music Claimants.” Musical works performed during the course of programs that are themselves
separately represented as parts of the preceding categories.
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2000-03 BORTZ CABLE OPERATOR SURVEY METHODOLOGY
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Attachment E describes the methodology used in questionnaire design, sampling and
interviewing for the cable operator surveys completed for 2000 through 2003 as well as
providing statistical evaluation of survey results. The 2000 through 2003 survey instruments are

set forth in Attachment F.

A. Questionnaire Design

The survey ihstrﬁment for each of the yearé 2000-03 was drafted by Bortz Media, giving
consideration to earlier Bortz Media survey instruments and responding to issues raised by the
CARP and CRT in prior pfoceedings. Data as to carriage of distant signal broadcast stations by
cable operators was compiled by Bortz Media from 2000-03 Statements of Account that were

filed with the Copyright Office.

The initial survey question screened survey respondents, requiring an afﬁrmaﬁon that the
respondent was the individual “most responsible for programming decisions” made by the
syétem during the year in question. After qualifying the respondent and identifying the distant
signals carried by the respondent’s cable system, the interviewer then asked each respondent
which types of programming broadcast by these stations were “most popular” with their
subscribers. This questioﬁ was asked c;n an “unaided” basis — in othér words, respondents were
not given é list of programming categories from which to choose. Multiple responses were

permitted to this question.

The third survey question addressed the use of distant signal programming for advertising
and promotional purposes, and was asked in multiple parts. Respondents were first asked if they

utilized any distant signal programming in advertising and promotional efforts to attract or retain




subscribers. The question referred directly to the distant signal stations identified in the prior

question (Q. 2).

Respondents who did use distant signal prograrﬁming in their marketing efforts were then‘
asked a series of follow-up questions addressing the specific types of programming utiiized.
They were first asked about usage on an unaided basis; follow-up questions asked specifically
about usage of any pro g_rar\lrlming types not mentioned. Only respondents whose system carried
PBS/educational and/or Canadian stations on a distant signal basis were asked about marketing 4

use of these types of prbgram types.

Finally, respondents were asked which of the program types used in advertising and
promotion (including those identified on either an aided or unaided basis) was most important to

their marketing efforts.

In the fourth and final survey question, Bortz Media utilized a constant sum approach for
estimating cable operators’ valuation of the various types of distant signal non-network
programming, requiring the respondent to allocate a percentage of a finite pool to each of the

program categories.

In order to avoid confusion as to the actual stations aﬁd programming under consideration
in the survey, each respondent was read a list of the specific disfant signal stations actually
carried by his or her system. Individual stations were identified for each respondent based on
Statements of Account filed with the Copyright Office. The questionnaire design was such that
the list of stations was read for the second time during the opérator valuatién question (it was

also read in question 2).
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As further clarification, respondents were specifically instructed not to consider any
national network programming from ABC, CBS, and NBC (to avoid possible confusion, this

instruction was deleted in instances where no network affiliated stations were carried).

Five to seven program categories were used in all four surveys, depending upon whether
or not the respondent’s cable systems carried distant PBS/educational and/or Canadian stations.

The categories were:
Movies broadcast during (survey year) by the U.S. commercial stations I listed.

Live professional and college team sports broadcast during (survey year) by the U.S.

commercial stations I listed.

g ﬂt’Syndicated shows, series and specials distributed to more than one television station and

broadcast during (survey year) by the U.S. commercial stations I listed.

« xNews and public affairs programs produced by or for any of the U.S. commercial stations

* Ilisted; for broadcast during (survey year) only by that station.

PBS and all other programming broadcast during (survéy year) by U.S. noncommercia}
statiqn .
| Dév.otional and religious programming broadcast during (survey year) by the U.S.
commercial stations I listed. |
All programming broadcast during (survey year) by Canadian Station .
If ﬁo éB'S or Canadian stations were carried, the operator was not asked to value these

pfo gram types.




Respondents were asked to estimate the relative value to their system of these
programming categories, thinking in terms of the percentage of a fixed dollar amount they would

spend for each programming type.

Program categories were read once so that the respondent had a chance to think about
them, and the respgndent was instructed to write the categories down. The program types were
then reread to allow the respondent to write down their estimétes and provide them to the
interviewer. The program types were randomly ordered to prevent ordering bias. The
interviewer then reviewed the program categories and estimates with the respondent, providing
the respondent as opportunity to revi.se the estimates if necessary. As discussed previously, both
the writing down of categories and responses and the category-by-category review of responses

in these surveys reflect changes made in response to comments from the Tribunal that were

incorporated starting with the 1992 survey. s o C\
B. Cable System Sampling

The cable system operator sampling plans were developed By Bortz Media, based on the
design parameters initially developed for previous surveys by Dr. George E. Bardwell,
Consultant in Mathematics and Statistics, and Professor of Mathematics and Statistics at the

University of Denver. Sample selection was conducted by Bortz Media professional staff.

A stratified random sampling approach was utilized, with the stratification based on
copyright royalty payments. As noted above, only Form 3 systems, which contributed
approximately 97 percent of the royalties each year, were eligible for inclusion in the sample.

Royalty data were obtained from Statements of Account filed with the Copyright Office. The

" sampling plans were constructed so that proportionately more systems with large royalty
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payments were sampled relative to systems with small royalty payments. This approach is
intended to ensure that respohses to the survey provide a statistically valid predictor for

allocation of royalty payments.

The sample design included four strata of royalty classes, one of which (largest royalty
payers) required that all systems within that stratum be included in the sample. The boundaries
of the remaining three strata were constructed using the ‘cum square root of f rule’ applied to a
frequency distribution of royalty payments in $500 increments. This rule gives reasonable
assurance the calculated stratum boundaries are maximally effective in reducing the sampling
error for a given sample size. Neyman’s allocation formulas provide an optimum allocation of
fhe fotal samples to each stratum so as to achieve minimum sampling érror in the overall surve);

éstimates.

The required stratification and certain associated statistics for each study are summarized

in Table E-1 below.




Table E-1.
Stratification Statistics for 2000-03 Surveys*
_ Percent of Royalty Original
. Number of Mean Total Standard Sample. Final Eligible
qualty Stratum Systems Royalty Royalties** Deviation Size*** Sample* ***
o 2000

$0- 14,189 1,192 $6,755 16.0% $3,243 65 NA
$14,190 - 42,189 549 24,174 26.4 7,801 72 NA
$42,190 - 167,690 245 75,740 36.8 30,905 127 NA
$167,691 or more 36 291,233 208 195,732 36 NA
Total/Average 2,022 100.0% : 300 240

2001
$0 - 15,689 1214 $7,260 154% $3,824 120 70
$15,690 - 45,689 578 26,997 272 8,838 102 80
$45,690 - 185,690 260 83,464 378 33,107 181 126
$185,691 or more 36 313,801 197 152,806 48 30
Total/Average 2,088 100.0% 451 306

2002
$0-18,629 885 $9,349 15.1% $4,312 66 55

- $18,630- 49,129 441 30,388 24.4 8,849 68 49

$49,130 - 187,129 217 88,494 35.0 33,493 126 94
$187,130 or more 40 348,586 254 194,782 .40 21
Total/Average 1,583 100:0% 300 225

2003
$0-19,129 943 $9,541 14.6% $4,407 64 53
$19,130 - 53,129 469 32,441 24.7 9,719 71 51
$53,130- 182,629 243 90,572 357 33,278 125 94
$182,630 or more - 52 297,972 251 137,498 52 39
Total/Average 1,707 1100.0% 312 237

*Stratification §tatistics are based on the first reporting period of each year.
**Column may not add to total due to rounding.
***Includes all sampled sy stems.

***¥Includes all sy stems for which questionnaires were created, after exclusion of sy stems that carried no distant signals, carried only
PBS or Canadian signals, or for which Statements of Account were unavailable from the Copyright Office.

Sample systems were randomly selected from each stratum in accordance with the

sample size requirements given in the foregoing table and using randomly selected starts.



In each year from 2000 through 2003, 2 number ;)f the systems selected within the initial
sample frame reported above carried no distant signals. Thesé systems were ineligible, since
there was no set of signals/programming that wquld form the necessary basis upon which to
conduct the survey arﬁong these systems. Similarly, some systems sampied carried only a distant
PBS and/or only aA distant Canadian signal. These systems were also excluded since it was not
possible for respondents to allocate value among the various categoriés of programming used in

the survey for these systems.

C. Survey

Telephone surveying in the 2000, 2001 and 2002 studies was completed by Creative &

i

'fResponse Research (C&R). Ted Heiman & Associates (THA) conducted telephone surveying

%or the 2003 study. James M. Trautman, Managiﬁg Director, and Steve Lehan, Senior Vice
President, of Bortz Media, oversaw selection and trainiﬁg of intervigwers.-v Only interviewers
Specializing in surveying professional and managerial personnel were utilized. Supervisors
:liistéj'r-ied to interviews over the initial phases of the studies to ensure that interviewers understood
the subject matter, wére communicating properly with survey respondents and were accurately

recording the information supplied by the respondents.

Dates during which surveys were completed are as follows.

Study Year _ Survey Period
2000 5/31/01-8/02/01
2001 : 9/11/02-1/21/03
2002 9/11/03-12/18/03

12003 8/12/04-11/01/04




Calls were placed between 8:30 a.m. and 4:30 p.m. Central Standard Time. Interviewers
were instructed to call back as often as necessary to obtain a completed interview or refusal.
While up to 30 calls were made to some systems, virtually every completed interview required

only one or two direct contacts with the eventual respondent.

Interviewers were not told the name of the client or given any information, other than that

on the survey form, regarding the nature of the study.

D. Survey Completion

Interviews were completed with between 58 and 69 percent of cable systems included in

the sample frame provided to C&R or THA:

Eligible Surveys Response '

Sample Completed Rate to Q4 O .
2000 240 165 68.8% | L)
2001 . 306 206 67.3% |
2002 225 : 150 66.7%

2003 ' 237 138 58.2%

E. Respondent Qualifications

In contacting cable systems, interviewers were instructed to ask first for the system
general manager and to confirm that the manager was the person at the system “most responsible
for progrémming decisions made” by the system. If the general manager did not fit the
description, the interviewer was instructed to ask for the person who was most responsible for
programming decisions. In all cases, the eventual survey respondent, whether or not the system

manager, was required to answer affirmatively the qualifying question. As indicated in Table E-



2, respondents were overwhelmingly individuals with general management, marketing or

programming responsibilities.

Table E-2.
Persons Most Responsible for Programming Decisions,
By Job Title, 2000-03
2000 2001 . 2002 2003
. : Number of Percent of Number of Percent of Number of Percent of Number of Percent of
Job Title Respondents Total Respondents Total Respondents Total Respondents Total
SVP, Regl. VP or VP Marketing/Marketing .
Director/Marketing M anager 121 73.3% 139 67.5% 105 70.0% 64 46.4%
General Manager/Manager/Area VP or
Director/Regional VP or SVP 21 127% 40 19.4% 24 16.0% 34 24.6%
VP or Dir, Sales & Marketing/Reg]. Dir. Sales &
Marketing : 3 1.8% 6 25% 9 6.0% 8 5.8%
VP, Director or Manager Operations/Regl. VP or
Director Operations 2 1.2% 2 1.0% 0 0.0% 8 5.8%
Product or Programming Director or Manager 15 9.1% 14 6.8% 9 6.0% 21 15.2%
Other 3 1.8% 5 2.4% 3 2.0% 3 - 2.2%
Total* 165 100.0% 206 100.0% 150 100.0% - 138 100.0%

*Columns may not add to total due to rounding.

6. Estimation procedures. In all four studies, a ratio estimation methodology was used

‘ch make estimates for all systems based on the sample responses for question 4 (valuation by
progyam type). This methodology weights responses by another variable. In this case; the
responses (valuation of each type of programming) were weighted by the total royalty that the
respondent’s system had paid for the first reporting period of 2000, 2001, 2002 or 2003. Larger
systems with greater royalty payments were given a greater weight compared with smaller
systems in determining the average value of each typé of programming. For the sample sysfems,
the total royalty and percent of value by program type was known. For all other systems not in
the sample, total royalties were also knoWn. Statistically, knowlédge of royalties for the total

universe of systems improves the reliability of the estimates by reducing the uncertainty in this

. component of the estimation methodology.




Let

" The following sets forth the mathematical and statistical basis for the valuation estimates

obtained for the key constant sum question:

h = stratum index,
Pih = proportionate value of program type X estimated by sample system i in stratum h from
questionnaire,
tin = total royalty of sample system i in stratum h.
Th = total royalty of all (sample and nonsample) systems in stratum h,
Xih = pin tin = value of program type X to system i in stratum h,
o = number of sample systems responding in stratum h,
Np = total number of systems in stratum h,
Xj .
Tx = 3 L " h estimated total value of _ ( >
' h=1 2t program type X, -
. Loy
2 = 4 2 Xip sample variance of value of

Sxh Q2 1 g .

%Xih - Mh program type X in stratum h,

h .
ny 2
(3 :

3 = Zti-(z “J /h sample variance of royalty in

T o stratum h,

Mh

_ XXp . . .

Ry = 1 ratio estimate of proportionate

"th. value of program type x for

o stratum h,
n n n, 3 :

N me ta— ZXmZtm Pearson S COI’relaUOl’l '

m = — coefficient between x, and ty
10, S S in stratum h,
' i N

(Nh - nn)(S:n +szh R: - 2Rhl‘nSmem)

V(T,) = Tn,-1

variance of estimate of total
value of program x.
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7. Evaluation of survey estimates. The 95 percent confidence intervals for the

estimates included in this report for the years 2000-03 are set forth below.




2003

Question 4. Cable Operator Allocation of Distant Signal Program Budget

Absolute
. Percent. Confidence
Category Allocation Interval
Live professional and college team sports 37.79% 2.93
Movies ) 20.12% 1.72
News and public affairs programs 17.25% 2.16
Syndicated shows, series and specials 15.56% 1.69
Dewotional and religious programming . ’ 6.07% 0.86
PBS 2.97% 0.83
Canadian 0.23% 0.23
Total 99.99%
2002

Question 4. Cable Operator Allocation of Distant Signal Program Budget

Absolute
Percent Confidence
Category Allocation  Interval
Live professional and college team sports 36.16% 2.60
Movies 20.55% 1.85
Syndicated shows, series and specials 16.75% 1.64
News and public affairs programs 16.30% 1.97
Dewotional and religious programming 6.38% 0.79
PBS : 3.85% 1.62
Canadian . 0.02% 0.04
Total 100.01%
2001

Question 4. Cable Operator Allocation of Distant Signal Program Budget

Absolute
Percent Confidence
Category Allocation  Interval
Live professional and college team sports 35.43% 217
Movies 20.10% 1.88
Syndicated shows, series and specials 18.63% 1.59
News and public affairs programs 16.47% 1.83
Dewotional and religious programming 6.21% 0.76
PBS 2.85% 0.86
Canadian 0.33% 0.38
Total 100.02%
2000

Question 4. Cable Operator Aliocation of Distant Signal Program Budget

Absolute

‘Percent Confidence
Category “Allocation Interval -
Live professional and college team sports 35.41% 2.60
Movies 23.64% 1.94
Syndicated shows, series and specials 16.16% 1.46
News and public affairs programs 15.58% 1.60
Dewotional and religious programming 6.61% 0.77
PBS © 2.57% 0.79
Canadian 0.04% 0.08

Total 100.00%




Attachment E describes the methodology used in questionnaire design, sampling and
interviewing for the cable operator surveys completed for 2000 through 2003 as well as

providing statistical evaluation of survey results. The 2000 through 2003 survey instruments are

set forth in Attachment F.

A.  Questionnaire Design

The survey instrument for each of the years 2000-03 was drafted by Bortz Media, giving
consideration to earlier Bortz Media survey instruménts and responding to issues raised by the
CARP and CRT in prior proceedings. Data as to carriage of distant signal broadcast stations by

cable operators was compiled by Bortz Media from 2000-03 Statements of Account that were

filed with the Copyright Office.

The initial survey question screened survey respondents, requiring an affirmation that the
respondent was the individual “most responsible for programming decisions” made by the

$ystem during the year in question. After qualifying the respondent and identifying the distant

51gnals carried by the respondent’s cable system, the interviewer then asked each respondent

which types of programming broadcast by these stations were “most popular” with their
subscribers. This question was asked on an “unaided” basis — in other words, respondents were
not given a list of programming categories from which to choose. Multiple responses were

permitted to this question.

The third survey question addressed the use of distant signal programming for advertising
and promotional purposes, and was asked in multiple parts. Respondents were first asked if they

utilized any distant signal programming in advertising and promotional efforts to attract or retain




subscribers. The question referred directly to the distant signal stations identified in the prior

question (Q. 2).

Respondents who did use distant signal programming in their marketing 'e‘ffons were then
asked a series of follow-up questions addressing the specific types of programming utilized.
They were first asked about usage on an unaided basis; follow-up questions asked specifically
about usage of any programming types not mentioned. Only respondents whose system cérried
PBS/educational and/or C;':madian stations on a distant signal basis were asked abbut marketing

use of these types of program types.

Finally, respondents were asked which of the program types used in édvenising and
promotion (including those identified on either an aided or unaided basis) was most important to

their marketing efforts.

In the fourth and final survey question, Bortz Media utilized a constant sum approach for
estimating cable operatorS’ valuation of the various types of distant signal non-network -
programming, requiring the respondent to allocate a percentage of a finite pobl to each of the

program categories.

In order to avoid confusion as to the actual stations and programming under consideration
in the survey, each respondent was read a list of the specific distant signal stations actually
carried by his or her system. Individual stations were identified for each respondent based on

Statements of Account filed with the Copyright Office. The questionnaire design was such that

the list of stations was read for the second time during the operator valuation question (it was

also read in question 2).



As further clarification, respondents were specifically instructed not to consider any
national network programming from ABC, CBS, and NBC (to avoid possible confusion, this

instruction was deleted in instances where no network affiliated stations were carried).

Five to seven program categories were used in all four surveys, depending upon whether
or not the respondent’s cable systems carried distant PBS/educational and/or Canadian stations.

The categories were:
Movies broadcast during (survey year) by the U.S. commercial stations I listed.

Live professional and college team sports broadcast during (survey year) by the U.S.

commercial stations [ listed.

. Syndicated shows, series and specials distributed to more than one television station and

broadcast during (survey year) by the U.S. commercial stations I listed.

+ News and public affairs programs produced by or for any of the U.S. commercial stations

Elisted, for broadcast during (survey year) only by that station.

PBS and all other programming broadcast during (survey year) by U.S. noncommercial

station .

Devotional and religious programming broadcast during (survey year) by the U.S.

commercial stations I listed.
All programming broadcast during (survey year) by Canadian Station .

If no PBS or Canadian stations were carried, the operator was not asked to value these

program types.




Respondents were asked to estimate the relative value to their syétem of these
programming categories, thinking in terms of the percentage of a fixed dollar amount they would

spend for each programming type.

Program categories were read once so that the respondent had a chance to think about
them, and the respondent was instructed to write the categories down. The pfo gram types were
then reread to allow the respoﬁdent to write down ’;heir estimates and provide them to th.e
interviewer. The program types were randomly ordered to prevent ordering bias. The
interviewer then reviewed the program categories and estimates with the respondent, providing
the respondent as-opportunity to revise the estimates if necessary. As discussed previously, both

“the writing down of catégories and responses and the category-by-category révi_ew of responses
in these surveys reflect changes made in response to comments from the Tribunal that were

incorporated starting with the 1992 survey. O)

B. Cable System Sampling

The cable system operator sampling plans were developed by Bortz Media, based on the
design parameters initially developed for previous surveys by Dr. George E. Bardwell,
Consultant in Mathematics and Statistics, and Professor of Mathematics and Statistics at the

University of Denver. Sample selection was conducted by Bortz Media professional staff.

A stratified random sampling approaéh was utilized, with the stratification based on
copyright royalty payments. As noted above, only Form 3 systems, which contributed
approximately 97 percént of the royalties each».year, were eligible for inclusion in the sample.
Royalty data were obtained from Statements of Account filed with the Copyright Ofﬁc;e. The

sampling plans were constructed so that proportionately more systems with large royalty



>

payments were sampled relative to systems with small royalty payments. This approach is
intended to ensure that responses to the survey provide a statistically valid predictor for

allocation of royalty payments.

. The. sample design included four strata of royalty classes, one of which (largest royalty
payers) requifed that all systems within that stratum be included in the sample. The boundaries
of the remaining three strata were constructed using the ‘cum square root of f rule’ applied to a
frequency distribution of royalty payments in $500 increments.‘ This rule gives reasonable:
assurance the calculated stratum boundaries are maximally effective in reducing tﬁe sampling
error for a given sample size. Neyman’s allocation'formulas provide an optimum allocation of

ffhe total samples to each strétum so as to achieve minimum sampliﬁg error in the overall survey

‘estimates.

The required stratification and certain associated statistics for each study are summarized

in Table E-1 below.




Table E-1.

o

Stratification Statistics for 2000-03 Surveys*
Percent of Royalty Original
Number of - Mean Total Standard Sample Final Eligible
Royalty Stratum Systems Royalty Royalties ** Deviation Size* ** Sample* ***
. ) 2000
$0 - 14,189 1,192 $6,755 16.0% $3,243 65 NA
$14,190 - 42,189 549 24,174 264 17,801 72 NA
$42,190 - 167,690 245 75,740 36.8 30,905 127 NA
$167,691 or more 36 291,233 208 195,732 36 NA
Total/Average 2,022 100.0% 300 - 240
2001
$0 - 15,689 1,214 $7.260 15.4% $3,824 120 70
$15,690 - 45,689 578 26,997 272 8,838 102 80
$45,690 - 185,690 260 83,464 37.8 © 33,107 181 126
$185,691 or more 36 313,801 197 152,806 48 30
Total/Average 2,088 100.0% 451 306
2002
$0- 18,629 885 $9,349 15.1% . $4312 66 55
$18,630 - 49,129 441 30,388 24.4 8,849 68 49
$49,130 - 187,129 217 88,494 350 33,493 126 94
$187,130 or more 40 348,586 - 254 194,782 40 21
Total/Average 1,583 100.0% 300 225
2003
$0 - 19,129 943 $9,541 146% $4,407 64 53
$19,130 - 53,129 469 32,441 24.7 9,719 71 51
$53,130 - 182,629 243 90,572 35.7 ' 33,278 125 . %4
$182,630 or more 52 297972 251 137,498 52 -39
Total/Average 1,707 . 100.0% 3 12_ 237

*Stratification statistics are based on the first reporting period of each year.
**Cplurm may not add to total due to rounding.
***Includes all sampled systems.

**#xncludes all systems for which questionnaires were created, after exclusion of sy stems that carried no distant signals, carried only
PBS or Canadian signals, or for which Statements of Account were unavailable from the Copyright Office.

Sample systems were randomly selected from each stratum in accordance with the

sample size requirements given in the foregoing table and using randomly selected starts. .



L)

In each year from 2000 through 2003, a number of the systems selected within the initial
sample frame reported above carried no distant signals. These systems were ineligible, since
there vrlas no set of signals/programming that would form the necessary basis upon which to
conduct the survey among these systems. Similarly, some systems sampled carried only a distant
PBS and/or only a distant Canadian signal. These systems were also excluded since it was not
possible for respondents to allocate value among the various categories of programming used in

the survey for these systems.

C. Survey

Telephone surveying in the 2000, 2001 and 2002 studies was completed by Creative &

Response Research (C&R). Ted Heiman & Associates (THA) conducted telephone surveying

for the 2003 study. James M. Trautman, Managing Director, and Steve Lehan, Senior Vice
President, of Bortz Media, oversaw selection and training of interviewers’.' Only interviewers
specializing in surveying professional and managerial personnel were utilized. Supervisors
hsteﬁed to interviews over the initial phases of the studies to ensure that interviewers understood -
the subject matter, were communicating properly with survey respondents and were accurately

recording the information supplied by the respondents.
Dates during which surveys were completed are as follows.

Study Year ' Survey Period

2000 - 5/31/01-8/02/01
2001 _ 9/11/02-1/21/03
2002 9/11/03-12/18/03
2003 ' , 8/12/04-11/01/04




Calls were placed between 8:30 a.m. and 4:30 p.m. Central Standard Time. Interviewers |
were instructed to call back as often as necessary to obtain a completed interview or refusal.

While up to 30 calls were made to some systems, virtually every completed interview required

only one or two direct contacts with the eventual respondent.

Interviewers were not told the name of the client or given any information, other than that

on the survey form, regarding the nature of the study.

D. Survey Completion

- Interviews were completed with between 58 and 69 percent of cable systems included in

the sample frame provided to C&R or THA:

Eligible Surveys Response ’
, Sample Completed Rate to Q4 _ : O
2000 240 165 688% )
2001 306 206 67.3%
2002 : 225 - 150 C66.7%

. 2003 237 - 138 . 58.2%

E. ‘Respondent Qualifications

In contacting cable systems, interviewers were instructed to ask first for the system
general manager and to confirm that the manager was the person at the system “most responsible
for programming decisions made” by the system. If the general manager did.not fit the
description; the interviewer was instructed to ask for the person who was most responsible for
programming decisions. In all cases, the eventual survey respondent, whether or not the system

manager, was required to answer affirmatively the qualifying question. As indicated in Table E-

-
. >
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- 2, respondents were overwhelmingly individuals with general management, marketing or

programming responsibilities.

Table E-2,
Persons Most Responsible for Programming Decisions,
By Job Title, 2000-03

2000 2001 2002 2003
Number of Percent of Number of Percent of Number of Percent of Number of Percent of

Job Title | Respond Total Respondents Total Respondents Total Respondents Total
SVP, Regl. VP or VP Marketing/M arketing
Director/Marketing Manager 121 73.3% 139 67.5% 105 70.0% 64 46.4%
General Manager/Manager/Area VP or . .
Director/Regional VP or SVP 21 127% 40 19.4% 24 16.0% 34 24.6%
VP or Dir. Sales & Marketing/Regl. Dir. Sales & .
Marketing . 3 C1L8% 6 29% 9 6.0% 8 58%
VP, Director or Manager Operations/Regl. VP or
Director Operations 2 1.2% 2 1.0% 0 T0.0% 8 58%
Product or Programming Director or Manager 15 9.1% 14 6.83% 9 6.0% 21 15.2%
Other 3 1.8% 5 24% 3 2.0% 3. 2.2%
Total* 165 100.0% 206 100.0% 150 100.0% 138 100.0%

*Columns may not add to total due to rounding.

6. Estimation procedures. In all four studies, a ratio estimation methodology was used

to make estimates for all systems based on the sample reép‘onses for question 4 (valuation by
progfam type). This méthodology weights respénses by another variable. In this case, fhe
ﬁésponses (valuation of each type of programming) were weighted by the total royalty that the
respondent’s system had paid for the first reporting period of 2000, 2001, 2002 or 2003. Larger
systems with greater royalty payments were given a greater weight compared with smaller
systems in determining the average value of each type of programming. For the sample systems,
the total royalty and percent of value by program type was.known. For all other systems not in
the sample, total royalties were also known. Statistiéally, knowledge of royalties for the total
universe of systems improves the reliability of the estimates by reducing the uncertainty in this

component of the estimation methodology.




The following sets forth the mathematical and statistical basis for the valuation estimates

obtained for the key constant sum question:
Let h = stratum index, .

Pin = proportionate value of program type x estimated by sample system i in stratum h from

questionnaire,
tin = total royalty of sample system i in stratum h.
Th = total royalty of all (sample and nonsample) systems in stratum b,
Xih = pi ti, = value of program type X to system i in stratum h,
Ny = number of sample systems responding in stratum h,
Ni = total number of systems in stratum h,
h

4 2% .
Tx = XE_T o = estimated total value of

h=t 2t program type X,

Ny 2 .

2 = m, %xih , = sample variance of value of

?Xih Ny ' program type X in stratum h,

h
£ t .
&2 = S _[Z m) / : = sample variance of royalty in
th n n,
- T Dy stratum h,

2x
Ry = q7h = ratio estimate of proportionate

"zht. value of program type x for

" stratum h,
n n n El b
oSkt Pt Pearsor.l s correlation
h = N = coefficient between x, and ty
15 S S in stratum h,

S N 2 2 2

z__h—(Nh-nh)(th +Su Ri — 2R inSass . .
V(Ty = 7Tn-1 ) = variance of estimate of total

value of program x.

e



7. Evaluation of survey estimates. The 95 percent confidence intervals for the

estimates included in this report for the years 2000-03 are set forth below.




2003

Question 4. Cable Operator Allocation of Distant Signal Program Budget

Absolute
Percent Confidence .

Category Allocation  Interval ’ R
Live professional and college team sports 37.79% 2.93

Movies 20.12% 1.72

News and public affairs programs 17.25% 2.16

Syndicated shows, series and specials 15.56% 1.69

Dewtional and religious programming 6.07% . 0.86

PBS 2.97% 0.83

Canadian 0.23% 0.23

Total 99.99%

2002

Question 4. Cable Operator Allocation of Distant Signal Program Budget

Absolute
Percent Confidence

Category Allocation {nterval
Live professional and college team sports 36.16% 2.60
Mowvies 20.55% 1.85
Syndicated shows, series and specials 16.75% 1.64
News and public affairs programs ' 16.30% 1.97
Dewotional and religious programming 6.38% 0.79 -
PBS : 3.85% 1.52
Canadian ' 0.02% 0.04
Total : 100.01% . O

2001 | [ )

Question 4. Cable Operator Allocation of Distant Signal Program Budget

Absolute
Percent Confidence
Category Allocation Interval
Live professional and college team sports " 35.43% 2.17
Movies 20.10% 1.88
Syndicated shows, series and specials 18.63% 1.59 :
News and public affairs programs ’ 16.47% 1.83
Dewotional and religious programming 6.21% 0.76
PBS 2.85% 0.86
Canadian 0.33% 0.38
Total 100.02%
2000

Question 4. Cable Operator Allocation of Distant Signal Program Budget

Absolute
Percent Confidence

Category Allocation Interval
Live professional and college team sports 35.41% 2.60
Movies . 23.64% 1.94
Syndicated shows, series and specials 16.15% 1.46
News and public affairs programs T 15.58% 1.60
Dewotional and religious programming 6.61% 0.77
PBS 2.57% 0.79
Canadian 0.04% 0.08

Total 100.00%
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ATTACHMENT F.
BORTZ CABLE OPERATOR SURVEY INSTRUMENTS, 2000-03







2000 SYSTEM OPERATOR

PROGRAMMING QUESTIONNAIRE
VERSION H
System Name:
City / State:
~ Subscribers: : Remit Number

Respondent's Name:

Position:

Telephone Number:

Date:

Interviewer:

(ASK TO SPEAK WITH SYSTEM MANAGER. IF UNAVAILABLE, CONFIRM HE / SHE IS PERSON
AT THE SYSTEM MOST RESPONSIBLE FOR PROGRAMMING DECISIONS AND ARRANGE
CALL BACK. IF NOT, ASK-TO SPEAK WITH THE PERSON AT THE SYSTEM MOST
RESPONSIBLE FOR PROGRAMMING DECISIONS.) -

Hello, I'm from . We are conducting a
short national survey among randomly selected cable systems regarding the
programming they carry. | only have a few questions.

1. Are you the person at your system most responsible for programming decisions
made by your system during 2000 or not2

L= T B .

NO e, 2 ASKTO SPEAK WITH PERSON AT THE SYSTEM
MOST RESPONSIBLE FOR PROGRAMMING
DECISIONS. REPEAT INTRODUCTION AND Q.1.




2a.

2b.

Industry data indicate that during 2000 your system carried the followihg broad-

- cast stations from other cities:

Com/ .
Non/ INSERT DISTANT SIGNAL CALL LETFERS
Cdll Letters Can Affil City CITY AND AFFILIATION

Thinking back to 2000, what types of programming broadcast by these stations,

other than any national network programming from ABC, CBS and NBC, do you

think were most popular with your subscribers2 (DO NOT READ LIST; RECORD ALL
PROGRAMMING TYPES MENTIONED) ’ ' :

2V OVIES oeeiieiiviteeeneseiseseessesssenuinsasanrassaseteeearersrtessesnrarrassassnsnssntann s seeserensnnnsan e bbbt s s s e brbrabes ]

Live professional and college team sports. ......... eterte sttt eier e e st e ae st e et e e basebearbeaneesananes
Syndicated shows, series and specials ..... ettt ettt A et rr s s e ras s st e sres
News cmd public affairs Programs ... e e e ’
PBS and all other programming broadcast by noncommercial station ___ ...
Devotional and religious programming ...cececcoeemiisimeiii e einesisssesssnns
All programming broadcast by Canadian stafion . ...ciceeeienns
ONEr [SPECIFY) oottt s

0 N o b WN




-

3a.

3b.

3c.

3d.

Did you feature any programming broadcast by the stations | mentioned, other
than any national network programming from ABC, CBS and NBC, in your 2000
advertising and promotional efforts to attract and retain subscribers or not?

NO o 2 GOTO Q4

What types of programming broadcast by these stations did you feature in your
2000 subscriber acquisition and retention advertising and promotion2 (DO NOT

 READ LIST--RECORD BELOW UNDER Q.3b, "UNAIDED")

(FOR EACH TYPE OF PROGRAMMING NOT MENTIONED IN Q.3b, ASK:)

Did you also feature (INSERT EACH PROGRAMMING TYPE NOT MENTIONED)
broadcast by these stations in your 2000 advertising and promotion to attract and
retain subscribers or not¢ (RECORD BELOW UNDER Q.3c, "AIDED")

You said you used (READ ALL PROGRAMMING TYPES CHECKED IN Q.3b or 3c¢) from
the stations | mentioned in 2000 subscription and retention advertising and promo-
tion. Which of these do you feel was the fnost important programming type to '
feature in subscriber acquisition and retention advertising and promotion2 Which
was the next most important programming type 2 Which programming type was

-least importante (RECORD BELOW UNDER Q.3d, "IMPORTANT" IN APPROPRIATE

COLUMN. IF TWO OR FEWER WERE MENTIONED, MODIFY QUESTION ACCORD-

“INGLY)

o ' Q.3d.
Random Q3b. Q3c. Important
Sequence Unaided Aided Most 2nd
{ ) Movies 1 1 1 1
{ ) Live professional and college

team sports 2 -2 2 2
{ ) Syndicated shows, series and specials 3 3 3 3
( ) News and public affairs programs 4 4 4 4

PBS and ail other programming
broadcast by noncommercial :
station 5
Devotional / religious programming : 6 6 6

All programming broadcast by
Canadian station 7 7 7 7

Other (SPECIFY BELOW)

~O
QO O
O 0




4a. Now, | would like you to estimate the relative value to your cable system of each
type of programming actually broadcast by the stations | mentioned during 2000;
other than any national network programming from ABC, CBS and NBC. That i is,

how much do you think each such type of programming was worth, if anything, on

a comparative basis, in terms of attracting and retaining subscribers. We are only
interested in U.S. commercial station(s) . U.S. non
commercial station(s) : , and
Canadian station(s)

I'l read all the program types that were broadcast by these stations to give you a
chance to think about them; please write the categories down as | am reading
them. (READ PROGRAM TYPES IN ORDER OF RANDOM SEQUENCE NUMBER.)
Assume you had a fixed dollar amount o spend in order fo acquire all the pro-
gramming actually broadcast during 2000 by the stations | listed. What
percentage, if any, of the fixed dollar amount would you spend for each type of
programming? Please write down your estimates, and make sure they add to 100
percent.

What percentage, if c‘ny, of the fixed dollar amount would you spend on (READ
FIRST PROGRAM TYPE)2 And what percentage, if any, would you spend on (READ
NEXT PROGRAM TYPE)2 {COMPLETE LIST IN THIS MANNER.)

Random

Sequence

{ ) Movies broadcast during 2000 by the U.S. commercial stafions | listed. ..........
{ ) Live professional and college team sports broodcos’r during 2000 by

the U.S. commercial stations HISted. ... ciiiicccndien e

{ ) Syndicated shows, series and specials distributed to more than one
television station and broadcast during 2000 by the U.S. commercial
STOHONS THSTEA.  eeiiteteree ettt en e b bbb s bbb st

Percent ( ‘_,,)

( ) News and public affairs programs produced by or for any of the U.S.
commercial stations | listed, for broadcast during 2000 only by that station. .__
{ ) PBS and all other programming : broadcast during 2000 by
U.S. noncommercial station s eererreenresreeeesteseesrbars st e e e st n e en
{ ) Devotional and _religious programming broadcast during 2000 by
the U.S. commercial stations | listed. .................... S ORI
{ }  All programming broadcast during 2000 by Canadian station b e
TOTAL ©  oeeeeeeeer e e s tesseaessteb et s b s st sas s ss b sbe bbb s es b bt s b s RS bt b e R ke b e bbb s bRt en

PERCENTAGES MUST ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY DO NOT. '

/

7



4b. Now I'm going fo read back the cafegoriés and your estimates. (REREAD
CATEGORIES AND RESPONSES IN RANDOM SEQUENCE ORDER TO ALLOW
RESPONDENT TO REVIEW THE ESTIMATES.)

Are there any changes you would like to make? (RECORD ANY CHANGES BY
CROSSING OUT ORIGINAL RESPONSE AND WRITING IN REVISED RESPONSE NEXT TO

IT. PERCENTAGES MUST STILL ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY
DO NOT.) : :

Thank yoU for your fime and cooperation.







\

City / State:

2001 SYSTEM OPERATOR
PROGRAMMING QUESTIONNAIRE

VERSION H

System Name:

Subscribers: ‘ a ' Remit Number

Respondent's Name:

Position:

Telephone Number:

Date:

Interviewer:

. [ASK TO SPEAK WITH SYSTEM MANAGER. IF UNAVAILABLE, CONFIRM HE / SHE IS PERSON

AT THE SYSTEM MOST RESPONSIBLE FOR PROGRAMMING DECISIONS AND ARRANGE
CALL BACK. IF NOT, ASK TO SPEAK WITH THE PERSON AT THE SYSTEM MOST
RESPONSIBLE FOR PROGRAMMING DECISIONS.)

Hello, I'm from . We are conducting a
short national survey among randomly selected cable systems regarding the
programming they camy. [ only have a few questions. v

1. Areyou the person at your system most responsible for programming decisions
made by your system during 2001 or not?

NO e, 2 ASKTO SPEAK WITH PERSON AT THE SYSTEM
MOST RESPONSIBLE FOR PROGRAMMING
DECISIONS. REPEAT INTRODUCTION AND Q.1.




2a.

2b.

* All programming broadcast by Canadian stafion - ...eoeieeee reirieeaeesteenenes eveienias

Industry data indicate that during 2001 your system carried the following broad-
cast stations from other cifies:

Com/ ' .
Non/ INSERT DISTANT SIGNAL CALL LETTERS,
Cadll Letters Can Affil City CITY AND AFFILIATION

Thinking back to 2001, what types of programming broadcast by these stations,

other than any national network programming from ABC, CBS and NBC, do you

think were most popular with your subscribers2 (DO NOT READ LIST; RECORD ALL
PROGRAMMING TYPES MENTIONED)

MOVIES. covritviiirieieereriiee s reareessesasamesnnsens e eetvesaeeeserteatennneieesrinssettanbatatreerrt e tanenatenisetenrrinsiren

—_—

Live professional and college team sports ... et s
Syndicated shows, series and SPeCIlS ........coueimvernnierenninieinsinnes e esennniees
News and public affairs Programs ... it '
PBS and all other programming broadcast by noncommercial station _____ ........ _

Devotional and religious ProgramMMING ....ceccereeerereieieesinieaessssse e e s seese s

o N O W N

Other [SPECIFY) oot FRORU teere e oot sn et bebasr R e ,




3a.

3b.

3c.

3d.

Did you feature any programming broadcast by the stations | mentioned, other
than any national network programming from ABC, CBS and NBC, in your 2001
advertising and promotional efforts to atfract and retain subscribers or note

NS . 2 GOTOQ4

What types of programming broadcast by these stations did you feature in your
2001 subscriber acquisition and retention advertising and promotion2 (DO NOT
READ LIST--RECORD BELOW UNDER Q.3b, "UNAIDED")

(FOR EACH TYPE OF PROGRAMMING NOT MENTIONED IN Q.3b, ASK:)

Did you also feature (INSERT EACH PROGRAMMING TYPE NOT MENTIONED)
broadcast by these stations in your 2001 advertising and promotion to attract and
retain subscribers or not¢ (RECORD BELOW UNDER Q.3c, "AIDED")

You said you used (READ ALL PROGRAMMING TYPES CHECKED IN Q.3b or 3c) from

“the stations | mentioned in 2001 subscription and retentfion advertising and promo-

tion. Which of these do you feel was the most important programming type to

feature in subscriber acquisition and retention advertising and promotion? -Which

was the next most important programming type 2 Which programming type was
least important? " (RECORD BELOW UNDER Q.3d, "IMPORTANT" IN APPROPRIATE

. COLUMN. IF TWO OR FEWER WERE MENTIONED, MODIFY QUESTION ACCORD- _

“INGLY)

' Q.3d.
Rardom. Q3b. Q3c. Important
Segquence A Undided Aided  Most 2nd
{ ) Movies 1 1 1 1
{ ) Live professional and college

’ream sports : 2 2 .2 2
{ ) Syndicated shows, series and specials 3 3 3 3
{ ) News and public affairs programs 4 4 4 4
{ ) PBS and all other programming '

broadcast by noncommercial

station 5 5 5 5
{ ) Devotional / religious programming 6 6 6 6

All programming broadcast by
Canadian station . 7 7 7 7

Other (SPECIFY BELOW)

O o
O 0 00




4a. Now, | would like you to estimate the relative value o your cable system of each

type of programming actually broadcast by the stations | mentioned during 2001,
other than any national network programming from ABC, CBS and NBC. That s,
how much do you think each such type of programming was worth, if anything, on
a comparative basis, in tferms of attracting and retaining subscribers. We are only -
interested in U.S. commercial station(s) , US. non
commercial station(s) , and
Canadian station(s) ‘

Il read all the program types that were broadcast by these stations to give you a
chance to think about them; please write the categories down as | am reading
them. (READ PROGRAM TYPES IN ORDER OF RANDOM SEQUENCE NUMBER.)
Assume you had a fixed dollar amount to spend in order to acquire all the pro-
gramming actually broadcast during 2001 by the stations | listed. What
percentage, if any, of the fixed dollar amount would you spend for each type of
programming? Please write down your estimates, and make sure they add o 100
percent.

What percentage, if any, of the fixed dollar amount would you spend on (READ
FIRST PROGRAM TYPE)2 And what percentage, if any, would you spend on (READ
NEXT PROGRAM TYPE)2 (COMPLETE LIST IN THIS MANNER.)

Random : ‘
Seqguence ' Percent

(
(

) Movies broadcast during 2001 by the U.S. commercial stations | listed. ..........

) Live professional and college team sports broadcast during 2001 by
-the U.S. commercial stations ISTed. ...

) Syndicated shows, series and specials distributed to more than one
television station and broadcast during 2001 by the U.S. commercial
stations Listed. ... PR e

{ -} News and public affairs programs produced by or for any of the U.S.
commercial stations | listed, for broadcast during 2001 only by that station. ._
{ ) PBS and all other programming  broadcast during 2001 by
' U.S. noncommercial station t eeeeertersesreseesresesssesssenereeeeaeesitesrinr e nne e bees
{ ) Devotional and religious programming broadcast during 2001 by
the U.S. commercial stations isted. ...
) All programming broadcast during 2001 by Canadian station e e
TOTAL  teereieeeeeeeeeteste st et esteseeseebaebs st esss s beas et esasaaare s aeabe e e et s e e e ateas s e s e st s ab bt s e s b e she b e e st e b e et ane s

PERCENTAGES MUST ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY DO NOT.



D)

4b. Now I'm going to read back the categories and your estimates. (REREAD
CATEGORIES AND RESPONSES IN RANDOM SEQUENCE ORDER TO ALLOW
RESPONDENT TO REVIEW THE ESTIMATES.)
Are there any changes you would like to make2 (RECORD ANY CHANGES BY
CROSSING OUT ORIGINAL RESPONSE AND WRITING IN REVISED RESPONSE NEXT TO
IT. PERCENTAGES MUST STILL ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY
DO NOT.)

Thank you for your time and cooperation.







\;}

2002 SYSTEM OPERATOR
PROGRAMMING QUESTIONNAIRE
VERSION H
System Name:
City / State: '
Subscribers: . ' Remit Number

Respondent's Name:

Position:

Telephon'e Number:
Date: ‘

Interviewer:

(ASK TO SPEAK WITH SYSTEM MANAGER. IF UNAVAILABLE, CONFIRM HE / SHE IS PERSON
AT THE SYSTEM MOST RESPONSIBLE FOR PROGRAMMING DECISIONS AND ARRANGE
CALL'BACK. IF NOT, ASK TO SPEAK WITH THE PERSON AT THE SYSTEM MOST
RESPONSIBLE FOR PROGRAMMING DECISIONS.)

Hello, I'm . from . We are conducting a
short national survey among randomly selected cable systems regarding the
programming they camy. | only have a few questions.

1. Are you the person at your system most responsible for programming decisions

made by your system during 2002 or not2

YES e .o

NO oveeeiiieeeereeeererennans 2 ASKTO SPEAK WITH PERSON AT THE SYSTEM
MOST RESPONSIBLE FOR PROGRAMMING
DECISIONS. REPEAT INTRODUCTION AND Q.1.




2q.

2b.

. MOVIES i, Ceeeeeveeeressteestrttacaeaarttertttrtrttreietrn . —rayat e Teeaaaaeaerteaaeteteraaeeiatetttetteetenaattanennes

Industry data indicate that during 2002 your system corned the following broad-
cast stations from other cities:

Com/
Non/ - : INSERT DISTANT SIGNAL CALL LETTERS,
Cdall Letters Can Affil City CITY AND AFFILIATION

Thinking back to 2002, what types of programming broadcast by these stations,
other than any national network programming from.ABC, CBS and NBC, do you
think were most popular with your subscribers2 (DO NOT READ LIST; RECORD ALL
PROGRAMMING TYPES MENTIONED)

—

Live profe55|onol and college FEAM SPOTS uvvrereececierireresessr et eeeneens
Syndicated shows, series and specuols ........................... everereerreneeas et it e eataeerae e
News and public affairs programs. ......... e teeettereeeseareiesesasareseeeraareeeaaraaeesassraeetabetetsssarati e .
PBS and all other programming broadcast by nQnCOmmyercial station vevvenes
Devotional and religious progromming
All. programming broadcast by Canadian station eereerrerireresen e e o b anaan ravrenes
OEr (SPECIFY) wvuieiertercirerecinererseesmisesemessnsenssesssssssssans ettt s s an et e

00 N oA WN




s

3a. Did you feature any programming broadcast by the stations | mentioned, other
than any national network programming from ABC, CBS and NBC, in your 2002
advertising and promotional efforts to atiract and retain subscribers or note

0 YES e 1
T NO i, 2 GOTOQ4

3b. What types of programming broadcast by these stations did you feature in your
2002 subscriber acquisition and-retention advertising and promotion? (DO NOT
READ LIST--RECORD BELOW UNDER Q.3b, "UNAIDED")
(FOR EACH TYPE OF PROGRAMMING NOT MENTIONED IN Q.3b, ASK:)

3c. Did you also feature {INSERT EACH PROGRAMMING TYPE NOT MENTIONED)
broadcast by these stations in"your 2002 advertising and promotion to attract and
retain subscribers or not¢ (RECORD BELOW UNDER Q.3c, "AIDED")

3d. You said you used (READ ALL PROGRAMMING TYPES CHECKED IN Q.3b or 3c) from

the statfions | mentioned in 2002 subscription and retention advertising and promo-
<. fion. Which of these do you feel was the most important programming type to
- feature in subscriber acquisition and retention advertising and promotion2 Which
: ~- was the next most important programming type 2 Which programming type was
least important? (RECORD BELOW UNDER Q.3d, "IMPORTANT" IN APPROPRIATE
/? COLUMN. IF TWO OR FEWER WERE MENTIONED, MODIFY QUESTION ACCORD-
( """" ) *INGLY)

Q.3d.
Random - Q3b. Q.3c. Important
Sequence Unaided Aided  Most 2nd
{ ) Movies 1 1 1 1
{ ) Live professional and college

team sports S S 2 2 2 2
N ) Syndicated shows, series and specials 3 3 3 3
( ) News and public affairs programs ' 4 4 4 4
( ) PBS and all other programming
broadcast by noncommercial
station 5 5 5
{ ) Devotional / religious programming 6 6 6 )
{ ) All programming broadcast by ’
Canadian station 7 7 -7 7
Other (SPECIFY BELOW)
8 8 8 8
9 9 9 - 9
10 10 10 10




4a. Now, | would like you to estimate the relative value to your cable system of each
type of programming actually broadcast by the stations | mentioned during 2002,
other than any nafional network programming from ABC, CBS and NBC. That is,
how much do you think each such type of programming was worth, if anything, on
a comparative basis; in terms of attracting and retaining subscribers. We are only
interested in U.S. commercial station(s) . , U.S. non
commercial station(s) . and
Canadian statfion(s) '

Il read all the program types that were broadcast by these stations to give you a
chance to think about them:; please write the categories down as | am reading
them. (READ PROGRAM TYPES IN ORDER OF RANDOM SEQUENCE NUMBER.)
Assume you had a fixed dollar amount fo spend in order to acquire all the pro-
gramming actually broadcast during 2002 by the stations | listed. What
percentage, if any, of the fixed dollar amount would you spend for each type of
programming? Please write down your estimates, and make sure they add to 100
percent.

What percentage, if any, of the fixed dollar amount would you spend on (READ
FIRST PROGRAM TYPE)2 And what percentage, if any, would you spend on (READ
NEXT PROGRAM TYPE}2 (COMPLETE LIST IN THIS MANNER.)

Random - ' | O

Sequence Percent L )

( ) Movies broadcast during 2002 by the U.S. commercial stations | listed. .......... :

{ ) Live professiondl and college team sports broadcast during 2002 by
the U.S. commercial stations HisTed. ...t

{ ) Syndicated shows, series and specials distributed to more than one
television station and broadcast during 2002 by the U.S. commercial
STOHONS LHSTEA.  wovrece s

( }  News and public affairs programs produced by or for any of the U.S.
commercial stations | listed, for broadcast during 2002 only by that station. .__
{ ) PBS and dll other programming_ broadcast during 2002 by
U.S. noncommercial station r evtreeiteseesssereessesesessesessereseeissabanereasrbasneesansntteeas
{ ) Devotional and_religious programming broadcast during 2002 by
the U.S. commercial stations Histed. ....ccieviiicnncriniicennnens
( )  All programming broadcast during 2002 by Canadian station e

PERCENTAGES MUST ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY DO NOT.

N



4b. Now I'm going to read back the categories and your estimates. (REREAD
CATEGORIES AND RESPONSES IN RANDOM SEQUENCE ORDER TO ALLOW
RESPONDENT TO REVIEW THE ESTIMATES.)

Are there any changes you would like fo make2 (RECORD ANY CHANGES BY
CROSSING OUT ORIGINAL RESPONSE AND WRITING IN REVISED RESPONSE NEXT TO
IT. PERCENTAGES MUST STILL ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY

DO NOT.)

Thank you for your time and cooperation.







2003 SYSTEM OPERATOR

PROGRAMMING QUESTIONNAIRE
VERSION H
System Name:
City / State: _
Subscribers: - \ ' Remit Number

Réspondent’s Name:

Position:

Telephone Number:
Date: ‘

interviewer:

(ASK TO SPEAK WITH SYSTEM MANAGER. IF UNAVAILABLE, CONFIRM HE / SHE IS PERSON
AT THE SYSTEM MOST RESPONSIBLE FOR PROGRAMMING DECISIONS AND ARRANGE
CALLBACK. IFNOT, ASK TO SPEAK WITH THE PERSON AT THE SYSTEM MOST
RESPONSIBLE FOR PROGRAMMING DECISIONS.)

Hello, I'm from . We are conducting a
short national survey among randomly selected cable systems regarding the
programming they carry. | only have a few questions.

| 1. . Are you the person at your system most responsible for programming decisions

‘made by your system during 2003 or not?

NO e 2 ASKTO SPEAK WITH PERSON AT THE SYSTEM
: MOST RESPONSIBLE FOR PROGRAMMING
DECISIONS. REPEAT INTRODUCTION AND Q.1.




2a.

2b.

‘Devotional and relig'ious PrOGIAMIMING .eeueireueeeereirerisisresisteesrssnessstassssssissssssssessssssersssssssnn
“All programming broadcast by Canadian station  everiereveerenerineeis S A

Industry data indicate that during 2003 your system carried the following broad-

. cast stations from other cities:

Com/. v
Non/ INSERT DISTANT SIGNAL CALL LETTERS,

Call Letters Can Affil City CITY AND AFFILIATION

Thinking back to 2003, what types of programming broadcast by these stations,

other than any national hetwork programming from ABC, CBS and NBC, do you

think were most popular with your subscribersg (DO NOT READ LIST; RECORD ALL
PROGRAMMING TYPES MENTIONED) .

IVLOVIES ooiiieiiiieeseeeeectsaneeeeeeetieesesasesssassssbssanesseneassssbrnraneressssnssssnneesesss vrrenes feeeerererenrteeeesaraenennnnes

j—

Live professional and college team sports .........ovveviviniiiiine ererreereenreste e
Syndicated shows, series and SPECIALS ......oviviriecrcerinrcmi s
News and public affairs programs ... Heteesreiebeestee st eeteaeaeeareranee et e ee e s ehhesannbeenen

PBS and all other programming broadcast by noncommercial station ...

0w N o WN

OHNET (SPECIFY) oottt




3a.

3b.

3c.

Did ydu feature any programming broadcast by the stations | mentioned, other
than any national network programming from ABC, CBS and NBC, in your 2003
advertising and promotional efforts to atfract and retain subscribers or not?

NO o 2 GOTOQ4

What types of progrcmming broadcast by these stations did you feature in your
2003 subscriber acquisition and retention advertising and promotion? (DO NOT
READ LIST--RECORD BELOW UNDER Q.3b, "UNAIDED")

(FOR EACH TYPE OF PROGRAMMING NOT MENTIONED IN Q.3b, ASK:)

Did you also feature {INSERT EACH PROGRAMMING TYPE NOT MENTIONED)
broadcast by these stations in your 2003 advertising and promotion to atfract and

~ “retain subscribers or not2 (RECORD BELOW UNDER Q.3c, "AIDED")

3d.

You said you used (READ ALL PROGRAMMING TYPES CHECKED IN Q.3b or 3c) from
the stations | mentioned in 2003 subscription and retention advertising and promo-
tion. Which of these do you feel was the most important programming type to

" feature in subscriber acquisition and retention advertising and promotion2 Which

“ . was the next most important programming type ¢ Which programming type was

. least important? (RECORD BELOW UNDER Q.3d, "IMPORTANT" IN APPROPRIATE

- COLUMN. IF TWO OR FEWER WERE MENTIONED, MODIFY QUESTION ACCORD-
“ “INGLY)

Q.3d.

Random . : Q.3b. Q.Sc. Important
Sequence Unaided Aided Most 2nd

(
(

(_

)
)

)

Movies 1 1 1 1

Live professibncl and college - ‘
team sports 2 2 2 2

Syndicated shows, series and specials 3 3 3 3
News and public affairs programs 4 .4 4 4

PBS and all other programming
broadcast by noncommercial
station

Devotional / religious programming 6 6 -6 6

All programming broadcast by
Canadian station 7 7 7 7

Other (SPECIFY BELOW)

8 8 8 8
9 9 9 9
10 10 10 10




4a. Now, | would like you to estimate the relative value to your cable system of each
type of programming actually broadcast by the stations | mentioned during 2003,
other than any national network programming from ABC, CBS and NBC. That s,
how much do you think each such type of programming was worth, if anything, on
a comparative basis, in terms of attracting and retaining subscribers. We are only
interested in U.S. commercial station(s) ; ~_,US.non
commercial station(s) : ' , and
Canadian station(s)

I'l read all the program types that were broadcast by these stations to give you a

~ chance to think about them; please write the categories down as | am reading
them. (READ PROGRAM TYPES IN ORDER OF RANDOM SEQUENCE NUMBER.}
Assume you had a fixed dollar amoéunt to spend in order to acquire all the pro-
gramming actually broadcast during 2003 by the stations | listed. What
percentage, if any, of the fixed dollar amount would you spend for each type of
programming? Please write down your estimates, and make sure they add to 100
percent.

What percem‘oge if any, of the fixed dollar amount would you spend' on (READ
FIRST PROGRAM TYPE)2 And what percentage, if any, would you spend on (READ
NEXT PROGRAM TYPE)2 (COMPLETE LIST IN THIS MANNER.)

Random .
Sequence Percent .

{ ) Movies broadcast during 2003 by the U.S. commercial stations | listed. ..........

{ ) Live professional and college team sports broadcast during 2003 by
. the U.S. commercial stations Histed. ...,

! ) Syndicated shows, series and specials distributed to more than one '
television station and broadcast during 2003 by the U.S. commercial

STOTIONS | ST, weeeeeee e eeeseesteesreseseeetessssessesasasseesessasaseesesetesasstsssassstssatasesseseisnassasane ‘

{ ' ) News and public affairs programs produced by or for any of the U.S.
commercial stations | listed, for broadcast during 2003 only by that station. ._

| ) PBS and dll other programming broadcast during 2003 by
' U.S. noncommercial station e e eerereeesresEeeereeseteeeeteare et e e et s s e e bs
{ ' ) Devotional and religious programming broadcast during 2003 by

the U.S. commercial stations Llisted. .....ceveeemeveiniiiiciiiiieeeenes _
{ ) All programming broadcast during 2003 by Canadian station e
TOTAL cteeeeeceeteeee e see st teebe st e ssesas s e s s e b e sbesesan s e s e st st s et see s b a e ab A be b e e s b e s anebesbesadnsea s b e e enene s

PERCENTAGES MUST ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY DO NOT.



T
A

4b:  Now I'm going fo read back the categories and your estimates. (REREAD
CATEGORIES AND RESPONSES IN RANDOM SEQUENCE ORDER TO ALLOW
RESPONDENT TO REVIEW THE ESTIMATES.)

Are there any bhonges you would like to makee (RECORD ANY CHANGES BY
CROSSING OUT ORIGINAL RESPONSE AND WRITING IN REVISED RESPONSE NEXT TO
IT. PERCENTAGES MUST STILL ADD TO 100 PERCENT; PROMPT RESPONDENT IF THEY

DO NOT.)
f

Thank you for your fime and cooperation.
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ATTACHMENT G.
COMPENSABLE JSC PROGRAMMING ON WGN AMERICA, 2000-03




Table G-1. Compensable JSC Programming on WGN America,
2000-2003

Number of Telecasts Per Year

Programming 2000 2001 2002 2003
MLB Chicago Cubs 71 74 68 74
MLB Chicago White Sox 31 32 31 33
NBA Chicago Bulls 17 14 13 16
Total 119 120 112 123

Source: Bortz Media compilation based on Tribune Media Services program
scheduling data.
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In the Matter of Distribution of the 2000, 2001, 2002 and 2003 Cable Royalty Funds

Docket No. 2008-2 CRB CD 2000-03 (Phase II)

JSC Exhibit List

CHIBITNQ DESCRIPTIC
EXHIBIT 1 . | List of Section 111 Copyright Royalty Claims from Copyright Office (2000)
EXHIBIT 2 List of Section 111 Copyright Royalty Claims from Copyright Office (2001)
EXHIBIT 3 List of Section 111 Copyright Royalty Claims from Copyright Office (2002)

EXHIBIT 4

List of Section 11 Copyright Royalty Claims from Copyright Office (2003)







Final List
No.. Claimants Name C_ny
1 Broadcast Music, Inc. New York
-2 WSEB Television, Inc.  Erie
3 KUAT-FM “Tucson
4 LarryHamon Pictures Corporation Hollywood
5 Lawrence R. Hott 1 Haydenville .
6  * General Mills Siles, Fnc Minneapolis
7. LevyGardner-Laver Productions, Inc. ~ Beveily Hills
8 - The Lgndsburgl(."bmpanyA Los Angeles -
9 Berkow and Berkow Curriculum ngeloﬁmmt _Chico .
10 . Alied Communications, Inc. ' Santa Monica
11 Pearson Televiaj&n me. - New York -
2 Soreen Modia Ventares, LLC New York
13 KAMC Lubbock - .
14 Raycom Media (WTVM) Columbus, - .
15 KNMTTV-24 Portland "
16 ‘Benedek BroadCastlng Coxpomtmn . - Creve Coeur
17 Gilmore Broadcasting Corporation (WEHT) .- E!@nxvill'e
18" WAOW-IV ~ - ‘ Wausau
19  EWQCTVE . - _ " Davenport
20 Dallas County Conimunity College District Dallas
21 ‘S-ugar Pictures LLC S New York
22 K BIK Entertainment Inc. San Prancisco
23 Dal-Sil Kim Gibson New York -
24 AmFolc Seattle
25 . Vine's BEye Productions, Inc. Lake Forest

2000 Cable Copyright Claims

June 28, 2006

(2]
(ool
=3
[

New York

* Pennsyivania-

"Catifornia

Massachusetts
Minnesota -

California
California
New:Yor'ic_

.. New York

Texs

Goorgia
Oregon

" Ulinois’

Wisconsin

Iov'v_a

Texas

New York
California
New York

. Washington

Iilinois

Date

"Ree,

712101
Mo
7/2/01
7/2/01
72/01

751
"m0
71201
001

71201
72001,
2s/01,
6101

601
" 7/6/01
- 6lot

7/6/01 -

" l/elo1

7/6/01

601

7/6/01
7/6/01
7/6/01
7/6/01

7/6/01




No. Claimants Name
26 Lamiere Prpductions Inc.
27 Michigan Magazine Co., Inc.
28 . Spy Pond Productions
29  Educational Fﬂm Center
30 Macheil/Lehrer Productions ‘
31 Lewis Bt;a-dcastmg C6QMﬁ0£ (WLTZ) i
32 - WAFB-TV, wc
33 Publié Broadcastiog Service
34 Mac and Ava Motion Picture Productions
35  Marcus Productions Inc/Compass Entertainment
36" YamniInc.
"37  UTVofSan Franclsco, Ine. (KBHKTV)
- 38" DL TafneLTD. '
39" Lin Television Corparation (WAVY-TV)
40 ‘Post:<Newsweek Siamms, Florida, Inc. (WJXT)
" 41 - AmmmSocxetyofComposa‘s,Anthorsmd'
" - . Publishers - _
42 . .. .Quincy Broadcasting Company
43 . Midwest Television, Inc. (KFMB-TV)
44 WPSD-TV Inc.
45, WTAP-TV: ‘
- 46 ~GrcatPlamsNananal Insu'umnal'l'clcws:m .
Ll'brdly
47 Jewell Television Coxporauon (KLST)
48 Telco Productions, Inc,
49 Jayasri Majumdar Hart (Hart Films)
50 Dragon Tales Productions.lnc.
51 'Florentine Films
June 28, 2006

New York
Rose City
Arﬁngﬁn
Annandale
Arlmgton

Columbus

Baton Rouge

Alexandsi
Mon!erc'y' o

Glencoe

West Palmi Beach

San Francisco -

Los Angeles
Portsmouth
Jacksonville

"New York ‘

Q .cy
San Diego .

JPaducah .

Parkersburg

* Lincoln

San Angelo '

Santa Monica

Montrose

State

New York
Michigan
Massachusetts
Virginia .
Virginia
Georgia
Lonisiana
Virgaia

Ttinois

Pledda .
:'C- .."l.ﬁ:- ™

-

Vitginia’
Florida

Ilinois- )

" California. -

Katucky..

West Virginia .

Nebraska

* Texas

Califirni
California

Toronto, Ontario Canada

‘Walpole

NH

Date

Rec,

76101

7/6/01
7/6/01

. 7/6/01

7/6/01

. 7/9/01
" 79/01
7/9/01 .

7/9/01
719101

" usion

"0
9001

o1,

o1

" nomi

. 10/0t.

. 110/01_

_4 n0/o1-
001 . -

7110/01

" no/1
0001 -
70/01

7/10/01

nosn

'.
Ee, P

. .
g




No. Claimants Name
52 Frank ABE
53 Philomath Fllms
54 Fi'ed‘Frielidly Seminars Inc.
55 Nexstar Broadcasting of NonhM
Pennsylvania (WBRE-TV 25)
56 Pikes Peak Broadcasting Company (KICT-TV)
57  PikesPaik Brohdcaisting Company (KRDO-TV)
‘58  SILof Pennsyivania, Inc. (WICU)  °
59 Cinar Corporation :
.60 . ‘The Americain f)_ocmnmtary, Inc.
61  Time Wamer Entertainmeat Copany, Li_?. '
62 Sullivan Entertainment Intemational Inc.
6. Alvin H. Perhmutter, Tnc |
64 * Galin Productions Tnc.
65 NoeCorp. LLC. (KNOE-TVE)
66  Woodgrain Productions I,
67 Benedek Licénse Corporation (KHQA-TV),
68 Winnebago Television of Rockfrd (WEVO)
' 69 - The Ontario Bducational Commmnicasions
. Authority o
70 Recarding ndustry Association of America, Inc,
71 Coronet Communications Company (WHBE-
Tv) .
72. Freedom Broadcasting of New Yark
73 Public Affairs Television, Iuc., |
74 . Zipporah Films, c.
75 Mid State Television, Inc.
76 Porchlight Etertainment, Inc.
77 Golden Books Entertainment Group
June 28, 2006

City -

Seattle

Los Angeles
New York ‘
Wilkes-Barre

Grand Junction

Colorado Springs

Erie

Montreal, Quebec
New York 4
Burbank

Toronto, Ontario
New York . .
Winn&:eg, Mamtoba
Quircy. .

Rockford

Toronto, Ontario

'Washington

Rock Island
Schenectady
New York

. (fambﬁdge

Mansfield
Los Angeles
New York

K
-3
~
o

|

Washington
Cahfonua
New York

Colorado -
Colorado
New York

Canada
New York

. Texas

Luiici
Canada

" mmoxs )

: .lllinoi"s o

New York
New qu
Massachusetts

" Ohio

California
New York

Date
Rec..

7/10/01
7/10/01
7/10/01
710/01

7/10/01
o
71001

7110/01
7/10/01
ot

7o

711/01.
11/01

- 101
‘a1
mior

S Ty

oL

. M2601°
201

712/01 '
7/12/01
7/12/01
7/12/01

. Mot
- 71201




Claimants Name
78  Entrée Communications Ltd.
79 Northeast Wisconsin In-School
Telecompmnications
80  Western Instructional Television, Inc.
81 Slim Goodbody Corporation
82  KSLA,LIC. ‘ '
© . 83 S & S Productions, Inc.
84  NothStr Films, Inc.
85.  Stephen Segaller
8  WORRTV - ,
87  Michiana Télecasting Corp. (WNDU-TV)
. 88  Raycom National, Inc. (WXIX- TV)
8 WMTWBroadcasthoup
90  Benedek Llcmsc Coxporahon (WHSV-TV)
s1 'VHRBroadcasung of Springicld, Inc (KOLR-
™) .
92  ‘Paramount Picmm., A Viacom Company :
.93 - - Spelling Television Inc.
94  Big Ticket Productions Inc.
Big Ticket Pictures Inc. .
95  Worldvision Enterprises, Inc./Republic
Distribution Corporation
Republic Bntertainment Inc./Republic chmr&s
Enterprises, Inc.
- 96 Sullivan Broadcasting CompanleI, Inc
97 Not in use
98 _ KCTV
© 99° WWLP Broadcasting LLC .
100  Babe Winkelman Productians, Inc,
101 * Beacon Prodaction, uc.
102 . Body Electric Corporation of America
June 28, 2006

City

British Columbia

Green Bay

Los Angeles
Lincoﬁville
Shrevqpon
Toronto, Ontario
NewYork

. Princeton
. Rochester

South Bend
Cincirpati

Portland

. Harrisonburg

Springfieid

Los Angeles:
Los Angels
Los A‘ngclé -

Los Angeles

Hurricane -

Pairway
Chicopee
Nisswa
Watertown .
Orchard Park

West Virginia

Kansas City
- Massachuseits

Minnesota

New Yark

Date
. Rec,

712/01

7/1201°

7112/01
7/12/01

101
711201

7/13/01
7/13/01
7/13/01
7/16/01
716/01

- 16/01

716/01
7/16/01

ne601
76/01

16/01

“7116/01

mMnelo1

7/16(0'1

7/16/01

716/01

16/01
7116/01

Sorra?

fSuet” .




No.

103
104

105 -

106
107

108"

109

110.
111
112

113 -
114

( ) E . 115"

Claimants Name

WCHS Licensec LLC

Time Live Films/Time Warner Entertammmt
Company

Home Box Office/Time Warner Entertammmt
Company

Gr Merchandising & Licensing Corp.

Quoruzn Broadcasting of Indiana License:-
Shadetree Productions

Young Broadcastmg of Richmond, Inc. (WRIC

Stainless Broadcasting (WICZ-TV)
Louisiana Television Broadcasting, LLC .

* Freedom Broadcasting of Michigan, Inc.

Persona Grata Pr&&iiéﬁons
Journal Btoadcast Group, Inc., (WSYM)
WGCL, Irc.

“Neéxstar Broadcastmg ofJop]m, L (KSNP

116
L TV I6)

117 - Clear Chamnel Television (WHP-TV)
llg ~$TC License Compan).v (WEYI-TV) .
19 - Qno.rmc;fTexaé-I;icﬁlsq.lm (KLBK)
120 KARK, Inc.
121 . Clear Channel Television (WLYH-TV)
122  Meredith Corporaum (KPDX-TV)
123" Meredith Comorauon (KFXO-TV)
124.  KTTC Television, Inc.
125, Martha Lubell Productions
126 - Jan Krawitz
127 Hometime Video Publishing Inc.

June 28, 2006

City

Charleston
New York

New York

New Yark

' Evangville

Suttons Bay
Richmond

Vestal

Baton Ronge
Kaléunazoo )
Franmsoo
Lansing

Atlanta

Joplin

Harrisburg - .

Lubbock

Little Rock

Harrisburg
Beaverton .
Bend

Wynnewood
Stanford

State

West Virginia

New York
New York

New York |
Indiana -
Virginia

New Yark

-+ Louisizna
. Michigan.

Michigan

 Gergia

Missomi

Texas -

" Petinsitvania- -
"Oregon
" Oregon

Minnesota
Pennsyfvania
California
Minnesota

k=
]
=3
(]

|

9

116/01

" 716/01

7/16/01

W6/01
16001
716/01
7/16/01

. 601

7116/01

" T16/01

6/01
. 716/01

7116/01

aneloy’

“Tneloi
" Inefo1
“Meo1
: 7/;6/61
- “716/01

7/16/01
7/16/0}
16/01
M6/01
601
716/01




No., - Claimants Name
128 ", Fei HuFilms- _.
125;' Portfolio Projects
130 General Learning Communications
131  New Voyage Commmmications, Inc.
132 Oral Roberts 'g_vmge'lisﬁc Association
133 Coral Ridge Ministries Media, Inc, ' °
134 Fox Television Stations, Inc.
135 erhcmse,LLC
136  Fireworks EMhmg Inc.
137 Nathan Adolfson
138 . BBC Worldwide Americas, Inc.
139 Krugman Associate Inc,
140 . Post-Newsweek Statians, Michigan, Inc. .
141 Davenport Filtus a
142 ' "I‘heitsjbﬁsyiﬁht_elﬁinmthompany '
13 Young Bmadca';éiihg of Louisizna, Inc.
144  KTIV4 S

. 145 . Lumin Art Productions
146  WPCBTV - .
147 Cochran Entertainment Incorporated
148 . Lyons Partnership ..
149 BigFeats Entertaioment
150  Citadel Communications Company (KCAU-TV)
151 WKBW-TV License; Inc.
152 WCSC,Inc.-
153 Bruce Nash Entertainment
154 Meredith Corporation
155 Pcrscphon; Productions Inc.

June 28, 2006

City

Santa Barbara
New York
Northbrook
Washhgmn
Tulsa

Ft Lauderdale

Washington
Pensacola

Toronto

Los Angeles -

New York
Ariley
Detroit
Delaplage .

' New York

Lafayette

- Sioux City

Fair Oaks
Wall '
Nova Scotia
Allen

Allen’

Sioux City
Buffalo

éharlestqn
Las Vegas

Arlington

(72
-
(]
=3
]

|

California
New 'Yo.rk

. Ilknois

Oklahoma

- New York
‘NewYork

Michigan
Virginia
New Yoxk '

' Towa

California
Pennsytvania

Texas

Texas

- Iowa

New York:-

South Carolina '

Nevada

Virginia

Da

te
Rec.

—

-7/16/01

6001
7116/01
7/16/01
7115001
7/16/01
1701

M1
nin1 -
17/01

M7/01

mninet- -
718001

/o1
7/18/01

7801
‘ '..7118/01
“nsior
i/l

7/18/01
7/19/01

9001

19101

- Ui9/01
ne/01

7/19/01

mejor .
mom1

"z




Claimants Name

No.
156 - Youngstown Television (WKEN-TV)
157 Nol.in nse
158 Jefferson-Pilot Communications Company of
Virginia (WWBT-TV and NBC 12) '
159 ° Post-Newsweek Stations, Houston, LP
160 KBIR-TV Licerise, Inc. .
161" The Welk Group _
162  Benedek Broadcasting Corporation (WBKO)
163 Cornerstone Television Inc, ‘
164 Granite Broiideasting Corporation (WTVH) <
165 Major Léague Baseball Clubs (American
B mg“e) .

166 Sesame Workshop '_
167 Stadiocanal Iimage.
168 MG/Perin, Ine,
léé_WRAL—T\-IJ . o
170 Capitol Broadsasting Company, wizx)
' 171.: WEVITV
172" Our Own Pecformance Socicty
173:+ Ak Media Group, Ine. - _
174 Benedek Licensing Corporation (WTRE-TV)
175 WIBW-TV =~ -
176 - - Nexstar Broadcasting of Charmpaiga
177 Kong TV, Inc. ’
178 Kx'ng'Bmadcasﬁng Company
179 Benedek License Corporation (KAKE-TV)

. 180 Benedek License Corporation (KUPK-TV)
181 Soda Mountain Broadcasting, Inc. (KDRV & -

. KDKF)
- Juie 28,2006 -

Gity
Youngstown
Richmond

Houston

. Duluth

Santa Monica-
Bowling Green
Wall

Syracuse

New York

New York

Boulom&Biﬂancéﬁt
New York

Raleigh

Raleigh:, - -

Raleigh o

New York
Springfield
Hoffman Estates
Topeka ‘
Champign
Scatﬂe

Seafle
'Wwﬁm

Wichita
Klamathi Falls

2]
-~
A
=S
[, ]

|

Ohio

Virginia

Texas
Minnesota

Kentucky
Pesmsylvania

" NewYork
" New York -

. Néw York.

‘France .

N.ew-.‘i,.{ork' s

North Carolina

 North Carolina -
New Yok **
T Tnom

Oregon

" Iilinois
'Kanswas
ilinois

‘Washington

x{ .'- .

Kansas
Oregon -

=]
I3
fmal
t

Fl

7/19/01

7/19/01

“1/19/01
S19/01 -

7/19/01

711901
. MM

7/19/01

g1

-7/19/01.

7R20/01

70001
. 7/20/01
_7/20/01.-

7120001
7120/01

712001

“ino/01
“ 7720001

7R0/01
7120/01
7123/01
7123001

" 113001




J
No. ' Claimants Name
182 Kezi, Inc.
183  Nexstar Broadcasting fo Rochester
184 Adantic Media Group (WWMB)
185 - Woods Communication Carporation (WCOV)
186 Grand Strand Televison (WPDE-TV)
187 Saga BroZ«i_c;ls;hlg iCorporaticm' (KAVU—TV)
188  WQOW-TV '
189 AFMA Collections
190 New Line Cinema Carporation
191 Bonneville Holding Company (KSL-TV)
192 . MPIMedia Productions International, Inc..
199 h 'i'opch Mh&is, Inc.
194 Waitt Bmat_ié:asting'Cémpany (KMEG)
195" . Wood Licanse Co. (WOOD-TV)
( Y 196 - WVVA Television; Inc,
o 197 - Lincoln Broadcasting Company (KTSF) * = -
198 Children's Televisio InternationalGiad--
. Productions, Inc. '
199  WKONJc.
200, Indiaua Licensee (WTTV)
201 -ESLA o o . .
202 Beaedek License Corporaton (WSAW)
203 Beach 43, Corporation :
204  Nexstar Broadcasting of Abilene (KTAB-TV)
205  Quartet Interhational nc.
206 Big Comfy Coip.
207 Fisher Broadcasting Inc. (RATU)
208  The Christim Network, Inc.
209 Citadel Communications Company (KLKE-TV)
June 28, 2006

City

Bugene
Rochester

Conway

-Montgomery

Florence
Victoria

Eau Claire
Los Angeles
New York
Salt Lake City
New York
‘Atlanta

Sion?c Cxty )
Grand Rapids
Bluefield

" Brisbane
.South Riding

- Southfield

Shrevepart

- Wausan .

Pm:tsmouth_ .
Abilene - '

. Pearl River

Taronto, Ontario

Virginia Beach
Lincoln

New York
Georgia

Michigan

West Virginia

' Virginia

ate
eC.

7123101

=

|

kol

7123/01

" 723001

7/23/01
7123/01
123001
712301 .
123001
7123/01

- 7/23/01.

7123/01
7123/61

-'?aslbl .
R
3001
im0l
‘:""7"/23/01".

7/23/01
23001 -
7123601

' 7123/01
© 7123/01

7123/01

713/01

7723/01
7123/01 -
7/23/01
7/23/01




234-

235

Claimants Name

Citadel Connnmucauons Company (KLKN -TV) .

Family Commumcauons, Inc.

 Guthiy-Renker (WILA-TV)

Kost Broadcast Sales

National Basketball Association

l‘Ia'tio'n_al~ Football League

National Hockéy nguc

NFLFis .

Stéve Rotfeld Producums, Ine.
Transworld Inmauml, Inc., IMG Center

. WNBA Entetprises, LLC

Major Leagug Bascball Propertics, Inc.

. Television Wisconsin, Inc, (WISC-TV)

Benedek License Corporanm :
One Broadceast Cq}tq

Sinclair Television Company, Inc. (WUHE)
Overseas Filmgroup, (First Look Met.lia) .

+ Intelecam Intelligent Telecommunications

Steve White Films
FTM Productions, Inc.

- Spectacor Films
_Global Evangelism Television, Inc.

Nexstar Broadcasting of Midland-Odessa LLC
(KMID-TV) .

Carolina Capital Commumications, Inc. (WKFT-
™

Pathe Image SNC .

June 28, 2006

City

Lincoln
Pittsburgh
Palm Desert
Chicago
New York

" New York

New York
Mt Laurel
Mawr
Cleveland. -

Secaucus

" New York

Columbia .
Amarillo '
Henderson
Rochester
Los Angeles
Pa.sadmi
Stadio City

Los Angeles

West Hollywood
San Antonia
Midland

Fayetieville

(7]
2
Ll
s

Nebraska
Pennsylvania
California

New York
New York:

New Yark

New Jersey

» Ohip --

NewJersey -

New York
'W' T

- Nevada:
*- New York = -

California

C ]-E .. ':.:' : .

Texas

Texas

-North Carolina

_ Date
Rec.

723/01
7/23/01

“7R4/01

7124/01

'8/31/01

#3101

8101
1124001

714101

914101

7/24/61; )

- 7124101
- IR4/0T
754001
724001

724/01

- T7h4J01
*7h4/01 -
“-7£24/01-

" TRd/r

" 7B4/01

'--7/24'/61' .

7R4/01
2401

7/24/01

" 7401




Ng. Claimants Name

236 Capital Comnmunications Company, Inc. (WOI-
™o 4
© 237 WSJV Television, Inc.
238 SIL Northeast (WOWK-TV)
239 Nexstar Broadcasting of Wichita Falls (KFDX-
™). Lo
240- Nle;star Broadcasting of Peoria (WMEBD-TV
_ 3 - _ S
241 HMW, Ine. (WPXT-TV)
242 RSWO Television Co, Inc.
243 Cesari Response Television, Inc,
244 ... New West Products.
245 . Quick N-Brite
. 246 Richard Simmons, In,
247°Seript to Screcn Productions; Inc.
248__ - Hawthorne Commumications, kac.
249 . Genesis Intermedia, Inc.
250. Benedek ﬂcqtsc‘(?ar_p WYTV)
251 WWOR-TV,Inc . '
252 . . WDBJ Television
253, UTV of Baltimare, Inc. .
254 Studios USA Television Distribation _
/255  Jeopardy P:oducﬁoi;s, Inc.
256 Califon Productions, Inc.
257" Columbia Pictures Television, Inc.
258  Hearst Entertainment, Inc.
259  New River Media, Inc.
260 Video Vaice, Inc. (WVVELTY)
261 Queenb Television (WKBT)
Jane 28, 2006

City

‘ West Des Moines

Elkhart
Huntington
Wichita Falls

Peoria

Westbrook -
Lawton '
Scatile
Seattle
Scattle

Los Angeles
Santa Ana
Fairfield

" Van Noys

Youngstown
R@oke
Baltimore

West Hollywood
Culves City
Culver City.
Culver Cify - ‘
Ngw York
Wasﬁa.gtbn
New York

La Crosse

1=

ate

Bl

7124/01

7124101

. R4/01
7124/01

04001

" In4/01
7124/01
“Insior
Thso
501’

7125001

. bsp01. -
7725/01
" Thsior
7125/01
- 7/).5/91'

7/25/01

“185/01 .
" nsio

2125001
7125001

- 715101

7125/01
7125/01

125001

1125/01

S




No. Claimants Name _
262  Fisher Cox'un;unicau'on_s, Ine.
263 Nelvana Limited
264  Chaonel 12 of Beaumont, Inc.
265  Delmarva Broadcast Service General
Partnership (WMDT-TV) '
. 266  Channel 51 (KUSD _
267 Nortireast Kansas Broadcast Service, Inc.
(KTKA-TV)
268 B&A Productions, LLC ) _
269 Central Wyomiag College ®EWC-TV)
270 Freedom Broadcasting of Texas, Inc. (WRGB) :
271  Raycom Amerjea, Inc (KFVS-TV)
- 272 Pox Entenammmt Gtoup, Ine.
273 The Canadlan Broadcashng Corpomnm (CBC)
27;1 The Curators of the Umversny of Mlssoun
(KOMU-TV) .
275 - Indian Broadcastmg (WANE—TV)
276" Sinclair Television of Oklahema (KOKH-TV).
. 277  Nexstar Broadcasting'of the Mulwst. Ine.
(WTWO-TV 2) ,
278 Nexstar Bi:oadmsting of the Midwcst, lni:.
219 'WKOW Television, T,
280 ’Mchopolﬂ'an;(_)pﬂ'aﬁssogiaﬁon, Inc.
. 281 Bastet Broadcasting, Inc. (WYOU-TV)
282 Pmmis Television: License i Cmpnrahon of
~ Tapeka (KSNT) .
283 Intersport, Inc.
28¢  CFEntertainment, Inc,
285 WEAU-TV
June 28, 2006

Seatfle .
Toronto, Ontario
Beaumont
Orlando

_ San Diego

Otlando
Beverly Hills
Riverton
Beaumont

- Cape Girardeaun

Beverly Hills
Ottawa
Columbia .

Fort Wayne

Oklahoma City -
. Hante

St. Joseph

New York
Scranton
Topa:a

~ Chicago

Beverly Hills

' Wau Claire

California -

Wyoring..
Texas

Ontario

Missamj_

' Odihibtoa™  *

w.' S R
New York.

Minois
California
Wisconsin

Date

Rec, -

7125/01
7125/01
7/26/01

7126001

7726/01

7h6/01"

7126/01

7/26/01

skl

7/25/01
7/26/01

7126001 -
“T6/01
716001
" insei1

601

..7126/01.

{'7.1'26/0 1

" In601

7/26/01
7/26/01

7/26/01
7/26/01
27/01 -




®

No. Claiman_ts Name
286 Gréy Communications of Texas-Slie:man, Ine.
(KXI-TV) :
287  Gray Communications of Texas-Sherman, Ine.
(KBTX-TV) »
288 WVLT-TV, Inc.
289 WITN-TV
290  Gray Kentucky Television, Inc,
291  Gray Florida.Holdings, Inc.
292 KOLN/KGIN, Inc.
. 293 WRDW-TVInc,
294 Media Veature Management, Inc.
295 ABDolly, LIC
296 ‘Americin Héalth & Fitoess, LIC
297  BodybladeFae. ©
‘ 2% TesoTmdghe
(} . 299 TotlGym Fitness, LIC
- 300  American Religions Town Hall, Inc.
30'1. - . Catholic Comnmmications Corporation
30§ Caaonwoqd Chnsuan Center
303 Creashaw Chsisian Céater
. 304 Faith For Today, I_nc.l
305 Itls Written _'
306 Rhema Bible Church
307 ' Lifeintthoxd,_ch; )
308 RBC Ministries
309  Speak the Word Church Intcmational
310 Ron Phillips Ministries
311 Zola Levitt Ministries, Inc.
312 U.S. Ski and Snowbpard Association
June 28, 2006

City

Sherman

Knoxville

Elizabeth
Panama
Lincoln

Napls
West Chester
West Chester

West Chester

West Chester
West Chester

Springfield: -
~ Los Angeles ‘

Los Angeles -
Simi Vallcy

. SimiValley

Fenton
Grand Rapids

" Golden Valley

Dallas
Park City

Okdahoma - -

chhlgan
Minnesota .‘

Tennessce

" Texas

Utah

Date.
Rec,

7127/01

01

727/01

7127001

701
727/01

727/01
7727/01.
01
7127/01,

, T27/0%
. 727001
127101

7101 -

" TRI01-

27001
me1
01

- 1701

7721/01
mw .
7/27/01
727/01

%27/01

7/27/01

" In01

7127/01




Y

No. Claimants Name
313 - Jalbert Productions, Inc,
314  Amazing Facts, Inc.
315 Big League Golf; Inc.
3 l§ Devine Bntertainment Corporation
317  Intemational Telecommunication Services, Inc.
(318 Nexstar Broadeasting of Ene, LM (WIET-TV)
© 319 Devillier Donegan Enterprises '
320 ° National Broadcasting Company, Inc.
321 Food For Though Productions
322 Station Ventare Operations (KNSD-TV)
323  Station Venture (:;pcraﬁons (KXAS-TV)
324 Brimingham Broadeasting (WYTM-TVY, Inc
325  National Broadcasting Company, Inc. (WNRC-
™ o ‘
'326  Outlet Broadcasting, Inc, (WCMH-TV)
q 1 327 . Outlet Broadcasting, Inc. (WVIT-TV)
( 328 Outlet Broadcasting, Inc, (WJAR-TV)
39 NBC Subsidiary (WRC-TV)
330 NBC Subsidiary (WMAQ-TV)
331 .. NBC Subsidiary (RNBC-Tv) |
1332 NBC Stations Managemmt. Inc. (WCAU-TV) :
333 Morgan Creek Ptoducuons,lnc .
. 334 Gocom of Joplin License Sub (KOD_E-TV)
335 Emmis Commmaications (WLUK-TV)
336  Forum Cammnnic‘aﬁoqs '
337 Tall Pony Producﬁops
338 TVA Intemational Distribution Ine.
339 Griffia Entities (KOTV)
- 340 Capitol Broadcasung Company, Inc, (WRAZ)-
Jane 28, 2006

City

Huntington
Rockiia
Maitiand
Taronto, OMO
Pleasant Gap

" Erie

New York
Makanda

San Diege *

Fort Wortlg

Brimiet

New quk

Columbus

WtstHartford
Washingtan:
Chicago .
Butak. -
Bala Cynwyd. -
Butbank. "
Joplin

Fargo

Matibn
Montreal, Quebec
Tulsa

Durham

2
[
-
o

|

New York
California
Florida

Permsylvania
Pennsylvania
pc '
New York

" Dlinois

California
Texas
Alahama
ﬁgw York

Ohio

* Connecticut

Rhode Island

De. -
lfinois - .-

Pennsylvariia -

Missouri
Wisconsin
North Dakota
California
Canada
OHainmna .

North Carolina

. TR7/0¢

727001 -
7127/01
72701
27/01
7127/01
712701

“7R27/01
Il
 Tr01
| IRT01

vt

727/01

“IR27/01

727/01
701
R0
7001
7/;'7/01

_7R101

7101

- 12701

7127101

" 27001

7R7/01 -
727/01




’ oS

No,  Claimants Name
341 ' Benedek Hcensg Corporation (WIOK-M
1342 Multimedia ‘En‘tafainmcnt, Inc. (WGRZ-TV)
343  KXTV, Inc. _
344 Gannett River States Publishing Corp. (WIXX-
(345 .Gannett.Paciﬁc Corporation (WBIR-TV) o
346 Gannet Georgia (WMAZ-TV)
347  Gannett Georgia (wxm-Wp
'348  The Detroit News, Inc. (WUSA-TV)
349 Arkansas Television Con;pany(mv-m. -
350  WKYC-TV, Inc. .
351 Pacific and Southem Company, Inc. (WTSP-
™ ' ,
352" Pacific and Southen Company, Inc. (WLTX-
353 Pacific and Southem Compan, Inc, (WLBZ-
354 . Multimedia KSDK, Inc. .
355 Multimedia Holdings Corporation (WTLV-TV)
356 Multimedia Holdings Corporation (KUSA-TV)
357 Mulimedia Holdings Corporation (PNX-TV)
358 - Multimedia Holdings émporaﬁm (KARE-TV)
359 The Audio-Visual Copyright Socxetyhmxted
(Part 1 0f2)
360 ‘The Andio-Visual Copyright Society Limited
(Part20f2) -
361 . The Sunmmit Media Gﬂmp, Inc,
362 . Tennessee Ernie Ford Enterprises
363 KSKN Inc.
364  TonyBrown Productions
365  National Bgskéth:iu Association
June 28, 2006

Meridian
Arlington
Adington
Arl.ington

Arihg!bn )

Arlington
Arlington
Arlington
Arlington
Atlington
Arlington .
Arlington
Arlington
Atlington
Atlington

Artirigton
New South Wales

New South Wales.

New York
Nashville
Spokane
New York
New York

Virginia
Virginia
Virginia
Virginia
Virginia
Virginia -
Virginia

Virginia

Virgini

Virginia

Virginia
Virginia
Virginia

" Virginia

New York

Tennessee

Washington

New York
New York

Date
Ree.

712701
7/27/01
7127/01
7127101

" IR701

7701
R17/01

‘ 712701
01

7127/01
7/27/01 '

7f27/01 :

12701

7/127101

7/27/01
7/27/01
7/27/01

o

7727/01
7701
7/30/01
7/30/01
7/30/01

7/30/01
7/30/01




No. Claimants Name
366  National HOcke-y League
367  Sports Legends, Inc. .
368 KrvQ caﬁmmﬁcaﬁqns, Ine.
369 Quorum of Missour (KDEB-TV)
370 WTVG, Inc. '
371  Flint License SubmdlaryCorp (WJRT-TV)
'3.72 ABCHoldmg Conipany Ing, (KABC -TV)
373 ABC Holding Company[nc (KFSN-TV)
374 " XGo Telev:mm, Inc.

375 - KTRK Television, Inc
376 WwLsS Tclcwsmn, Inc

- 377" ABC, Inc. { (WTVD)

378 A&x;hw.OWPvn'
379  American Bmadcastmg Cotipanies Ing,

- (WABC-TVY

380 - KV3, .
'38511' OrangeGlo - .
L7 Raycom Media, fnc. kwoxo-rV)
383 - *Raycoin Media, tnc, (WUAB-TV)
384 ThernChmmmw(KHHIWD _
385 Spokane Telévision, fne (KXLY- 'l'V)
386  Westermn lntunahonal Syndlcauon
387 KEVN Inc, &IVV- “TV) |
388 Yotmg Broadmsung ot'Grec.n Bay, Inc,
389 ' Buena Vista Television

4 Walt stncy Television
390  Sinclair Acqnim‘tion_IV (WICD)
391 Sinclair Acquisition IV (WICS-TV)
392 KEVN I, (KEVN-TV)

A.hmc 28,2006 -

New York
Ardmore
Billings
Springfield
Toledo
Fling

Los Angeles
Fremo

San Francisco '

Houstan‘
Chicago -

. Philadelphia

New York

Springfield -
Ségt(le ‘

. Cleveland

Idaho Falls
Spokane

" Los Angeles

Rapid City
GreenBay
Bu_r!:ank

Champaign
Springfield
Rapid City

2
8
o

New York
Pennsylvania
Montana
Missouri
Ohio .

Califomia

- California.

Hlinois

 North Cazolina: -
Pennsylvama .
New York

m

Washington

.. Ohio"
- Ohip -

Washington )
California

South Dakota

Wi .
Californiz

" Dlinois
Itinois

South Dakota

Date
R

730/01 .
2130/01
7130/01

. 730001

730001

. 730001

7/30/01.
7/30/01

- 730001
* 7130001
" 30/01

7/30/01
" 7/30/01

7/30/01

7/30/01

" 70/01

7/30/01 :

" 730/01
7730001 -

7/30/01°

1130001
7130/01

130001

7/30/0%

2/30/01
7130/01
7/30/01




)

No. Claihzan_ts Name
"393  Young Broadcasting of Knéxville, Inc.(WATE)
394 King Broadcasting Company (KREM-TV)
395  Oregon Tcl_evision, Inc. (KPTV)
396 KOVli-TV. ’
/397 SESAC, Inc.
398 Eumpm?'(smr&u.‘st Pictares) = -
399  ACME Texevism'acpm-w)'
400  Blackside, Inc.
401 " National Geographic Television Inc: (NGT)
402  Liberty Broadmstmg Network, Inc.
403. . -Nexstar Broadcasting of Louisiana (KTAL-TV)
404 Altbritton Communi¢ations Company (W)LA-
405 Crystal Cathednanustms
| 406" WSET Incorporated
407 . KTUL -
408 .RATY .. 0
409 Harrisburg Television, Inc: (WHTM-TV)
1410 | Alabama Inc. (WCFT-TV) '
a1l Alzbama Inc. (WISUSTV) . o
42 . werv - '
413 WBGH-TV
414 - WIVT-TV. .
415 Hashro, Enc.
416  Cable News Network
417 CBS Broadcasting Inc. .
418 Emmis Television Broadcasting (KGUN)
419 DIC Entertainment )

June 28, 2006.

City

Knoxville

- Spokane

Portland. .
West Sacramento
New York
M.mlo'Park .

St. Lonis

Bostan
W&shingtpn )
Lynchburg
Shreveport-

Wm_'

Garden Grove -

" Lynchburg

Tulsa
Little Rock
Hairisburg

- Birmingham
. Birmingham

Charleston
Binghamts

" Binghamton

Pawincket
Atlanta
New York

. Oregon

California
New York

‘ Missouri -

Massachusetts

Virginia-

Louisiana

Cali 5
. Vi P

Oklahoma

Pemsylvania
Alabama

. Alabama

New York

New York -

Rhode Island

. New York

=]
=
I

f

7/30/01
7130001
730/01
730001
7130/01-
7130001

7130601

7/30/01

730001
7/30/01

7/30/01
7/30/01

-7/30/01
" 7/30/01

. 7/30/01,
- 7130/01.

7/30/01 -
730/01

. 1001

7/30/01
7/30/01
7/30/01
7/39/01

" 7730001

713001

7730/01

7/30/01




No. ' Claimants Name
420  Preedom Broadcéstﬁg of Tennesse, Ing.
(WTVC) . '
421  KTBS, Inc. - .
‘422 Benedek Broadcasting 'Corporation (WOWT-
V)
423 Thomsa Broadcasung Company (WOAY)
424 | ) Umte_d Television, Inc,
425  Magjorie Poore Productions Ine.
426 The Carsey-Wemer Company .
427 Nexstar Broadcasmlg of Beanmont-Port Arthur
428  Smith Televison Group, fnc. (KlMO)
2 wsaz g
430 National Collegiate Athletic Association
%1 The Hearst Conporation WMOR-TV Campany
42 Hearst-Atgyle Telovision, Inc,
433 Chanpel 49 Acquisition Cmpommm
434  Fox Fannly Worldwide, Inc '
435.  WFMI Televxswn, Inc
. ;83 6 T D Jakes Ministries
437  CFTelevision Ine, ~
438 Rusher Entertainent”
439 WsISTV . . - _
440 Media General Commaurications, i,
441 Media General Holdings of South Carolina
(WBTW) |
442 Media General Broadcasting (WSPA-TV)
443 Media General Broadcasmng (WNCT-TV)
44 WHLTLTV
45 WLEX-TV
June 28, 2006

Chattanooga

Shreveport
Omaha

. OakHil
' San Antonio

San Francisco
Studio City
Port Arthar

Apclioragc
Huntington
New York
New York
Hampton
Los Angeles

Youngstown

Dallas

Montréal Québiec

Roancke
Chsiﬂanooga
Florence

Sp;rﬁnbmg

Greenville

" Hattiesburg

Lexington

State

Tennessee

Louisiana

,Nc-braska

West Virginia

Texas

Texas

Alaska -
West Virginia
New Ymk .
New York

Virginia
Califxrnia
Comio -

Texas,
Canada

Virginia
Tennessee

" South Carolina

South Carolina
North Carolina

][L . ;]Jl.
Kentucky

Date

=<

- Ree,

7/30/0%

7/30/01
7/30/01

730001
7/30/01
731001

73101 -
713101

753101

731/01

731001
‘_, 731/01

73101
731001

131401

731/01
731/01
131/01 -

73101

7/31/01

7/31/01

7131/01

7/31/01

L3 101

7/31/01




Ne.

446 .

47
448
449
450
451
452
. 453
454
455

456
457

458
459
460
461

462

463

464
465
466
467

- 468

469
470
471

Claimants Name

WITV-TV
Media General Broadcasting, Ine. (WTVQ-TV)
Media General Broadasting Inc. (KWCE-TV)
Media General Broadcasting Inc, (KBSH-TV)

Media Gmcra! Broadcasting Inc. (KBSD- TV) )

-KIMT-TV

Media General Broadcasting Inc. (WNEG-TV)
Tampa Television, Inc. (WFLA-TV)

‘Media General Operations, Inc. (WKRG)

Sange de Cristo Commmucahons Corporation
(KOAA-TV)

KATC Cormmumications, Fnc.

‘Sawtooth Camunmmhon, Inc. (K[VI

Television)
K’I‘VQ Conm;g:iications, Inc.
KTVU

A Broadcast Dcvclopma:t Corp. (KAMB- TV)

KTVU Partnership (KTVU-
Entu‘prlss .

WTOV-TV Holdings, Inc.

KIRO, Inc.

WPXI, Inc
WFTV, Inc.
WIAC-TV

Miami Valley Broadmtmg Co:poxatlon
(WHIO-TV)

WSOC Tclevns:on, Inc.
Geargia Television Company (WSB-TV)
KTRE-TV Channel 9 Cosmos Bmadcasung

'KLTVTVChannd7CosmosBroadusung

June 28, 2006

City

Jackson
Lesngion
Wichita
Hays

. Dodge City

Mason City
Toccoa

Tampa

Mobile

Colorado Springs

Lafayette
Nanpa-

Billings

San Jose

Reno

Stenbenville

- Seattle

Pittsburgh

Johastown
Dayton

Pollok
Tyler

‘Pucble

Louisiana

) ldabo .

Moaittang '

Califomia
C rﬁ .- "

dhio

Pdmsylvmial‘ .

_Ohio ’

Northi Carolina

Georgia

Texas

Texas

Date
Rec,

31/01

‘ 101

731/01
731/01

B0

7R1/01

" 31501

7531/01
31/01

. 7/31/01

LBYOL_,
. 3101

713101
T I
o1

131/01

731001

7731/01
73101
I131/01
7131/01
131001

731101
731501
73101
101




No.

472 -

473
474
475
476
477
478
479
480
481
482
483
484
485
486

q _ © 487

Claimants Name

KCBD-TV Costmos Broadcasting |

The Liberty Corporation (WAL-TV)
WTOL-TV Cosmos Broadcasting

WLOX-TV Cosmos Broadcasting

Liberty Corporation (WFIB-TV)

WSF’[—'_I'_V Cosmos Broadcasting Corparation,
Cosmos Broadcasting Corporation (WIS)_
Cosmos Broadcasting Corp. (WAVE 3 V)
Cosmos Bmadmsung Corporation (KPLC-TV)
KAIT TV, Cosmos Broadcasting Cororation
Century Develdpment Corpotation (KGNS-TV)
fdaho Independent Tele;u'sion (XTRV)

_WDRE-TV
WIATTV -

Lima .Counnunimﬁons Corporation (WLIO)

) Family Worship Center Church, Iug.
e 488 KSKNIe.
489 King Broadqas:&IgConmmy(imaM-m.
450 WWI,TV, Inc. '
491 . Belo, Inc. (KTVK)
, 492 . Belo Kentucky, Inc. (WHAS-TV) _
;193 . WFAA-TV '
454 WCNCTV, Inc/NBC6
495  KVUE-TV, Inc.- :
496 Kﬁgérmdcaéﬁxngcmﬁny(lcrvn.m
497 KMOV-TV, Ing,
498 KHOU-TY :
499 thBtoadcastfn'g Company (RGW)

June 28, 2006

city
Lubbock -
Albany
Toledo
Biloxi
Evansville

' Montgomery

Colurnbia
Louisville
Lake Charles
Jonesboro
Laredo
Nampa
Louisville -
Binningham
Lima

Baton Rouge
Spokane
Spaéané
New Orl@

- Phoenix -

.I' - llle
Dallas

" Charlotte -

Austin

" St Louis
‘St Louis |

Portland

_Ohio-.

Mississippi

" Indiana

Alabams
South Carolina
Reatucky
v

Texas
Idaho -

‘Kentucky

Alabama |
Ohio
Louisizna
Washington
Wash?ngton
Louisiana

~ Arizona

Kentucky
Tous
North Carolina
Texas
Missouri
Missouri
Texas

Oregon

-D

ate
Rec.

713101

31101
73101
73101
73101
7/31/01
7131/01
731/01
731/01
731401
7101
31001

“IB1.401

3101
131/01

“invor

B
73101 .

- 31001

3101

131061
w101
ik
1101
3101
731001
73101
731401




No. Claimants Name
500, KENS-TV
501  National Public Radio, Inc,
.502 HSN LP, Home Shopping En Espangol GPand -
ASTLIC . .

503  KMEX Licanse Partnership )
504 Univision Network Litited Partnership
505  Seripps Ho@d Broadcasting Company
506 WLTV uémsefarmaship
507 ' WXTV Licmse.Pannetship

| 508 - JDG Television, Inc. (KFAA-TV)
509 DG Television, Inc. (KPOM-TV)
510 Red River Broadcast Corp (KDLT)
s11 -gedmvaarogdmcmacvnjg) '
512" Griffin Batifies (KOTV)
513 Griffin Entifies (KWTV)
514" Eagle Communications, kic. (RCFW-TV)
515 Eagle Commmnications, Inc.
516 WDIO-TV

517 KAALTY
518 KOBTV
519 WDIO-TV ,

(520 KSAX-TV, lno. (KRWE TV)
521 KSAX-TV,Inc. o

'522  Hubbard Broadcasfing, fic. (KSTP-TV)

523  KOB-TV _ . |
524 Hubbard Broadcasting, Inc. (WNYT-TV)

. 525 Hubbard Broadcasting, Inc. (WHEC-TV)

. 526 Stanley S. Hubbard Revocable Trust (KOBR-

V)
June 28, 2006

City

San Antonio

" Washington
St. Petersburg

Los Angeles
Los Angeles
Chcimmﬁ
Los Angeles
Los Angeles
Fort Smith

- Fort Smith

Sionx Ralls
Fargo

1\1]53 .
Oklahoma City
Kalispell

St. Paul -
Austin

St. Panl

-5t Paul

St. Paul

St Paul

St. Paul
St Paul

-S¢. Paul

St. Paul
St Paat

Florida

Minhesou
Minnesota
Minnesota

Minnesota

Minnesata

" Date

Rer,

/31/01
731/01
731/01

7/31/01
31/01
7731701

731/01
131/01

7/31/01

1oL
" 5101
v
310y
st

731/01

1101
ot

731/01
7131/01
31/01

131/01
0
" I8

711101

73101

731/01

R




M’; Claimants Name

527 New Yoik Times Management Services (WHO-

528  New York Times Management Services

" (KFOR-TV)

529 New York Times Management Services
(WTKR)

530 NEqurkTﬁnsMarlaganmt Services

531  New York Times Management Services
(WNEP-TV) e

332 WNEP-TV (WQAD.TV)

533 - New York Times Management Serviges

© (WREG-TV)

534 “New York Times Management Services
(WHNT-TV) - :

535  California Broadcasting Iy, (KAEF)

336 California Broadcasting, Inc, (KRCR-TV)

537 WAGM Television - )

538 Appalacian Broadcasting Corporation (WCY.
TV) Channel 5 R -

539 Abil&o-SwMBioadmsﬁngCo. (KTXs-

540  WHDH-TV , .

541 Smbeam Television Corporation (WSVN)

542 KERO-TV . . |

343 McGraw-Hill Broadcasting Company, Inc.

544 KMGH.-TV ' '

545 McGraw-Hill Broadeasting Company, Inc,
XGrv) . '

546 Notinuse

547. WBNS-TV

548 VideoIndiana, Inc. (WTHR-TV)

June 28, 2006

- City

Des Moines
Oklahoma City.
Norfolk
Fort Smith
Moosic
Moline
Metuphis
Huntsville
Eureka
Redding
Presque Isle

Bristol

Abilene

Bakersfield

', " Indianapolis

Denver

" SamDiego

‘Colmmbus
lndxanapohs

Pennsylvania

linois

Tmncssee:

Califu
California

Virginia

Texas .

California

. Colorado
Califomia

Ohio

————

R

st

bate
ec,
7131/01
7/31/01
73101
7/31/01
73101

713 1/0.1 :

.30

731001

81401

3 101

“1B1/01

MU

. M8101

3101 -

o1 :
7/‘3.1/01"": ‘
31001

3tj1 |

7/31/01

31/01
7/31/01




No. Claimants I_Va'me
549 SFM Entertainment
50  Dick Clark Productions, Inc. .
551 PM Entertainment Group Inc.
552 Notinuse
553 Ageacy for Instmchonal Technology .
554  WPGH-TV °
555 KSEE Licensee, Inc.
556 Community Broadcasting Secvice (WABL-TV) ~
557 * Quorum Broadéasting of MD (WHAG-TV)
558 SULof California &SBY)
559  Consortivm for Mathematics and its
) Applications Ine.
569' _Cambridge Studios Inc.
561  SILofKansasCorp.
562 Peak Media of Peunsytvania (wwcp)
561 WKRCTV ‘
564 Beumis Television Broadcasting (KOIN-TV)
565 Clear Channel Jacksonville (WAWS)
566 Clw Channel Jacksonville (WTEV)
567 'Enmu'relmsxoanadcasmg(W'Im -TV)
‘568  SitandBeFit
569 "sn. Northeast (WBNG-TV)
570 Classic Media
571 " Holston Valley Broadcastmg Corpmaum
-(WKPT-TV)
572 United Communications Corporation (KEYC-
573 -Agple Valley Broadcasting Iic. (KVEW)
574~ Bastet Broadcasting, Inc. (WFXP-TV 66)
June 28, 2006

- City

Ne\v_/ York
Burbank -

" Los Angeles

Bloomington
Pittsburgh

Fresno

_ Bangor

Hagerstown .
San Luis Obispo

Arlinéton .
Wichita

Johnstown
Cincinnaﬁ

'Pmﬂmd -

Iaclrsonville -
Jacksonville
Tere Haute
Spokane
Jobason ity
New Yook
Kingsport

Mankato

‘Kemmewick

Erie

2
-
Iy
~
[

|

New York
California

. California

Wash:hgton
Pamsyivmia

_ Date

Rer.

7/31/01

3101
31001

7131/01
7/31/01
7/31/01

- 3101
73101

73 101

. 811/01-

8101
'8/8/01
8101
.8y -
8/

§/1/01

8/101

8101
8/1/01.

8r/01
82/01
"812/01

8/2/01
8/2/01
8/2/01

Tt




No. Claimants Name
575 KHQ, Iicorporated
576 " Quincy Newspapers, Inc (WREX-TV)
577 WHNS-TV Meredith Corporation
" 578 Not in use
579 Hallmark Entertainment Distelbuton, o,
580  Genesis Distribution Inc,
581  Tribune Television Holdings Inc.
582  Tribune Enwminmmt'Caﬁ:pany
583 Tribune Television Company (WTIC-TV)
584 WPIXInc.
' 585 KTLA Inc.
586  Tribune Tclewsum Cﬂmpany (WPHL-TV)
587 - WLVI Inc
588 KHWB, Inc. )
589 Tribune Tclevx'sio’ri New Orlmns,"lnc. '(WNOL-
590 Tnbune Television New Orleans, Inc. (WGNO)
591 KWGN Inc.
$92  Channel 40, Iic. (KTXL)
593 - WGN Continental BerCash'ng Company
< (WGNATV) -
594 Tribune Telcvmcm Northwest Inc. . (KCPQ) -
‘598 Tribnne 'relev:smn Company (WPMT)
596 'Ih'bvme Telcvnsnon Company (WXIN)
597 - Modern Entu‘lammcnt Ltd.
598 WSBT Inc.
599  Studio Miramar
600 The Goodman Group, LLC
601  Westwind cmicaﬁom (KBAK)
Jme 28, 2006

City

Spokane
Rockford
Greenville

New York

- I.o.s Angeles

Grand Rapids
Los Angeles
Hartford
Nei York
Los Angeles

" Philadelphis *

Boston
Hous_tmi .

. New Orleans

New Orleans
Englewood
Sacramentn
Chicago -
Sea_ttle

York -
Indianapolis

.Enci'no
South Bend -

- San Prancisco

Bethesda
Bakersfield

South Carolina

New York
California
Michigan
Catiffraia
Connecticat
New York
California
Pennsytvania

Masééch\isds

Texas
Louisiana

Coloradp -
Hlinois

' Washhéton

Pennsytvania
Indiana
California .
Indizna

"California

Maryland
California

- 87201

8/2/01
8/2/01

" 8s01

sl
5/2_./01
8/2/01
8/2/01
8/2/01
8/2/01
&/2/01

812101
8/2/01
8/2/01

872001

8r/01
82001
812/01
8/3/01
8/3/01
83/01

. 8/3/01

8/3/01




No. Claimants Name

602 STC License Company (KFYR-TV)
603  Benedek License Corporation (KAK-TV)
604  STC License Cotnpany (XACB-TV)

605 .STC- License Company ('KREC-TV)
606  STC License Company (KMOT-'I'V)

607 - Filmopuon Intunauonal

608 Worldwide Subsidy Group/b:dcpmdmt
Producers Groups :

609 STC hcensmg_ Company (KVLY-TV) :

610 STC License Campany (WUPW)

611 Lions Gate Entertainmicat Corp.
612 Artist Collections Groups/Worldwide Group

613  Granite Bmadmsung Corpomtum (WEEK v
25) -

614  Together Again Video Produictions, Tné.
615 Post-Newsweek Stations (KSAT-TV)

616  Young Broadcasting of Nashville, Inc. (WKRN-

617 Post Newsweek Stitions Florida, Inc, (WPLG

618 Baistern North Carolina Broadcasting Corp.

619  Cinenova Praductions, Inc.

620  Combined Commmications Coxpomuon of
Oklahoma (WZZM)

621- KCOP Tclmswn, Inc.

622 Productions Zone 3 Inc.

623 Tribune Television Company (KDAF)
624 WPTATV o

625  CS Associates

June 28,2006 .

City

Bismarck
Wichia
S‘an Angelo
Abilene
Minot

Westmount, Quebec

San Antonio

Fargo

Toledo

Taronto, Ontario
Bevaly Hills

" BastPeoria

Pacific Palisades’

S;:n Antonio
Nashville

Miami

New Bem

. Toronto, Ontario

Grand Rapids

Los Angeles

Fort Wayne
Lincoln

tate

Notth Dakota

Texas

Texas

North Dakota
Canada

Texas

North Dakota
Ohio

California

Ilfinois

; Texas .

Teomessee”

North Carolina

Canada ‘

Quebec
Texas

Massachusetts

Date
R

8/3/01
8/3/01
8/3/01
8/3/01
83101
83/01
8/3/01

8/3/01
&hi01

. 830
- 8/3/01

8/3/01

+8/3/01

843/01
8/3/01-

- 718001

8/2/01

8/3/01
8/3/01

8/2/01
7120/01
7/31/01
8/6/01
81301




& Claimants Name

626 ° Wamer Bros
Lorimar Co.,
The WB Network. .
Turner Entertainment Co,
H-B Distribution Co.
Tumer Pictures Group, Inc.

Universal Wrestling Corporation (wWCcw) .

TNT Productions, Inc.
TNT Origaials, Inc.
Techwood Productions, Inc.

Tumer Original Productions, Inc.

CNN Newsource Sales, Inc.

Castle Rock Entertainment, Inc.

CNN Productions, Inc,

American Lebanese Syrian Associated
Charities/St. Jude Children’s Research

Hospital

627  Keller Bntertainment Group, Inc.

Conan Properties, Inc. and CE
American First Run Stadios

June 28, 2006

L,

City

Burbank

" Sherman Qaks

State Date
Ree.

Califomnia 8/2/01

California 8/6/01










Y
2001 Cable Copyright Claims
Final List
Date
No | Claimant's Name City State Recvd.
South Carolina Broadcasting Partners '
1 WOLO-TV Columbia‘ South Carolina 07/01/02
2 WBKO , Bowling Green | Kentucky 07/01/02
3 Bonneville ilol_ding Company KSL-TV Salt Lake City Utah 07/01/2
Young Broadcasting of Davenport
4 -KWQC-TVé6 X _ Davenport Towa 07/01/2
5 WTVM-TV ‘ Columbus Georgia 07/01/02
6 WREX Television, LLC ‘Rockford Illinois 07/01/02
7 Alvin H. Perlmutter, Inc. . New York New York 07/01/02
8 Apostrophe S. Productions New York New York 07/01/02
9 | Removed ' ' |
TN, 10: ] Galan Productions Inc. . Austin Texés - 107/01/02
(\/> 11 | Dallas County Community College District Dallas : Texas 07/01/02
12 | VHR Broadcasting of Lubbock Lubbock Texas 67/01/02
Young Broadeasting Richmond, Inc. dba
13 | WRIC-TV ' Richmond Virginia 07/01/2
14 | KBIR-TV License Inc. - Duluth Minnesota ° 07/01/02
15 | Sit and Be Fit Spokane Washington -07/01/02
16 | Broadcast Music, Inc. (BMI) New York - New York 07/01/02
I 17 | Stephen J. Cannel Productions, Inc. Hollywood _ | California 07/02/02
Great Plains National Instructional Television | . -
18 | Library - Lincoln Nebraska 07/02/02
Kenneth Lauren Burns
19 | - Florentine Films Walpole N Hampshire 07/02/02
20 | Educational Film Center ' Annulate Virginia 07/02/02
UACARP \Claims \CABLE200L official.wpd 1




2001 Cable Copyright Claims

Final List
Date

No | Claimant's Name City State Recvd.

Gannett Co. Inc.

- Arkansas Television Company KTHV-TV

- The Detroit News, Inc. WUSA-TV

- Gannett Georgia, L.P. WXIA-TV

- Gannett Georgia, L.P. WMAZ-TV

- Combineéd Communications Corp. of

Oklahoma WZZM-TV

- Gannett Pacific Corporation WBIR-TV

- Gannett River States Publishing WIXX-TV

- KXTV, Inc. :

~Multimedia Entertainment, Inc. WGRZ-TV

- Multimedia Holdings Corp. KARE-TV

-Multimedia Holdings Corp. KPNX-TV

- Multimedia Holdings Corp. KUSA-TV

. - Multimedia Holdings Corp. WTLV-TV

~Multimedia KSDK, Inc. KSDK-TV

- Pacific and Southern. Company, WLBZ-TV

- Pacific and Southern Company, WLTX-TV

- Pacific and Southern Company, WTSP-TV .
21 | -WKYC-TV McLean Virginia 07/02/02
22 | Zipporah Fiims, Inc. Cambridge Massachuse 07/02/02
23 | Fred Friendly Seminars, Inc. New York New York 07/02/02
24 | Western Infernatiqnal Syndication Los Angeles California 07/02/62
25 | New River Media ' Washington DC 07/02/02
26 | Thomas Broadeasting Company WOAY-TV Oak Hill Wrest Virginia 07/02/02
27 { KTBS-TV,Inc. KTBS-TV Shreveport Louisiana 07/02/02
28 | Pikes Peak Broadcasting Company KRDO-TV | Colorado Springs Colorado 07/02/02
29 | Pieri & Spiing Productions & Parker L. Payson | Fairhope Alabama 07/02/02
30 | Winnebago Television, WTVO Rockford Tllinois 07/02/02
31 | WGEM Television Quincy Tllinois 07/02/02
32 | Steve Rotfeld Productions, Inc. Bryn Mawr Pen.nsylvania 07/03/02
33 | National Hockey League(Game) New York New York 07/03/02
34 | SEX Television ‘Washington DC 07/03/02

UACARP \Claims \CABLE2001.official.svpd 2




2001 Cable Copyright Claims

Final List
Date
No | Claimant's Name City State Recvd.
35 | National Football League (NFL) New York New York 07/03/02 |h
36 | National Basketball League NBA (Game) New York New York 07/03/02 | h
37 | WNBA Enterprises, LLC WNBA (Game) Secaucus New Jersey 07/03/02 |h
38 | NFL Films Mt. Laurel New Jersey 07/03/02 | h
39 | Guthy-Renker Palm Desert Californié 07/03/02 | h
40 | Kost Broadcast Sales Chicago Illinois 07/03/02 | h
41 | Persephone Productions Inc. Arlington Virginia 07/03/02 |h~
v 42 | SIL of Pennsylvania, Inc., WICU Erie Pennsylvania 07/03/62 |e

43 | Benedek License Corporation WHSV-TV Harrisonburg Virginia 07/03/02 | e

Trustees'of Columbia University in the City of

New York d/b/a Columbia University Media & ‘
44 | Society Seminars New York New York 07/03/02 | e
45 [ Lumiere Productions, Inc. New York Néw York 07/03/02 | e
46 | Michiana Telecasting Corp. WNDU-TV South Bend Indiana 07/03/02 | e
47 I Young Breadcasting of Knoxville, Inc. WATE | Knoxville Tennessee 07/63/02 e
48 | Young Broadcasting of LA, Inc. Lafayette Louisiana 07/03/02 | e
49 | Benedek. License Corp. WTAP-TV Parkersburg West Virginia 07/03/02
50 | S&S Productions Inc. Toronto, Ontario Canada 07/04/02 | e
51 | Pioneer Living Corporation Hampstead Maryland 07/05/02 | e
.52 Our Own Performance Society (OOPS)/James | New York New York 07/05/02 | e

Cannings

The Catticus Corporation and Quest
‘53 - | Productions : Berkeley California 07/08/02 | e
54 | Quorum of ;l‘exa_s License, LLC Lubbock Texas 07/065/02 | e
55 | Goodman Rosen Inc. Halifax, Nova Canada 07/0572 e

: Scotia
56 §Noe Corp. LLC (KNOE-TV-8) Monroe Louisiana 07/05/02
UACARP\ClaimACABLE2001.official.wpd 3




2001 Cable Copyright Claims

\ Final List
_ . Date
No | Claimant's Name City State Recvd.
57 | Vine's Eye Productions, Inc. Liberty Missouri 07/05/02 | m
58 | Adventure Divas, Inc. Seattle Washington 07/07/02 | e
59 | Michigan Magazine Co. Inc. Rose City  Michigan 07/08/02 | m
60 | Berkow & Berkow Curriculum Development | Chico California 07/08/02 | e
61 | HMW, Inc. WPXT-TV Westbrook Maine 07/08/02 | e
62 |WTVH,LLC Syracuse New York 07/08/02 |e
63 | WPTA-TV, Inc. WPTA Fort Wayne Indiana 07/08/02 | e
64 | Mac and Ava Motion Picture Productions Monterey California 07/08/02 { e
65 | Public Broadcasting Service " Alexandria Virginia 07/09/02 | h
66 | Howard Rosen Productions, Inc. Snohomish Washington 07/09/02 | e
Hastings on o

67 | Pacific Street Film Projects, Inc. Hudson New York 07/09/02 | e
68 | D.L.Taffner, Ltd Los Angeles + | California 07/09/02'| in
69 | KUAT-FM Tucson Arizona 07/09/02- | e
70 | Benedek License Corporation WMTV-TV Hoffman Estates Illinois 07/09/02 | e
71 | Cinar Corporation Montreal Quebec Canada 07/09/02 | e

The Ontario Educational Communications
72 | Authority (TV Ontario) Toronto, Ontario Canada 07/09/02 | e
73 | WSEE Television, Inc. Erie Pennsylvania 07/09/02 | e
74 | Public Affairs Television, Inc. New York ‘| New York 07/09/02 | e
75 | KMIR-TV Springfield Oregon 07/09/02 | e
Eastern North Carolina Broadcasting Corp.

76 | (WCU.TV) New Bern . North Carolina 07/09/02 | e
77 | Wringinghands Productions KQED-TV New York New York 07/10/02 | e
78 | Metropolitan Opera Association, Inc. | New York New York 07/10/02 4 e
79 | North Star Films Inc. New York New York 07/10/02 | e

UACARP1Clairns\CABLE2001.official. wpd




2001 Cable Copyright Claims

Final List
: Date

No | Claimant's Name City State Reevd.
80 | Pikes Peak Broadcasting Company KICT-TV | Grand Junction Colorado 07/10/02 | e
81 | LIN Television Corp. WAVY-TV Portsmouth Virginia 07/10/02 |e
82 | Body Elichic Corp. of America Orchard Park New York 07/10/02 | e
83 | PorchLight Entertainment, Inc. Los Angeles California 07/10/02 | e
84 | Rockffeet Broadcasting IT LLC (WFQX-TV) New York New York 07/11/02 | e
85 | Big Feats Entertainment, L.P. Allen Texas 07/11/02 |c
86 | Lyons Partnership, L.P. Allen Texas 07/11/02 | e
87 | Claudia IL Levin Northampton Massachusetts 07/11/02 | e
88 | Thomas Davenport dba Davenport Films Delaplane Virginia 07/1 i/02 e
89 | General Mills Sales Minneapolis Minnesota 07/11/02 | e
90 Big Comfy Corp. KRMA-TV Toronto Ontario . | Canada 07/11/02 | e
91 | WAFF-TV 48 Huntsville Alabama 07/11/02 | e
92 | LtmiinArt Productions Fair Oaks California 07/11/02 | e
93 | Central NY News, Inc. (WOKR-TV) Rochester New York 07/11/02 | e
94 | CF Entertainment, Inc. Beverly Hills California 07/11/02 | e

Keller Entertainment Group Inc.

American First Run Studios
95 | Conan Properties/CE, LLC Sherman Oaks California 07/11/02 | e
96 | Benedek License Corporation WHOI-TV Creve Coeur Illinois 07/11/02 } a
97 | Pollack Belz Broadcasting, inc. Cordoza Indiana 07/11/02 | m
98+ | Bennett Productions Los Angeles California | 07/11/02 | m

Post Newsweek Stations, Florida, Inc. Win': :
99 | TV Jacksonville Florida 07/11/02 | in
100 | WHDF-TY Florence Alabama 07/11/02 |e
101. | BBC Worldwide Americas, Inc. | New York 'New York 07/12/02 | e

UACARP\cable\CABLE2001.official. wpd




2001 Cable Copyright Claims

Final List
. Date
No |Claimant's Name City State Recvd.
102 | Fox Entertainment Group, Inc. Los Angeles California 07/12/02 | h
103 | Babe Winkelman Productions, Inc. Baxter Minnesota - 07/12/02 |in
104 | Emmis Television Broadcasting, L.P. dba Albuquerque New Mexico 07/12/02 |.e
| KRQE
105 | Barnstormer Productions Del Mar California 07/12/02 | e
106 | Clear Channel Broadcasting, Inc. WAWS-TV | Jacksonville Florida 07/12/02 | e
107 | Clear Channel Broadcasting, Inc. WTEV 47 Jacksonville Florida 07/12/02 e
108, | KWWL Television Waterloo Towa 1oz |e
109 | Quartet. International, Inc. Pear] River New York 07/13/02 é
110 Fed'eral Broadcasting.Co. WLUC-TV Negaimee Miéhigan 07/15/62 | e
Paramount Pictures, A Viacom Company
111 | (KTLA) Los Angeles California 07/15/02 | e
112 | Spelling Television Inc. Los Angeles California 07/15/02 | e
113 | Notinuse '
114 | KBJR-TV License Inc. (K13JR-TV) Duluth Minnesota 07/15/02 | e
115 | ABC Holding Company Inc. KABC-TV Glendale California 07/15/02 pm
116 | Flint License Subsidiary Corp. WIRT-TV Flint Michigan 07/15/02 | m
117 | WTVG Inc. (WTVG-TV) Toledo Ohio 07/15/02 | in
118 | ABC. Inc. KFSN-TV Fresno California 07/15/02 | m
119 | KIRK Television, Inc. (KTRK-TV) Houston Texas 07/15/02
120 | WLS Television, Inc. (WLS-TV) Chicago Illinois 07/15/02
121 | ABC, Inc. WPVI-TV Philadelphia Pennsylvania 07/15/02 | in
122 | ABC, Ine. WTDV-TV Durham 1 North Carolina 07/1502 { m
AmericanBroadcasting Companies WABC- |
123 TV New York New York 07/15/02 | m
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124 [ KGO Television Inc. KGO-TV San Francisco California 07/15/02 | in
125 | WIBW-TV Topeka: Kansas 07/15/02 | m
126 | Access PrOductions Santa Barbara California 07/15/02 | in
LIN Television Corp.
- LIN Television Corp. dba WWL-TV
- Primeland Television, Inc. dba WISH-TV
- WAND(TYV) Partnership
- LIN Television Corp. dba WOOD
Television, Inc.
127 | - LIN Television Corp. dba WANE-TV
- Primeland Television, Inc. (WFLI-TV)
- STC Broadcasting Inc. WPRI-TV ‘
- LIN Television Cotp. dba WVBT-TV Washington DC 07/15/02 | e
128 | KTVO-TV , Kirksville Missouri 07/15/02
129 | liaromNational, Inc. WXIX-TV Cincinnati Ohio 07/15/02
130 | Scholastic Entertainment Inc. New York New York 07/15/02 | e
131 | Productions En Conatun Inc. Quebec Canada 07/15/02 | e
1 132 | LIN Television of Texas Washington LDC 07/15/02 | e
133 | WEHT-TV ' ‘ Evansville Indiana 07/15/02 | e
134 | KEYC-1:V/United Communications Corp. N.Mankato Minnesota 07/15/02 | e
135 | 3735770 Canada Inc. Quebec Canada 07/15/02. | e
Paramount Pictures, A Viacom Company
- Big Ticket Productions Inc.
- Big Ticket Pictures Inc. :
136 |' -Big Ticket Television Los Angeles California 07/15/02 | e
137 | KSEE Licensee, Inc. Fresno California 07/15/02 | e
138 | Beacon Productions, Inc. Watertown Massachusetts = | 07/16/02 | e
The Hearst Corporation
139-| -WESH Winter Park Florida 07/16/02 | e
140 | Freesom Broadcasting of NY Schenectady 07/16/02 | e

UACARPeable\CABLE2001.official.wpd

New York




2001 Cable Copyright Claims

Final List
Date

No | Claimant's Name City State Recvd.
141 | Nexstar Broadcasting of the Midwest, Inec.

-WTWO-TV2 Terre Haute Indiana 07/16/02 | e

Studios USA Television Distribution LLC West Hollywood California

Studios USA First-Run Productions LLC West Hollywood California

Studios USA Television LLC West Hollywood California

Studios USA Talk Television LLC West Hollywood California

Studios USA Talk Productions LLC West Hollywood California

Studios USA Pictures LLC West Hollywood California

USA Cable Entertainment LLC West Hollywood California

USA Films, LLC New York New York

Savoy Pictures, Inc. New York New York

October Films, Inc. New York New York

Gramercy Pictures, LLC - New York: New York

Lightning Ridge Film Limited New York New York
142 | USA Broadcasting Productions, Inc. New York New York 07/16/02 | e
143 | NPG of Oregon Inc. KTVZ ' Bend Oregon 07/16/02 | m
144 | Young Broadcasting of Green Bay Inc. WBAY | Green Bay Wisconsin 07/16/02 | m
145 | The American Documentary, Inc. New York New York 07/16/02 | e
146 | Agency for Instructional Technology Bloomington Indiana 07/16/02 | e

Raycom Media, Inc, '

-WOIO-TV

-WUAB-TV

- WAFB-TV
147 | -WTNZ-TV Montgomery Alabama 07/16/02 | e
148 | KTVQ Communications, Inc. (KTVQ-TV) Billings Montana 07/16/02 | m
149 | KARK-TV, Inc. (KARK-TV) Little Rock Arkansas 07/16/02 | m

Paramount Pictures, A Viacom Company

- Worldvision Enterprises, Inc,

- Republic Distribution Corporation

- Republic Entertainment Inc. .
150 | - Republic Pictures Enterprises, Inc. Los Angeles California’ 07/16/02 | e

STC Broadcasting, Inc.

-ICACB-TY

- KRBC-TV
151 | -WEYI-TV Washington DC 07/16/02 | e
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152 | SJL Northeast, LLC WBNG-TV Johnson City New York 07/16/02 le
153 | Bank Street College of Education New York New York 07/17/02
154 | WMFITTelevision, Mid State Television, Inc. | Mansfield Ohio 07/17/02 | in

Cornerstone Television

- WPCB-TV40,
155 | - WKBS-TV 47 Wall Pennsylvania 07/17/02 |in
156 | The Office of the Commissioner of Baseball New York New York 07/17/02 | h
157 | MacNeil/Lehrer Productions Arlington Virginia 07/17/02 | e
158 | Woodgrain Productions Inc. Winnipeg, Canada 07/17/02 | e

. Manitoba
159 | Hometime Video Publishing, Inc. Chaska Minnesota 07/17/02 | e
160 | ANGOA Paris France 07/17/02 | e
161 | Litton Syndications Sullivan's Island South Carolina 07/17/02 | e

Benedek License Corporation
162 | - KAKE-TV Wichita Kansas 07/17/02 | e

-WTOK-TV Meridian Mississippi
163 | Family Communications, Inc. | Pittsburgh Pennsylvania 07/17/02 | e
164 | Sesame Workshop New York . New York 07/17/02 | e
165 | Ginger Group Productions, Inc. New York New York 07/17/02 | e
166 | Steve White Froductions . Studio City California 07/17/02 | e
167 | Spectator Films West Hollywood .California 07/17/02 Y e
168 | Quorum Broadcasting of Indiana License LLC | Evansville Indiana 07/17/02 | e

(WTVW)
169 | Decoy Film Properties, Inc. New York New York 07/17/02 | e
170 | Snitow-Kaufman Prodﬁcﬁons Berkeley California 07/17/02 | e -
171 | The Duncan Group, loc. Milwaukee Wisconsin 07/17/02 | e
172 | WHNS Fox Carolina, Meredith Corp. Greensville .| South Carolina 07/18/02 | m
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173 | WEAR Licensee, LLC (WEAR-TV) Pensacola Florida 07/18/02
174 | Lima Communications Corp. WLIO-TV/NBC | Lima Ohio 07/18/02
175 | NGT, Inc. dba National Geographic Television | Washington DC 07/18/02
176 | Lost Coast Films dba Rubin Tarrant Waltham Massachusetts 07/18/02

Productions
177 | Elcom of Virginia dba WTVR-TV Richmond Virginia 07/18/02
178 | Nelvana Limited Toronto, Ontario Canada 07/18/02
179 | Fisher Broadcasting - Seattle TV LLC (KOMO | Seattle Washington 07/18/02

cry) .
180 | KSWO Television Company (KSWO-TV) Lawton Oklahoma 07/18/02
181 | Slim Goodbody Corp. Linconville Center | Maine 07/18/02
182 | WPS'D-TV,LLC Paducah Kentucky - 07/18/02

Sinclair Communications WTTE-TV/WSYX- .
183 | TV Columbus Ohio 07/18/02
184 | WBGH-TV Binghamton New York 07/18/62
185 | WIVT-TV Binghamton New York 1 07/18/02
186 | New Line Cinema Corp.

New Line Distributions, Inc.

New Line Productions, Inc.

New Line Television, Inc. New York New York 07/18/02
187 | Art21, Inc. New York New York 1 07/18/62

Nexstar Broadcasting of Champaign, LLC ‘
188 | (WCLS-TV) : Champaign Illinois 07/18/62
189 | Intelecom Intelligent Telecommanications Pasadena California 07/18/02
190 | DIC Entertainment, L.P. Burbank California 07/18/02

Nexstar Broadcasting of Rochester LLC
191 | (WROC-TVS) Rochester - New York 07/19/02
192 | Fedor Pitcairn Productions, Ltd. Bryn Athyn Pennsylvania 07/19/02
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193 | Channel Four Television Corporation London England 07/19/02.
194 | KY3, Inc. Springfield Missourt 07/19/02
195 | The Wilk'Group dba Lawerence Welk Santa Monica California 07/19/02
Syndication
196 | WGAT Television Augusta Georgia 07/19/02
ComCorp of Texas. License Corp. KVEO-TV | Lafeyette Louisiana -
197 | ComCorp of El Paso License Corp. KTSM-TV | El Paso Texas 07/19/02
198 | QueenB Television LLC WKBT La Crosse Wisconsin 07/19/02
199 | Productions Zone3 Inc_ Montreal, Quebec | Canada 07/19/02
200 | WAOW-WYOW Television, Inc. Wausau Wisconsin 07/20/02
201 | Stainless Broadcasting, LP WICZ-TV Vestal New York 07/22/02
202 | WSAW of Beneclek Corp. Wausau Wisconsin 07/22/02
203 | Mary Ann Esposito, Inc. Durham New Hampshire - | 07/22/02
204 | Clear Channel Televison. WHP/WLYH Harrisburg Pennsylvania 07/22/02 -
205 | Capital Communications Co. WOI-TV West Des Moines | Towa 07/22/02
206 | Coronet Communications Company WIIBF- Ro.ck Island llinois 07/22/02
TV )
Citadel Comnamications Co. .
207 | -KCAU-TV Sioux City Jowa,
- KLKN-TV Lincoln Nebraska 07/22/02
208 | International Telecommunications Services Pleasant Gap Pennsylvania 07/22/02
209 | Larry Hannon Pictures Corporation Hollywood California 07/22/02
Curators of the University of Missouri
210 | - KOMU-TV Columbia Missouri 07/22/02
Nexstar Broadcasting of Beaumont-Port Arthur
211 | (KBTV-TV) Beaumont Texas 07/22/02
Nexstar Broadcasting Joplin LLC
212 | - KSNF-TV-16 Joplin Missouri 07/22/02
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213 | WXOW-TV/WQOW-TV Television, Inc.

- WXO0W-TV . La Crosse Wisconsin

-WQOW-TV - Eau Claire Wisconsin 07/22/02 e

Benedek License Corporation
214 | - KAUZ-TV Hoffman Estates Illinois 07/22/02 | e
215 | Freedom Broadcasting of Tennessee, Inc. ' Chattanooga Tennessee 07/22/02 | e

Metro-Goldwyn-Mayer Studios

- Goldwyn Films,Inc.

- Orion Pictures Corporation

- Delta Library Company

- Heritage Films Inc.

-MCEG Sterling Entertainment .
216 | - United Artists Films, Inc. Santa Monica California 07/22/02 { e
.217 | Bastet Broadcasting WYQU-TV Scranton Pennsylvania 07/22/02 | e
218 | MG/Perin, Inc. New York New York 07/22/02 | in

Soda Mountain Broadcasting

- KDRV-TV Medford Oregon
219 | - KDKF s Klamath Falls Oregon 07/22/02 {-m
220 | Emmis Television License Corporation KMTV | Omaha Nebraska 07/22/02 | m
221 |[WOWT-TV Omaha Nebraska 07/22/02
222 | Hallmark Entertainment Distribution LLC Los Angeles California 07/22/02 | m

Overview Productions Inc.

- Euro Pro Corporation Ville St. Laurent, Canada
223 : Quebec

- Bruce Nash Entertainment Hollywood California 07/22/02 | m
224 | American Society of Composers, Authors & New York New York 07/22/02 | in

Publishers (ASCAP) '
225 | Journal Broadeast Group . Lansing Michigan 07/23/02 | e
226 Méjor League Baseball Properties, Inc. New York New York 07/23/02 | h
227 | "KEZI Inc. dba KEZI-TV Eugene Oregon 07/23/02 | m
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LeSEA Broadcasting Corp.
- VVHME
- WHMB
- KWHI3Z
-WHNO
- KWILD
228 | - KWHE South Bend Indi 17/23/62
229 | Marsh Media, Inc. KVII-TV Amarillo Texas 07/23/02
230 | KGUN-TV Tucson Arizona 07/23/02
231 | Tony Brown Productions Inc. New York New York 07t24/02
232 | Allied Commﬁnications, Inc. New York New York 07/24/02
Universal City Studios LLP, Universal
Pictures, and Universal Studios Television
Distribution dba for:
/'\\ - Universal Worldwide Television
Q ) -.Universal Television Enterprises
- - Universal Television Group
233 | - Polygram Television LLC Universal City California 07/24/02
234 | KGTVY San Diego California 07/24/02
235 { Post Newsweek Stations Michigan Inc. WDIV | Detroit Michigan 07/24/02
236 | The Landsburg Company Los Angeles California 07/24/02
237 | The Denver Center for the Performing Arts - Denver Colorado 07/24/02
238 | KTIV Television; Inc. Sioux City Towa 07/2.4/‘02
239 | Harmony Gold U.S.A. Los Angeles California 077724/02
240 | Alabama Broadlcasting Partners WAKA Montgomery Alabama 07/24/02
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CBS Broadcasting Inc. ‘
- CBS Mass Media Corp. New York New York
- CBS Worldwide Inc. New York New York
- Group W Television Stations, Inc. New York New York
- Inside Edition Inc. 1 New York New York
- King World/CC Inc. New York New York
- King World Productions Inc. New York New York
- King World Studios West Inc. Los Angeles California
- KUTV Holdings, Inc. New York New York
-1C.W.M Inc. ) Los Angeles California
- Paramount Stations Group of Washington San Francisco California
-KBHK. -TV :
- Paramount Stations Group Inc. WKBD-TV | Southfield Michigan
- Paramount Stations Group of Ft. Worth/ Fort Worth Texas
Dallas, Inc. KTXA-TV
- Paramount Stations Group of Philadelphia Philadelphia Pennsylvania
-WPSG-TV ‘ . :
- Paramount Stations Group of Pittsburgh Pittsburgh Pennsylvania
- KDKA-TV :
- PSG of Oklahoma City LLC KAUT-TV Oklahoma City Oklahoma
- United Paramount Network Los Angeles California
- Viacom Inec. New York New York
- Viacom Broadcasting of Seattle Inc. Renton Washington
-KSTW-TV
- Visual Frontier, Inc. Burbank California
241 | - WVIT Inc,, Paramount Stations Group Hollywood California 07/24/02
Meredith Corportation
- KPDX Beaverton Oregon
- KFXO Bend Oregon
242 | -KCTV Fairway Kansas 07/25/02
243 | Time Life Films New York New York 07/25/02
'244 WDBJ Television, Inc. WDBJ-7 Roanoke Virginia 07/25/02
245 | Removed
246 | Nexstar Broadcasting of Erie, LLC WFXP-TV/ | Erie Pennsylvania 07/25/02
WIET-TV '
247 | Compact Collections Limited London U Kingdom 07/25/02
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248 | Fremantle Media North America, Inc. New York New York 07/25/02 je

249 | Levy-Gardner-Laven Productions, Inc. Beverly Hills California 07/25/02 |in

250 | Video'Voice, Inc. WWVH-TV New York New York 07/25/02 | m

251 | Rebel Rebel, Inc. Brooklyn New York 07/25/02 |e

252 Midwest Television, Inc. San Diego California 07/25/02 |e

253 | Western Instructional Television, Inc. Los Angeles California 07/25/02 |e

254 | Pacific & Southern Company, Inc. WLBZ 2 Bangor Maine 07/25/02 | e

255 | Journal Broadcast Group, Inc. WTMJ Milwaukee Wisconsin 07/25/02 | e

256 | KSLA,LLC Shreveport Louisiana 07/25/02 | e

257 | Journal Broadcast Corporation dba KINV-TV | Las Vegas Nevada 07/25/02 | e

258 | Ellen Perry dba Stardust Pictures San Francisco California 07/25/02 | e

259 | Audio-Visual Copyright Society trading as Neutral Bay Australia 07/26/02 | m

Screenrights

260 |Chesapeake Television Inc, San Antonio Texas 07/26/02 | e

261 | Marjorie Poore Productions, Inc. San Francisco California 07/26/02 | e

262 | Central NY News, Inc. WIXT-TV | East Syracuse New York 07/26/02 | ¢

263 | Devillier Donegan Enterprises LP Washington DC 07/26/02

264 | LibCo WSFA-TV Montgomery Alabama 07/26/02 | e

265 | Martha Stewart Living Onmimedia, Inc. New.York New York 07/26/02 | e

266 | Jan Krawitz Stanford California 07/26/02

267 | Home Box Office New York New York 07/26/02 | e
268 | WVVA Television, Inc. , Bluefield West Virginia 07/26/02

269 | Jewell Television Corporation KIST-TV San Angelo Texas .07/26/02

270 | Quorum of Missouri License LLC KDEB-TV | Springfield Missouri 07/26/02 | e

271" | KTTC Television, Inc. Rochester Minnesﬁta 07/26/02

UACARP\cableCABLE2001.official.wpd




2001 Cable Copyright Claims

Final List
Date

No |Claimant's Name City State Recvd.
272 | Elcom of South Dakota KSFY/KABY/KPRY | Sioux Falls South Dakota 07/26/02 |e
273 | Entails Indiana Broadcasting dba WTHI-TV Terre Haute Indiana 07/26/02 |e

Nexstar Broadcasting of Louisiana dba
274 | KTAL-TV Shreveport Louisiana 07/26/02 | e
275 | Spokane Television, Inc. KXLY-TV Spokane Washington 07/26/02 }e
276 | Fox Entertainment Group, Inc. Beverly Hills California 07/26/02 | m
277 KTLA, Inc. Los Angeles California 07/26/02 | e
278 | WVLI, Inc. Boston ' Massachussettes 07/26/02 | e
279 | Channel 40, Inc. Bacramento California 07/26/02 | e
280 | KWGN, Inc. Englewood Colorado 07/26/02 | e
281 | KHWB Inc. Houston Texas 07/26/02 | e

Tribune Television Holdings, Inc. WXMI Grand Rapids Michigan

- Tribune Television Company WPHL Philadelphia Pennsylvania

- Tribune Television Company WPMT York Pennsylvania

- Tribune Television Company VIXIN Indianapolis Indiana

- Tribune Television New Orleans, Inc. New Orleans Louisiana

WGNO
! - Tribune Television New Orleans, Inc. New Orleans Louisiana
WNOL

282 | -Tribune Television Company KDAF Dallas Texas 07/26/02

- Tribune Television Northwest, Inc. KCPQ, Seattle Washington 07/29/02 | e
283 | Oral Roberts Evangelistic Association Tulsa Oklahoma 07/26/02 | m
284 | Coral Ridge Ministries Media, Inc, Ft. Lauderdale Florida 07/26/02 | in
285 | Quorum Broadcasting of MD LLC WHAG-TV | Hagerstown Maryland 07/26/02
286 | Lincoln Broadcasting Company KTSF Brisbane California 07/26/02
287 | Emmis Television Broadcasting LP dba KOIN- | Portland Oregon - 07/26/02 | e

TV .
288 | MOSO Productions Encino | _California 07/26/02 | m
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289 | GT Merchandising Se Licensing Corp. New York New York P7/26/02 |in
290 | Central Wyoming College KCWC-TV Riverton Wyoming 07/26/02
291 | Benedek Bioadcasting Corporation WIFR-TV | Rockford INinois 07/26/02

Global Evangelism Television dba John Hagee
292 | Ministries San Antonio Texas 07/26/02 |e
293 | Smith TV License Holding Inc. KOLO Reno - Nevada 07/28/02 |e
294 | World Wrestling Entertainment Inc., Stamford Connecticut 07/29/02 |e
295 | WKEF-TV,NBC22. Dayton Ohio 07/29/02 | e
296 | WRGT-TV, Fox 45 Dayton Ohio 07/29/02 | a
297 | Post- Newsweek Stations, Florida, Inc. Miami Florida 07/29/02 | e

Jefferson-Pilot Communications Company of - )
298 { VAWWBT Richmond Virginia 07/29/02 | e
299 | Channel 12 of Beaumont, Inc. Beaumont Texas 07/29/02 | ¢
300 | Jefferson-Pilot Communications/WBTV, Inc. | Charlotte North Carolina | 07/29/02 | ¢
301 | Crystal Pictures, Inc. Asheville North Carolina 07/29/02 | e
302 | KHQA-TV7 ‘ Quincy Tlinois 07/29/02 | e

Delmarva Broadcast Service General
303 | Partnership (WMDT-TV) Orlando Florida 07/29/02 | e
304 | Food For Thought Productions Makanda Illinois 07/29/02 | e
: Northeast Kansas Broadcast Service, Inc.
305 | (KTKA-TV) Orlando Florida 07/29/02 | 0
306 | KMEG-TVY Dakota Dunes South Dakota 07/29/02 | e
307 | WILX Lansing Michigan 07/29/02 | e
308 | Community Broadcasting Service WABI-TV | Bangor Maine 07/29/02 | e

KHQ, Inc.

-KNDO Yakima Washington
309] -KNDU Kennewich Washington 1 07/29/02
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310 | The Canadian Broadcasting Corporation Ottawa, Ontario Canada 07/29/02 |e
311 | Teddy Bear Productions San Francisco California 07/29/02 |e
312 | Jasinsld TV Scottsdale Arizona 07/29/02 |e
313 | Red Horse LLC Santa Monica California 07/29/02 |e
314 | Hawthorne Communications Fairfield Towa 07/29/02 |e
315 | Secript To Screen Productions Santa Ana J. California 07/29/02 }e
316 | Family Products LLP Van Nuys California 07/29/02" | e
317 } Together Again Productions Malibu California 07/29/02 }e
318 | Cable News Network LP,LLP Atlanta Georgia 07/29/02 | e
319.| XFL, LLC Stamford Connecticut 07/29/02 | e

UPA Industries,Inc: Beverly Hills California

320 | Harvey Entertainment, Inc. New York New York 07/29/02 | e
321 { Carsey-Werner- Mandabach, LLC Studio City California 07/29/02 e
322 | WPIX, Inc. New York New York 07/29/02 | e
323 | WGN Continential Broadcasting Company Chicago Illinois 07/29/02 { e
324 | The Christian Broadeasting Network, Inc. Virginia Beach Virginia 07/29/02 | ¢
325 | National Hockey League (Non-Game) New York New York 07/29/02 | e
326 | Transworld International, Inc. , Cleveland Ohio 07/29/02 | e
327 | WMTW Broadcast Group, LLC Auburn Maine 07/29/02

328 | Diversified Broadcasting, Inc. WC.113 Gainesville Florida 07/29/02

329 | Nexstar Broadcasting of Abilene KTAB-TV Abilene Texas 07/29/02

330 | Sinclair Media I, Inc. WPGH-TV Pittsburgh Pennsylvania 07/29/02

331 | ABC Family Worldwide, Inc. Burbank Califolrnia 07/29/02

MclCirmon Broadcasting Co., Channel 51 of ]
332 | San Diego (KUSI) San Diego California 07/29/02 { m
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333 | Clear Channel Television KMOL-TV San Antonio . '} Texas 07/29/02 | m
334 | Benedek Broadcasting Corporation WTVY-TV | Dothan Alabama 07/29/02 | in
335 | Post-Newsweek Stations KSAT-TV San Antonio Texas 07/29/02 | e
336 | The Summit Media Croup New York New York 07/29/02 | m
337 | Warner Bros. Domestic Television Distribution | Burbank California 07/29/02 | ¢
338 | Screen Media Ventures, LLC New York New York 07/29/02 | e
339 | WSJV Television, Inc. Elkhart Indiana 07/29/02 { e
340 | KATV,LLC Little Rock Arkama~q 07/30/02 | in
341, | Belo Kentucky, Inc. WHAS-TV /Louisville, Kentucky 07/30/02 | in
342 | Allbritton Communications WJLA-TV Washington DC 07/30/02 | m
343 | WSET,Inc. WSET-TV Lynchburg Virginia 07/30/02

344 | KTUL, Inc. Tulsa Oklahoma 07/30/02 | in
345 | Harrisburg Television, Inc. WHTM-TV Harrisburg Pennsylvania 07/30/02 | m

TV Alabama, Inc.
-WCF{-TV

346 | -WISU-TV Birmingham Alabama 07/30/02

347 | WCIV,LLC. Mt Pleasant South Carglina 07/30/02

348 |Raycom America, Inc. dba WTOC-TV Savannah Georgia 07/36/02 | in
349 | Sainte Sepulveda, Inc. KBVU-TV Modesto California 07/30/02 | in
350 | Youngstown Television, L.L.C. WKBN-TV Youngstown Ohio 07/30/02 | m
351 | KMOV-TV, Inc. KMOV-TV St. Louis Missouri 07/30/02 | in
352 { WWL TV, Inc. New Orleans Louisiana 07/30/02

353 | KENS-TV, Inc. San Antonio Texas 07/30/02

354 | WFAATV,L.P. Dallas Texas 07/30/02 | m
355 | KTVB-TV Boise Idaho 07/30/02
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King Broadcasting Company .

- KING-TV Seattle Washington
356 | - KONG-TV -~ Seattle Washington

-KGW-TV Portland. Oregon 07/30/02 | in
357 | KVUE-TV, Inc. KVUE Austin Texas 07/30/02 | in
358 | KTVK, Inc. Phoénix Arizona 07/30/02 |in
359 | KASW Phoenix Arizona 07/30/02 |in
360 | KREM-TV Spokane Washington 07/30/02 | in
361 | KSKN-TV Spokane Washington 07/30/02 | m
362 | NASCAR Digital Entertaiinnent, Ltd. Daytona Beach ‘Florida 07/30/02
363 | National Basketball Association (Non-Game) | New York New Yeork- 07/30/02

( ‘ —> 364 | Crystal Cathedral Ministries Garden Grove California 07/30/02 | in
"""" HSNLP

365 | Home Shopping En Espangnol! GP _

AST,LLC St. Petersburg Florida 07/30/02 | in
366 | Saga Communications Corp. Victoria Texas 07/30/02 | e
367 Purtsey Productions Inc. Victoria Texas 07/30/02 e
368 | WCLEF-TV22, Christian Television Corp. North Largo Florida 07/30/02 | e
369 | WGGB-TV Springfield Massachusetts 07/306/02 | e
370 | National Broadcasting Company Inc. New Y-ork New York 07/30/02 | e
371 | NBC Enterprises, Inc. Burbank California 07/30/02.] e
372 | CNBC, Inc. Fort Lee New Jersey 07/30/02 | e
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National Broadcasting Company, Inc. )

-WNBC-TV New York New York

-WCAU-TV Bala Cynwyd Pennsylvania

- KNBC-TV Burbank California

-WMAQ-TV Chicago Hlinois

~WRC-TV Washington D.C.

- Outlet Broadcasting Inc. WVIT-TV West Hartford Connecticut

- Outlet Broadcasting Inc. WIAR-TV Cranston Rhode Island

- Outlet Broadcasting Inc. WCMH-TV Columbus Ohio

- Birmingham Broadcasting Inc. WWTM-TV | Birmingham Alabama

- Station Venture Operations LP KNSD-TV San Diego California
373 | - Station Venture Operations LP KXAS-TV Fort Worth Texas 07/30/02

- NBC Subsidiary Inc. WTVJ-TV Miami Florida 07/31/02

- NBC Subsidiary Inc. WNCN-TV Raleigh North Carolina | 07/31/02
374 } Ragdoll Ltd. New York New York 07/30/02
375 Galloway Productions Mount Pleasant South Carolina 07/30/02°

(//) 376 | WXTV License Partnership, G.P. WXTV(TV) | Los Angeles California 07/30/02
T 377 | WKOW Television, Inc. Madison Wisconsin 07/30/02

378 | SFM Entertainment LLC New York New York 07/30/02
379 | WFMI Television, Inc. Youngstown Ohio 07/30/02
380 | Nathan Adolfson Los Angeles California 1 07/30/02
381 | Film Matters Inc. dba TV Matters. Plioanix Arizona 07/30/02
382 | Crowing. Rooster Arts, Inc. New York New York 07/30/02
383 | Federal Broadcasting Co. dba WSTM-TV Syracuse New York 07/30/02
384 Europeaﬁ Pictures, B.V. Leiden Netherlands 07/30/02
385 | WLOS Asheville North Carolina 07/30/02
386 | DreamWorks LLC Glendale California 07/30/02
387 | Scripps Howard Broadcasting-Company Cincinnati Ohio 07/30/02
388 | Oliver Productions Inc. Washington -DC 07/30/02

UACARPicabletCABLE2001. official wpd




2001 Cable Copyright Claims

Final List
. Date

No |Claimant's Name City State Recvd.

Jefferson-Pilot Communications
389 | - WBTV -Charlotte | North Carolina 07/30/02 | e
390 | Freedom Broadcasting of Texas, Inc. Beaumont Texas 07/30/02 | e
391 | WLAJ, Freedom Broadcasting of Michigan Lansing Michigan 07/30/02 | e
392 | Lewis Broadcasting Corp. WLTZ Columbus Georgia 07/30/02 | e

Media General Communications, Inc. KIMT-
393 | TV Mason City Iowa 07/30/02 | e
394 | Modern Entertainment, Ltd. Encino California 07/30/02 | e

Emmis Television Broadcasting, L.P.

-WLIJK-TV Green Bay Wisconsin

~-WSAZ Newschannel 3 Huntington West Virginia
395 | -WVUE New Orleans Louisiana 07/30/02 | e
396 | WCNC-TV/NBC 6 Charlotte North Carolina - | 07/30/02 e.
397 | ICHOU-TVLP Houston Téxas 07/30/02 e
398 | Marty Stouffer Productions, Ltd. Aspen Colorado 07/31/02 Je
&399 Hearst Entertainment, lﬁc. New York New York 07/31/02 {m
400 | Jeopardy Productions, Inc. Culver City California 07/31/02 | m
401 | Califon Productions, Inc. Culver City California 07/31/02 { M
402 } Columbia Pictures Television, Inc. Culver City California 07/31/02 | m
403 | McGraw- Hill Broadcasting Co. Denver Cdlorado 07/31/02 { in
404 | The Goodman Group Bethesda Maryland 07/31/02 {m
405 | SESAC, Inc. New York New York { 0731702 | m
406 | National Public Radio Washington DC 07/31/02 | in
407 | VideoIndiana, Inc. WTHR-TV Indianapolis Indiana 07/31/02 | in
408 | WBNS-TV, Inc. Columbus Ohio - 07/31/02 | h
409 | National Collegiate Athletic Association Indianapolis Indiana 07/31/02 | h
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2001 Cable Copyright Claims

Final List
Date
| No | Claimant's Name City State Recvd.

410 | Family Worship Center Chuich, Inc. Baton Rouge Louisiana 07/31/02 | Ir

411 | Hearst-Argyle Television, Inc. New York New York 07131/02 | h

412 | The Hearst Corporation _ New York New York 07131/02

413 | Channel 49 Acquisition Corporation Hampton Virginia 07/31/02 | h

414 | Bell Broadcasting, LLC Hampton Virginia 07/31/02 ‘| in
415 | Young Broadcasting Inc. New York New York 07/31/02 | h

416 | AB Dolly, LLC West Chester Pennsylvania 07/31/02 | h

417 | Adler Media, Inc.' Sherman Oaks California 07/31/02 | BB

418 | Amazing Facts, Inc. Rocklin California . 07/31/02 |h

419 | American Religious Town Hall, Inc. | Dallas Texas 07/31/02 | h

420 | Big League Golf, Inc. Maitland Florida 07/31/02 | h

421 | Catholic Communications Corporation Springfield Massachusetts 07/31/02 | h

422 | Cottonwood Christian Center - Los Alamitos California 07/31/02 | h

423 | Crenshaw Christian Center Los Angeles California 07/31/02 | h

424 | Faith For Today, Inc. Simi Valley ‘California 07/31/02 |<
425 | Grizzly Adams Productions, Ilic. Baker Oregon 07/31/02 | h

426 | IT ISWRITTEN Simi Valley California 07/31/62 | 13

427 | Jalbert Productions, Inc, Huntington New York 07/31/02 | h

428 | The John F. Kennedy Center for the Washington DC 07/31/02 | h

Performing Arts
429 | Rhema Bible Church aka Kenneth Hagin Broken Arrow Oklahoma 07/31/02 1 h
Ministries . o

430 | Life in the Word, Inc. Fenton Missouri 07/31/02 | h
431 | 0. Atlas Enterprises, Inc. Beverly Hills California 07/31/02 | h
432 {RBC Ministries Grand Rapids. Michigan 07/31/02 | h
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2001 Cable Copyright Claims

‘Final List
: Date

No | Claimant's Name City State Recvd.
433 | Ron Phillips Ministries Hixon Tennessee 07/31/02 | h
434 | Sandra Carta Productions New York New York 07/31/02 | h
435 | Speak the Word Church International Golden Valley Minnesota 07/31/02 | h
436 | T.D. Jakes Ministries Dallas Texas 07/31/02 | h
437 | Total Gym Fitness, LLC West Chester Pennsylvania 07/31/02 | h
438 | Zola Levitt Ministries, Inc. Dallas Texas 07/31/02 | h
439 | Gray Florida Holdings, Inc. Panama City Florida 07/31/02 | h
440+ { WRDW-TV, Inc. North Auguéta South Carolina 07/31/02 | h
441 | Gray Kentucky Television, Inc. Lexington Kentucky 07/31/02 | h
- : 442 | KOLN/KGIN, Inc. Lincoln Nebraska 07/31/02 | h
< > - | 443 | WITN-TV, Inc. Washington ‘ North Carolina. | 07/31/02 | h
444 | WVLT-TV, Inc. . - Knoxville Tennessee 07/31/02 | h
445 | WEAU-TV, Inc. Eau Claire Wisconsin 07/31/02 | h
446 | Gray Communications of Texas-Sherman, Inc. | Sherman Texas 07/31/02 | h
447 | Gray Communication of Texas, Inc. Waco Texas 07/31/02 | h

Independence Television Company, Inc.
-WDRB

448 | -WFTE Louisville Kentucky 07/31/02 { h
449 | Idaho Independent TV, Inc. KTRV Nampa Idaho 07/31/02 4 h
450 | Century Development Corporation KGNS Laredo Texas 07/31/02 | h

A
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Date
No |Claimant's Name City State Reevd.
LibCo, Inc.
- KAIT-TV Jonesboro Arkansas
-KPLC Lake Charles Louisiana
~-WAVE3-TV Louisville Kentucky
- WIS’ Columbia South Carolina
-WFIE-TV Evansville Indiana
-WSFA-TV Montgomery * Alabama
-WLOX-TV Biloxi Mississippi
- WTOL-TV Toledo Ohio
-WALB-TV Albany Georgia
451 | - KCBD-TV Lubbock Texas 07/31/02 | h
CivCo
-KLTVY-TV Tyler Texas
452 | -KTRE-TV Pollock Texas 07/31/02
453 | Georgia Television Company dba WSB-TV Atlanta Georgia 07/31/02 | m
TN 454 | WSOC Television, Inc. Charlotte North Carolina | 07/31/02 | in
\
( _______ ) 455 | WHIO-TV Holdings, Inc. Dayton Ohio 07/31/02 | m
456 | WIAC-TV, Inc. Johnstown Pennsylvania 07/31/02
457 | WFTV, Inc. Orlando Florida 07/31/02 | in
458 | WPXI-TV, Inc. Pittsburgh Pennsylvania 07/31/02 | in
459 | KIRO, Inc.dba KTIRO-TV Seattle Washington 07/31/02 | m
460 | WTOV-TV Holdings, Inc. Steubenville Ohio 07/31/02
461 | KTVU Partnership Oakland California 07/31/02 | m
462 | KTVU Partnership dba KAME TV Reno Nevada 07/31/02 | m
463 | KTVU Partnersliip dba KICU San Jose California 07/31/02 | in
464 | Rysher Entertainment Santa Monica California 07/31/02 | m
465 | KATC Communications, Inc. Lafayette Louisiana 07/31/02 | m
466 | WLEX Communications, LLC Lexington Kenmcky 07/31/02 ’
467 | MG Broadcasting of Birmingham Holdings Birmingham Alabama 07/31/02 | 'in
LLC
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2001 Cable Copyright Claims

Final List
Date

No | Claimant's Name City State Recvd.

Media General Operations, Inc.

-WKRG Mobile '| Alabama
468 | -WFLA — Tampa Florida 07/31/02 | m

Media General Communications, Inc.

~-WSAV Savannah Georgia

- KBSD Dodge City Kansas

- KBSH-TV Hays Kansas

- KWCH Witcbita. Kansas

- - KBSL Goodland Kansas

-WJTV Jackson Mississippi

~WNCT-TV Greenville North Carolina

- WDEF-TV Chattanooga Tennessee
469 | -WSLS-TV Roanoke Virginia 07/31/02 }e

Media General Broadcasting, Inc.

- WNEG-TV Toccoa Georgia

-WTVQ-TV Lexington Kentucky

-WSPA-TV Spartanburg South Carolina
470 | -WJHL-TV Johnson City Tennessee 07/31/02 | m
471 | Peak Media of Pennsylvania, LLC Johnstown Pennsylvania 07/31/02 | in
472 | Clearlake Productions, Inc. ‘ West Palm Beach Florida 07/31/02. | m
473 | Media General Broadcasting of South Carolina | Florence - Sonth Carolina 07/31/02 | m

' Holdings, Inc. :

474 | The Living Century LLC Los Angeles California 07/31/02 {in
475 Tribune Entertainment Company Los Angeles California 07/31/02 |in
476 | Tribune Television Company Hartford Connecticut 07/31/02 | in
477 | First Look Media, Inc. Los Angeles California (07/31/02 |in
478 [iberty Broadcasting Network, Inc. Lynchburg Virginia 07/31/02 |e
479 | KMEX License Partnership G.P. KMEX-TV Lns Angeles California 07/31/02 }e
480 | WLTYV License Partnership WLTV(TV) Los Angeles California 07/31/02 |e
481 | Univision Network Limited Partnership Los Angeles California 07/31/02 | e
482 | Center for Educational Telecommunications Berkeley California 07/31/02 | |
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2001 Cable Copyright Claims

Final List
Date
No [ Claimant's Name City . State Recvd.
483 | In Touch Ministries, Inc. Atlanta Georgia 07/31/02
484 | Nexstar Broadcasting of Abilene (KTAB-TV) | Abilene Texas 07/31/02
485 [ Norman Jerry "Jed" Riffe Berkeley . California 07/31/02
486 | WDKY Lexington Kentucky 07/31/02
487v Teddy Bear Productions San Francisco California 07/31/02
488 | Media Venture Management, Inc. Naples Florida 07/31/02
489 | Louisiana Television Broadcasting WBRZ-TV | Baton Rouge Louisiana 07/31/02
490 | NewsChannel 5 Network, L.P. Nashville Tennessee 07/31/02
KION-TV
491 | KCBA-TV Salinas California 07/31/02
Fisher Broadcasting- Portland TV LLC
492 | - KATU-TV Portland Oregon 07/31/02
493 | Mission Broadcasting of Joplin Joplin Missouri 07/31/02
494 | Philornath Films Los Angeles California 07/31/62
495 | Raycom America, Inc. dba WMC-;[‘V Mempbhis Tennessee 07/31/02
White Knight Broadcasting of Shreveport
496 | License Corp. Shreveport Louisiana 07/31/02
- 1CSHV-TV :
* | ConiCorp of Texas License Corp.
497 | - KMSS-TV Shreveport Louisiana 07/31/02
498 | Jaffe Braunstein Films, Ltd. Los Angeles California 07/31/02
499 | Sunday August 4" Jimmy B's St. Pete Beach Florida 07/31/02
500 | WCLF-TV22, Christian Television Corp. North Largo Florida 07/31/02
Valley Broadcasting Company .
501 | Yuma Broadcasting Company Las Vegas Nevada 07/31/02
Benedek Broadcasting Corp. dba KKTV Colorado Springs | Colorado
502 | - Deborah J. Bullock Elbert Colorado 07/31/02
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Final List
Date
No |Claimant's Name City State Recvd.
503 ]| Notinuse
Emmis Television License Corp. of Topeka : «107/29/02 |in
504 | KSNT-TV Topeka Kansas 08/02/02
: 07/30/02 | m
505 | WGCL, Inc., Meredith Corporation Atlanta Georgia 08/02/02
506 | Notin Use
_ 07/30/02 | m
507 | Telco Productiions, Inc.- Santa Monica California 08/02/02
. . 07/30/02 | m
508 | Tennessee Broadcasting Partners WBBJ Jackson Tennessee 08/05/02
North Carolina Broadcasting Partners ‘ 07/30/02 |in |
509 | -WCCB Charlotte North Carolina 08/05/02
_510 | Not in Use
511 | Notin Use
‘ - 07/31/02 ] m
512 | Westwind Communications, LLC KBAK-TV Bakersfield California 08/05/02
513 | Not in Use
' 07/31/62 | m
514 | KM’ Television Santa Rosa California 08/05/02
07/31/02 | in
515 | Smith Television Group Anchorage Alaska 08/05/02
07/31/02 | in
516 | WCSC, Inc, Charleston South Carolina 08/05/02
Artist Collections Group dba Worldwide 07/31/02 | m
517 | Subsidy Group Beverly Hills California 08/05/02
Worldwide Subsidy Group dba Independent 07/31/02 | m
518 | Producers Group San Antonio Texas 08/05/02
519 | Notin Use
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2001 Cable Copyright Claims

Final List
Date
No | Claimant's Name City State
7/26/02
'520 | Raycom America, Inc. (KFVS-TV) Cape Girardeau Missouri 9/3/02 m
07/30/02 | in
521 | Charles Schuerhoff dba CS Associates Lincoln Massachusetts 08/05/02
522 | Carolina Capital Communications, Inc. Fayetteville North Carolina 07/01/02 | in
-WKFT :
523 | Fei Hu Films Santa Barbara California 07/4/02 | e
524 |'Removed
525 | The Corporation for General Trade dba Fort Wayne Indiana 07/12/02 { e
WKIG-TV
526 | ACME Television Licenses of Missouri St. Louis Missouri 7/26/02
-KPLR-TV e
527 | Notin use
1328 | VHR Springfield License, Inc. KOLR-TV Brentwood Tennessee 07/09/02 | m|
529 |Persona Grata Productions San Francisco California 07/67/02 | e
530 | NPG o f Texas (KVIA-TV) El Paso Texas 7/31/02 | e
531 | The Consortium for Mathematics and Its Lexington Massachusetts 725102 | e
Applications, Inc. (COMAP, Inc.)
532 | FTM Productions Los Angeles California 723102 | e
Buena Vista Television
533 | Walt Disney Television Burbank California 723/02 e
534 | AFMA Collections Los Angeles California 7723/02 |e
535 | Hasbro, Inc. Pawtucket Rhode Island 712402
536 | Holston Valley Broadcasting Corporation Kingsport - Tennessee 7/29/02 {m

WKPT-TV
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2002 Cable Copyright Claims

Grand Junction

As of October 29, 2003
Date

No | Claimant’s Name City State Rec’d.

1 Babe Winkelman.Producﬁons Inc. Brainerd Minnesota 71003

2 . | Broadcast Music, Inc. | New York’ NewYork - | 7/1/03

3 GT Merchandising and Licensing-LLC - ".| New York New York 7:/1/03
4| KSL-TV division of Bommeville Int. Corp, Kaysville Utah 003
|5 | Lives and Legacies Films MeLean Virginia 71103,

6 Meﬂ'opblitan Ope;ra.A:ssoc. Ine(WTTW) . .| NewYork New York 7103 |
7 | Mid State Television, Inc. WMFD-TV Mansfield Ohio | 7w03
8| Peter Miller Filus, Inc. (KQED) New York NewYork - | 703 |
9. ' Pubhc Broadcastmg Service: (PBS) Alexandria " Virginia 7/1/03.:. '
10 | StephonJ. Cannell Productions, Inc. Hollywosd Califomia” | 7ji/03.
11 _| Trustees of Coliumbia University - New York | New York M5 .,
12 '_.;WGEMTel.evision o | Quincy | mtincis .. |03 |
13 | Widd and Stars Ptoductxons Group | Alexandiia Vigiia | 71703
14 ‘WREXTclevrsxon LLC. | Rockford ols , | |73 |
15 | Yannine. (KUHT) WestPalm Beach | Florida | 703
16_| BBC Worldwide Americas, Inc(KCTS) | New York - NewYork | 72103
17 | Beacon Producuons Inc  Watertown .Mgssaé}:iﬁsétfs . 7I2/03 N
18 | Big Productions(RUHT) Stillwater Okishoma " [ 772103,
119 4Den.v:etCente'r forPcrf;Jnﬁing Atts (WTTW) . ‘.Denvcr Colorado . 772/03_ :' I
20 | Diimond Island Productioris, LLC (KQED) | Pacifica Califoria 7/2/03

21 | Fisher Broadeasting- Portland TVLLC. KATY Portland Oregont 712/03
2 IndependentTelevxsxon Servxce Inc. (KTCA) San Francisco California | 7r2i03

23 KARKInc Little Rock Arkansas 712403
2 | KTBS, Inc. Shreveport | Louisiana 7/2/03

25 | LeSea Broadcasting Corp. SouhBend . | Indiana 71203
% Colorado 7/2/03

-Pikes Peak Broadcasting Company (KJC’I’) :




.

2002 Cable Copyriglit Claims

. As of October 29, 2003
. Date
No | Claimant’s Name City State Rec’d.
27 | Pikes Peak Broadcasting Company ( KRDO) Cpiorado Springs | Colorado 7/2/03
128 | Porch Light Entertainment, Inc. Los Angeles | California 7120103
29 | CINAR Corporauon I Montreal Quebec | Canada ' 7/3/03"'
-30 | Family Co;nmumcatlons,'"lnc. Pittsburgh Peonsylvania | 7/3/03 .
31 | World Wrestling Entertainment, Inc. Stamford Connecii;:ut 7/3/03-
32 | Michiana Telecasting Corp: WNDU-TV ‘South Bend Indiana 745103
Paramount Pictures .
33 .| Big Ticket Telev:sxon, Iné., Blg Tlcket i . N
" | Pictures, Inc., Big Ticket Producnons, Inc, Los Angeles California | 77003
(34 . Che]seyBroadcasﬁngCompany (WHOI-TV)N.. - Creve Coeur ' Tllinois 7'/7/0?: 1
35 FreanendlySemmars Inc.- | tew You New York 03
36 - Homehme . o -Chaskd’ . 'Mi;mesdta 7/7/03 1 _
|37 _,InTouch Ministries, In, Krrv_Tv - ‘Atanta Georgia | 7703
138" L]N Televmon Corp. (WWLP) ~‘Cl_1icope'e M;ssacﬁﬁséﬁs .. 7/7/03 . ':.
‘ 3§ .l,Moms Network'of. Alabama, Inc Dthali Alabama .';7/7/03::':; =
40 Nauonal Geogmplnc Soclety o .Washi_ngton DC. ' 7/7/_03 .
41" | Nekstar Broadcasl:mg NE Pena, (WBRE-TV) | Wilkes-Barre | Pennsyivania s [
: 42 'Paramount Plctures ancom Compa.uy T . Los Aﬁgeles California W03 -
43 | Quorim of Missouri, LLC (KDEB-TV) Springfield Missowd | 7703
44 | Santa Fe Ventures, Inc .. " . -Albuque['que'_':l ) fNewMexxco | 717103 .
45 | SIL Noitheast, LLC (WBNG-TV) ' Johnson City NewYork - | 9703
46 | SIL of Pennsylvania, Inc. WICU . [Bric *  Pennsylvania” | 7/7/03°
47 Spectator Fiims ' WestHollywood | California 77103
48 Spcllmg Television Inc ' L;:s Angeles California - 7/7/0'3‘
49’ Steve Whife Films g " Studio City California "7/‘7}63, A
5¢ | Sullivan eqertammcnt Iﬁie;naﬁonal Inc. Torento Ontario %a& 03 4
51 | VHR Springfield Licepsé (KOLR-TV} Brentwood | Temnessee 03

g
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2002 Cable Copyright Claims

"New York

_Asof Octobgr 29, 2003
. . . Date
No | Claimant’s Name N City State Rec’d.
52 | WERT-TV Bvansville Indiana 103
Worldvision Enterprises, Inc,
Republic Distribution Corporation
53 Republic-Entertainment, Inc, - - . : . '
Republic Pictures Enterprises Los Angeles California 1 717103
54 | WPSD-TV, LLC | Paducah Kentucky 711103
55 | Apple Valley Broadcasting, Inc. (RVEW) Yakima Washingtort 8003 -
56 .| Dallas CountyCommunit)'/ College District Dallas _ Texas 7/'8/03.
57 .. General Mills Sales, Inc. "Mi.nneapolis Minnesota . 7[8/03
58 vl{_éritag'gBroadc'a'stihg Cotpany of Mich, ‘ -éadilléc Micl_ligan-' .7/8/03_ 1
59 :| Indidna Broadoasting. LLC (WANE-TV) FotWayne - - |madiama | 78003
60 | KSEE Televisio Inc: Fresno California | 778003 -
61 .| LIN Television Corp, WAVY-TV | Portsmouth - Vigimia - | 7g/03
62 | LIN Televisicn Corp, WYBT-TV [ Potsmiouts | Vieginia . . | 75703 B
63 | Littion Syndicaticns ' " | Sullivan’s Istand | South Carolina | 77803 - |-
64 | Recording Tndustry Associution of America | Washington DC | arsi0s,
65 ‘| wBKO n . | Bowling Green | Keatucky B
66 |cr Entertainment, Inc. Beverty Hills - | California <. | 779/08" " .
67 | ComCorp of EI P.{sg License Corp '_,La'fayene ‘Los Angeles 7903 . '
68 | D.L. Taffuer, LTD, . |LosAngeles | California 709003
69 Ihdian;Broadcasﬁng, LLC (WISH—TV) " Indianapc;lis ‘ Indiana ~7/9"/03_ )
70 Ii:tclec&nihxtelhfgent,'_I‘elecomunicaﬁons Pasadepa. - . California . 719/03
71 | Journal Broadcast Group, Inc. Lansing .| Michigan 7/9/03 .
72 { Kéenneth Lauren Burns Walpole | New Haspetie | 7903
73 .KETKLicezasee LP. ' Baltimore Maryland 719/03
74 | KMEG.TV Dakota Dunes ' | South Dakota | 70103
175 | Primetand Tetevision, I (WLELTV) WestLafagette * | Indiana | 770003 -
76 | Quartet Intemational, Ic, | PeartRiver 79003




2002 Cable Copyright Claims

As of October 29, 2003
. | Date
No | Claimant’s Name City State .| Ree’d.
77 | Rhombus Intemational Inc; Toronto Ontario 7/9/03
78 | Screen Media Venmrcs' LLC | New York New York 7/9/03
79 " | Summit Media Group New York New York 7/9/63
80 | The History Makers ) Chicago. linois - 7/9/03
81 | United Featirre Syndicate, Inc. New York New York_ 9103
82 WNTZAB, Tnc. - Carencro Los Angeles 719/03
83 - jWi./‘I.\TY"I.‘eIevision Burlington Vermont 7/9/03
|84 Capltol Broadcastmg Company, Inc. _ Raleigt; North Carolina . 7110/03
85 -| Curators of Umvemty of Mlssoun KOMU-TV } Columbia Missouri 171003 | ‘
86 erms Telev1s10n Broadcastmg WSAZ3 ‘ :Hunington West Virginia 7/10/03 i+
87 ¢ .FxlmMattexs d/b/a TV Matters Phoenix Arizona 7/1‘0)_632'_ Ny
88 .| Genesis JIntermedia, Inc. | Van Nuys "Ca]ifpr'ni?a : 7}1_0‘/93_ N
% -Hawthome Commuricatiéns, fuc. | Fairfield Iowa 7/10/03 | © -
90 | Jasinsli TV | scottsdate Arizona oo |
| New.Line Cinema Corp . '
o1 | NowLine Praguostion’ oy
New Line Television, Inc. "New York NewYork - | 7710703
92 , Xﬁﬁgﬁ%mnﬂ C())mmnmcahons | Toronto Ot 003 1
9. 'PubhcAﬁ'ausTelevmmn,-Inc.. | New York New York 7/10/03.
194 | Red Horse LLC . _ ' 'Béve'rly Hills ' California’ 771_0/63
95 | Seriptto Screen Productions, nc. | Senta'Ana ‘California 7/10/03 -
| 96. [ Gatticus Corporation aad Quest Productions | Berkeley California ‘71t1/03
- Great.Plains National Instructional Television | _ ‘ .
97 | Library Lincoln Nebraska 711/03°
98 | Jewell Television Corp KLST-TV éan Angelo Texas 7/11/03
99 | Jourmal Broadcast GroupW'I'MJ Milwaukee | Wisconsin 711/03
100 Lumicre Productions, Inc. New York Nev_v York 171103
101 | Nomadic Pictures Chicago Nlinois Y703 -
102 | Quorum Broadcasting of Indiina WTVW Evarisville Indiana N3




2002 Cable Copyrxght Clalms
As of October 29, 2003

Palm Desert

L Date .

No _Claimant’s Name City State Rec’d.
103 | WLAT Fresdom Broadcasting ofMichigan | Lansing Michigan M3
104° | Woodgrain Productions Inc, 'Winnipe'g Maitoba | Canada " 1/03
105 | WPTA-TV, Inc, . _ Fort Wayne Indiana M |
106, -WWMTFreedom Broadcashng of Michigan Kaiainazoo ' Michigaq t 711/03

| 107 KARZProducuons ‘New York NewYork | 7/13/03
108: Alhed Comn_lu.nications; Inc, :- ‘ New York ﬁew York . 7'/14/03} |
109 | Capital Bioadoasting c'ompany Raleigh North Carolina | 7/14/03. °
110. Commlmxty Broadcastmg Service WABI ™v Banéor ‘Maine . 711403 :
111 CometstoneTelews1onWKBS-TV47 Wall Penusylvania 714/03 1
112 ComerstoneTelev:sxonWPCB . A'Wa'li : Pennsylvama ) ) 7/14/03 . "
113 | Jetferson Pilot Commumcauons Company | Richmiond ] Vlrglma 7/14/03. .
114 | KsLA, LLC Stuoveport- | Louifans | andns
115 | KWWL Television | Waterloo [Jowa © . L7743,
116 | Linéoln Bfoadcasting Company KTSF Brishane | Catitomia” "+ [ 74003 |
1175 ~MaJone Poore Productions Sin Francisco f Califbiﬁia 71.1'4:/:(:)3..
118 Marty Stouﬁ‘er Productxons Ltd. 'Aépén Cdlqrqéq .7/~1.4/:0.3...
119 MchlganMagazmeCo _ | Rose City Michigam | 771403
120 | Post Ncwsweek Statlons San Antomo KSAT" | San Antonio Texas 7/1,5_/63 .
121 Raycom Medm, Inc WOIO-TV Mcfmtgpmery Alabama '7/14/03'
122 Raycom Media; WUAB TV Montgomery  Akbama 7/14/03
123 | WEAR LicenseoL1C . |'Pensacola [Florida - 7403
124 Berk;)w & Berkow Cuﬁicul@:mDevelopment Chico California 7/15/03
125 'Califén Pr@uéﬁom Inc. Culver City 'California 15103
126 ChelseyBroadcastmg Company ( KHQA) Quincy | Ttinots 715003
127 .Dwerslﬁed Broadcas(mg Inc. WCIB Gainesville Florida 7/15/03
128 | Gulf-California Broadcast Comp. KESQ-TV | Palm Springs California v 15/03
129 | Guthy Renker. California

7/15/03




2002 Cable Copyright Claims

" As of October 29, 2003
. Date
No | Claimant’s Name . City State Rec’d.
130 Jéopa:dy Productions, Inc, Culver City { California 7/15/03
131 | KAMC TV (VHR Broadcastmg) ._'Lubb.ock Teiaé {7 15/03
'| 132 | Kost Broadcast Sales.” ' lCh.icago ‘| Minois 15003
133 | MAC an AVA Motion Pictures Productions - Monterey &Hfoﬁa 7/15103
134 | MG/Perin, Inc. - | New York New York 715003
135 NASCAR Digital Entertamment, Ltd -1 Daytona Beach Florida . 7/15/03
136. | National Baskeiball Association - | New York Al.\Iev.v York 7/15/03
137 | National Hockey League { Game) _ 'New Y’ork New York - "I/'l~5/0.3 .
138 | NFL Films L} Mt Laurel New Jersey ‘ 7/15/63' ._, .
139 | Noe Coip. LLG" ' Monroe Louisiana '7/'15./_03: ’ .
140 .| PGA Tour | Ponts Veids Beach- | Florida 715003 3
141 | Post Newswesk Stations { WIXT) Jacksonville Florida' 7/‘1,5'/(_)'3'; f
142 .Q"ubxun'l.of Texas ( KLBKTV) ; Andover Massachusetts 7/15/03; ‘
143 | S&S Productions Ine. | Toronto Ontario” :'Ca.nada s |
144 | SEX Télevision : | Washington oc - nsna.
145 | Sony Pictures TelevisicnTnc. - |owverciy | califoruia IN503
146 | Steve Rotfeld Productions, Inc. |BynMawe | Pennsyivania 715103
147 | wnBA R |- Secaucus | New Jersey 1503
148-| WVVA Television, Ing, Bluefield | West Virgiwia | 715708, |
| 149 | Chelsey Broadcastmg of Youngstown(WYTV) Yopngstov&"n Ohio 7/'1-.6/03. B!
150 | Christian Broadcastmg NetworIne. | Virginia Beach Virginia 716/03
151 | DBA FASE Productions Los Angeles Caiifomié 7 1 6/03
152 | Elcom of South Dakota KSFY:KABY:KPRY | Sioux Falls South Dakota 7/16/03
153 Federal'B_roadcasting CoWLUC-TV . .I'\Iegaunee' MJclug'an 7/_16/03
154 | Luminart froducﬁons ' Sedona Arizona 7/16/03 -
155 | Paul Eriksen | Columbus Ohio 7N6/03
-KTVO. .
- WTVM




2002 Cable Copyright Claims

177

California

As of October 29, 2003
_ Date
No { Claimant’s - Name City State Rec’d.
156 | WIXT-TV East Syracuse New York 7116/03
157 |"'Wood License ~ - | Grand Rapids Michigan 7/16/03 -
158 | I2WRRCHV - Cincinnati Ohic . 77103
159 | American Documentary, Inc. .Ne'w'York New York 77403
160 | ASCAP New York .‘ New York -7/17/03
161 Capual Commumcatlons (WOIL-TV) West Des Moines | Iowa - 7/17/03
162 Cxtadel Communicatiors (KCAUTV) “Sioux City Towa 17003 |
163 | Citadel Commumcatlons(KLKNTV) Lincoln Nebraska, /03 .
164 CIaudxaR Levin Northampton | Massachusetts s,
165 | COMAP o Lexington Massachusetts " | 7/17/03 .
166 Coronetéonunm;icaﬁons (WHBF-TV) Rock Island - Mlinois - 7/17/03 1
167 | Emmis Television Broadcasting (KOIN-TV) Portland ‘Oregori.. w0y |
168: | Fisher Broadcasting Idaho TV LLC Seattle | Washigton . 7‘/17'/05"_:? 2
1695 'FoodFor'I'houghtProducuons : ‘Makanda L Illmoisﬁ.;" i ', 7/17/03 : ." .
170" ‘Fremantle Media NorthAmenca, Iuc New?drk‘ ' New York . . 7/17/03'_
171 | KBIRTY License, liv. Dulith | Mimesatn | 7117703
172 ,"MacNeﬂ/I.‘chre‘rProdu&:tioﬁs | Adtington - Virginia, . {71703
Ty Metro GoldwynMayerSmdlos Inc. . - '
Orion Pictures Corp -
‘| MCEG Sterling Pictures
| United Axtists Pictures
" | Danjag LLC :
173 | Heritage Entertainment Inc
Epic Productions Inc.
"Golydwn Films, Iuc.
| Délta Library Company- - ) . . .
. '| Motion Pictures Corp - | Los Angeles California 7/17/03
174 | Nelvana Limited . .| Toronto Ontario | Canada 7117103
175 { Nexstar Broadcasting of Midwest WTWO-TV_ Terre Haute Indiana 7/17/03 .
176 | NPG ofOregon,Inc KTVZ .| Bend Oregon | 7/17/03°
Los Angeles

7/17/03 -

‘Philomath Films




)

2002 Cable Copyright Claims

As of October 29, 2003
. Date
No | Claimant’s Name | City State . Rec’d.
| 178 | Smith Television Group, Inc. . Anchorage Alaska 7/17/03
179 | Televison Wisconsin, Inc, WISOTV ] Madison Wisconsin mn7io3
180 Tony Brown Productxons New York New York - "i(17/03 .
181 | WAOW/WYOW Television Inc. Wausau - Wisconsin | 7/17/03
182 | WCSC, Inc Charleston South Carolina 7l17/d3
183 | WEEK TV East Peoria Hlinois 7403
184 | WKBT-TV QueenB Telewsmn, LLC La Crosse Wisconsin® | 717/03
" - | ABC Family Worldwide, Inc,
"{ ABC Fariily Properties, Inc.
ABC Kids Worldwide, LLG
ABC Children’s Network, Inc.
.. ] BVS Entertamment, Ing,
185.1 BVS Inte;nauonal Services; Inc,
BVS Domestic Services, Inc.-
MTM Enterprises, Inc. . : .
"MTM Eiitertainment, Fie. X SUEEEEEIEI SRR W
| International Famﬂy Enteﬂamm:nt, Inc. Butbank California 7/1803
186° ,AlabamaBroadcasungPartners (WAKA)' Montgomery Alaf:éma, . 7/1'3}03
187 ‘Bamstomerpmducnons o | Del Mar California 7/1§f/'_b3~'; S
188 | Body Electric Corporation of America '| Orchard Park New York /1803 -
189 | Central NY News, Iic: (WOKR-TV) Rochester NewYork - | 7/18/03 - |
190 Emnus Television License Corp. KMTV Omaha | Nebraska -7}18/Q3' '
191 | Issues TV Bedford Hills New York 1803
192 | KTTC Television, Inc. _ Rochester Minoesota 718/03 °
193 } KTVQ Communications, Inc, Billings Montana 7/18/03,
194 | Lyons Partnership, L.P. Lyoné Group Allen Texas [ 7/18/03 _
195 | Sit and Be Fit ' ' Spokane Washington 7118003
196 | Agency for Instructional Technology - | Bloomington Indiana | 7nsr03
197 | DavenportFilms ‘ | Delaplane Virginia | 7120003
198 | Adler Media, Inc. Sherman Oaks | Califoria . | 7721/03
199 | AFMA Collections .- . - Los Angeles California 7121/03




2002 Cable Copyright Claims

As of October 29, 2003
Date
No | Claimant’s Name | City State Rec’d.
200 Amazin_g Facts, Iﬁc. Rocldi.u' Califor.nia 7/21/03
. ,201'.. Amen'can Religious Town Hall, Inc. . Dallas Te;cas 7/21/03
202 Apostr_gphe S Produchons - New York New York 7/21703
203 Atlantic Media Group Conway South Carolina 0 1/03
204 | Better Gxades Semmars LLC West Chester Pennsylvania - 7/21/03
205 | Big Leagtic Golf, Inc. | Maitland Florida 7/21/03
206 | Catholic Commusiications Gorporation Springfield Massachusetts | 7121/63
207 - Channel 32 Mortgorcry, LLE WNCP-TV, | Montgotiery Alabama 7/21/03
208- Comm:ssmner ofBaseball NewYork | NewYork 121103,
209° AGICOA . ',K.ais'ersg;' » ] ‘Mu.chen.'. ' 7/21/03
2101 Cottonwood Chnshan Centet Los Alamitos Célifq,mia S ,’,7/21,/03 -
~ 211 ‘Crenshaw Christian Center J Los Angeie§ ' . Cahfonua ' .7/2.1/(_)3
( o ) ‘ 212 | .Dragon House Producuons ) ..| Houston Ny 'I.‘exasv- B ..712,1(.03 N
W 213 | Bclipée Television & ‘Sports Markeung LC vl Colorado - - | 7/21/03
214 | Bducatioal Film Center | Annandate Virginia 12103
215 '-Euenpeny | Menlo Pacic California 71103 -
| 216 | Faith For Today, ke, . Sini Valley Califormia - | 7/21/03
217 FreedomBroadcasnng, Inc. Schenectady | New York , ' 7/21/03 . |
218 | Grand Strand Telévision . , . ' o
A Div of Diversified Communications Conway South Carolma 7/21/03
219 Grizzly Adams Productions, Inc. . Baker Oregon 721103
220 | Hispanic Heritage Awards Foundation Washington DC | 72103
121 Independent Production Fund, Inc. New York New York 7/121/03
| 222 | ITISWRITTEN Simi Valley .Cahfomla 7121/03
223 | Jalbert Ptoductions, Inc. _ ' “Huntington New York ’7/21/03
224 : Llfe in tﬁe Word, Inc. . , Fenton . Missouri "7121/03
225 ;Major League Baseball Properties, Inc. New York New York ‘ 721/03 .




2002 Cable Copyright Claims

As of October 29,2003

Date

No | Claimant’s Name City State -Ree’d.
226 Media General Communications, WSAV-TV _Savannah Georgia . 7/21/03
227 | New forllcR'oadRunners‘CIub, Inc. ‘.N:ew,.Yo;k New York 7421003 |
228 | O. Atlas Enterprises, Inc. - .| Los Angeles | catifornia 721/03
229. | Phil Slﬁté_rAssoci.dtes Lancashire England 7/2(/03-
230 | Post Newsweek Stations WKMG-TV - Orlando Florida 721/03 °
231 PoWerbase_ Fitness, LLC West Chester Peqnsyl\lf!.nia ' '2/21/03- .
232 | RBC Ministries . , GrandRapids | Michigan | 772103
. ] 233 | Red River Broadcast Cs, LLC (KDLT) [ siowsFalls © | SouthDakom 72103 |-
234,. Regmald B. Cherry Ministries 'Houston‘ Texas - 7/21/63'
235 | Rhetna Bible Church " -~ Broken Arrow Qldahc{ma U31/03
236 | RonPhﬂﬁps M_ini;si'rips RN " Hixon " | Tennessee 7/21/03 .
1237 Sandra Carter Pl:odl.;ctions.' ] ng‘w'Y;)rk New York:: :11/2.1.16'3_ "
238 | Speak the Word Church International | GoldenValley | Mimesots | 721/03-} - =
| 239 | TD. Takes Ministrics. | Ditas Texas iz |
240 | Total Gym Fitness, LLC" West Chester Pemnsylvaria | 7/21/03
241 | Urban Latino TV LLG" New York NewYork | 2103
242 | Ward Productions, Inc. * Los Angeles | California 7/21/03 )
243 | Zola Levitt Ministries, Inc. _  Dallas . Texas. 03 |
244 | Alvin H. Perlmutter, Inc. A ' .Ncw\_.fork New York . 722003
| 245 | Dick Clark Productions, Inc, | Burbank California 203 |
246 | Freedom Broadcasting of Texas ‘Beaumont | Texas 7/22/03 ‘
247 | Global Evangelisim Television, Inc. San Autonio “Texas 203 |
248 International Telecommunications Srv. ' Pleasant Gap Pennsylvania 7/22/03 - .
SodaMountain Bioadoasting, Inc. ' KlamathFalls | Oregon 7122103
249 KDFK-TV ) o Medford Oregon 7122103
- | xDRV-TV .
250 | KEZI, Inc. Eugene Oregon 7122103
251 | KGTV San Diego California 7/22/03




2002 Cable Copyright Claims

Green Bay

As of October 29, 2003
. Date
No | Claimant’s Name City State Rec’d.
252 | KTIV Television, Inc. Sioux City Towa 7/22/03
253. KY3, Inc." . Springfield Missouri 7/22/03
254 | Michael Jaffe Films, Ltd Beverly Hills _ California 7/22/03:
255 ‘Norman Jerry “Jed " Riffe Berkeley California | 722193 |
256 | Randoll Limited = New York NewYork | 7p203 |
257 | Universal Ciiy Studios Productions LLLP - .Um'versal City California . 7/:22[03
258 | wBGH - ' | Binghameon “New York 7/22/03
259 | WIvT ‘Binghamton - New York - . | 72203 -|.
260 [ ABC Holdmgs Company, Inc: KABCTV | Glendale- California 72303
261 | ABGIic. KFSN-TV - Fresno | California .~ | ;23003 |,
1262 .ABC Inc (WPVI-TV) | Philadelphia Pennsylvania 7/23{03 :
263 | ABC, ne. (WTVD- TV) . | Disham ‘ North Carélina | 7/23/03" |
264 Amencas Black Fom.m, Inc Washington DC e 303 |-
265 Axka.nsas TelevmonCompany(K’I‘HV TV) McLean . Virginia: - 7123003 1
266 Buena szta Telcvxsxon . .Bﬁrbanl; " |. California - 7/23/03 o
{ cBs Broadcaslmg Inc. - . New York | NewYork - {77303 | -
CBS Mass Media, Corp New York New York . V73003 .
CBS Worldwide Inc; - New York New Yorkf' 7/23/03 ¢
Group W Television Stat:ons, Inc | New York Néw York .. /23103 , -
Inside Edmon Inc, : New York New York . 723003 |
| 267 | King World Productions Inc. "New York - New:York 7/23/03 -
King Woild Studios, West Ine, Santa Monica California- 7/23/03
KUTV Holdings, Inc . New York -New York .- 7/23/03
KWM; Inc, e Santa Monica . Califorita 7/23/03
Paramotint Stations Group Inc. | Southfield Michigan 7/23/03 . . .
Paramount Stations Group (KTXA) .| Forth Worth Texas - 7/23/03
Paramount Stations Group (WPSG) Philadelphia Pennsylvania 7/23/03
268 | Combined Commm. Corp. (WZZM-TV) Melean | Virginia 7123/03
{269 | Detroit News, Tac. ( WUSA-TV) | McLean {viginia © [ 712303
270- | Eromis Indiana Broadcasting, (WTHLTV) “Terre Haute Indiana 1 723103
271" | Emmis Television Bro_adcastmg (WLUK—TV)‘ 7/23/03

Wisconsin




2002 Cable Copyright Claims

Ty

As of October 29, 2003
T o Date
No | Claimant’s Name City. State Rec’d.
272 | Eye Productions Inc. New York New York 7123003
273" FlsherBroadcastmg SeattleTVLLC _-.Seattle Washington 7/23/03
274 | Gannett R.wer States Pubhshmg (WJXX TV). McLean Virginia 7/23/03
275 | Gannett Pacific Corp (WBIR-TV) | McLean Virginia | 7/23/03°
276 | Gannett Georgia, L. (WMAZTV) ‘[ McLean Virginia 223703
| 277 | Ganvett Georgia, LP. ( wx1a-Tv) | McLean Virginia 7123103
278 Hallmark;l.intertain_mcnt Distribution Li..C New York New York 7/23/03 {.
279 Jéﬁ'eison—Pilot Communications WBTV, Inc. Charlotte North Carolina 7/23/03 -
280- | KGO Television, Inc, |-San Francisco California 7123/03 - |
KSNW.TV | Wichita Kansas © - 723003
N KSNC-TV Great Bend Kansas . * 723/03
281 ;| KSNG-TV Garden City- Kansas ° 723003 -
( ) . | KSNK-TV Oberlin Kansas B 7/23/03
“"/ 282 'KTRK Television -.| Houston Texas. . |ar2sp03- -
' [ 283 MulumedlaEntertamment, Inc. (WGRZ) McLean | Virginta w2303 |
284 | Multimedia Holdings Corp. (KARE-TV) | McLean Virginia | 7723003" 1 B
285 | Multimedta Holdings Corp. (KPNX-TV). ‘McLean Viginia. - o
286 | Multiniedia Holdings Coxp (WTLV-TV)’ ‘McLean Virginia - -._7/23/03 .
287'| Multimedia KSDK, Inc, O | meLean Virginia V72303
288 | Pacific and Southern Comp. (WLBZ-TV) "MecLedn Virginia 7/23/03
| 289 | Pacific and Southern Comp. (WTSP-TV). McLean | Virginia 7/23/03
290 | Paul Rich Bennett Productions | Los Angeles California 723/03
291 Persephoﬁe Productions Falls Church 'Virgiﬁia‘ 7123103
292 | Raycom America, Inc. KFVS-TV: Cape Girardeau | Meissori 7123003
293 | Sinclair Acquisition IV WICD-TV Champaign ifinois 7123/03:
294 | Sinclair Acquisition IV WICS-TV Springfield | ttinois - 7123/03
295 | Tennessee Broadcasting Partérs, luc. .| Jackson Tenn_msée 7/23103
296 | Western Intérnational Syndication Los Angeles . | California 123003

saae”




2002 Cable Copyright Claims

I

As of October 29, 2003 )

. Date

No | Claimant’s Name . City State Rec’d.

297 | West Virginia Media Holdings (WTRF-TV) | Charleston West Virginia | 7/23/03

298 | WEMY Television Corp McLean Vicginia 702303

2§9 WKOWTelevisi'op, Inc.‘ Madison Wisconsin 1 7/23/03

300 | WKYC-TV . McLean Virginia 7123003 |
301 |. WLS Television, Inc. Chicago Mliiois 23403 |-
302 | WTVG, Inc. S | Toledo Ohio " 1723003 ..
303 AmencanBroadcastmgCompany ‘WABC-TV - .'New _quk New York 724003
-304. Art 21, Inc. New York New York '7/21.1/03 ’ .
305 | Belo Kentucky, Inc. WHASTY Lowisville | Kentucky 4103, |
3'06,Cars‘ey Werner Company LLC “Studio City California 134103 - |
_307'- Channel49 Acquisition Corp Hampton Vitginia ) A7/24/03{.
308 Chesapeake Television, Inc. : ' S,aﬁAntonio . ;I‘exas. ' 7/24/03

309 | Coral Ridge Ministrics Medi, Inc Pt Laderdale | Flovida © " . | 72403
310 | Crystal Pictures, Inc.” * i Asheville North Carolina - [ 7/24/03 " 
‘| 311 | Flint License Subsidary (WIRT-TV) | Ftint . Mickigan . B H
312 HearsgA:gyle Television, Inc. "'} New York : New York -7_/2:4/0.3;;.
313 "Ihé"Hears'tCoxpoxaﬁon .. | New York New York

314 | RASW, loc. “Phoenix Atizona 4003 | 7.
315 | KENS-TV, e, San Antonio. Texas 24103 .
1316 | kHOU-TV 1P Houston Texas 7034003 |
1317 Ki}.gBroad'casuhg Comp. KING TV Seattle Washington 7/24/03

318 | King Broadcastmg Cormp, KREMTV g Spokane Virginia | 7124103
319 | KMOV-TV, Inc. o St Louis Missouri 7/24/03
320 [ KONG TV, Inc. KING TV Seattle Washington | 9124703
321. | KSKN, Inc. - Spokane Virginia 7/24/03

322 | KTVB-TV, Inc. .Boise_ Idaho 7/24/03

323 | KTVK, Inc. * ..} Phoenix 7/24/03

Arizona




2002 Cable Copyright Claims

As of October 29, 2003
. . Daté
No | Claimant’s Name City | State Rec’d. .
324 | KVUETV . Austin Texas 7124103
325 | KXTV, Inc. ‘ McLean Virginia 7124103 .
326 | Lilly Broadoasting LLC WENY-TV Horseheads New York 7124103
327 | Mary Rawsor, Charlee Brodsky, ' .
Estate of Stephanie Byram Pittsburg Pennsylvania 7/24/03
328 | Multimedia Holdings Corp. (KUSA-TV) McLean Virginia 7124103
329 | Pioductions Zone3 Inc. .| Montreal Quebec | Canada { 7124003,
| The Hearst Corp.. WP_BF:If_Z_CWE:WMQi{ . -,NewYork New York [7/24/03
330 | Video V.oiée:, Inc. WVVH-TV ‘ . Southampton Ne\vKork. 7/24/03. :
331 | woNCTVINBCS . .| Charlotte | North Carolina - |7/24103 . |
332 | Weist VirginiaMediqufdiggs, LLC- Charleston . W;st\kiréinig | 724103 '
333 WFAATV, LP. WFAATY  ° Dellas - Texas | 7r4108°
334 | WSIV Television, tic. . - Elhait Indiana . -~ | 7124003
[ 335 | wrvELIC | Syracusé NewYork - .| 72403
336 | WWLTV, Inc. | Neworsans | Lovisiaa | 720008 |
'337.| WXOW-TV LaCrosse | Wisconsin - .} 724003 |
| WQOW TV ‘ Eau Claire Wisconsin 7/2'4_/03' -
1 Yohﬁg Br'gadcasting"[xic.l L 'ﬁéwYork o New York 7/24/03 -
f338) . ~ - -
’Tall,PmIJy Producii:c;ns; I.,.I;C .' «aMah’bu Cali'fomia‘ . ‘7/:25/03”
‘AGIcOA Geneva Switzeriand 7125103
339 | Central Wyoming College Riverton Wyoming 725003
340 | KMTR-TV ' Springfield Oregon 725i03
341 | Canadian Broadcasting Corp. . | Ottawa Ontario 7/25/03
342 Coiumbia BroadmsﬁnéPax'tpeﬁ (WOLO-TV) . Cc;lumbia ‘South Carolina- | 7/25/03
343 | KEWBInc. " | Houston Texas 7/25/03
344 | KPLR, I | st Louss. Missowi | 725003
345 | KVOSTV Bellinghain Washington 7/25/03




)

2002 Cable Copyright Claims

As of October 29, 2003
Date
No | Claimant’s Name City State Rec’d.
346 l'Welk G;:oup . Santa Monica California 7/25/03
347 | Neistar Broadcastng of Wickita Falls KFDX | Wichia Fome | Texas 7125/03
348 | Oliver Productions Inc. . .. . . Washmgtén= DC. - 2503
349 | Lyons Partnershxp ‘Lyons Group . Allen . Texas N 7/25/03.
350 | PostNewsweek Stations Florida © | Miami Flotida - 7125103
351 | Saga Broadcasting (RAVU-TV) Victoria | Texas - 9125/03
357 | Tall Pony Productions, LLC - | Malibu California | 7/25/03
353 TﬁBﬁne Broadcast Holdings, Inc. _ A -. | Indianapolis - + | Tridiana® ; 7/25‘/0.3‘ .
354'Il ‘Tn‘buneTelevxslonCompany . o - i e
WPHL : WPMT : KDAF : WTIC : WXIN. Philadelphia T Pennsylvania . | - 7/25/03 -
'355.. _Tnbune TelevmouHoldmgs e, ‘Grand Rapids - Michiéan . ~7125/'.63A'.-.'
356° ‘Tn'bune Television New Oddemns ~~ - New Orleai:é. o Lomsxana : .7(2510?; :‘ ..
(} : n st WLVIInc R ' " |Bostan Maskachusetis. | 7/25/03
o 358° _wﬁis‘?"relev‘ision,lﬁé o [Roamncke [Vigmia | 725003 |
359, WestVuglma Media: Holdmgs WOWK-TYV | Chackesto "~ __ :_‘WestVu'glma | s, |
| 360 AWAFFTV - ' | Hustvite - | Viginia " [ msi0s, |
361 | BigComfy Caip.. ~ ~ . Toows  © losiao | 7izams
3.62':: :CatamountBroadcastmg of Chico Redding | Chico ° 3 ' Cahforma . 7/28/03
363,‘ w(',’entet for Educational Telecommumcahons ‘ Bérkele'y '_ o ) _Califorﬁia - ' | 7/28/03
364 | Chanel 12 of Beautngnt Inc. (KBMT) © | Beoumcg < Texas .| 7803
365 | Chanmel 51 of San Dlego( KUSI ) ; 'SénDiégp .| California ' 7/28/03
366 | Ctanmel40] lnc.. - | sscramento - | California .. | 728/03.
367 [ Classié Media, Inc. | NewYok . |NewYork | 78003
UPA Productions of America *| New York . New York 7/28/03
Harvey Entertamment, Inc. - New York New York 7/28/03 .
368 | Clear Channel Broadcasting, Tnc, . Tuka .Ok'lahéma: 7128103
369 (E‘;’steCIx%North Carolina Broadcasting Corp, o New Bettj ‘ 'NorthC‘arolin‘a | 7/28/03 |




2002 Cable Copyright Claims

Andio-Visual Copyright Society Screenrights

'As of Octeber 29, 2003
A ) Date
No | Claimant’s Name City State Rec’d.
Freedom Broadcasting of Tennessee, Inc.. Chattanooga Tennessce. | 7728103
370 , ‘ o
371 | Federal Broadcasting Company WSTM-TV ° Syracuse New York’ 7/28/03'
‘372 | Fintage Publishing Collection B.V. Leiden Netherlands ' 7128/03
373 | Wamer Bros. Domestic Television Distr. Burbank California 7/28/03 - |
374’ AGICOA - | Geneva { Switzerland 7/28/03
F 375 Chcsapeake Television - San Antonio Texas ' 7/28/03. 1
376 'Néxstar E;i:oadcasting.ofl\/ﬁdland/Odess:a ‘ | Midland | Texas 728003
377 | KSWOQ Television Co. Inc. | Eawton Oklaboma . | 7/28/03
378 [KTLA e, Los Angeles* | Califormia | 728003 |
379 | KWGN Inc. o | Greensiood Vilg, * | Colorado - 7128003 .|
380 | Centex Television (RXXV-TV) Waco Texas | 7iasis |
381, MdWesffI‘elﬁviéionIilc. SanDiego California - - | 7728103 1
382. | Mission Broadcasting, Tac: (KRBCTV) . |-Abilene, Texas 78003 |
383 Mission Broadeaiting, Inc. (WYOU-TV) | Soramton o | Pemmsytvania | 712803 |
{384 | € Broadcasting Partners (WCCB) .-~ | Chartots | ottt Carolina | 7/28/03 -
‘1385 NéWsChannelSNetwork(WTVF) | Nashville - Tenhessee_. 7128/03
386 | Nexstar Broadasting of Abilene (RTABTV) | Abilene © - | Téxas | 72800, |
387 NexsﬁfBroadcasﬁng’ of Beaumont (KBTV') . PértAu;tiIﬁ:: Texas '7/'28/0;3:.;
388 | Nexstar Broadeisting of Champaign ( WCIA) - Charmpain Tlinois 728103
389 | Nexstar Broadcasting of Joplin (KSNF-TV 16) | Joplin | Missouri- 7128003
390 | Nexstar of Broadcasting of Peoria (WMED) | Peoria Tllinois 28103 -
391 | Euro Pro Corp. - ' . | Laurent Quebec | Canada 7128/03
Bruce Nash Entertainment .| Hollywood California 7/28/03
Response Management . Encinatas ‘| California 7128103 -
392 | Pacific and Southern Comp. (WLTX-TV) MeLeati Virginia 7/28/03
393 ' South Wales Australia

728003 |




2002 Cable Copyright Claims

As of October 29,2003
. Date
No | Claimant’s Name ' City State ‘Rec’d.
Scripps Howard Broadcasting Comp Cincinnati Ohio 712803
394 | Tampa Bay Television ,Inic. Tampa " | Florida " | 7/28/03
Channel 7 of Detroit, Ine. ] Southfield Michigan 7/28/03,
395 | Stainless Broadeasting, LP ** =~ " | vesgar NewYork | 7/28/03.
396 [ Tribune' Telewsmn Northwest Inc ‘ Seattle o Washing:ton, ‘.7/28/03 :
WLOS. o Asheville North Carolina  |'7/28/03 .|
397 , o -} C
398 prg c. . .. | New York - NewYork 7128/03
399 | ~Binﬁﬁ§h5mBroadca§ﬁi1g (WV'IM-’I'V) Bimningham - A'labama_- o 7429003
400 | Clear,Clianoel Television - | motisbug | Penmsytvanis - - | 729003 |
401 | Cléaf Chanizel Televisior WLYH | Hamivrg . [ Pennsylvania - 7129003 .|
402 | Gompact Collections Limitéq .| London Umtedegdom :7/29/03 :
403 | DIC Entertamment S Buba _ Cabforma S ~'7/29/o3. 1
404 'F:sherBroadcastmgSE " | seartte : Washmgton ;7/29/03 BR
- 405 | Holston, Valley Broadcastmg Corp. - '. Kingsport S 'Tennessee o ':7/29/03 -
JohnBumstein . . - - | vincotowite [ éguiie - | g3
406 | KGUN-TV - . [ adzoia - [ano3 | |
407 |KOAATV-. .. e Colorado- ~ - | 7129103 - B
| 408 | Landsburg Compary, . | Toluca Lake Califomia. | 7/29/03 |
409 | Martha Stewart Livinig Omnimedia, Toc. - © | New York | e york | 7mon0s
410 | Missioh Broadcasting Inc. KACB | smangelo  [Texas o |omoin .
411 NBCSubsxdmy(KNBC-TV) Bubaok - . | California -, | 7720003
412 | NBC Subsxdlary(KNTVTV) [ samvese | California 7139/03
413 | NBC Stations Mana‘gemeﬂt(WCAU-TV) Bala Cynwyd Pennsylvania 7/29/03
414 | NBC Subsxdxary(WMAQTV) ) Chicago Hlinois - 7129/03
415 | NBC Subsidiary (WRC-TV) : | Washington DC ' |7903
416 | National Broadcasting Comnpany (WNBC-TV) | NewYork - | NewYork . . | 729703
417 | National Football I eague (NFL) ANewvor | Newvok | 729703




2002 Cable Copyright Claims

As of October 29, 2003
‘ _ . _ . | Date
No. | Claimant’s Name : City | State Rec’d.
418 | Nexstar Broadcasting of Midwest KQ'I'\/) St. Joseph Missouri | 7129/03
419 | Outlet Broadcasting, Inc., WCMH-TV . |- Columbus Ohio L 7/29/03
420. | Outlet Broadcasting Inc. (WJAR-TV) Cranston Rhode Island 7/29/03
421 | Outlet Broadcasting, Inc, WVIT-TV WestHartford - | Connecticut | 7/20/03
422 | Pappas Telccasting of Midlands (KPTM) Omaha Nebraska 7129103
423 | Productions Vendomie I Inc, ~ - ' Montreal Quebec . 7/2?/03
424 | Raycom National, Inc. (WFLX-TV) West Palm Beach | Florida. 729/03.
425 | Raycom America, Toc. (WINZTV) - Knowville | Temnessee . | 7720/03  |.
426 VRaycomNatxona] (WXIX TV) Cincinuati ~ | Ohio . .. | 7720003
437°| SESAC; e~ | Newvok  Newvom . 7120003
423 | SEM Entertamment e New York New York B 7/29/03
429 | SllmGoodbody Corporauon | Lincolnville Maine 7/29/03 .‘
430: Statmn Venture 0perat10ns ( KNSD-TV) 1 Sdn Diego - | California- . 7/29/(_)3 .
fa31 Statlon Veénture Operations (KXAS -TV) | Fort Worth Texas” | 729/03

432 | WEYI Broaoasting, Inc. _ ' Clio .| Michigan - | 7129/03.
433 | WEMJ Television, Inc. - Youngstown * | Ohio " | 720003,
434 | WKBW.TV License, Iic, Buftdo "~ . |NewYork  |720/03
435 | Nexstar Broadcastmg of Roc., (WROC- TV8) Rochester ) New York - _' 7/29/03
436 RaycomAmenca, Inc (WTOC-TV) : Savannah .. * | Georgia - 712903
437 | Crystal Cathedral Ministries - Garden Grove . | Califormia

USA Broadcastmg Productions, Inc. New York New York :

Interavtive Corp | New York New York 7/30/03

. Studios U_SA . New York New York
438 | HSNLP - | st Petersburg Florida 713073

Home Shopping En Espangol GP St.Petersburg | Florida

AST LLC St. Petersburg Florida
439 | Jim Scalem Productions LLC ) " | New York | New York

Mirabal Scalem Productions ’ ‘New York New York

Liberace Foundation Perfonmng Arts Woodland Hills New York - 7/30/03

Hay House Inc. ‘ Carlsbad California '




2002 Cable Copyright Claims

As.of October 29, 2003
. l.)a.te
No | Claimant’s Name City State Rec’d. |.
440 | Bastet. Broadcastmg, Tnc. (\wxp-wss) Brie. | Pennsylvania 7/30/03:
441 CN'BC Inc. . FortLee - New Jersey 7/30/03.
42 |CNNLP “Atlanta Georgia | 730003
443 "Ca.uadxan Screenwntets Collection Socxcty Toronto Ontario Canada 7/30/03
444 | Delmarva BroadcastServme (WMDT-TV) ,OfIando Florida 1 7730/03:
445 | Lion Television Lmuted ' "| London ,- Englahd 7/30/03. -
446 | Emmis Television License ofTopex'ca- Topeka |Xamss . | 73003 |
447 FoxEntertamment Group, Inc. . _Eeve;ly Hills Califomia_ 730/03
448 | Licensee of (WTAP—TV) Parkersburg | West Vlrglma 7/30/03 :
449 | IniersportIne, T - . Jamons. [
‘450 l LibertyBroadcasting Néhvoi'k, Inc, . Lynchburg Virginia' .‘ 7/30/30 J
1 451 | Mission' Broadcasting, Inc' (KODE—TV) 12 B Joplm - Mlssoun N _‘ ] 7/30/03 '
452 .ModemEntertamment, L Encino Celifornia .| 73003 : |
453; NBC Entexpnsm Inc. 'Burbank.'- "Eali_fbmia 7/30/03
454. .NBC Subsicdiary- (WNCN-TV) Raleigh “North Caroliia 730008
455 | NBC Subsidiary (WIviTY) | Nitarai Floida, " """ |\ 75003
456 Nahonal Broadcastmg Company . New York' Ne?.YOrk L 7/30/03 s
| 457, Naitonsl Collegints Athletie Aveon Idimapolis | fndiara | 773003 |,
458 .NexstarBtoadcashng (WIELTV) | Exis [ Pennsyivania “inomo - |
459° NortheastKansas Broadcast(KTKA'I‘V) Topeka Kansass .| 30003 E
460} Post Newsweek Stanons (WDIV) ‘ Detroit B Michigan - ,7/30/03‘ T '
461 .| Scholastic Entertainment Tc, | New York __|NewYork |03 |
462 prpthriends Productions Inc. ' Toronto Ontacio . Canada 7/3.0/01 j
463 Telemundo of SanAntomo(KV'DA—TV) _San Antonio Texas.. | 7/3;0/:(_):5'._ :
464 | TVL Broadcasting, T, | Toledo Ohio 3003 |7 °
465 | Telomndo (WSCV-TV) | Miramar ‘Florida, | 30003 |
466 | Telemundo ( WSNS-Tv)’ Chicago Winois | 7m003 |




2002 Cable Copyright Claims

As of October 29, 2003
' . Date

No | Claimant’s Name City State Re_c’d.
467 | WAND (TV) Partnership Decatur Tlinois 7130103
468 | Transworld Intemanonal, Inc. (TWI) _Clevéland Ohio 1 730103
469 | WPRLTV - | Bastprovidence | Rhodetstama | 730730
470 | Abilene- Sweetwater Broadcastmg KTXS-TV Abilene Texa;s . 73103
471 | Ackerly Group " | Satinas California 7/31/03
472 | Advanced Metabolic Research. . " | Portiand Oregon 7/31/03
473 Allbltton Commumcatlons W.TLA-TV '.-Arlington Virginia ,7/31/0‘3
474 Appalac}uan Broadcastmg Corp ' Bristol Virgi#ial i 7/31{0_3:
475, ArdusuyHome Entertaunnent DenHaag ' Néth’erla.nds. 7(31’{(_)3." ‘
476, | CCI Entertainment Ld.. Toronto . - Ontario | 7303,
a1 KAEF-TV Arcaty " | Bureka Califoriia | 73103" |*
478 | Califirnia Brogdcasﬁﬂg:(kxicn-m Redding - .Cahfomla . | st

| 479 | Century Development Corp. . " | Laredo Teas.  [7103]
480 | KLTV-CivCo 70" |igter. R R
481 | RTRE-TV- CivCo "+ ] poltok Texas: 71003
482 | KMEX License Parme'rshiﬁ Los Angeles - California’ . “7/31_/9’_3;
483 UmvmonNetwork Lmtedl’artnershlp . Los Angeles V California  7/31/03°
484" wr:rv Licensé Partrership .. Los Angeles California” . | 731037 -
485 | WXTV License Pa;mership Los Angeles Cal.ifomia. '77:’{1/03 .
486, | Dredaworks LLC Glendale - | Catifotzia 3103,
487 | Eagle Communications, Inc. (KECITV) . * | Missoula Montana | 7131/03
488 | Bagle Communications, Inc: (KCFW-TV) Kalispell | Montana 73103
489 | KCBA-TV . Salinas California 7131403
490 | Family Stations (KFTL-TV) Stockton’ Gilifornia | 7531103,
491 Georg1a Telewsmn Company WSB-TV Atlanta Georgia_. ‘ 7/31/03
492 | Goodman Group, LLC Bethesda Maryland 731/03
493 | Gréy Communications of Toxas Huntsville Texas | 75103 |

pE
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2002 Cable Copyright Claims

LibCo, Inc. (KCBD)

As of October 29, 2003
. - Date
No | Claimant’s Name City State  Rec’d.
494 Gray'Connnmﬁcaﬁons of Texas-Sherman ‘Sherman Texas 7/31/03
495 | Gray Florida Holdings, Inc, Panama City ‘Florida 731/03
496 | Giay Kentucky Television, Inc.- Lexington Kentucky 31/03
497 Gray'MidAmericaTV(WBKO—TV) . Atlanta - Georgia 7/3-1/63. '.
498 Gmchlevisionbeevada'. Reno Nevada 731403,
499 | Griffin Entities, LLC KOTV - Tuka Oklzhorma 1103 .
500: | Griffin'Entities, LLC KW TV Olzhoma City | Oklaboma . | 73103 |
s01 Ha:ﬁ.éburg’l‘elevision, Inc. WHTM " ~Hi;:ﬁsburg S Pennsylvania 7131/03 : _
502 | Bbbatd Broadcasting, Inc, KSTC-TY | st-paul | Minnesota | 73103 |
| 503 | Flubbard Broadcasting (KSTF) | st paul | Mingsota . | 7731703 |
504 IdahoIndependentKTRV Fox 12 Nampa - Idaho {73103
505 JDGTclcvxsxon KPOM V. "Fort Smith Atizona © . ') 731003 -
|:506:| KAAL, 11c N IE3 Minnesoa Vsuos. |
507 f~-B-roadcastDevelopemﬁt‘KAME . Rewo .| Nevada, . |anues
508'| KATC Commnications ~ Laagette Lovisiana . 7/31/03."_
509:| KATVLLC Little Rock Adansas | apues |7
510°| KIRO, Inc.  Seattle | Washington. 731ig3, [
511 | KOB-TV' | St Paut . | Mimesota | 73103, |
512 /| KOBF-TV LLC | st Pat Minesota | 731103, ,| "
513 | KOLN/KGIN; Ixc. Lincoln Nebraska 8103
514 KSAX-TV( KRFW-TV) St Paul Mintesota | 7/31/03
515 | KTUL, LLC _ Tulsa’ Oklahoma 73103
516 | KTVU Partnership Oaldand California’ 7131/03
317 | KTVU Partership Cox Broadcastmg(KICU) San Jose | California 7/31/03
518 | LibCo, Inc. Albény ‘Georgia 7103
| 519 { LibCo, Inc. of Neveda (KAIT) .| Jonesboro | Arizona 13103 |
520 Lubbock Texas’ 3103




2002 Cable Copyright Claims

As of October 29, 2003
: : o Date
No | Claimant’s Name City. State Rec’d.
521 | LibCo,Inc. ( KPLC) Lake Charles Louisidna 713103
522 | LibCo, Inc. (WAVE 3 TV) Louisville Kentucky 7/31/03
523 | LibCo, Inc. (WFIE-TV) Evansville Indiana 7/31/03
524 | LibCo, Inc. (WIS) Columbia | South Carolina * | w31/03
525 | LibCo, Inc. (WLOX) Biloxi | Mississippi 31103 -
526 | LibCo, Inc. (WSFA) | Montgomery Alabama ' 731103
527 | LibCo, Inc. (WTOL) Toledo Ohio 31/03
528 | Lima Communication Corp. (WLIO) Lima Ohio e |
529 | MG Broadcasting ofBummghamHoldmgs Bmmngham | Alabama 7/31/03 .
_530l}. -McGraw-Hlll Broadcasting (KERO) o Bakersfield l C.;xli'fdfqia 7131/03 - : '
531 | MeGraw- Hi Broadcasting (KMGH). .| Deaver * Colorado '7/31/“03- R
532’ | McGraw-Hill Broadcdsting (WRTY) Indianapolis . |Tndiana sy
533' | Meédia General Operations ( WFLA) | Tampa. ™ Florida 3103 |
534:| Media General Broadcasting Group (KBSD) | Dodge City Kansas w103 |
535 Me&a'@qpergi_Coﬁi&auﬁicaﬁqns(KBSH)'Zi : -Héy_s Kansas 7131/03 ,
536 | Media General Cormunications (KBSL) | Goodland Kansas 731/03
537 | Media General Broadcating (KIMT ) Mason City Towa . 31/03 _ '
538 | Media General C§mt,xiiinicat'ion(KWCH) " | Hutchinson Kansas 131103
539° Médi.a,,General»Broadcastihg(WBTW)_ FIAoreuce.' Sou,thCaroli'n'r. -"_7/31/63
540 | Media General Communication ( WDEF) Chattanooga Temessee | 731/03
541 | Media General Comt_;mnications(WJHL) Johnson City Tennessee i 7/_31/03'4
| 542 | WITV Newschannel 12 Media General Jackson Mississippi 3103
543 | Media General Broaacaéﬁng (WKRG) Mobile Alaﬁama. 7/31/03
| 344 | Media General Corriminations ( WNCT) Greenville [ Nowth Carolina” | 7/31/03.
545 | Media Genetal Broadcastmg(WNEG) Téc;:o'a Georgia 7/31/03
546 | WRBL-TV Media Geperal Broad S. Carolina | Columbus Georgia 7/131/03
547 | Media General Broadcasting ( WSPA) " | Spartanburg .Sout‘h.Carolina | 131703

Saent ..




2002 Cable Copyright Claims

. | 569

As of October 29, 2003
Date -
No | Claimant’s Name o City | State . ] Ree’d.
548 Media General Comm. WTVQ-TV/DT 1 Lexington Kentucky 7/31/63
549 Productions Charlotte Inc. L(:mguenil ' Quebec .7/31/03
550 | Sphere Média Inc. - " { Longueuil Quebec | 713103
551 | Meredith Corp. (KCTV) Fairway Kanshs ° | 73103 -
552 | Meredith Corp. ( KFXO) Bend Oregon 7/31/03.
553 | Meredith Coxp.(KPD_X) ' Beaverton Oregon 731/03.
554 | Meredith Corp. (KPTV) | Beaverton Oregon_ U303 ‘
555 | Meredith Corp. (KVVU) Henderson Nevada ™ | 783103 |-
556 | Meredith Corp. (WSMV) ’ | Nashville | Tenmesse¢ * [7R103°
557 | NEPSK Jic. (WAGM) | Prescvetste | Maine . . | 73103 |
558 National Public Radio (NER). .| Washington e ey
559 | New York Times ManagementServnces ‘Oklihoma City . | Oklaboma | 73103, |,
:| (KFOR) : B A R
560 | New York Times ManagemcntSemces | Fort Smith Atizona, | 7m1/03
(KFSM) . . B
561 :NewYorlemes Management Semces ADes Moines- : .I..o’v%/_a o 7[31(63:' ‘:, i o
562" .Né'w York Times 'Manaéemen_t Services . Huntsville Alabama | 713103 - : IR
' 563 | New York Times Management Services ‘Moline Iilinois’ 7/31/03. ).
J(WQAD) ‘ '
564 ANew York Times Management Services . .Memp}iis Tennessee 7/31/03
| (WREG) - '
565 | New York Times Management Servxces Norfolk Virginia® 7/31/03
(WTKR)
566 | New York Times Ma.nagement Services Moosic i Pennsy'lvania. 731403 -
567 | Neijver'Media'.' | Washington DC 731/03 |
568 NexstarBroadcastmg of Lomslana(KTLA) " Shreveport - Louisiana 731/03
Peak Media of Pennsylvama Johnstown Pennsylvania 7/31/03.




2002 Cable Copyright Claims

As of October 29, 2003
. : ' : Date
No.| Claimant’s Name | City State- Rec’d.
570 | Raycom America ( WECT) Wilmington North Carolina | 7/31/03
|s5m RayéomAgxgrEca(WMC) -Memphis Tennessee 47/3.1/0:3'
572 | Red River Broadcast ( KVRR) Fargo North Dakota 7/31/03
573 | Rysher Entertainment ( KTVT) - Santa Monica California 7131/03
'| 574-| Spokane Television (KXLY) Spokane - Washingion . | 7/31/03
{ 575'| Entrada Productions Inc. Toronto Ontatio | Canada - 73103 |
576 | Stanley S Hubbard I{évo;:ablg: Trust ( KOBRY St Paul . -Minnesota 7/31703
577:| Sunbeam Television Corp. WSVN. Miami Floida | 73103, |
578: | Tribune Entertaintent Company ( WGN). Los Angeles Califomia [ 73103 .| : -
'579;|. TV Alabama Inc. WCFT | Bimingtam - | Albama | .| 73005 |
580*|. TV Alabams Inc. ( WISU) ‘| Birmingham Alibama. . - | 73103 |
| 581 | United States Olyripic Comnittee Colorado Springs - | Colorads 73Y03. |
582 WENS-TV, Inc. " | Columbus | onio | 31037
'583%., ..WCIV.,I‘J.:.C. ) Charleston ‘South Caroiixia 31103 - .
| 584.| WCLE-TV 22 Chistion Television Corp. | Largo A Fodaa” T 7300 )
585 | wpio-TVILC ' 'St Paul. Minnesota 31403
586{| WDIO-TV, LLC (WIRTTV) | St Paur Mingesota. 31/03
587 | WDRB-TV Independence TV Company Louisville Kentucky - 731/03 -
588 | WEAU.TV, Inc. | Eau Ctaire Wisconsin 3103
589 | WFSB-TV 3 ‘ Hartford Comnecticut | 7/31/03 .
590 | WFTE-TV Independence TV césmpany. Louisville Kentucky - 31003 -
| 591 | WFTV, Inc.. ‘ Orfando Florida 73103
592 | WGCL, Inc ( WGNX) Adlanta Georgia 713103
593 WGN CoﬁiineﬁﬁaIBroadéasﬁng Company .’Chicago Tllinois 7131/03
594 | WHDH-TV ' | Boston Massachusetts | 7/31/03 J;
595.| WHEC-TV, LLG St. Paul Miinesota 7/31/03
596 | WHIO-TV Holdings, Inc. . | Daytona Ohio 7/31/03

N




2002 Cable Copyright Claims

As of October 29,2003
, | A Date
No | Claimant’s Name City State Rec’d.
597 | WHLT-TV 22 - Hattiesburg Mississippi 731103
598 | WHNS Fox Carolina Greenville South Ca.rolina. 731/03 -
599 | WIAC-T¥ (WPXI-TV) Johnstown Pennsylvania | 7/31/03
600" | WLEX Communications LLC Lexington Kentucky 31003
601 | WNMU-TV Chamel 13 Marquette Michigan | 731/03
602 | WNYT-TVLLC | st. Paul Minnesota 131/03
603 | WPXT, Inc. “Pittsburgh - Pennsylvania | 7/31/03
604 { WRDW-TV, fuc. North Augusta | South Carolina | 7/31/03
605 | WSLS-TV Romnoke | Virginia 731003
| 606° 'WSEfi‘, Inc;)rporated Lynchiburg 'Virginia ) 7/31/03
607 | WSOC Television _ Charlotte - North Carolifa | 7/31/03
1 608 | VideoIndiana, Inc. (WTHR TV) Indianapolis Indiana . 7/31/03
609 | WITN-TV . - - Washington - | North Carolina | 7/31/03
.616' WTOV-TV Holdings S,teubenvil]c. Ohio’ 7/31/03. ]
611 | WIVRTV Richmond Virginia 7/31/03
| 612 | wvirTv Knoxville Tennessee - 7/31/03
613 Wes't\n}inc'I.Commimicaﬁdns (XBAK) Bakersfield California ) _7/31/63
614 | KRQE-TV Albuquerque New Mexico - 7/31/03
615 | Wyoming Channel 2, Tnc. * _ Little Rack Arkansas 7131/03
616 Chelsey Broadcasting Company Cheyenne Wyoming 8/01/03
617 | Pacem Distribution Iiternational LosAngels | California 8/01/03
618 | Quorum Broadcasting MD WHAG, Hagerstown Maryland 8/1/03
619 Telco.Producﬁops, Inc. Santa Monica California 8/1/03
620 { WGME Inc. Portland Maine 8/1/03
621 | Global Vision Inc. (KQED) New York New York 8/11/03
: : 7/31/03
622 | Worldwide Subsidy Group, LLC Beverly Hills California gg/l%z




2002 Cable Copyright Claims

As of October 29, 2003
R -{ Date
No | Claimant’s Name . . City - State . | Ree’d.
623 IndepéndcntProducets Group ) ' Beverly Hills California - 8/5/03
4 ' _ - : - | 73v03
624 | Vine's EyéProductionsnc. | Liberty ‘Missouri | 8/22/93
a - ' _ 717403
625 | King Broadcasting Comp. KGW-TV Portland Oregon. 7/24/03

. UCarp\Claims\cable2002.wpd







2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on 12/5/05-Copy of claim was in file but

inadvertently was not assigned a number; it now has béen assigned its own number.

Note regarding joint claims: Notation of “(joint claim)” denotes that joint claim is
filed on behalf of more than 10 joint copyright owners, and only the entity filing the
claim is listed. Otherwise, all joint copyright owners are listed.

Wedat4\copyright\ COPUNCARP\CABL E\cablelist 2003.wpd

| No | Claimant’s Name City State llz:z‘erd..
1 | Vine's Eye Productions, Inc." Liberty Missouri 711104
2 | 'Bgeds (joint claim) | Madrid Spain 71004
]3 |G@GT Mqréﬁandising&léicensingLLC | New York New York 7/1/04
4 | WEAR Licensee, LLC Pensacola Florida 71/04
5, NotinUse. . -
6 | General Mitls Sales, Inc. Minneapolis - Minzesota 104
7 |weem. 7 | Quincy Illinojs -7/1/04
'8 | Kenneth L. Bums o Walpole New Hampshire |- 7/1/04
19 . .Mgtrogb,lﬁm'; OpetaAssoc Inc. " | New York | New York 7/1/04 B
10 Wgs;éﬁ_lps&ucﬁomt’l‘déﬁsiom | Los Angeles .| California '7/1/_04
EREC | West PalmBeach | Florida T0d |
12 | Homefinie Video Publishing Inc. Chiska Minnesota o
13 | Broadcast Music, Inc, (BM) (joint claim) ~ | New York New York /04 .
114 .iéhn'r;;{enﬁedy&mrfor'the Performing | Washington D.C. s |
|15 Michigan Magazine Co..,_Inc.‘ , Rose City Michigan 712004
16 | Nexstar Broadcasting, Inc. (WBRE—TVﬁS) Wﬂi(es-Baue Pennsylvania 7204 .
17 | SlimGoodbody Corporation Lincolaville Maine 72008 -
18 | Barrington Broadcasting Corporation, LLC | Creve Coeur Utinois 7/2/04
| ewnOLTV) '
{19 | Comsey-Werner-Mandabach, LLC" - Studio City California 712004
The Carsey-Wemer Company, LL.C Studio City California
20 | Nexstar Broadcasting, Inc. (WMBD-TV'31) - | -Peoria “linois - 712/04




2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on 12/5/05-Copy of claim was in file but

inadvertently was not assigned a number; it now has been assigned its own number.

Note regarding joint claims: Notation of “(joint claim)? denotes that joint claim is
filed on behalf of more than 10 joint copyright owners, and only the entity filing the
claim is listed. Otherwise, all joint copyright owners are listed.

No | Claimant’s Name City | State ll;:g"d.

21 | Persephone Productions Fal]s Cliurch Virginia 7/2/04

22 ‘Spectaw.r' Films 1 i,os'Angeles A C{ﬂifomia 7/2/04

23 | Steve White Films . | studio city ‘California 70208

24 PrOm;ark Entertinment Gi';:up Los Angeles Cdlifornia 7/2/04 | '
25 Uﬁvemd City Studios Productions LLLP Univ.ers'al City - .Califomia ' ,7/il'_(i)4 -
' Gointélaim) - . N L | I P
26 | The Curators of the University of Missouri | Columbia | Missouri V2i0a ) ¢

(ROMU-TV) s o o |

| 27 | Diimoid Istand Productions, LLC | Pacifica | Colifornia . [ 7204 |-
1.28 MagonePoore Producﬁqn;, Inc.- B Sathnciscp' Cahfotma . 7/2/04 :
29 ‘Sanmfgl’.rd&ucﬁons? Inc ,Albt_fquezque' ‘Nic'v:vAMexlco ‘ .7/".3/01.'; 1
30 .| Big Coriify Corp | Toronto (Quatio) | Gasiada. | 7isi0a
31 Not'iq.Use'," . 4 - L
32 | § &S Productions, Inc, | Taronito (Ontgrio). | Canada; Jusos |
33 | LawasProductions . | Pacific Palisades | California | 7/5/08
34 | Bducational Film Center | Avnandate Virginia - | 6/04
135 Suuivt;nEnperlainment.IntémaﬁonaL Inc. Torc;nto (Otitatioi Canada - - ‘. 7/6/04
36 | Madeline Amgott New York New York 76004

37 | The Sunmit Media Group New York | New Yok 716104

38 | REYC-TV/United Communicafions N. Maikato Minnesota 76104

39 | Fred Friendly Seminars, Inc. New York New York 7/6/04

40 | Trusteesiof ColumﬁiaUniversityinthe Cityof | New York~ ‘ .New York 7/6104

New York )

- Wedatd\copyright COPU\CARP\CABLE\cablelist.2003.wpd
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2003 Cable Copyrighit Claims

NOTE: Claim No. 127A was added on 12/5/05-Copy of claim was in file but

inadvertently was not assigned a number; it now has been assigned its own number. .

. Note regarding joint claims: Notaﬁon of “(joint claim)” denotes that joint claim is

filed on behalf of more than 10 joint copyright owners, and only the entity filing the

claim is listed. Otherwise, all joint copyright owners are listed. -

\\lcdat4\copyright\COPU\CARP\CABLE\cabIelist.20_03.wpd

No | Clainiant’s Name City State ﬁi'ifrd.
41 _| Babe Winkelman Productions, Ine. | Baxter | Miomesota . | 716704
42 | LIN Television Corporation DBA WAVY-TV | Portsmouth | Virginia - 7/6/04
43| LIN Television Corporation DBA WVBT-TV | Portsmonts Virginia - - 7/6/04
44 | Community Broadcasting Service (WABLTV) | Bangor- | Maie - 2/6/04
45 | LIN 'I;élevisipn Corporation Chicopee Ma;sa-(:hu;eﬁs 7/6/04,
46 .| WGME; Tnc. (WGMBTV) _ Portland Maine | w60
47 | Central NY News, Inc. (WOKR-TV) Rochester New York 7104~
48 | MacNeil/Lebrer Productions  Aslington  Virginia- 717104
49 .ﬁdmas].)avenpond/b/abavenportl“ilms Delaplane ’ Yir,g;‘.x;jn 7/7/0{‘ .
50 Iﬁtemaﬁ'onal Teiecommnnicaﬁoﬁs Services, Reston Vuglma 1704
" | Inc. : . . N or. or s s
. o | Pleasant Gap . . - "Petmsylania o
51 | K3, The. , , Springfield . . .| Misouri Trii0a” - |
52| WKOW Television, Inc. (WKOW) Madison _ Wi '7)7/04
53 ‘Intelecom Intelligent Telecomnmmications Pasadena " | California ‘ 7/7/64
“1 54 | WVVA Television, Tnc. Bliefield West Virginia | 7/7/04
55 | KTIV Television, Inc. - Sioux City Towa W04
56 | Bonneville International Corporation SaltEakeCity . | Utat 7104
57 -| Zola Levitt Ministries, Inc. | Dallas | Texas 7104
58 | ward Productions, Inc. Los Angeles California 17104
59 | Urban Latino TV, LLC New York New York /7104
60 | Ultimate Choice, Inc. - Jacksonville Florida - 7104




r/-\\
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2003 Cable Copyright Claims

' NOTE: Claim No. 127A was added on 12/5/05-Copy of claim was in file but

inadvertently was not assigned a number; it now has been assigqed its own number.

Note regarding joint claims: Notation of “(ioint.claim)?’ denotes that joint claim is

filed on behalf of more than 10 joint copyright owners,

claim is listed. Otherwise, all joint copyright owners are listed.

and only the entity filing the

No | Claimant’s Name | Gity State 12:::&.
61 | Total Gym Fitness West. Chester Pen.nsylvania 717104
62 | T.D. Jakes Ministries Dallas Texas 777/04
63 | Speak ttie Word Chixrch Infernational Golden Valley | Minnesota 717104
64 Sm&a Carter Productions . Ldng'Islana City . Newark . /04 .
‘165 RonPhilﬁpsLﬁﬁsﬁes ) . Hixon  Tennessee - “7/7/04 :
66 | Remodeling Today, Inc. d/b/a Today’s | Mobile Albawa . | 7/04
-Homeowner with Danny Lipford ’ L E
67 | Reginald B. Chercy Ministries Houston | Texas -V nn0s
68. RBcMigi;uies- ' . | GrandRapids  { Michigan - | 717/04-
{69 | 0. Atts Bateiprises, Toe, LosAngeles | California - < | 7/7/04
| 70| New York Réad Runners Ciub, Inc. New York New York 711104
7 |LbingeWoile, | Fewon | Missouri s
72 | Rhema Bible Chirch aks Kenneth Hagin BrokenAmow | .| Oaklahoma | 7/7/04 ¢ .
Ministries . . . .
73 Talbeit Pfqducﬁons, Inc. - Huntington .~ | New York | .7/7/0'4
74 | ItlsWritten SimiValley | California 717104
75 | Hartus, Ltd. , Little Rock Arkansas 11104
76 | Hispanic Heritage Awards Foundation Washington Inc. 77104
77 | Grizzly Adaﬁzs Productions, Inc. Baﬁe: ' Oregon 717/04
78 | Faith For Today, Inc. | Simi Valley California 711104
79 Evangélical Lutheran Church in America -’ Chicago Tltinois 717104
80 | Exlipse Television & Sports Marketing, LLC | Vail Colorado 04

\\lcdat4\copyﬁght\COPU\CARP\CABLE\cablelist.2003.wpd '
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2003 Cai)le Copyright Claims

NOTE: Claim No. 127A was added on 12/5/05-Copy of claim was in file but
inadvertently was not assigned a number; it novw has been assigned its own number. -

Note regarding joint claims: Notaﬁon. of “(joint claim)” denotes that joint claim is
filed on behalf of more than 10 joint copyright owners, and only the entity filing the

claim is listed. Otherwise, all Joint copyright owners ave listed.

\\lédat4\copyright,\COPU\CARP\CABLE\cablelist.2003 wpd

No | Claimant’s Name City State ﬁiiid.,
81 Dragox{HouscPrdducﬁoﬁs ' Houston Texas 7704 |
82 | CRW Medical Productions  Dumfrics Vigiia . " | 7704

83 { Crenshaw Christian Center Los Angeles California 727/04 g

84 | Cottonwood Christian Center Los Alamitos California 4 |
85_| Catholic Communications Corporation Springfield | Massachuséts | 7/7/04.

86 | Better Grad;:s.Semiﬁ‘ars,i.f,.(! West Cﬁestgr ..'l."ennsylﬁaniaf:; ~7t0s -
87 | Atist &_Idea'Mahaégment,-Lti. | New York Ne.vqyoiig~'.'.' s

88 | American Religious Town Hall, Inc. | Dattas Texwas - s |
89 . | Amazing Faots, Tnc. . | Rockdin Celifortia. - [ 714" | -
90 DL Taffer Ltd. - . Encino' : Californis, "= - 7fl/04 .
91 | Public Broadcasting Service (joint claiz) Alexandria { Virginia. | 71004 - -]
92 | The Ohtario Educaﬁohéi'ééxﬁﬁ:uﬁicaﬁons' ‘Toronto (Ontario) - Canada’ E ‘:"':".;'7/8/04' :

Authority (kriown as TVOntario) - N N

93 Joﬁn;al B'to'aé_lcast CorppratioiimSYM-'I'.V) - | Lansing Mlchxgan C 17804

94 | General Leaming Communications Northbrock Winois | 804

95 _ | Big Productions " | stitlwater Oaklahoma " '| 7/8/04

96 | KTTC Television, Inc. . Rochester Minnesota 7/8/04

97 | WCBLTV, LLC Sevannzh ‘| Georgia 78104,

98 | WEHT-TV Evansville Indiana 7/8/04

99 | NGHT, Inc. d/B/aNaﬁona; Geographic Washingfon DC. | w804

Television and Film o o ' . 1
100 | Sound Venture Productions Ottawa Limited | Ottawa (Ontario) | Cinada | w9004




2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on'12/5/05-Copy of claim was in file but

inadvertently wasnot assigned a number; it now has been assigned its own number.,

Note regarding joint claims: Notation of

(joint claim)” denotes that joint claim is
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filed on behalf of more than 10 joint copyrighi owners, and only the entity filing the
claim is listed. Otherwise, all joint copyright owners are listed,
Date
No | Claimant’s Name ' . City State 1 Recvd.
101 | WDHN . Webb Alsbama | 779004,
102 | Fisher ongdcgsﬁngadaimrvuc Seattle Washington - | 7/9/04
103 | Vulcan Productions, Tnc. . . Seattle ' ‘Washington - - 749004
104 | MG/Perin, Inc. ' New York - NewYoik | oo
105 | Emmmis Television Bioadcasting, LP. dba | Huntington West Virginia [ 7/9/04° | -
WSAZ NewsChannel 3™ . . Rt B o
106 fﬁvo CatsProducuonsLtd, A New York .. NewYork 7/9/04 _
107 | KBIR-TV License, Inc, (RBIR-TV) Duluth Mimisota. - < 7/0104
108 | Indiana Broadoasting, LLC(WANE-TV) | Fort Wayme hdiswa . | 79008 |
109 I;ost-Ners:vveekSlatiqn.s-_,ASanAnt.onio',LP " | San Antonio Téxas" | '7/9'/04. .
dV2KSAT-TV -~ - ‘ T BT
| 110 | Hawthome Commmmications, o LosAngdes | Califomia | 712004 .
111 N:otiﬁUSG i o Ce '. -. .
112 | Allied Communications, Inc. New York - New Yoik 7112/04
113 |RedHomse LIC | Los Angeles California | 7712204
114 | WeSD-TV, [1C . - Paducsh Keatucky 112004
115 | WAOW/WYOW Television, Inc, - Wausan | Wisconsin [ 1204
116 | West Virginia Media Holdings, LLC | Ctarteston West Virginia | 7/12/04
(WTRF-TV) o .
117 | KSLA,LLC Montgomery Alabama 12/04
118 | Cookie Jar Eatertainment Inc, Montreal (Quebec) | Canada 12/04
119 Balﬁngton.Bro;xdcasﬁng Ql;incyCorp. Quincy A llli:nois 7113004
120 | Litton Syndications Sullivan’s Island | South Carolina | 713/04
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2003 Cable Copyﬁght Claims

“NOTE: Claim No. 127A wis added on 12/5/05-Copy of claim was in file but
inadvertently was not assigned a number; it now has been assigned its own number.

Note regarding joint claims: Nptatipﬁ of “(joint claim)” denotes that joint claim is
filed on behalf of more than 10 joint copyright owners, and only the entity filing the -
claim is listed. Otherwise, all joint.copyright owners are listed.

WPTA-TV, Inc. -

No | Claimant’s Name _ City State Il::tt‘.:'d_. ~
- 121 | Mission Broadcasting, Inc, (WYOU-'i'V) Scranton Pennsylvania, 7/13/04 g
122 | In Touch Ministries | Attt Georgia | 1304
123 | Television Wisconsin, Inc. (WISG-TV) ‘ ...Madiéon Wisconsin 7/13/04
124 | Pikes Peak B;'oadcas_ting'gbmp'any . Cbl’orado Springs Colorado ' - ].713/04 .
'125 | Media General Communications, Inc, DBA - ‘Savannzh ‘| Georgia 13004
WSAV-TV NI . _—
126, | Eoureis Television License Corporition of .+ | Topeka | Kansas - 3004
Topeka T : ) . .
127 | Spelling Television, Inc: | os Angetes California msios |
127 P%aiamoﬁﬂtPictu:es,aV_iacpﬁ Company : - Los Afnéeles California _7/13/(}4:
128 | Big Ticket Television, Inc, Los Angeles- California N304
" | Big Ticket Pictures, Inc. Los Angeles | California . 1
Big Ticket Productions, Tnc. | Los Angeles. California R
129 | Journal Broadcast Group (WIMJ) .. | Mitwankee . Wisconsin an3os.” |
130 | Freedom Broadcasting of New York | schetectady New York 73004 |
131 duartp_t’ xntemaﬁénaL Inc. .. | Pearl River New York w304, | |
132 | west Virginia Media Holdings, LLC | Charleston _ West Virginia | 7/13/04°
: 133 Fort Wayne Indiana

| 7113/04

Wedat\copyright\ COPU\CARP\CABLE\cablelist. 2003.wpd
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2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on' 12/5/05-Copy of claim was in file but
inadvertently was not assigned a number; it now has been assigned its own number.

Note regarding joint claims:ANo_tzjttion of “(joint claim)” denotés that joint claim is

filed on behalf of ‘more thau 10 joint copyright owners, and only the éntity filing the
claim is listed. Otherwise, all joint copyright owners are listed.

S : e .. |Date
No | Claimant’s Name ' City - State - Recvd. |
134 | Metro GofdwynMayérSmdios, Tne. Los Angeles California 7/13/M N
B Orion Pictures Corp. . Los Angeles California . 1
Goldwyn Films, Inc. L | Los Angeles - Cdlifornia
MCEG Sterling Entertainment "Los Angeles - California
| Delia Library Cornpany , ] LosAngeles - | California
Heritage Entertainment, Inc. . ' .Los'Angeles California
Goldwyn Entertainment Company Los Angeles . Califoimia
" Epic Productions ' . Los Angeles California
MGM Television Entertainment, Inc, Los Angeles. - Califomia
‘United Artists Pictures, Inc.. - | Los Angeles - California‘
135 | Raycom America, Inc, (WTVM) - . | Montgomery Alabama - | 771404 " |
136 | KTVO License Subsidiary, Tnc. (KTVO) ' Montgomery Albama  [7n40a]
137 | WLUC License Subsidiary, Inc. (WLUC) | Mottgomery | Alubazma . 4o | -
138 | WWMT-Freedom Broadcasting of Michigan, | Kalamazoo Michigan - | 77404 | - |
139 IgdianaBroadcaéﬁgg,_LIlC (WIsR-TV)  ~ Indlanapohs Indiana * '.71'14/04~:“'.
140 | Primelind Television, Inc. (WLELTV) WestLafayette | Indiana . | 714/04 | :
141 | WLAY-Freedom Broadoasting of Michigan, | Lansing " | Michigan' mais |
142 | FremantleModia North America, Jnc, NewYork | NewYork 7014104
143 | Elcom of Virginia, Inc. (WTVR-TV) | Montgomery | Alabama /14104
144 | Tennessee Broadcast Partuers, Inc. Jackson . Tennessee .| 14/04
145 | Nexstar Broadcasting Inc (KSNF-TV 16) Jo.plin' Missouri 14/04
146 | Michael Jaffe Films Ltd. | Los Angeles California 714/04
147 | LF.T.A. Collections (fka AFMA Collections) Los Angeles California 7/14/04
. (joint claim) ‘ :

\\lcdat4\cqpyright\COPU\CARP\CABLE\cablelist.2003.wpd )




2003 Cable Copyright Claims

NOTE: Claim No, 127A was added on 12/5/05-Copy of claim 'was in file but

inadvertently was not assigned a number; it now has been assigned its own nuinber.

Note regarding joint claims: Notation of “(joint claim)” denotes that joint claim is
filed on behalf of more than 10 joint copyright owners, and only the entity filing the
claim is listed. Otherwise, all joint. copyright owners are listed.

-Date
No { Claimant’s Name City State Recvd.
148 Worldﬁsioniintexp;ises, Inec. . Los Asigeles Cah'fomia. 7/14/04
Republic Distribution Corporation Los Angeles | California ‘
Republic Entertainment, Inc. | Los Angeles " | California
Republic Pictures Enterprises, Inc. Los Angeles | Catifornia :
[ 149 | Video Voice, Inc. (WY VH-TV) | New Yok | NewYork | 7/14/04
1150 | Berkow and Berkow Curriculum Development Chicd _ | California '7./14/04
151 | Two Cats Productions Ltd::* New York NewYork - | 7/14/04
152 | Noe Corp. LL.C. (KNOE-TVS) _ . | Monroe Loujsiatia | 7014104
' ] 153 Ameﬂcan-Soqiétyof Composers, Authors & - Név'vaIk : ‘New York, 7/15/04
( > Publishers (ASCAP) (joint claim) L : o .
, 154: | Recording Industry Association of Ametics,” | Washington Ipc. iss | -
Inc. (RIAA) (joint claim) - Lo . ST
155 | Woodgrain Productions Joc.  © Elic (Manitoba) | Canada. 1 nsia -
156 Aiabam'aB;da;:casﬁng-Pg'ru;em (WAKA) - | Montgomiery | Alabama | 771504: | -
157 | Lyons Partnership, L.P. d/b/a TheLyons Group | Alien Texas | M5k
158 | Alvin H. Perlmatter, Inc. - . .| NewYork MewYok . | swa
159 | South Dakota Television LLC (ESFY/KABY/ | Sioux Falls South Dakota "} 7/15/04
160 Mch_‘aw-Hilf Btoadcasﬁngéonq:any,lnc. : :SaﬁDiego 1 California 7/15/04
161 | Multimedia Holdings Corporation (KARE) McLean Virginia 7/15/04
162 | Arkansas Television Company KTHV-TV) | McLean Virginia 7/15/04
163 | Gannett Pacific Corporation (WBIR-TV) McLean Virginia 7115104
164 | World Wrestling Entertainmexk, Inc. Stamford Connecticut 7/15104
165 | WEMY Television Cotp. (WFMY-TV) McLean Virginia 15104

Wedatd\copyright COPU\CARP\CABLE\cablelist.2003.wpd




2003 Cable Copyright Claims

NOTE: Claini No. 127A was added on 12/5/05~Copy of claiin was in file but
inadvertently was not assigned a number; it now has been assigned its own number.
Note regarding joiht claims: Notation of “(iqini,claim)” denotes that joﬁt claim is

filed on behalf of more than 10 joint copyright owners, and only the entity filing the
claim is listed. Otherwise, all j oint copyright owners are listed,

‘ o . | Date
No | Claimant’s Name City =~ State ~ | Reevd. |
166 | Multimsedia Entertainment, Inc. (WGRZTV) | McLoan - Viginia [ 7s04
167 | Pacific and Southern Cotbpany, Inc. - - | MoLean Virginia 1ns/04
(WLBZ-TV): , o
168 | Pacific and Southern Company, Inc. - | McLean | virgimia [ 715004
‘169 | Gannett Georgia, LP.(WMAZTV) - . | McLean ' | Virginia | msios -
170 | Gameft Georgia, LP. (WXIATV) | McLean’ | Virginia©  7/15/04
p | 171 | Combined Communications Corporationof | McLean . Virginia . * . [-7/15/04
m ) v Oklahoma, Inc. (WZZM-TV) oo . R T
e 172 PubhcAﬁ'a:ts Television, Inc. - | New York -_NeQYork | 7115104 17
173 The Catticus Corporation and Quest _ Bedkeley . . - |Califormia | 715004
| 174 | Productions Zone3, Tne. . -+ | Montreal (Queber) Camada | nsi0s
175 | Sesame Workshop . New¥ork. . |NewYork- . |7/1s/04
176 Mcéxaw-fﬁﬂ Broadm@g@mmy, Inc. ' Dcnvef ' Colorado,: | 71504 -
171 Raycom America, Inc, . i . " | Montgomery ‘ Alabama 7/15/04 |
178 | Nexstar Broadcasting, Inc. (WTWO-TV2) | TemeHaute - | Indiana, 15104, |
179 | Nexstar Broadcasting, Inc. (WTVW) | Bvansvitie” | Fndiana 7115/04
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2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on 12/5/05-Copy of claim was in file but '
inadvertent_ly‘ was not assignc_ec_i a numbers; it now has been assigned its own number.

Note regarding joint claims: Notation of “(joint claim)” denotes that joint claim is .
filed on behalf of more than 10 joirit copyright owners, and only the entity filing the
claim is listed. Otherwise, all joint copyright owners are Iisted.

T Date
{ No | Claimant’s Name _ City State - Recvd. |
180 | ABC Family Worldwide, nc. Burbank California M504
-(formerly Fox Family Worldwide, Inc.) R B
ABC Family Properties, Inc. . Burbank California
(formerly Fox Family Properties, Inc) . ' ' o
ABCKids Worldwide, LLC : Burbank California
(formerly Fox Kids Worldwide, LLC) - :
ABC Children’s Network, Inc. . Burbank - California
(formerly Fox Children’s Network, Inc.) . S
BVS Entertainment, Inc, - ' . | Burbank California
'| (formexly Saban Entertainment, nc.) o '
BVS Doinestic Services, Inc. Burbank - { California
| (formerly Saban Domestic Services, Inc.) Co B ORI
MTM Enterprises, ic. . Burbank. California
MTIM Entertaioment, Inc, . Bubank . | California.
Iiternational Family Entertainment, Inc. Burbank California
BVS Intemational Services, Inc. - - | Bubank . California
(formigrly Saban International Services, Inc.) : ) L .
181" | Mltimedia Holdings Corporation (KUSA-TV) | McLean Viginia | 7604 |
182 | Pacific snd Southern Company, lric, McLean . Virginia" - Me6fos |
(WCSHTV) - T o R |
183 | Marty Stouffer/Marty Stouffer Productions | Aspen Coloradd - | 7716104
184 | WDBJ Television, Inc. (WDBJ-7). ~ {Rommoke | vigiiia | 71604
185 | The Duncas Group Inc. - Milwavkee | Wikconsin = | 71604,
186 | Post-Newsweek Stations, Orlando, Inc. | Orfaado Foda | 7/i6/04
187 | Pacific and Southern Company, Jnc. - | McLean | Virginia 6/04
(WISP-TV) | |
188 | New River Media, Inc. | Washington DC. . | 6104
189 | wowk-TVLILC _ | Buntington - | West Virginia | 7/16/04 -

Wodat4\copyrigh\ COPU\CARP\CABL E\cablelist.2003.wpd




2003 Cable Copyright Claims

NOTE; Claim No. 127A was added on 12/5/05—Copy_ of claim was in file but -
inadvertently was not assigned a number; it now has been assigned its own number.

Note regarding joi;it claims: Notation of “(joint claim)” denotes that joint claim is

filed on behalf of more than 10 joint copyright owners,

and only the entity filing the .
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claim is listed. Otherwise, all joint copyright owners are listed, ‘

. . : Date
No | Claimant’s Name City . State Recvd.
190 Pjedﬁzént'i;eievision of Spridgﬁ'cld LLC . _Springﬁeld. Missouri 7/16/04

KSPR) . . o
191 | Michiana Telecasting Corp, (WNDU-TV) South Bead Tndiana 16/04
192 | Nexstar Broadcasting, Inc. DBAKBIV-TV | Port Arthur Texas 717/
193 | Great Plains National Instructional Television | Lincoln Nebtiska 71804 -
194 | The Détroit News, Inc, (WUSA-TV) MeLean Viginia | 7/19/04°
195 | Atlantic Media Group dba WWMB-TV - | Conway ' Sé.l_lﬁlCdrqlina- ';”19/04 |
196 | Girand Strand Television dba WPDE-TV Conway - South Carolina | 7/19/04
197 | BBC Worldwiide Americas Inc. New York NewYork . | 10004 |
198 | KDSM Licensee, LLC Des Moines Towa = | widns |
199 | Mission Broadcasting, Inc, (ROLR(TV) | Seraaton | Pemsytvania [ 719004 |
200 | Dallas Cotinty Commmnify College District | Dallas | Texas 7/19/04
201 Filxilopt'iqnilxit.éi'nétioﬁalq Tnc. ' Westmount _ Canada . 7719/04

S (Quebec) o

202 | The American Documentary, Inc. New York NewYork = -| 7/19/04
203 | Nexstar Broadcasting, Inc. (WHAG-TV) Hagerstown Maryland 1904
204 | Family Communications, fnc. Pittsburgh Pennsylvania - | 7/19/04
205 | Martha Stéwart Living Omnimedia, Inc. ‘New York New York 7/19/04
206 | WOOD License Company, LLC . Grand Rapids. Michigan - | 7/19/04
207 | New Line Cinema Corp. New York | New Yok M9/04

New Line Distributions, Inc. New York New York ‘

‘New Line Productions, Inc, New York New York -

New Line Television, Inc. New York New York

Nigaar” -




2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on 12/5/05—Copy of claim was in file but

* inadvertently was not assigned a number; it now has been assigned its own number.

Note regarding jbint claims: Notation of “(joint claim)* denotes that joint claim is

filed on behalf of more than 10 joint copyright owners,

claim is listed. Otherwise, all joint copyright owners are listed.

and only the entity filing the

\\lcdat4\copyright\COPU\CARP\CABLE‘cablelist.ZOO&wpd

No | Claimant’s Nalixe' City State ll::f::d.
208 | NewsChannel:5 Network LP (WTVF) Nashville Tovnessee | 7/19/04
209 | Midwest Television, Tnc. - Sin Diego - California * | 7/19/04
210 | SugarPictures LLC | Brooklyn New York 7/19/04.
211 | KMTR-TV/The Ackerley Media Group, Tnc, Springficld Oregon ~ | 719004 |
212 Fis"hefnxoalij:casﬁngs&atdé TV,1LC ' Seattle Waskington | 7/19/04 |
' (KOMO 4 Television) *.-. - I L R
213 | Teloo Productions, Inc, . - SmtaMonica | 'California | 7720004, |
214 | Porchlight Eutertsinment; Iné. © ' | LoyAugeles | Califoraia - " | 7750008 |
215 | Clear Channel Communications, Inc. | Gtcinnati Ohio . - 72004 [ -
@ocally) ~ T | |
216 | Chesapeako Television, Ine.* ~ | Saq Antosio Texas- 7120104
217 | Ganadian Screenwiters Cbllection Society | Toronto (Ontarig) | Canada-. 720004 |
Goint claim) " ¢ R 1 .
218 | KXTV, Inc. EXTV-TV). - | MoLean | Virginia | 72004 |
219 | Jeferson:Pilot Commmieations/ WETV, Inc, . | Chartotte North Carolina _|.7/20/04:
220 Vauéyaxqadgagﬁng‘Coiﬁpjai;y o ‘Las Vegas Nevada 7720104
221 Applé‘Valley‘Broadcasﬁpg', Tnc. (RVEW) Yakxma Washington A.-7}_2Q/04 N
222 | Westem International Syndication Los Angeles Califomia | 7/20/04-
223 | Citadel Comnmnications LLC (KLKN-TV): | Eiicoln Nebraska 7121/04. .
224 | Citadel Communications Co., Ltd. | SiomxCity - Im.va 721/04 |
| ®cavay) - )
1 225 | Coronét Commmmications Co. (WHBF-TV) ~ | Rock Istand Titinois | 721004
226 | Capital Commmmications Co, fic. (WOLTV) | West Des Moines | Towa 7121/04




20,03 Cable Co;iyi}ight Clajms

NOTE: Claim No. 127A was added on 12/5/05—Copy of claim was in file but
inadvertently was not assigned a number' it now has been assigned its own number

Note regarding Joint claims: Notatnon of “(joint clalm)” denotes that ]omt claun is
filed on behalf of more than 10 jomt copyright owners, and only the entlty filing the
claim js listed. Otherwise, all joint copyright owners are Listed.

ey
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No | Claimant’s Name | City. _ State g:::d. .
1227 | Clear Channel Broadcastmg, Inc/WOALTV - | San Antonio Texas 12104 |
223 | Buena Vista Television " | Bubank California 7/21/04 :
229 | WKYC-TV, Inc. (WKYC-TV) ‘McLean Virginia | 70108
230 dxckclarkproduchons inc. Burbank California - 7/21/04 .
231 Jourmal Broagcast Gmup, Inc. (KMIR 6) ‘Palm Desert . Califomia . | | 72108 |- _
232 | cBS Broadcastmg Xac. Gjoint clann) New York 'NewYork, S -.'7/2:1104;.{-. '
233 _]aﬁ'e/BraunstemFxlms Lid : ' . ._"Los.Angel&s' Cahforma 7/21/04
24 |WBRZ _ Batori Rouge Louisiana, . .~ |.721/04 .
235 EmmsTelev:sxonLlcense Corporahon Omuahia .Nebraska ... s |
236 ModemEntertainment, Lid. .. . |Ecie California’, - | 7/21/04 -
237 | Fox Entertainment Group, Inc (oiatclicy) BeverdlyHills - - | California. . REAT
238 | Castle Works Inc. o New York :NewYorl'c L 7208 | B
239 | Zipporah Films, Tnc. - Cambridge Massachusetts | 722/04.
240 | KCOP ' Los Angeles Ca.hforma U na0s
241 | Multimedia Holdings Corporatxon' McLean Virginia - |782/08
QWTLV-TV) | - D
242 Fox Television Stations of Philadelphia, Inc. Phx.'lddelphia Pennsylvania 7/22/04,
243" | Gannett River States PublxshmgCorp McLean Viginia - | 72/04
_ | owmy) » .
244 FoxTelevxsmn Stations of Birmingham, Inc. Birmingham Alabama - -| 7122/04
245 | KDVR Deaver Colorado 12/04
246 | KMsP Eden Prairie Minnesota 22104




2003 Cahle Copyright Claims

NOTE: Claim No. 127A was added on 1
inadvertently was not assigned a numb

Note regarding joint claims: Notation of
filed on behalf of more than 10 joint cop
clzum is listed. Otherwise, all joint copyr

2/5/05-Copy of claim vias in file but

er; it now has been assigned its own number.

“Qoint claim)” denotes that joint claim is
right owners, and only the entity filmg the
ight owners are listed.

| No | Claimant’s Name City State I]::f:rd.
| 247 | WFTC Eden Prairie Minnesota’ 22004
248 | Not in Use L
249 | Nexstar Broadcasting Group, I, Frie . . Pennsylvania . {-7/22/04
" | (wiBT TV 249) . S
250 BastetBroadcastmg, Inc. (WFXP-TV66) - | Ege ) ‘Penusylvania . | ar210a |
251 | Rayoom Americs, Inc dba WECT-TY | Wikningion North Carolina | 7/22/04
252 | Birobro. - | Ville t. Laorent Canada . . |7h22/04
| | C:}oldﬁii'ne.i’r'oducﬁons Szex;)eles | Chiiforhia :
Bruce Nash Entertainment Hollywood |} California
Response Managemént -| Encinatas . California cL
253 RhombusMedxaInc | Toronto (Ontaric) Camada - | /22004 |
254 _P,ostNewsweek-Stahons, Florida,ilnc.. ' Mam: g Florida : f7/2§/04 1
255 |'Fox Television Stations, Ync. (WNYW) |NewYork' | NewYork  |7izai4- |
256 | Fox Television Stations; Inc XTIV) Los Angeles California | 1122704 f‘
257 | Fox Television Stations, Fnc. (WFLD) "Chicago Mbkois [ 7/22/08 -
258 AFoxTelewsmnStahons Inc.(WEXT) . | Dedham -~ | Massachusetts - | 7/22/04
259 | Fox Television Stations, Tac, (KRIV)' 'Houston Texas 71204 |
260 | Fox Televxsmn Stafions, Inc (KSTU) . ‘SaltLake City ' Utah 7/2%04 N
261 | Fox Television Stations, Inc. (WHBQ-TY) | Menphis Tennessee 7122004
262_| Fox Television Stations, Inc. (WITG) Washington. DC. 12004 |
263. | NW Commumications of Texas, Inc. (KDFW) Dillas | Texas 12004
264 | NW Communications of Texas, Inc. (KDFI) Dé.nas - Texas 7122/04 .
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2003 Cable Copynght Claims

NOTE: Claim No. 127A was added on 12/5/05——C0py of claim was in ﬁle but
inadvertently was not assigned-a number; it now has been assigned its own number.

Note regardmg Joint claims: Notation of “(]omt claxm)” denotes that joint claim fs .
filed on behalf of more tlian 10 joint copyright owners, and only the entity ﬁlmg the
claim is listed. Othermse, all joint copyright owners are listed.

No | Claimant’s Name : : City State ‘ g:«t::'d.
265 NWCommumcatlons ofPhoemx, Inc.. - N  Phoenix - | Arizona 7/22/04
266 |- NW Commmmications of Tampa, Inc. (WTVT) | Tampa Florida . | 7022104 -
'| 267. | Champion Entertainment Inc. - Houston Texas | 2208 .
268 | New World Commumcauons of Atlanta, Tnc. Atlants Georgia - | m23/08 |-
(WAGA).. O N R
269 ‘NWComnnm:catlons of Detroit, Inc. (WJBK) - | Southfield Michigan .| 722004 . w
270 | NW Comummications of Milwaukee, Inc. . .. | Milwankee | Wisconsin. 7/22104.... .
; 2'71_. NW Communications, ofOlno, Inc WIW) . | Clevelma =~ - Ohio  ~ |mais:i
272 | New World Commumcauons of Kansas Cxty, | Kansas City | Missouri - 7/22/04 .
273 | New Would Commumcatlons of St Louis, Ioc. | St Louis Missouri - | 722008
274 NotinUsé , 1 I D
275 | WWOR-TV, Inc. (WWORTV) : Secancus | Newlemsy | 720004 - e
276 | UTV of Baltimore, Inc. (WUTE)- " | Batsimore Maryland 2004 |
277 | Clear Channel Television (WHP) ‘| Hamisirz | Pennsylvnia | 22004
278 .OregonTe;evision; Inc. (WOFL) | Lake Mary Florida 122004 |
279 | Clear Channel Television(WLYH) - | Hamisbug ™ - | Pennsylvania | 722700
280 | UTV of San Francisco, Inc. (KTXH) | Houston Texas 22/04 o
281 FoxIUTV Holding& Inc. (KUTP) - . :LosAngelcs Caiifomia' o 7/221.04'. 1
282 | Fox/UTV Holdings, Inc. (WFTC) | LosAngeles California 2004 |
283 | Fox/UTV Holdings, Inc. (KMSP) | Los Angeles California 122/04

Wedat4\copyrigh\COPU\CARP\CABLE\cablelist 2003, wpd
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2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on 12/5/05-Copy of claim was in file but

inadvertently was not assigned a number; it now has been assigned its own number

Note regarding joint claims: Notation of “(joint claint)” denotes that joint claxm is
filed on behalf of more than 10 joint copyright owners, and only the entity ﬁlmg the .
claim is listed. Otherwxse, all joint copynght owners are listed.

3004 |

123004 |+

. Wodatd\copyright\ COPU\CARP\CABL E\cablelist 2003, wpd

California

No Claimhnt’;' Name City State 12::3‘1.' .
28;1 KCOi’ Television, Inc, (KCOP) Los Angeles - California 7)22/04
285 Fongicvision Stations., Inc. (RDVR) | Los Angeles California 7/22/04 | l
286 | CF Entertainment, Tnc. Bevery Hills - Cahforma 7/23/04
287 | Emmis Television Broadcasting, L.P, GreenBay Wlsconsm JET/EY Ve
i (WLUR-TV (Channel 1)) . A
288 | Multimedia Holdmgs Corporauon (KPNXTV) McLean - Virginia "7/23/04
289 | Multimedia KSDK, Tnc. (RSDK-TV) McLean Virginia
_ 290 | Nexstar Broadoasting, Inc. dba KQTV (KQTV! | St Joseph Missouri : ~7i/2310-4 ‘
. (w | . NexstarBroadcastmg, Inc) ‘. _ . . L 1
Sy . 291 | New Voyage Communications, Ific. Washington DC.’ 7/23/04 g
' 292 | Ragdoll Limited Buckinghainshire | United Kingdom L
203 WTVH,LLC | Syracuse - 'NewYork - |rbas )
1294 Emilyk Hart Evanston .Illmo:s U] '7/23‘10.4:'"75 o
295 ,Comerstone Telev:sxon, Inc. (WPCB) | wall | Pennsylvania 2304,
296 | Comerstone Telewsmn,Inc (WKBS-TV47) . | Wall . Pennsylvania . | 7/23/04
297 TheWelk Group d/bla Lawrence Welk - Santa Monica California 72304 .
- Syndication L : i
298 | The ChnstlanBroadmsungNetwork, nc. Virginia Beach + | Virginia_ 7123004
299 TheOﬂice of the Commlsswner of Baseball Nederk New York 7/23/044:‘
(joint claim) - - . .
300 | Major League Baseball Properties, Inc. | NewYork New York 7/23/04 -
301 | Teopardy Produétions, Inc, : Culver City | Cotitomia | 7123704
| 302 | Califon Productions, Ine. - Culver City 7123104




2003 Cable Copyrlght Claims

NOTE: Clalm No. 127A was added on 12/5/05—Copy ot claim was in file but

) madvertently was not assigned a number; it now has been assigned its own number.

Note regarding joint claims: Notatxon of “(joint clalm)” denotes that Joint claim is
filed on behalf of more than 10 joint copyright owners, and only the entity filing the

claim is listed. Otherwnse, all joint copyright owners are lxsted

..
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| No | Claimant’s Name City State .ll:::'d; |
303 Sonyi‘icdnes" Television, Tnc. (joint claim) Culver City California | 723/04
304 { Allbritton Commnunications Co, (WJLA -TV) | Adlington Virginia 7123104 . :
305 | WSET, Incoxporated (WSET-TV) Lynchibrts . Virginia | 7123104
306 | KTUL, LLC (KTUL) Tusa Okdshoma | 723104

{ 307 | RATV, LLC (RATV) LileRock - . | Arkansas | 7/33/04
308 | Harrisbiig Televison, Inc. (WHTM) Hamisbhwrg -~ | Peonsylvania | 72310
309 | TV Alabasiua fnc. (WCFT-TV) Bimiinghan " | Alibamd | 72304 -
310 | TV Alsbarma Inc. (WISU-TV) Bimingbam', | Alabaea {70304 |
311 Notmusc ' _ o , _ .
312 Post: Newsweek Slauons, Flonda, Inc. (WIXT) ieei:sonvﬂle, -+ | Florida 23004
313 Northatolma BroadcashngParh:ers : Chhriotte ' ‘North Carolina 7/24/04
314 Rayc'omAx’nerica, Inc: (WTOC-TV) :Montgomery "Alabama 1724000
15 ;[ndependemTelevision Service SanFranciAs,co"i | California 724/04
316 | Houston Enterprises, Tac. Indianapolis | Indiasa 06/04
317 | WSIV-Television, Tnc. - Elidat | Indiana 726104 -
318 | Coral Ridge Ministies Media, Tnc. FortLauderdale, | Florida 7/26/04
319 | Lincoln Broadcasting Company (KTSF) Brisbane California 7126/04
320 | Channel 32 Montgomery, LLC (WNCE-TV) | Montgomery Alabama 7126104
321 | Nelvana Limited (TV Programs) Toroto (Ontaric) | Canada 7126104,
322 | Nelvana Limited (Motion Pictares) Toronto (Ontario) | Canada M26/04
323 | Body Electric Corparation of America OrchardPak © | New York 7126104

pU—




2003 Cable -Copyright Claims

NOTE: Claim No. 127A was added on 12/5/05-Copy of claini was in file but
.madvertently was not assigned a number; it now has been assigned lts own number.

Note regardmg joint claims: Notahon of “(Joint claim)” denotes that joint claim is -
filed on behalf of mare than 10 joint copyright owners, and only the entity ﬁlmg the
claim is listed.. Othermse, all joint. copynght owners are hsted.

1 - T " |Date |
No | Claimant’s Name City- | State Recvd.
324 | Minden Telovision Corporation Shreveport | Louisiana 7/26/04
325 | WAFF 48TV - - [ Hutsville Alabama - | 7/26/04
326 Home Box Office, Inc. - - ’ | New York. . | New York - |2608°
327 Clear Channel Broadcastmngcenses, Inc. - | Jdcksonville Florida ' 7/2_6/04'
328 R_aygon;Americg, Tc. dba WTNZ-TV . [Montgomery” - | Alsbama . .. 7/26/04
329 | Rayeoni National, Inc. dba WRLX-TV ‘Montgomery. . | Alabama - | 7126/04
330 RaycomNauonal, Tnc. dbaWX]X | Cinicinnati . - ,Ohio. N B 7T
331 | Global EvangehsmTelewsmn, Inc. dba Jobn ° | San Antonio Texas . | 7126004
332 SltandBeFlt .' o '. L -Spoléné h Washington | 7726/04°
333 | KBS, Ic. .~ . - B Shmvepott " | Louisiana . | 726104
334 l’ntertammenthensmg GmbH o 'Ismanmg Gennany A azm04 |

Jusiior TV GmbH & Co. KG . .| Unterfohring .. - Germany: N )
Tele-Munchen ' - « | Munich . | Germany . |:
KirchMedia GmbH & Co. KGaA. - | Unterfohring - Gemnany - . . wl o
Rialto FilmGubH . . - .~ | Betlin Germany - -

{ BuroArts MedlenAG . Berlin - Germany ]
335 | QueenB Television WKBT) . " |laCiowe - - -| Wisooosin U27/04
336 | Scholistic Bntertzinmentlac. . | New¥ok | New York 727104
337 | Holston Valley Broadcasﬁpg,Coxpomﬁon o ngsport Tennessee 7127104 -
338 dNexsmBroadcasting, Inc. (KDEB-TV) "Springfield . Missouri 7127/04
339 J’cﬁ'erson—leot Communications Company of | Richinond Virginia 7127104
g Vnglma ' : .

340 WS'I'MLicense Subsidiary, Inc. '(WSTM) .Mon!gomery. Alzbama 7127/04

\'\lcdat4\copyxight\C'OPU\CARP\CABLE\cablelist.2003.de




2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on 12/5/05-Capy of claim was in file but
inadvertently was not assigned a number; it now has been assigned its own mimber.

Note regarding jbiht claims: Notation of “(joint claim)” denotes that joinf cldim is

filed on behalf of more than 10 joint copyright owners, and o
claim is listed. Otherwise, all joint copyright owners are listed.

nly the entity filing the
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: ‘Date
No | Claimant’s Name = City State - | Reevd.
341 | ABC, Inc. (KFSN-TV) Frestio California 7427104
342 | ABG, Inc. (WTVD(TV)) | Durham North Carolina | 7/27/04. -
| 343 | Ametican Broadcasting Companies, Inc. NewYok |NewYork . .. | 72704
(WABCTV) ' IR S N
344 | ABC, Inc. (WPVI-TV) . Philadelphia Penusylvania . . | 727/04 |
345 | WIVG, lnc:(WIVG(TV)) | Totedo Otio:, . " lammos |7 ., "
346 | SFM Entertainment LLC " | New o NewYork, i .| 12704 | . .-
347 | James Gideon Cannings  New York New York: ... | 727/04 . |
348 | NVG-Duluth IT, LLC (KDLH), Duluth L
349 | WLS Television, Inc. (WES-TV) | Chicago {iod: |
350 | KTRK Television, Tnc: "~ "’ | Houston | 7208 |
351 | Red River Broadcast Co.; LLC (KDLT-TV) - | Sioux Falls South Dikota™ -\ | 7127704 | . -
352 | Scripps HowardBroadéastingCompany Cincinnati Ohio i TI23/04- |
: .| Tampa Bay Television, Inc. Tampa Flotida . -~ "} -~ .}
Channel 7.of Detroit, Inc:~. - Southfield Michigan
353 | WSTM License-Subsidﬁz'}", Inc. (WSTM) Montgomery Alabama’ ' 7/27/04
354 | SIL of Kansas Corp. : Wichita | Ransas ~ 127/04”
- | KSNW-TV Wichita - Kansas -~ | - -
KSNC-TV | Great Bend | Kansas
KSNG-TV | Garden City | Kansas .
KSNK-TV Oberlin Kansas
355 | ENNLB,LLLP, , Atanta Georgia . |.7127/08.
356 | Raycom America, Inc. (WMC-TV) Montgomery Aldbarna 127104
357 | KFDX TV 3 Wichita Falls Texas 1727104

g




2003 Cable Copyriglit Claims

NOTE: Claim No. 127A was added on 12/5/05-Copy of cldim was in file but .
inadvertently was not assigned a number; it now has been assigned its own number.

Note regarding joint claims: Notation of “(joint claim)” denotes that joint claim is
filed on behalf of more than 10 joint copyright ownérs, and only the entity filing the

claim is listed. Otherwise, all joint copyright owners are listed.
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: - , ' Date
No | Claimant’s Name .| City - | State Recvd.
358 | Larry H. Miller Communications Corgoration | Salt Lake Gty Utah | 7127104

(KJZZ) (news program) ‘ : : :
359 | Guthy-Renker | PalmDesert - | California ° 712704 -
360 Tiansworldlntemaﬁonal, Inc. ' . Cleveland | onio 7127104
361 | NFLFilms ~ . |Melawd - Newlersey 7127104
362 | Clear Chanvil Entertaioment, Ino, Washingon * '|DC. | 70004
363 | Steve Rotfeld Productions, Inc, . BynMawr - |Pensylvania | 727/04
364 | NASCAR Digital Etertainment Lid. ‘Daytona Beach | Florida " . 27104
365 | National Football League (game) Goint claim) | New York New York - | 727104
366 | National Basketball Association (uon-gime) | New York NewYork . {71704
o (iointclaim).j ) : ) . ‘ S :
367 | National Basketball Association (game) - _NewYok . |NewYork - . | 72704 |
368 I“%Iatibna']‘HockeyLeaguq (non-game) Goint N’eﬁvYork " New Yok . | 72704

claim) . . . ‘ o -~ . . -
369 | National Hockey Leagne (game) (oint claim) ~ | New York New York 7127/04
370 WNBA Enterprises, LLC (game) joiat claim) Secaucus . | New Jersey 7/27:/04“
371 | Hearst-Argyle Stations, Inc, - |NewYork - | New York 72804 |

Hearst-Argyle Properties, Inc. © | New York ) New York :

Orlando Hearst-Argyle Television, Inc, New York New York

Ohio/Okiahoma Hearst-Argyle Television, Inc. | New York New York

New Orleans Hearst-Argyle Television, Inc. New York New York

Des Moines Hearst-Argyle Television, Inc. New York New York

Jackson Hearst-Argyle Television, Inc. New York New York

Arkansas Hearst-Argyle Television, Inc. .} New York . New York
372 | Channel 49 Acquisition Corporation Hampton Virginia 7128104
373 | The Hearst Corporation '~ | NewYork New York 7/28/04




2003 Cable Copyright Claims

" NOTE: Claim No. 127A ﬁas added on 12/5/05-Copy of claim was in file but

inadvertently was mot assigned a number; it now has been assigned its own mumber, .

Note regarding joiﬁt claims: Notation of “(joint claim)” denotes that joint claim is

filed on behalf of more than 10 joint copyright owners,

claim is listed. Otherwise, all joint copyright owners are listed.

and only the entity filing the
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' No | Claimant’s Name | City ‘State ]lz::'d. |
374 | Young Broadcasting Inc. (joint claim) New York New York 7128/04 -
375 | Audio-Visual Copyright Society tradingas: | NeutalBay | Australia 72804
Screenrights (oint claim) * - : R | : '
376 | AGICOA (oint claim) | Geneva’ Switzerland | 72804
377 EastemNo;ﬂiCuolin.aBro_adégsﬁng o '] New Bern North Carohna 7128/04 -
Corporation . - 1 ' 3
378. | Rayéom National; Inc. (WOIO-TV) Montgomery | Alibama’ [ 7138004 | -
379 | -Rayoon National, Inc. (WUAB-TV) =~ © - ‘Montgomery | Alabama < [9028/04 |
380 Ce'xxtcngplevisipr'lLP'. - | Wico Texas . “7/2{3:/041"-' '
381 | WUTV Licensee, LLC Grndlshod ~ | New¥ok | 72804, | -
:382 | New York Television, Inc. (WNYO) ‘Buffalo New York ag0dr |
383 | Lauy B, Miller Communications Corporation. | Salt Lake City | Uwh 72808 - |+
(KJZZ) (sports broadcast) . I : RS N
384 | KSWO Television Co. " | Lawton | Oktahoma - [ 7m0 | -
385 | Notimuse - - ]
386 | WXOW-TV | Lacrosse | Wiseonsin | 7128/04
WQOQTV | ' ‘ Eau Claire Wisconsin o
387 | Emmis Broadcasting, LY. dibla WTHLTV | Terre Haute Indiana 728104 ¢
588 NPG.of Oregon, Inc, o Bend ) Oregon 7/28/04 Rl
News-Press & Gazette Company -| St. Joseph Missouri . ’

389 | Lives and Legaciés Films Inc, McLean Virginia 804 |
390 | Post Newsweek Stations, Michigan, Inc.’ betmit Michigan 128/04 .
(WDIV) . | ~ o

391 | American Broadcasting Campanies, Inc. New York New York 7728004

N




2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on 12/5/05-Copy of claim was in fi le but

inadvertently was not assigned a number; lt now has been assigned its 6wn number.

. Note regardmg Joint claims: Notation of “(joint claun)” denotes that Jjoint claim is

filed on behalf of more than 10 joint copyright owners, and only the enuty ﬁlmg the .
claim is listed. Otherwise, all joint copyright owners are listed,

Date
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. No Claim:'mt’s Name City State Recvd.
392 | ABC Holdmg Company, Inc, Glendale California 7128/04
393 JanaR.Cason ‘ Little Rock Akansas 72804 |
394 | WEEK-TV License, Inc. (WEEK-TV)_ East Peoria | Tinois 7428104
395 | Media General Communications, Inc. dba Savannsh Georgia 712804 |
- | WSAV-TV- L _ L
396 :ChanneISIOfSaanego San Diego | California . "~ {7/28/04" ;
397 | Thomias Broadcastmg Company 1 Oak Hill West Virginia. 7/28/04 ‘
398 | The Landsburg Company - Tolnca Lake. California- ' . - "77'2'5704
{30 FlthlcenseSubSIdxary(WJRTTV) | Ftint | Mickigan | 7280047}
400 Ch%apeake Television, Inc (KOVRTV) | West Sacramento Cahfomla 7/28/04 .
401 . .Spokane Telev:sxon, Inc, . ":Spo'kane: Wéshingfou 7/28/04 -
402 | Sandra L. Northrop Alexandria Virginia Lmsoa |
403 | B & A& Produtions, LLC ' Beverly Hills Califomia |- 7129004
404 | MPI Media Productions Inteinational, Inc. | New York New York 7129/04
405 | Kensington éommunicaﬁbns Inc. | Toronto (Ont.an'o).' Canada | 7/29/04
406 ‘Canad:anBroadcastmg Cozpotahon()omt | Ottawa (Ontario) ~ | Canada 7/29/04
claim)- - — .
407 ACrystalCaﬂaedtalLﬁnistries Garden Grove California | 7/29/04,
408 | Television Station Group; LLC (WBNGTV) Johnson City New York | 7129104
409 NexstarBroadcasung Group, Inc  Trving Texas 7/29/04 .
410 | Oliver Productions Inc.. Washington DC. 7129104
411 | KEVNIn. - Repid City SouthDakota | 7/29/04




2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on 12/5/05-Copy of clalm was in ﬁle but

madvertently was not assxgned a number; it now has been assigned its own number.

Note regarding joint claims: Notation of “(joint claim)” denotes that joint claim i is

claim is listed. Otherwise, all joint copyright owners are listed.

- filed on behalf of more than 10 joint copyright owners, and only the entity filing the

No | Claimant’s Name City State 332%
412 | Mission Broadcasting Inc. ‘Wadsworth Ohio 7029/04 |
413 | NotinUse . _ | . - _
414 | Central New York News Inc, (WIXT-TV) East Syracuse -’ New York 7/29/04
415 | Larry H. Miller Communications Corporation’ | Salt Lake ity Uth 7129104
RIZ2Z) (game show) e e e
416 |-Raycom America, Inc. (RFVS-TV) Capo Girardea, | Missows . | 720004 |
417 | CCILEitertainment Itd. Toronto (Ontario) | Camada .. ndios. |
418 :CompactCollectlons Limited (joint clairn) London o -Umhchmgdom 7/29/04. A ‘
419 | Nexstar Bioadcasting Inc. dba KMID Midland - Texas 7129104
.| 420 | PostNewsweek Stations, Houston, LP, db/a | Heigston “Texas 129004 |
© | KPRCTV N N ' R
. 421 ;-ChélseyBroadcasﬁng Company of y YOMW Ohio - 7026/04° ;
‘ Youngstown, LLC (WYTV) . - .
422 | R, 101, Ine. | Longwood | Florida | 729104
423 | Fisher Broadcasting - Portland LL.C. | Porttand Oregon 729/04
424 | KHQ In&orporatgd (XKNDO-TV) Yakima | Washington 7i29/04" |
425 | KHQ Incarporated (KNDU-TV) Kennewick ‘Washington - | 7/20/04
426 | Brigham Young University (KBYU-TV) . Prove Utzh 7129104
427 | Tribune Television Holdings, Inc.. GrndRapids | Michigan 719104
428 | Center for BducaﬁonalTelecommunicaﬁons., Berkeley California “7/29/04
429 | Tribune Television Company’ . Indianapolis | mdiana” 7129/04
430 { Tribune Broadcast Holdings, Inc. ‘Indianapolis Indiana 7129/04
431 | Tony Brown Productions Inc, New York New York 7/29/04

Wedat4\copyrighACOPU\CARP\CABLE\cablelist.2003.wpd
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2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on 12/5/05-Copy of claim was in file but

inadvertently was not assigned a number; it now has been assigned its own number.

Note regarding joint claims: Notation of “(joint claim)” denotes that joint claim is
filed on behalf of more than 10 joint copyright owners, and only the entity filing the
claim is listed.. Otherwise, all joint copyright owners are listed, : ’

No | Claimant’s Name City State §2§3¢‘ |

432 | Gray Television Group, fnc, - | Albany {Geogia | 730004

433 | WKBW-TV License, Inc. (WKBW-TV) | Buffalo ‘New York 7130104 |
434’ | KPAX Commmications Ins, - | Missouta Montana | 73004 -

435 | King Broadcasting Company dba KREM-TV 'Spoicane ' Washington 7/30/04

436 | Belo Kenticky, Inc. (WHAS'TV) ~ .. Touisville | kentacky | 730004

437 | KTVK, Joc. B | Pooenix | Aviaona - | 730008 |-
38 [RsRN © . |ispolane .| Washington . [730i04.. |

{ 439 | KENS-TV, Inc. - .| SamiAuterio | Texas | 730ua”

440 | KVUE Television, Inc. (KVUE) e [remas - - Tamoiee
- 41 ng Eroadcasﬁng.Compaﬂ.}"'(KIN@TV)' ’.'S.eatﬂr ' . Washmgton 7/36/04 ; ’ .
442 KASW,Inc . . L ".l;hoenix L Arizona ‘ 7/30/04 . o
443 | KTVBTV, e, Boise Ik 004 |
444 |kHOUTVIE . - mown " |Texs | 7m004 | ..
445 | WRAATV,LP (WEAATY). | Dallas - Texas |- 7130004

446 | KMOV-TV, Inc. (RMOV-TV). |strows .| Misour 773004

M7 | WWL-TV, Inc. : NewOrleans | Louisiana 7130104

48 fweNeTV Charlote | North Caroliza | 7730/04

449 | King Broadcasting Co. dba KGW | Portland Oregon 7130004

450 - Piedmont Television of.Yodngstown, LLC Youngstown Ohio, 7/30/04

451 g:;icaﬁonax Information Center d/b/a WCPE | Wake Forest North Carolina | 7/30/04

0 . . .
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2003 Cable Copyright Claims

NOTE: Clalm No, 127A was added on 12/5/05-Copy of claim was in file but.

inadvertently was not assigned a number; it now has been assigned its own number.

Note regardmg joint claims: Notation of “Qomt claim)” denotes that joint claim is
filed on behalf of more than 10 joint copyright owners, and only the entity ﬁhng the
claim is listed. Otherwise, all joint copyright owners are listed.

.Da,te
No | Claimant’s Name City State Recvd.
452 Natlonal Public Radio, Inc. (Jomt claim) -Washington DC. 1 7/30/04
453 | SESAG, Inc. ‘ New York | NewYork | 730004
| 454 | National Collegmte Athletic Association (Jomt Indianapolis ‘Indiana. 7/30/04
claim) - : . . o
455 ;Tnbune.'reieyisidnmw-orleans, Inc. New Orleans . | Louisiana 7130/04
456 | Foodfort Thought Productions Makanda tinois 713004 |
457 | Sout: CarohnaBrbadcashngPaxmers Columbia South Carolina | 730/04 |’
(WOLO-TV) . _
458 | Vidsolidiana; lno. WTHR-TV) - '| Indianapolis Tndiana . | 730000 |
459’} Lews BroadcashngCo:pomuon (WLTZ) Columbus | Georgia*. - | 730004 |
460 | kMEG-TV DakotaDunes - |'SouthDakota | 7/30/04
| 461 | Fintage Publishing and Collection B.V. (oint The Netherlands | 7/30/04 * | -
. claim). ' _ .o
462 [ HSNLP . ‘ St Petersburg . | Florida 178004 |
‘ -ASTLLC - St. Petersburg Florida E
USA Broadcasung Producuons, Inc New York New York
InterActive Corp. . New York New York
' -JnnScalcmProductJons New York New York
Mirabel Scalem Productions New-York New York
463 | Mission Broadcasting, Inc. (KODE-TV. 12) Joplin Missouri 7/30/04
464’ | Yerosha Productions, Inc. New York New York 730/04
465 | WBAK-TV Farmersburg Indiana - 7/30/04
466 | Screen Media Ventures, LLC New York . New York 7130104
467 | KGO Television, Inc, (KGO-TV) San Francisco California 7130/04

\\lcdat4\copjxight\COPU\CARP\CABLE\cablelist.2003;wpd‘




2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on 12
inadvertently was not assigned a number:

/5/05-Copy of claim was in file but
; it now has been assigned its own number.

Note regarding joint claims: Notation of “(joint claim)” denotes that joint claim is

filed on behalf of more than 10 joint copyright owners

claim is listed. Otherwise, all joint copyright owners are listed.

» and only the entity filing the
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No .Claimant’s Name City State l]:::,:d._ '
468. Wamer Bros. Domestic Television Distribution Burbank California " 7/30/04 :
(joint claim) S : | o

469 | WBNS-TV Columbus Ohio 7130/04
470 | Liberty Broadcasting Network, Inc. ‘Lynckburg | Virginia 7130/04 -
471 |, Channel 6, Tnc. (RCEN-TV) “Temple Texas  7130/04

| 472  RPLR, Inc. o St. Louis Missourt . - | 730004 |
473 A'.SinqlairAcguisi_tionIVd/b/q WICS-TV Springfield . Iinois™ 7130004 "
474-|. Agency for Instructional Technology |Bloomington | mndiata -~ | 730004 B
475 | 'Nexstir Broadeasting of Louisiana, LLC doa Shreveport- | Lowsima - | 73004 -
476 |:NBC Stations Management . | BaCynwya Pemisylvania [ 730004 |2 -
471 | Siiclair Acquisition IV.d/bla WICD-TV | Chacpaign linois s |
478 | KXAN, o, | Austin { Texas | 730004 |

| 479 |'nBe Susidiary (RNBC-TV) Ing. Burbank | California © | 7730704 -
480 | Jand G Productions, k.- Houston Tewss © | 750047 )
481 | NBC Subsidiary (KNTV-TV), Jnc. San Jose Califortia 7130004 - |;
482, |.54 Broadcasting, Inc, _ Austin | Texas. 780004 |
483 | The Goodman Group, LLC (joiat claimm) Bethesda. Maryland 3004

| 484 | Outlet Broadcasting, Inc. | Cranston | RhodeIsland | 7/30/04
485 | Messenger Films, Inc. Virginia Beach | Virginia 7130/04

| 486 Birmingham Broadcasting (WVTM-TV), LLC Birmingham Alabama- 7130/04
487 | Productions Vendome I Ing. ' Montreal (Queﬁec)‘ Camada 710104
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2003 Cable Copyright Claims
NOTE: Claim No. 127A was added on 12/5/05-Copy of claim was in file but
inadvertently was not assigned a number; it now has been assigned its own number.
Note regarding joint claims: Notation of “(joint claim)” denotes that jpiit ¢laim is
filed on behalf of more than 10 joint copyright owners, and only the entity filil}g the
claim is Jisted. Otherwise, all joint copyright owners are listed. R
. : " . ' Date
No |.Claimant’s Name - City State Recvd. |
488 | Outlet Broadcasting; Inc. West Hartford Comnecticut ',7,/30794.
489 | KTVQ Comnmmications, Inc. ‘Billings . Montana 7130004 |-
490 |'NBC Subsidiary (WRC-TV), Inc. | Washington DC. 30/04
491 | Outlet Broadcasting Inc. | Columbus | Ot - | 7130008
492 [\NBC Subsidiary (WMAQ-TV), Iic, | Chicago | Titinois 130/04: |-
493 | Eye'Productions, Tnc. NewYork o [NewYork  |73004. |
*|.CBS Broadcasting, Inc, 4 New York | New York 1
o 1494 lNaﬁoinl Broadcasﬁng-Cémpanj: .. ANew‘York .".I‘.Ieﬁ.fotk - 7/30/04 o
. | 495 | WAND(TV) Partuership Decatur Titinois 7000 [
” 496 | Station Veenture Operations, L Fort Worth “Texas | 5004 |
497 | ONBG, Tae. ' | Englowood ity | Newersey | 730004 |
498 | NBC Universal, Tn. ' New York NewYork | 73004 .
| 499 | pic Eatertainment Corp, - . Butbask California 7130/04
500 | NBC Enterprises, Inc. Burbank Califomia 7/30/04
501 .Cenﬁrg};vvfoxﬁing.cbuegc ' Rivertbn Wyoming 7/50{04 )
502 Tn'hxpc;i‘elevision Company - | Hacttora " | Connecticnt 713004 | ”
503 | Tribune Television Company York Penusylvania - | 7/30/04
504 | WPIX, Tnc. ' New York New York 7130/04
505 Tﬁbm;e‘;l‘éle\}ision Company | Philadelphia Pennsylvania 7/30/64
| 506 { WLVL, lne, Boston Massachusetts | 7/30/04° :
507 | WGN Continental Broadcasting Company Chicago Tiinods 7130004
508 | Tribune Entertainment Company Los Angeles California 7/30/04




2003 Cable Copyright Claims

NOTE: Cla_im. No. 127A was added on 12/5/05-Copy of claim was in file but
inadvertently was not assigned a2 number; it now has been assigned its own number.

Note regarding Joint claims: Notation of “doint claim)” denotes that joint claim is
filed on behalf of more than 10 joint copyright owners, and only the entity filing the
claim is listed. Otherwise, all joint copyright owners are listed. _

No Claimant’s Name - -~ =~ City " | State g::id. '
{509 | KWGN, Inc. . | Greenwood Colorado | 7/30/04
t : : Village :
510 | Chamel 40, lnc, -~ Sacramento | California - | 7730004
511 | KTLA, Inc. S - |loshngeles | califomia | 73004 |
512 | KHWB; Ic. - o Houston - [Temas 7130104 |
513 | Tiibune Télevision Company " | Dallas Texis . - | 730004
514 | Tiibune Television Northwvest, Tnc, = Seatfle - Wastington, * _ | 7/30/04" |-
{515 | Lin Television Corporation: | providence Rhode ind | 7/31/04. |
| 516 | Notinuse . o T T ) o o e |
517 Ne:rs@rB;oadcasﬁgig:G:Bui),_.Iné. (KTAB-TV) | Abilene ' Texas "15[1/04' =
518 | Mission Broadcasting, Inc, (KRBC-TV) | Abilene Tetas . |84
519 | Mission Broadgasting, Tnc. (KSAN-TV) SmAuglo | Texss  |snos .
520 WFMJTcleVision,:ch. (WFMJ) o : Ydungstow;n e Ohio i - 8/1/04.
521 | Dreamwors LLG - - - | - | Glendale | Califomia - [ 8/1/08
522 | Nexstar Broadcasting, Inc: - | | Campaign [ mimois < - | s/2s0a-
523 | Devillier Donegan Enterprises, LP . | Washington DC. - 812004 -
524 | Nexstar Broadcasting, Inc. (WROC-TV) . | Rochester | Newvok | 8i/s
525 | Notinuse . ) .' . A ‘
526 'FreedomBroadcasting of‘l‘emmsec, Inc.dba Chattanooga Tenne_ssee .8/2/04
WTVC-Newschannel 9 . 4 } :
527 Classic Media, Inc. o NeWYork _.Ne.aderk. ' 8/2/04
Big Idea, Inc, . . | New York © | New York
Harvey Entertainment, Inc. . | New York New York
UPA Productions of Americd New Yok New York -
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~ 2003 Cable Copyright Claims

| NOTE: Claini No. 127A was added on 12/5/05-Copy of claim was in file but

inadvertently was not assngned a number; it now has been assigned its own number.

Note regardmg Jomt claims: Notation of “(joint claim)” denotes that joint claim is
filed on behalf of more than 10 joint copyright owners, and only the enhty ﬁlmg the
_claim is listed. Otherwise, all joint copyright owners are listed. '
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No | Claimant’s Name | city State . ﬁiiia.,
528 .Nothse o . o
529 | KEZ, Inc. (KEZLTV), Eugene Oregon | 8i2/04
530 | KBWB License, Inc. (KBWB-TV) SanFraocisto | Califia | 82404
531 | KDRV-TV . | Medfora ‘| Oregon 8/2/04
KDKF-TV' ' Klamath Falls ‘Oregon -

-} 532 Famxly 'Worshxp Center, Inc. Baton Rouge - Louisiana 8/2/04
'533 | Reading Broadcasting, Inc Reading Pennsylvania . | 8/2/04
| 534 | WCSC, Tne.(WCSCY . Chatleston | SouthCarolina’ | 812704
535 Teléﬁii;ﬁdé Subsidiary (KSTS-TV), Inc, . San Jose ) California 81/04
536 | Raycom National, Inc. (KASA-TV) | Montgomery | Alabama | 812704 -
537 i;‘rsﬁéfsmfadmsﬁng'emup,‘im. ®aKAMR- | Amarilo . - | Tenas 82/04
538 | WNJU License Corp. Teterboro Ne;n_ Jersey 812/04 -
539" | Sinte Parters I, L.P. (KRVU-LP) Modesto Califorsia 812/04
540 Telemundo of Northem CahformaLlcensee San Jose California | 8/2/04"

Coxporatlon '
541" | KMEX License Pannershlp,GP (KMEXTV) Los Angeles California - | 8&/2/04
542 | Sainte Sepulveds, Inc. KBVU) Modesto California 8/2/04
$43 | WLTV License Partnership, G:P. ‘Los Augeles California 8/2/04
(WLTV(TV)) . ' '
544 | WXTV License Partriership, G.P,- Los Angéles California 8/2/04
(WXI'V(TV)) ‘ .
'} 545 | Univision thwork Lumted Partnership Los A'ng‘eles " California /2104
546 K.HQ, Incorporatcd ' Spokane Washington '812/04




2003 Cable Copyright Claims

‘_N(')TE:. Claim No, 127A was added on 12/5/05-Copy of claim was in file but

inadvertently was not assigned a number; it now has been assigned its own number. .

Note regarding Joint claims: Notation of “(joint claim)” denotes that joint claim is’

filed on behalf of more than 10 Joint ¢opyright owners, and only the entity filing the '

- claim is listed. Otherwise, all joint copyright owners are listed.

,A No { Claimant’s Name. .- City

State

| Date

Reevd, |-

547 | Worldwide Subsidy Group LLC (joint claim) | Los Angeles

Caiifoxjnia

8/2/04

| 548 | The Heritage Networks, LLC | New York

{1 New York

872104 "

549 | Endependent Producers Group (joimt claim) | Los Angeles

Cilifornia -

8/10/04° |

550 | Mid State Television, Inc. (WMFD-TV) { Mansgiela

Ohio

81204 |

551 |- McGraw-Hill Broadcasting Company, Inc.

Indianapolis.
A(WRTV) :

Indiana

552 | "McGraw-Hill Broadéasﬁ'ﬁé Cbnip‘any, Inc. - hakeréﬁ'eld

| (RERO-TV 23)

California

Nt

Florida . - -+ | 8hlo4

(T) ‘ |55 |- Sunbeam Television Corporition (WSVN) - | Mismi
7

A 554 | WHDH.TV(WHDR). . -+ | Boston.
555 | NEPSK; In¢. (WAGM). - .+

Massachiusstts  *'|' 8/2i

| Maine” "

.+ |Presqueiste
556 | New York Times Managqmcnt?ewiceé o ‘}_{pnisvﬂlc
. [(WENT-TV) L T

Alabama

557 | New Yoik Times Management Seivices | Mernphis

(WREGTV) -

Tennessee .

538 | New York Times Management Services  * | Moline
(WQAD-TV) s . '

Illinois

559 | New York Times Matagemeat Services Moosic
(WNEP-TV) R

Pennsy;vania

560 | New York Times Management Services

Fort Smith_
(KFSM-TV) .

sios |

561 | New York Times Management Services . | Norfolk

Virginia | 8r2s04
(WIKR-TV) , N
562 | New York Times Management Services '| Des Moines Louisiana 8i2i04 |

(WHO-TV)
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2003 Cable Copyright Claims

NOTE: Claiin No 127A was added on 12/5/05—Copy of claim was in file but
madvertently was not assigned a number; it now has been assigned its own number.

Note regardmg Jjoint claims: Notation of “(Jomt claim)” denotes that joint claim is

filed on behalf of more than 10 joint copyright owners,

claim is listed. Otherwxse, all joint copyright owners are listed.

and only the entity filing the
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.| No | Claimant’s Name City State g:fi:d;
563 | The Stanley S, Hubbard Revocable Trust 'St Paul Minesota shis |
(KOBRTV) - . - . L
564 | WHEC.TV, LLC (WHEG-TV) St. Paul Mimesota |-8/2/04 < -
565 | WNYT-TV, LLC (WNYT-TV) :.| St.Paul Mimesota - - | 4204 | .
566 | KOB-TV, LLC (KOB-TV) St Paul Mimesota | s |
567 | KSTR-TV, LLC (KSTP TV) St Paul Mimesota: - * | 87204 |
568 | KSAX-TV, e, (KSAXTV) " St Paul Mitnesota | - | 812004
569 [ KSAX-TV, Inc. (KRWFTV) ) | stPau | Minmesota .+ - famioq . o)
570 | KOB-TV, LLC (ROBF TV), . | st.Paut ' Mionesota .| ‘#/2/04™" | |
‘571 | WDIOTV; LLC(WDIOTV);";' ’ | st Paw | Mionesow: - | srz0s. |
572 | RAALTV, LLC (RAALTV) | st Paul Minesols. s |-
573 KSTCTV LLC®STCTY) | St. Paul. Minnesota sios. |
574 | WDIO-TV, LLG(WIRTTV) - CIstPat | Mimmesom Bi2goa |
| 575 | Griffin Entities, LLC. (<Wiv) Oklahoma City | Okdahoma .| s/2/04.
576 GnﬂinEntmes,LLC (XOTV) Tusa | Outahoma " | Bi2idd .-
577 RedmverBroadcastco ,LL.C. (KVRR) Fargo - _ | North Dakota '."" 82004 . . .
578 | JDG Television, . (KPOM-TV) " Fort Smith Arkansas | 872104
579 | KVVU Broadcasting Corp'orauon Henderson Nevada 8/2/04
580 | WFIV-TV (WFTV, Inc) . - Orlando Florida 812004
581 | Broadcast Development Cotp (KAME-TV) .Reno Nevada | 872104
582 | WPXI, Inc. | | Pittsburgh Pemnsylvania | 8/2/04
583 | WIAC-TV (WPXL-TV Holdings, Inc.)- Johnstown | Pennsyivania | 8r2/04

. .
R




2003 Cable Copyrxght Clalms

NOTE Clalm No. 127A was added on 12/5/05-Copy of claim was in ﬂle but

madvertently was not assigned a number, it now has been ass:gned its own number.

Note regarding joint claims: Notation of “Goint claxm)” denotes that Joint clalm is

filed on behalf of miore than 10 joint copyright owners, and on

claim is listed. Othermse, all joint copyngbt owners are listed.

ly the entity filing the

| sona | o

g2004 5

No | Claimant’s- Name City State ll::::'d.“
584 | WHIO-TV Holdings, Inc, Dayton Ohio 82/04
585 | WTOV-TV Holdings, Inc. Steubensville Ohio 8604 |
586 | KTVU Partnership (KTVU(TV) Oakdand - Calfionia snng |-
587 | Meredith Corporation (KPDX (TV)) Beaverion Oregon. '8/2/@)4 _ 1
588 | Merodith Coporation (KPTV(TV) - | Beaverton - Oregon. | 8200 - .- -
589 | Meredith Corporation (RFXO-LP) - [ Bend |-Oregon 32004, -
590 Kmo Inc. dba KIRO-TV Seattle .| Washington »8/21_04 EE
591 GeorglaTelev:smnCompanydbaWSB-TV‘ | Attanta - Gep;éia 8/2/04 _ ‘
592 'WSOC Television, Inc. . : Cﬁarlotte North Carolina 8/2/04
5§3 .WHNS FoxCarolgna—Meredith Coxporaﬁdn :(';‘:xjegnville Sotharohna . ~§/§204?
594 { Meredifl Corporation (KCTV) ~ " | Fairway Kavsas - | s/i04 -
595 WFSB-TVS'(WFSB) o Hartford Cénnecticut
1556 | RIVU Partaership (k1cu-1v) San Jose California:
597 | Meredith Corporation dba WSMV-TV ‘| Nashvilte : ‘Tennesseé | 8/2104 f-'
598 | WGCE, Inc. (WacL) . | Athiita  Georgia la2os }- .00
599 | Peak Media ofPennsylvama,IlC(WWCP) Jonstown - | Penosylvania | 8204
600 ‘Rysher Entertainment ‘ Santa Monica - =~ | California 8/2/04
601 | idaho Independent TV, Inc. dba KTRV Fox 12 | Nampa Idaho 8/2/04 -
602 | WDRB- TV(Independence Television Louisville Kentucky 8/2/04
Company) ) .
603 | WFTE-TV (Independence Television Lauisville VKenfucky . 8/2/04
- Company) ‘ : L
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2003 Cable Copyright Claims

- NOTE: Ciaim No. 127A was added on 12/5/05—-Copy of claim was in file but
inadvertently was not assigned a number; it now has been assigned its own number.

Note regarding joinf claims: Notation of “(joint claim)” denotes that joiﬂt claim is
filed on behalf of more than 10 joint copyright owners, and only the entity filing the
claim js listed. Otherwise, all joint copyright owners are listed.

_ : . . ' . Date
No | Claimant’s Name o City . State Recvd,
604 | Lima Commmuications Corporation (WLIO) | Lima - | Ohio 8/2/04
605°| Century Development Corporation « . {laredo Texas - | 8r2/04
606 | Media General Broadcasting of SouthCa'rqlina‘ Toccoa Georgia 8/2/04
.| Holdings, Inc. (WNEG-TV) o B :
607 | Media General Broadcasting (WSPA-TV) . - | Spartanburg . | South Carolina. 8/2/04
608 | Media General Commmnications, Inc.. - | Johuson City Tennessee | 82104
1 609 | Media General Broadcasting Groﬁp, Inc. - | Dodge City Kansas: 8/2/04
__| KBSDTV). : . B . SR T
| 610 [LibCo, e, . - | sonciboro Atensas © © Faio4 |
611 | KTRETV-GivCo,lnc.. - .- . |pillok = [ ‘Texas .| srs0a
612 | RLTV-CivCo, Inc. : fryter Texas .| 8204
613 | Media General Communicatins, Inc. | Bays Kansas - 812164
614 | Media General Commumications, Inc. . | Wickita Kansas | 8r2/04
(KWCH-TV) S L -
615 | Media General Communications, Inc. Goodland - | Kansas | 8204 "
(KBSL-TV) o S '
616 | Media General Broadcasting of South Carolina | MasonGity - | Towa | 8/2/04
Holdings, Inc. (RIMT-TV) ‘ : . .
617 Mgdia‘General'Broadcasting of South Carolina | Columbus . | Georgia . 8/2/04
| Holdings, Inc. (WRBL(TV)) | B
| 618 | Media General Communications, Inc. ‘Lexington Kentucky 8/2/04
(WIVQ-TV) - g | ‘
619 | WITV Newschannel 12 , | Jackson .’ | Mississippi 8/2/04
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2003 Cable Copyright Claims

NOTE: Claim No. 127A was added on 12/5/05-Copy of claim was in file but _
inadvertently was not assigned a number; it now has been assigned its own number.

Note regarding joint claims: Notation of “(joint claim)” denotes that joint claim is

filed on behalf of more than 10 joint copyright owners; and only the entity filing the
claim is listed. Otherwise, all joint copyright owners are listed. -

No | Claimant’s Name City State l]::z:d.
620 | Media General Communications, Inc. Greenvillé North Carolina 8/2/04
(WNCT-TV) A
621 | Media General Comnurnications, Inc. Roanoke 'Viréinia 8/2/04
(WSLS-TV) : =
622 | Media General Broadcasting of South Carolin Mobile Alabama 8/2/04
" | Holdings, Inc.
623 | Media General Operations, Inc, Tampa Florida 8/2/04
624 | WHLT-TV 22 Hattiesburg Mississippi 8208
625. | Media General Commmications, Tuc, Birmingham | Alabama 8/2/04
(WIAT(TV)) - . .
626 | KATC Communications, Inc. Lafayette Louisiana 1 8/2/04
627 | WLEX Commmnications, LLC .. Lexington Kentucky | 82108
628 | LibCo (WFIE-TV) - | Bvansvine Indiana | 8/2/04-
629 | LibCo, Inc. | Montgomery Alsbara 8/2/04 .
630 | LibCo, Inc. Biloxi Mississippi 8/2/04
631 | Libco, Inc. | Lake Charles Louisiana 8/2/04 -
'632 | Libco, Inc. Louisvilte Kentucky ‘| 8f2/04
633 | LibCo, Inc. .| Columbia | South Carolina | 8/2/04
634 | LibCo, Inc. Toledo lowo 8/2/04
635 | LibCo, Inc. Albany | Georgia 81204
636 | LibCo, Inc. (KCBD) Lubbock Texas 8/2/04
637 '
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Certificate of Service




CERTIFICATE OF SERVICE

I hereby certify that on this 30™ day of May, 2012, a copy of the foregoing Written Direct
Statement of the Joint Sports Claimants was sent to the individuals below via same-day courier

service for personal delivery at the following addresses:

MPAA-REPRESENTED PROGRAM
SUPPLIERS

Gregory O. Olaniran o

MITCHELL SILBERBERG & KNUPP LLP
1818 N Street, N.W., 8th Floor

Washington, D.C. 20036

DEVOTIONAL CLAIMANTS

Clifford M. Harrington
PILLSBURY WINTHROP
SHAW PITTMAN LLP

2300 N Street, NW
Washington, D.C. 20037-1128

INDEPENDENT PRODUCERS
GROUP

Brian D. Boydston

PICK & BOYDSTON LLP
10786 Le Conte Avenue
Los Angeles, CA 90024

Brian D. Boydston

PICK & BOYDSTON LLP
617 S. Olive Street, Suite 400
Los Angeles, CA 90014-1644

Stephen K. Marsh




